Global Packaging Market

Status of packing food market in Spain
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1 Mercadona SA RE, PBEAH= 11.9
2 Centros Comerciales Carrefour SA &, PBEA= 6.1
3 Danone SA FHIE 3.8
4 Nestle Espana A2, 28, RHIE S 2.1
5 SAUnilever Espana SA LA SR FTES 2.04
6 Pepsico Foods AlE 88, AHE 2.01
7 Dia SA FE, PBEAH= 19
8 Eroski Group FE, PBEAUE 1.6
9 Capsa FHE, 0134 158
10 Kraft Foods Espana SA LA JBAZ S 14
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27104 20144 20154 20164
° &5 %9l &5 #9l &5 £
mZalA 226,882.7 207,451.7 219,783.3 208,710.2 216,360.9 219,382.2
o|Er2|o} 46,736.2 174,759.5 51,258.4 186,736.3 51,799.7 194,878.0
=9 46,446.8 149,132.7 59,993.8 129,962.9 55,662.2 126,839.6
=25z 130,632.6 89,711.8 117,936.7 89,433.2 116,788.8 97,330.8
== 28476 51,071.9 6,110.6 59,914.3 3,308.0 67,959.3
o= 62,108.4 39,982.6 72,5215 47627.9 70,030.6 475228
Hgzte 31,842.7 30,880.1 37,549.3 34,857.0 36,087.2 42,779.8
QAEZ|0} 1,646.2 21.176.4 1,955.5 23,2458 1,615.6 25,163.4
&7 |of] 20,881.0 22,3521 20,970.2 29,914.6 25,500.2 23,963.4
Zae 12,6141 14,710.6 16,792.8 15,432.5 13,146.7 18,317.9
St 445.6 2,635.7 458.9 3,382.9 1,163.4 6,111.9
Z49 879,099.6 938,475.9 949,453.4 981,445.8 972,519.8 1,036,113.2
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284 85,097.1 201,236.3 86,568.2 220,008.2 98,606.9 237,683.2
=ZgA 105,636.9 38,611.3 118,506.2 43,152.6 120,810.7 52,458.3
= 1,296.0 32,369.7 1,224.9 36,786.1 1,646.3 44,119.3
JEE 15,637.0 32,608.4 10,4484 34,2513 12,8424 38,832.2
5 7.9 8,362.7 36.4 8,376.5 36.3 11,376.2
Ofgoo|2|E 1115 4,951.3 1856.7 4,915.1 94.1 5,926.6
oz 36.2 3,291.9 24.9 5,396.9 83.2 5,577.6
Edc 6,909.7 1,788.1 8,788.6 2,848.0 8,300.3 4,625.8
2AEZ[0}f 161.1 3,378.6 74.5 3,397.6 128.9 3,760.2
7o 3,256.1 1,642.8 9,224.1 2,284.2 6,635.4 2,802.1
g 8.1 4856.3 7.2 nii1 2.1 5455
e 267,519.3 341,811.8 288,905.3 374,971.7 301,852.0 422,425.8
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A 11,343.8 43,234.0 13,227.2 41,459.8 15,804.5 42,208.8

=Y 5,684.6 13,801.1 5,219.9 23,303.9 5,944.8 12,636.2

Y= 21226 9,720.5 2,049.2 10,944.9 24375 11,348.8
WEE 34171 72515 5,849.1 8,515.0 9,098.5 8,033.4
== 5,336.3 569.0 4,226.7 1,325.3 3,9824 6,751.7
28y 536.2 1,450.5 799.7 3,845.2 1,641.3 6,487.3
D23 8,022.7 3,889.5 9,192.0 5,180.7 14,338.8 4,752.7
Hofz 1,701.0 5,476.2 493.2 4,221.7 318.4 3,480.1
Z2s 18,680.0 1,680.2 28,722.9 3,940.9 33,609.2 3,055.8

Een 53.0 1,899.1 22.4 1,961.2 2.2 1,967.5

o= 104.4 0.4 149.2 - 119.7 -
7Y 78,168.2 94,563.6 92,342.7 108,910.8 114,866.3 105,304.8
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