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A Study on the Factors Influencing Satisfaction of Business
Environment by Merchant Age
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Abstract recent times, the monthly rent in the Jongno-gu Historical and Cultural Street in Seoul has rapidly
increased, because of the presence of large-scale franchises and the entry of private investment into the traditional
and local businesses focusing on Bukchon, Seochon, Insa-dong, and Samcheong-dong. As a result, the business
environment for these merchants has worsened, due to the increasingeconomic burden. In order to maintain the
business environment of the merchants, it is necessary to evaluatethe potential forestablishing a regional commercial
area,in order toresolvethe problems of the existing commercial areas and to improve the locational, economic, cultural
and political environment. This study analyzed the factors influencing the merchants' satisfaction with the business
environment as a function of their age, by considering three age groups, viz. 30-49, 50-59, and more than 60,
considering the locational, economic, cultural and political environment of the merchants. Among thefactors
influencing the satisfaction with the business environment,the merchants in their 30s and 40s placed more emphasis
on the traffic accessibility, floating population, store premium and monthly rent than the other age groups. Among
the factors influencing the satisfaction with the business environment, the merchants in their 50s placed more emphasis
on the cultural organization, artist activities, expansion of community support facilities, and banning of franchisesin
certain locationsthan the other age groups. Among the factors influencing thesatisfaction with the business
environment, the merchants over 60 years old placed more emphasis on the walking accessibility, monthly sales,
merchant community, preservation of historical and cultural landscape, and commercial protection of the government
than the other age groups.

Keywords : Merchant Age, Business Environment, Commercial District, The Jongno-gu Historical and Cultural Street,
Merchant Satisfaction
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Classification Variables Scale Reference

Dependent variable Business Environment Satisfaction 5 Score . Hﬁ'cﬁ?ngczzzzli(jz)on)
) Walking Accessibility 5 Score N. R. Choi et al.(2014)

Eiif:;:gg::ﬁ Traffic Accessibility 5 Score N. L Huh(2016)
Floating Population 5 Score K. M. Kim et al.(2015)

Store Premium 5 Score J. M. Park(2013)
IEconomic Environment] Monthly Rent 5 Score J. H. Chung et al.(2011)
Independent Monthly Sales 5 Score K. J. Kim et al.(2012)

variable Merchant Community 5 Score E. K. Yeo(2015)
Cultural Environment Cultural Organization & Artist Activities 5 Score K. O. Lee et al.(2006)
Historical & Cultural Preservation S Score H. H. Kim et al.(2007)

Commercial Protect of Government 5 Score H. C. