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A Study on the participant’s perception of importance and

performance in rural tourism network products with local

tourism resources

- focused on the rural tourism network products of Damyang Gun -

Lee, heechang * Kim, seonhee’

Jeonbuk Sunchanggun * "RDA(Rural Develpoment Administration) STRONG Support Center

ABSTRACT : The purpose of this study was to analyze the participant’s perception of importance and performance of rural tourism

network products that are linked with local resources, and propose the implications on the development direction of such products.

The focus is on helping rural tourism network products acquire competencies that will help them evolve their business and

differentiate themselves. To reach these objectives, a survey was designed through theoretical research on the motive of rural tourism

and on agritourism networks. The survey was carried out on visitors to rural communities that produce rural tourism network

products from November, 2015, to January, 2016 using 165 copies of a questionnaire after distributing 175 copies. The first quadrant

continue and sustain‘, an area of high importance and high performance, included trial program components, stress reduction, getting

away from daily routines, gaining new experiences, comfort, experiencing rural culture, travel expenses, and making memories with

family. The second quadrant ‘requires intensive improvement’, an area of high importance but low performance, included having

diverse trial programs, refreshment, experiencing agriculture, and education of children. Therefore, continuous interest is required for

the area of ‘maintenance’ just as it is for activating educational farms in rural communities and a more fundamental improvement in

the operation should be made for the area of ‘intensive management’.

Key words : IPA(ipa), Local Tourism Resources, Network, Rural Tourism.
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Table 1.
Resources

Rural Tourism Network Products with Local

1 . .
rura See botanical garden, planting,

experience L
P make key chain with pressed flower

farm A
experience
village
rural

make boiled rice with a bamboo
tube, planting, see animal farm
tea etiquette,
take a walk in a bamboo grove,
traditional music performance

rural
experiences

experience
farm B

local Metasequoia road, Juknokwon,

tourism . L
N Changpyeong slow city, Gwanbangjerim forest, etc.

resources
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Table 2. Characteristics of Respondents(n=165)

Category N %
Male 77 46.7
Gender
Female 88 53.3
20’s 22 13.3
30°s ~ 40’s 129 78.2
Age
50’s ~60’s 10 6.1
60’s or above 4 24
High School 20 12.1
Education University 107 64.8
Graduate School or above 38 23.1
Gyeonggi 33 20
Chungcheong 20 12.1
Residence Gyeongsang 17 10.3
Jeolla 87 52.7
others 8 4.9
Family 70 42.4
. Friends/Couples 20 12.1
Companion
Group 65 39.4
Others 10 6.1
Below 1 hours 75 45.5
The Time 1~2 hours 40 242
Required 2~3 hours 16 9.7
More than 3 hours 34 20.6
One day trip 95 57.6
Type B -
Lodging trip 70 24
Government Employee 12 7.3
Company Employee 23 13.9
) Private Business 16 9.7
Occupation -
Housewife 42 25.5
Teacher 64 38.8
Others 8 4.8
Below 2million won 74 45.5
2~3million won 66 40.0
Income —
3~5million won 20 12.1
Above Smillion won 5 24
1 60 36.4
Frequency 2 96 58.1
More than 3 9 5.5
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Table 3. Result of Factor Analysis
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Factors Variables Factor Loading E-value Variance(%) Communality Reliability
program components 788 733
program uniqueness of program 731 .619
Contents linked with farm village and local resources 719 7.270 18.207 723 .826
local food .659 748
have a variety of experiences 547 455
a place easy to get .802 .848
accessibility geographical accessibility 197 2.661 16.207 769 .839
travel expenses 731 126
stress reduction .693 .625
take a rest in farming area .608 .697
recharge get away from daily routine 572 1.056 10.286 .644 710
recharge .563 .632
new experiences .544 611
make memories with family 167 701
family/education create strong bond with family .681 1.284 10.678 .800 .694
education of children 502 .535
enjoy the rural scenic landscape .808 786
. amenity 751 107
rurality experience the rural culture 714 1707 14.690 761 822
experiences of an agriculturel life .664 .648

Total Variance Extracted=69.888%, KMO=.729, Bartlett’s Test=847.290, df=171 p<.000

"p<.01, *p<.05(P=program contents, A=accessability, R1=Recharge,
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Table 4. Correlation Analysis Result
p A R1 F/E R?

