Journal Of The Korean Society Of Rural Planning Issn 1225-8857(Print) / Issn 2288-9493(Online)
Vol. 24, No. 1, 2018 (075-087) Http://Dx.Doi.Org/10.7851/Ksrp.2018.24.1.075

X9=H SSAAGS SHO| B2 R0 OIXls %
- HYUMTENE FNOZ -

An Influence Analysis of the Visitor’s Satisfaction by Operating
System of Local Festival
- Focused on the Cheongwon Organic Life Festival -

Cho, Seonggeol * Hwang, Sungki * Jung, Kyusang * Eom, Seong Jun * Rhee, Shinho
Dept. of Agricultural and Rural Engineering, Chungbuk Nat’l Univ.

ABSTRACT : The purpose of this study was to investigate how the operating system quality of Cheongwon Organic Festival, a
local festival held in Cheongju, affects visitor satisfaction, and to also revitalize the Cheongwon Organic Life Festival through this
study. 344 visitors of the Cheongwon Organic Life Festival were recruited to become participants of this study using a random
sampling method. There were significant differences in the evaluation of the operating system quality at the Cheongwon Organic Life
Festival depending on the visitors’ gender, age, education, household income, acquisition of information, purpose of visit,
considerations of the purchase of festival goods, purchase of a pre-sales ticket, and residence Different factors such as the visitors’
gender, age, education, household income, acquisition of information, purpose of visit, considerations while purchasing festival goods,
and residence impacted the visitors® satisfaction of their visit to the Cheongwon Organic Life Festival. It was found that there was a
correlation between the operating system quality at Cheongwon Organic Life Festival and the visitors’ satisfaction. The operating

system quality as a whole and the event programming showed the highest correlation with the visitors® satisfaction.

Key words : Cheongwon Organic Life Festival, Operating System Quality, Visiter’s Satisfaction, Local Festival, Revitalization.
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Table 1. Components of the festival operating system
quality
Researcher Components
Parasuraman et | Typicity, Reliability, Reactivity, Protection,
al. (1998) Empathy
Wicks et ConYenlence pursuit, Quality orientation,
al.(1993) Service  preference, Preference for
’ craftwork, Pleasure
Boo et Programs and services, Voluntary
a1.(2006) experience  opportunities,  Accessibility,
’ Comfort of stay
Festival goods, Accessibility, Information
Kim(2005) Publicity, Education, Festivities,
Convenience
Kim et Festival goods, Festival suitability, Festival
program, Festival guide service, Festival
al.(2007) o
facilities
Festival program, Festival guide service,
Noh et . - o
Festival area product, Festival facilities,
al.(2007) . .
Festival souvenir
Festival program and composition, Facade
appearance and surrounding landscape,
Nam(2015 o
am( ) Program  progress,  Accessibility  and
cleanliness
Festivals guide, Event program, Festival
Yoo et . .
al.2016) goods,  Festival food,  Convenience
’ facilities, Overall satisfaction, Inquiry
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Figure 1. SERVQUAL Model
Source: Parasuraman.Zeithaml.Barry(1988)
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Visitor’s Feeling
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Figure 2. SERVPERF Model

Source: Martinezl - Martinez(2010)
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Table 3. General background of the interviewer o] 7} 39l ES A EH <Table 4>9F Zth
Variable Division N %
Male 109 31.7 Table 4. Questionnaire contents
Cender Femal 235 | 683
erilg c 2 2'3 Division Contents Source
2029 7 6.1 Gender, Age, Education, Job,
: Socio-dem Household income,Information | Kim et al.(2010),
A 30~39 66 19.2 aohi Acquisition Method, Purpose Park et al.(2005),
ge 40~49 97 282 Ograpuc of visit, Consideration of Sim et al.(2010),
variable :
50-59 101 294 %Lgclgzeisnﬁge advance ticket sales, | Yoo et al.(2016)
§O~ Sl 148 Festival Inf . h Kim et al.(2010),
Under high school 47 13.7 Information | ‘iormation on the venue | v, o al.(2016)
- High school 142 | 413 Benefits of festival content | Oh et al.(2010)
Ed t . N . b
Heat College 55 16.0 Events and diversity of programs Yoo et al.(2016)
on University 72| 209 Festival The quality of festive Kim et al(2010),
More than a graduate school 28 8.1 goods ]S)a'il\?elzliOduCts 81;0 Z‘; ;1‘1(-%({16())),
Office worker (service) 102 29.7 . : i -
Festival Festive sales food Oh et al.(2010),
Self-employment 32 9.3 food quality, taste and price Yoo et al.(2016)
Farming and fishing 15 4.4 . . Kim et al.(2010)
Official 14| 41 Facilities such as parking | oi - ot a1(2010),
Job - Facilities in the festival hall and Oh 12010
Profession 35| 102 resting area 5 et 2115016 ),
Housewife 103 | 299 o cta '1( 201())
udon T Overall satisfaction with Park 21:52005%:
Etc. 28 8.1 Satisfaction theefesti\s/als chion W Sim et al.(2010),
Less than 15 million 66 | 19.2 Oh et al(2010),
Househ |15 million-Less than 20 million | 40 | 116 Yoo et al.(2016)
old 20 million-Less than 30 million 55 16.0
. 30 million-Less than 40 million 69 | 201 A YA =E o] HAA| AF == Cronbach's a
MCOmMe | 40 million-Less than 5.0 _million 44 12.8 2 0.880]1, s8Il ZAIMI= 0.87, FAZE T
MOI'C than 50 mllllOIl 70 203 E\E 091, %Xﬂ/&]'%— 080, %/‘Q]%él 083, 31_4.9]/‘])% 08301

