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Flements on Credit Card Selection
-Focusing on 30, 40 Housewives-

Hye—Ryung Cho', Seung—In Kim?
‘Dept, of Visual Communication Design, Hongik University, Graduate School
“Prof. of Digital Media Design, Hongik University, International Design School for Advanced Studies

AEIE 2AAEL FEAAFEES
400) AYFRIF AGTPES BT o) ojwl Tzl
Abgate 2 3 AT dAAE g SR AFehe 30
AL Sl TRl a7t AEIhE Aol ol L v A Skl Auet FE, AYATE Bojw 4

= Adstel ARRARE Siolth Al A AETHE TRl 84 5 A2 A A} el on A=
A, s AEsHA] i A2t AR +o 2 HHHEE ded A
SR et TEla 7k A gl AE A3s Fohs Ae & 4 Al
15 B3l 7F=AlelA) 30, 400) FHE e s Tl e Al WEE AAskaal s

I

A

o
sk
lf,

o
o
uk
2L
o

o
N
X
o
r>'
fol
3
R
ol

(o3

Bz
ol
B
r
oy
lo,
Y
I
2L
)
o
N
N
o3l
=

o FAlol 1 ABAE, AFTEE A, AgThE U4 HEE, Al 4k AQFH

Credit card holders are showing a higher level of psychology to show their identity beyond
the means of payment. The purpose of this study is to investigate which design factors affect the 30th
and 40th generation housewives when issuing credit cards. A total of 200 people in the 30s and 40s
housewives who live in Seoul and the metropolitan area were selected from among the customers who use
the credit card, and the effect of the design factors of the domestic credit card on the selection of the credit
card, Based on previous studies, questionnaires were prepared and surveyed. As a result of the survey, it
was found that the color design of the credit card design element was the achromatic system and the main
image was the simple design which only used the color without emphasizing the image or the logo, and
then the character type was preferred. I prefer not to have a card decoration, and I have found that a
metal-like card material is the most preferred. Through this, I would like to suggest directions for the
design development for 30 and 40 housewives in credit card companies.
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(Table 1) Survey items

Classification
Gender
General Age
matters occupation
Family income
Color
Logo or symbol
Patterns in icons or images
are repeated
Geometric graphics, such as
Main straight lines and curves
Design | llustrations like pictures,
Importan | characters, photos
ce Decorative elements like
jewelry, hologram
White space
Openness of space for
illustrations
Material
Achromatic color series
) Cold color series
Main
color Warm color series
Design preferen | Metallic color series
_e\ements ce Low chroma series
importanc
e and High chroma series
preference Logo and symbol center type
of credit
card Logo and symbol expanded
Curved graphic type
M a i n | Line graphical type
design [ pattem type
type of -
Preferen llustration type
ce Closed type
Open type
Simple type
Character type
Decorati Jowelry
on hologram
preferen | Color border of card
ce
None
Metal
Material Plastic
preferen
ce Leather
Other new materials

When | choose a product, | like to be more
LS )
practical than cool.
When | choose a product, | try to compare
LS2 :
and buy various things.
1S3 | usually prefer to choose a product based
o on feelings or feelings.
Life When | choose a product, | tend to focus
LS4 .
Style on color and design.
| like to buy brands that others know as
LS5 .
much as possible.
| tend to buy products that can express my
L.S6 )
image to others.
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(Table 2) Respondent characteristics

Respondent characteristics Number of cases(%)

30s 100 people (50%)

Age

40s 100 people (50%)
Under 3,000,000won | 28 people (14%)
3,000,000won™ 27 people (23.5%)
4,000,000won™ 49 people (24.5%)
Household — "
income 5,000,000won 40 people (20%)
6,000,000won™ 18 people (9%)
More than "
7.000.000won™ 18 people (9%)
Less than high o
school graduate 42 people (21%)
) Graduated college 51 people (25.5%)

Education ; .

Graduated from 100 people (50%)
year college
Master or Ph.D. 7 people (3.5%)
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(Table 3) Design elements importance of credit card

color
N s 1% e B
21.6% 21.6% 21.6% g
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(Table 4) Design elements importance of credit card
logo or symbol
Py 2% 2% o o olke BO% 01
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(Table 5) Design elements importance of credit card
patterns in icons or images are repeated

Respondent Characteristics of Importance Top2
6% | 724%
57.1%
24 0O 24% 26% 0% B/I% 4
305 40s | 3milion won 4 milion won 5 milon won | Graduated collsge _ Graduated from Ls 2 Ls 4
@) e an a5 an 8 A1edr chons e (2
23)
Total
(200 Ace FAMILY INCOME EDUCATION UFE STVLE
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(Table 6) Design elements importance of credit card
geometric graphics, such as straight lines

Rospondent of Importance Top2
51%
o 57.7%
28.8% % 35%
a4% 222% 222% 26.6% 333
305 405 | 3milion won 4 millon won 5 milion won | Graduated college G Ls. Ls.
@0 (@5 a0 13 0 “2) 4 s ae
Total 4 {
(200) AGE FAMILY INCOME EDUCATION LIFE STYLE
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(Table 7) Design elements importance of credit card
illustrations like pictures, characters, photos

Rospondent of Importance Top2
so%
—/ . s
sLi%
25.5% 35.5%
d0.0% 24.4% 25.5% )
30s  40s | 3milionwon 4 milionwon | Graduated college  Graduated from Ls 1 Ls.2
@ ue @) ) ) 4 ear colego )
Total o
@00 [ ace FAMILY INCOME EDUCATION UFE STYLE
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(Table 8) Design elements importance of credit card
decorative elements like jewelry, hologram

Respondent of Importance Top2
2%
0.3% 52.8%
45.2%
30.6% 26.4% 28.3% 28.9% 26.4%
a0s 405 3 million won 5 million won | Graduated college  Graduated from Ls. 2 Ls.4
@) ©2 (14) s) s) 4 year college (22) @n
(8)
Total
(200) AGE FAMILY INCOME EDUCATION LIFE STYLE
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(Table 9) Design elements importance of credit card (Table 12) Main color type of preference
white space
- sox . Rikin L 2% 14% 22% 2%
21.9% 20.5% 1% 6%
[ —
0 4s peT—r—— Loss than high Eaisisdiom 152 Ls.4 Achromatic Cold color Warm color Metallic color Low chroma High chroma
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(Table 10) Design elements importance of credit card
Openness of space for illustrations (Table 13) Main design type of preference
Respondent of Importance Top2 37% 10%
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(Table 11) Design elements importance of credit card
material

Respondent C! of Importance Top2

s |
21% S1A% 39.8%
208%
5% 19.5%
105%

Graduated college  Graduated from Ls. 2 LS4
4 year college 63 (26
(68)

Smillion woS 6million won
(14 (33)

a0 400
6 (76) @0)
Total
(200) AGE

FAMILY INCOME EDUCATION LIFE STYLE
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(Table 14) Decoration preference

100% Respondent Characteristics of Importance Top2
31.5%
27.5% 249
17% D D
Total Jewelry hologram Color None
(200) border of card
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(Table 15) Material preference

Respondent Characteristics of Importance Top2
100%
31.5%
27.5%
17% D
Total Mstal Plastic  Leather  Other new
(200) materials
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