p 1

A 233* 1

R1 432% .343%* 1

F/E 375%* .264%* 482 1

R2 367%* 327%* A79%* 246* 1
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Table 6. Result of IPA Matrix

quadrant Variables
program components, stress reduction,
Ist experience rural culture, make memories with
family, geographical accessibility, a place easy to
quadrant(8) y, geograp ty, a p y

get, take a rest in farming area, experiences of

235} an agriculture life
oA J’]_% ke s 2Tk IPA AIAFEH X487 2nd recharge, educatlor.l of (.:hlldren, local food,
Gelo zgTol ST} BE o Quolnz & quadrant(4) create strong bond with fe.m'uly :
SRS TR =T = — o 3rd have a variety of experiences, enjoy the rural
X]é?;i,g FA-7FsA| Aok & BEojtt E AFoA= quadrant(3) scenic landscape, travel expenses
zZ g FAYE AEFX 4, 2RI A4, /1= 4th uniqueness of Program, linked with. farm village
5ol Wl ARH A2y, LBV, FEAGND awdn) J 0 S e
Table 5. Perception Gap of Importance and Performance
. Importance Performance
Factor Variables Meanp ST Mean ST Gap(I-P) t(P)
program components 3.99 1.28 4.12 1.31 -0.13 5.636(.000)"
uniqueness of program 3.87 1.12 432 0.08 -0.45 6.545(.000)""
fc’:r’;‘iirt‘s’ linked with farm village and local resources 374 101 431 1.03 0.57 5.633(.000)™"
local food 3.86 0.87 3.59 0.67 0.27 8.323(.000)""
have a variety of experiences 4.19 1.01 3.79 0.98 0.4 1.065(.000)"
a place easy to get 3.47 1.09 3.99 1.23 -0.52 6.419(.000)™"
accessibility geographical accessibility 3.67 0.87 421 1.67 -0.54 5.231(.002)"
travel expenses 4.08 0.98 422 1.23 -0.14 3.568(.005)"
stress reduction 439 0.78 425 1.02 0.14 3.247(.000)
take a rest in farming area 3.70 1.02 4.15 1.22 -0.45 4.441(.000)"™
refreshment get away from daily routine 4.18 0.76 423 0.98 -0.05 3.137(.000)"
recharge 4.06 1.05 3.8 1.14 0.26 4.664(.000)™"
new experiences 4.05 0.81 4.13 0.93 -0.08 4.751(.000)™"
make memories with family 4.15 1.01 4.02 1.19 0.13 5.658(.000)""
family/education create strong bond with family 3.70 0.98 3.84 0.78 -0.14 4.923(.000)™
education of children 4.10 0.75 3.82 0.56 0.28 6.344(.001)"
enjoy the rural scenic landscape 3.81 0.90 3.75 1.04 0.06 5.732(.000)""
rurality amenity 420 0.75 4.04 0.67 0.16 7.762(.000)::
experience rural culture 3.94 0.93 3.82 0.89 0.12 2.723(.000)
experiences of an agriculture life 4.11 0.79 4.17 1.15 -0.06 3.143(.000)"
**:«p<.001, **p<.005

16 SEAE, H2423 M12, 2018



=4, 7N Gl B3 W&otk IPA A2AREH

VT A Fa AT ETL 9
o] @A ol AU Fyol Was Fielth T
ARem ATl SO B, A, A5, A

a5o] E3hE ok
Kim et al.(2009)91M= AAE FHksk 71E554]
WA sEWT FAsTIe AP Adsks

o7t 71 =A UERES™, Min et al.(2012) B2
B 7S FAHCE AYHT loug yEsEY &
Aol ZHoA u|E KT PSS 9T ) Park

et al.201)= #F57]9 AFHQAe] "o P
k! 74°lil~ 7He ST A AFAee v
AATE o= FA
33t
7]

Q@

I vH3

4.30-

4.20-

4.10

importance

4.00

3.90

1
3.80}

T T T
3.60 3.80 4.00

performance

T
3.40

l.program components 2.uniqueness of program 3.amenity
4.create strong bond with family S5have a variety of
experiences 6.make memories with family 7.get away from
daily routine 8.geographical
children

rural scenic landscape

accessibility 9.education of
10.experiences of an agriculture life 1l.enjoy the

13.1ocal
16. linked

with farm village and local resources 17.take a rest in farming

12.experience rural culture
food 14.a place easy to get 15.new experiences

area 18.stress reduction 19.travel expenses 20.recharge

Figure 1. Result of IPA of the Rural Tourism Network
Products linked with local tourism resources.
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