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Analysis of the Interrelations among Perceptions of Satisfaction with
Service in the Users of Sports Facilities
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Abstract This study aims to provide the basic data for the revitalization, efficient operation and management of
sports facilities by investigating the perceptions of the service satisfaction in the users of public sports facilities. As
the subjects of this study, 225 residents in the Chungbuk region were selected regardless of their sexes, and
correspondence analysis method was applied to examine the interrelations among perceptions in the users of public
sports facilities. The findings obtained through the research results are summarized as follows: First, it is necessary
to construct and improve public sports facilities for the efficiency of their operation and the reflection of the users’
demand for service satisfaction. Second, it is necessary to approach from the welfare aspect in the plan for the
utilization of public sports facilities and to develop and provide various activity programs for the consumers’ classes.
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Table 2. Analysis of interrelations among the perceptions of the improvement of facilities by the level of
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Table 3. Analysis of interrelations among the perceptions
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Fig. 2. Image map of correspondence analysis
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academic 1 middle school graduate 264 183
academic 2 high school graduate 269 -044
academic 3 college graduate -.632 -.839
academic 4 university graduate -.938 529
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Fac 2 weak deny -589 210

Fac 3 usual 085 -.085

Fac 4 weak positive 875 .183

Fac 5 strongly positive 509 -529
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Table 4. Analysis of interrelations among the perceptions of the improvement of facilities by age—specific

Configuration Points Point Definition Coorgmatpns of X Coorgmatpns oY
(Dimension 1) (Dimension 2)
age 1 30 years under -1.810 -.065
age 2 30739 years 341 425
age 3 40749 years 276 -.509
age 4 50759 years 181 -.184
age 5 60 years or more .004 278
Fac 1 strongly deny -3.009 140
Fac 2 weak deny =214 -.349
Fac 3 usual 231 194
Fac 4 weak positive 011 190
Fac 5 strongly positive 567 -1.134
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Table 5. Analysis of interrelations among the perceptions of the improvement of programs by age—specific

Configuration Points Point Definition Cog%]:r:ggi ?g X Cog%]:r:ggi g v
age 1 30 years under -595 -.359
age 2 30739 years 516 -132
age 3 40749 years 392 -178
age 4 50759 years -.060 .508
age 5 60 years or more =344 -.146
Fac 1 strongly deny 3.191 -1.657
Fac 2 weak deny 297 246
Fac 3 usual -119 .026
Fac 4 weak positive -.349 -575
Fac 5 strongly positive -176 362
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