2. o7

7} AEA 74

B AFE Nam(2015), Sim et al(2010)3 Yoo et
al.(2016)2] A=A AMulx FHAS Hrish] Q&) AR
3 HEXZ 7]%E, SERVQUAL =493} SERVPERF &
948 Hg3te] AFAt B AT HHo| A XY=
Al A7 2919 AEE AA ARSI

AEA ] skl AR 198HA el 1083, S

I ELEE 0.81F UERGTHTable 5).

Table 5. Sub-variables and reliability

Division Number of Contents | Cronbach's a
Festival Information 4 0.87
Events 6 0.91
Festival goods 3 0.80
Festival food 3 0.83
Facilities 4 0.83
Total of festival 20 0.88
Satisfaction 2 0.81
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Table 6. Perception difference according to gender

Variable Division N M t
Festival Male 109 3.67 127
Information Female 235 3.78 o
Male 109 3.62
Events -1.71*
Female 235 3.77
Festival Male 109 3.85
-0.59
goods Female 235 3.90
Festival Male 109 3.65
-0.52
food Female 235 3.70
. Male 109 3.55
Facilities -0.40*
Female 235 3.50
*p<0.05
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Table 7. Perception difference according to age

Variable Division | N M F Scheffe
~19 8 4.20
20~29 21| 3.62
Festival 30~39 66| 3.83

Information 40~49 97| 3.75 1014

50~59 101 3.67
60~ 51| 3.76
~19 8 3.73

20~29 21| 3.67

30~39 66| 3.83

Events 4049 97 375 0.801

50~59 101] 3.62

60~ 51 3.74
~19 8 4.17
2029 | 21| 38l
Festival 3039 |66 398 o
goods 4049 | 97 381
50~59 | 101] 3.80
60~ 51 3.92
~19(a) 8| 4.50

20~29(b) 21| 3.73
Festival 30~39(c) 66| 3.86
food 40~49(d) 97 3.54
50~59(e) | 101] 3.59
60~(f) 51| 3.76
~19 8 3.88
20~29 211 3.36
- 30~39 66| 348
Facilities 4049 97 350 0.618
50~59 101| 3.52
60~ 51 3.61

3.5657 | a>bdef

*%p<0.01
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Table 8. Perception difference according to information
acquisition method

Variable Division N M F Scheffe
Internet 43| 3.63
Recommendation 89| 3.82
. Newspapers, Etc. | 69| 3.74
Pestival Leaflet 99| 3.87 | 2722
tion Outside 19] 367"
advertising
SNS 6| 4.04
Etc. 19| 3.33
Internet 43| 3.66
Recommendation 89| 3.86
Newspapers, Etc. | 69| 3.60
E Leaflet 99| 3.80 | 2.498
vents Outside *
advertising 19] 342
SNS 6| 4.08
Etc. 19| 3.41
Internet(a) 43| 3.88
Recommendation 89| 4.00
(b)
Newspapers,
Festival Etg(g) ®| 384
goods Leaflet(d) 99| 3.88 2045 | e<f
adv%‘ﬁiﬁz(e) 19| 3.49
SNS(f) 6| 4.44
Etc.(g) 19| 3.72
Internet(a) 431 3.78
Reconn(rtl)e;ndatlon 89| 3.79
Newspapers,
Festival Ete (0 Ol 33 ass7|
food Leaflet(d) 99| 3.72 | * ¢
adv%‘ﬁiﬁz(e) 19] 3.23
SNS(f) 6| 428
Etc.(g) 19| 3.60
Internet 43| 3.68
Recommendation 89| 3.58
Newspapers, Etc. | 69| 3.39
Esaciliti I(Slejsfi]z; 99| 3.51 1.165
advertising 19 3.28
SNS 6| 3.96
Etc. 19| 3.50
*p<0.05
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Table 10. Perception difference according to consideration

