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The Impact of Consumer's Psychological Attachment
and Enjoyment, Trust on Satisfaction and Attitude
toward On-Demand O20(Online to Offline) Service
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Abstract This study examines the psychological factors of consumers to On-Demand O20 service which is different
from the previous study on O20 service. To investigate the relative influence of consumer's psychological attachment
of On-Demand O20 service, enjoyment, and trust on consumer's satisfaction and attitude, I conducted qualitative
and quantitative surveys to investigate consumers' perception. Through the quantitative survey on 152 participants,
the study shows that the consumer’s psychological attachment to the service has the greatest influence on the attitude
toward On-Demand O20 service and the trust has the highest effect on satisfaction with service. This study is
meaningful in that the consumer's psychological factors to the O20 service is examined from the consumer's point
of view. This study suggests that the consumer's attachment and trust should be considered primarily to expand the
On-Demand O20 service.
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Table 1. Results of KMO and Bartlett test

Kaiser-Meyer-Olkin 0.94
Chi-square approximation 1676.05
Bartlett's test of
Sphericity df 91
Significant .000
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Table 2. Results of Factor Analysis

Table 3. Results of Hierarchical Regression Analysis

Components for Satisfaction with 020 service
1 2 3 Model1 Model2 Model3
Trust4 0.84 0.24 0.21 SE| B |tvalue| SE| B |[tvalue| SE | B |tvalue
Trusts 0.83 0.25 0.19 Con-
o 080 0% 30 samt | 021 1214+ 0.24 462« | 0.5 398
Truste 079 0.16 033 Afcn*:’ 005|075 | 13.81+| 0.05 | 0.41 | 6.49+ | 0.06 | 0.33| 4.90+
Trusti 078 0.30 032 ©
e 071 0% 021 Trust 007 [ 050 | 802+ | 0.07 [0.42] 6.26+
Trust? 0.65 0.47 0.12 E{:Er{t’ 0.06 | 0.19] 1.71+
Enjoyment1 0.16 0.84 0.29 = 056 063 071
Enjoyment2 040 074 023 = 076 16777 119.03-
Enjoyment3 0.28 0.73 0.13 - - -
Enjoyment4 0.39 057 034 - Dependent variable: Satisfaction with 020 service
Attachment3 028 0.14 086 = *p=0.000
Attachment1 0.34 0.44 0.74
Attachment2 0.32 0.48 066 Table 33} 7o) 2 H|R}e] Alg]7 gole] Az o3k
Eigen Value 4.88 3.23 241 - _
% of Variance 34.83 23.08 17.22 Ej’% AT = éc‘)l 3& 7]%9‘E J%ﬁ} 7415,:91 B L'o’] &
QA& B Addeigct &, |z zke] B gk 033
ZALL 5 KX =S
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: LRl A9 RiEHRe MY BE GRS vA=
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AL AFgAgolt), o]& Sl Anjxg EEE EofF
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[RERE S ZWg0] MUl wER9L  EjE9 7] 13, O20A M) Z=o tigh 2= dE Pt Eos
Taurd - v - 2 gl uloke wAlgo} & Aol
Cronbach’s alpha e Zh7F 0928 YERth BE 23 s Lj . A :c:ﬂ ~HE 7ho] 7
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Table 4. Results of Hierarchical Regression Analysis
for Attitude toward 020 service

Model1 Model2 Model3
t
SE | B |tvalue| SE | B value SE | B |[tvalue
Con-

stant 0.18 14.32+1 0.20 8.15+ | 0.20 6.67
AiaeCnT 0.04 | 0.79 | 1550+ | 0.05 [ 0.49 | 8.24« | 0.05 | 0.40 | 5.82«
Trust 0.06 | 0.44 | 7.45+ | 0.06 | 0.34 | 5.72+
Enjoy-m N
ont 0.05]028| 4.68

R’ 0.62 0.72 0.76

F 240.17+ 191.53+ 152.87+

- Dependent variable: Attitude toward 020 service
- +p=0.000
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