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Abstract This research was conducted to find out about the effects of a perceived usefulness and a perceived
ease of use on the viewer's attitude and their intention to use of the Terrestrial UHD Broadcasting. The survey
was conducted with 191 respondents while innovativeness, relative advantage, active engagement, accessibility
and affinity were considered as the external variables for this research. As the result shows, the external
variables that affect the perceived usefulness are affinity, relative advantage, and innovativeness. However, it
was confirmed that the accessibility has no major effect on the perceived usefulness. Among the external
variables, the innovativeness has the highest level of effectiveness on the perceived usefulness of UHD
broadcasting. Relative advantage, active engagement, and affinity were followed in orderly fashion. Especially,
the perceived ease of use on UHD broadcasting has a major effect on the perceived usefulness. Also, the
perceived usefulness affects the viewers' attitude and their intention to use. And the research verified that there
is no correlation between the perceived ease of use vs. attitude and between attitude vs. intention to use.
Therefore, we can safely say that the perceived usefulness of UHD broadcasting has main effects on viewers'
attitude and their intention to use of UHD broadcasting.
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