of purchase

R HA A gk o] =2 ZoZ YERdoh Variable Division N M F
A 3 Aols AR A, WALzl AT Price 60[ 3.89
_ g} SAmeade] e o . Quality 223 3.72
Zb zZpol7b vl A= O] A 4 AR Eff%gg;ﬁon Packing 51 3.20| 2.595%
o] sl culg- REESReP T} g ERbESsiopP R Seller's_Attitude 16| 3.39
= AjA oz =THTable 11). Difficult to l?uy elsewhere 40/ 3.89
Price 60| 3.70
Quality 223 3.71
. . : . Events Packing 5| 3.73] 1.017
Table 9. Perception difference according to purpose of visit Seller's Attitude 6 352
Variable Division N [ M [ F [ Scheffe Difficult o buy elsewhere 20 3. 9i
Field learning 26/ 3.88 Quralllciiy 222 gg y
Child education 37 3.72 F eStcilval Packing 5] 3.60] 1.038
Inter@st in 112l 379 goods Seller's Attitude 16/ 3.88
Festival festivals 5123 Difficult to buy clsewhere | 40| 4.06
Information Leisure 37 3.52| & Price 60| 3.79
Exhibition Hall | 44| 3.53 Festival Quzliﬂlity 223 335 0,984
Packing 51 3.27| 0.
Purch 75 3.91
E"t ase s food Seller's Attitude 16| 3.8
Feld 1 c ™ Y 3'86 Difficult to buy elsewhere | 40| 3.79
leld learning(a . Price 60| 3.67
Child education®) | 37| 3.90 Quality 223 3.49
Interest in 112 370 Facilities Packing 5| 3.50] 0.903
festivals(c) ) Seller's Attitude 16| 3.30
Events Leisure(d) 37 3.77|2596% | b>f _ Difficult to buy elsewhere | 40| 3.58
Exhibition Hallle) | 44| 3.49 p<0.05
Purchase(f) 75| 3.84
H 1§ti.(g). ;2 ggi Table 11. Perception difference according to advance
ield learning . .
ticket sal
Child education 37 3.96 1kt sates
Interest in 12l 378 Variable Division N M F Scheffe
Festival festivals : Very §atisﬁed 70/ 3.98
goods Leisure 37 3.90] 2069 Festival Satisfied 174] 3.84
Exhibition Hall | 44 3.80 Information |00 88 3.468.005***
: Dissatisfied 10| 3.15
Purchase 75| 4.08 Very dissatisfied 2| 3.00
Etc. 13| 349 Very satisfied(a)| 70| 4.01
Field learning 26/ 3.79 Sgtisﬁezi(‘)b) 1;2 g Zg -
- - Events 0 so(c . a>e
Child educat 37| 3.78 T
i © ucz_a. o1 Dissatisfied(d) 10| 3.27
et | 112 364 Very dissatisfied(e)] 2| 2.92
Festival food Leisure 37 3.7 0720 Vegy:af?séied 1;2 ;‘ég
. . atisfie
Exhibition Hall | 44] 3.61 ngtézal So so 88| 3.70/6.294%%*
Purchase 75| 375 & _Dissatsted_10] 3.17
ery dissatisfie .
FieldElteCa;rning ;2 iii Very satisfied 0 3%
: . Satisfied 174| 3.77
Child education | 37, 3.50 pestival So 50 88| 3.42|7.362%+*
Interest in 12 357 Dissatisfied 10/ 2.90
o festivals ) Very dissatisfied 21 3.67
Facilities Leisure 37 340 0.714 Vegyt.sa;is(fiied 1;2 22471
— atisfie
Exhibition Hall | 44) 341 Facilities So s0 88| 3.26|7.618%%*
Purchase 75 3.55 Dissatisfied 10 275
Etc. 13| 3.31 Very dissatisfied 2| 3.50
*p<0.05 #5p<0.001
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Table 12. Difference in visitor satisfaction according to socio-demographic variables

