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Density) = - TH(Coleman, 1988).
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Effect SCM Capacity Factor of Small and Medium-Sized
Supplier on Operational Performance:
Focused on Moderating Effect of Demand Uncertainty

Kim Jung-dae*

Abstract

This study analyzed both the effect small and medium-sized suppliers’ SCM capacity on the performance and how the moderating
effect of demand uncertainty as an environmental factor affects this relation. The study is based on the data collected from the survey of
small and medium-sized suppliers operating in electronics, metal, machinery, automobile, and textile. It analyzed the results of survey
targeting suppliers of these areas by using structure equation modeling. According to the analyzed result, the relation capital of small and
medium-sized supplier affects the performance, but there is no relation between coordination capability and the performance. In case of
the moderating effect of demand uncertainty, while there is a positive moderating effect of demand uncertainty between relation capital
and performance, there is no any moderating effect between coordination capability and performance. It turns out that the relation capital

keep having a positive effect on the performance even if there is a demand uncertainty.
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