oA o]z} vepgtt

o7t R BEEs

Variable Division N M t/F Variable Division N M t/F
Gender Male 109, 3.77 0,190 Internet . 43| 3.86
Female 235 3.78 Recommendation 89| 3.80
~19 8 3.94 Information Newspapers, Etc. 69 371
20~29 21| 3.76 Acquisition Leaflet 99 3.82 1.491
30-39 66| 393 Method ™03 tside advertising 19 345
Age 1.739
40~49 97| 3.78 SNS 6| 4.33
50~59 101} 3.61 Etc. 19] 3.63
60~ 51 3.88 Field learning 26| 3.81
Under high school 47 3.80 Child education 37 3.93
High school 142| 3.84 Interest in festivals 112|377
Education College 55| 3.68] 1.444f Mupose of Leisure 37] 380 1.028
University 72| 3.83 Exhibition Hall 44,  3.70
More than a graduate school 28 3.50 Purchase 75 3.80
Office worker (service) 102| 3.78 Etc. 13 335
Self-employment 32| 3.69 Price 60, 3.88
Farming and fishing 15| 3.60 Quality 223 3.74
. Official 4371 e Packing s| 360 1.084
Profession 35 3.59 Seller's Attitude 16| 3.56
Housewife 103| 3.84 Difficult to buy elsewhere 40, 3091
Student 15| 3.93 Very satisfied 70,  4.06
Etc. 28| 393 Satisfied 174 3.84
Less than 15 million 66] 3.86 idvance So so 88|  3.52| 8.545%*
15 million-Less than 20 million 40, 3.64 Dissatisfied 10  3.00
Household 20 million-Less than 30 million 55| 3.84 0729 Very dissatisfied 2| 3.0
meome | 30 million-Less than 40 million 69| 3.76 Seoul / Gyeonggi region 17 3.91
40 million-Less than 50 million 44| 3.86 Residence Chungcheong region 317 3.78 1.506
More than 50 million 70/ 3.70 Other areas 10  3.40
*kp<0.001
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=2 AAr=0.816,
p<0.01), AZZ T (r=0.718, p<0.01), T=E(=0.633,
p<0.01), Z=AFEr=0.627, p<0.01), HJAHr=0.589,
p<0.01), ZAS-2)(r=0.558, p<0.01) &=o.& A2 AAaAA

£ Uehls, A &SA2" 2 AA 7P =2
A

A . OUJ/KC-)]

-z

AN

p<0.01), =A1FEE=0.689, p<0.01), HJAHEE=0.630,
p<0.01), Z=A1S2(1=0.608, p<0.01) =2 A2 A0A
£ Hola glom, ZARMe} FYsHA FA &FAI
4 AA} 7P w2 AAAAE Hola k. F
AdE w3 A G FE A (=0.823, p<0.01)
of 7P =2 AA A4S UErilen O a2 SA
S2)(=0.608, p<0.01), T=EE(1=0.669, p<0.01), HJAA
(r=0.567, p<0.01) =22 A FAAAE JeEp 9
o SASAE A A" EFFE AA=0.808,
p<0.0D)¢} 7HE =2 A A Yo, A A
A(1=0.647, p<0.01) TFEZ(=0.638, p<0.01) =O.Z Zut
Ao 733t AA FABATE dETh HoAEe =
A FHA=E EFF AAE0.829, p<0.0D)} THFT
(r=0.725, p<0.01)°ll FAAAE Kol ok T =
A LGN~ AAE TEE(r=0.811, p<0.01)} =& A+
AAAES Hola Tk

@A 2=H FA O SRl afIET HA

[e)
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FAAAS Bl PAZE T I ABIAE = BAAT, Z=A)
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Table 13. Correlation between operating system quality and visitor satisfaction
Division Festival Events Festival goods Festival food Facilities Quality of Satisfaction
VISIO Information & Service(Overall)
Festival 1
Information
Events 0.718** 1
Festival goods 0.627** 0.689%* 1
Festival food 0.558** 0.608** 0.675** 1
Facilities 0.589** 0.630** 0.567** 0.647%* 1
Quality of
Service(Overall) 0.816%* 0.901** 0.823** 0.808** 0.829%* 1
Satisfaction 0.633** 0.717%* 0.669** 0.638%* 0.725%* 0.811** 1
**p<0.01
Table 14. Impact of Operating System Quality on Visitor Satisfaction
Depf?ndent Independent B SE B ¢ . VIF
variable variable
Constant 0.289 0.142 2.034 0.043
Festival | 0.071 0.048 0.070 1471 0.142 2319
Information
. . Events 0.275 0.054 0.263 5.057*** 0.000 2.775
Satisfaction
Festival goods 0.191 0.051 0.184 3.759%** 0.000 2.462
Festival food 0.079 0.046 0.081 1.718 0.087 2.297
Facilities 0.331 0.042 0.360 7.950%** 0.000 2.098
**%p<0.001
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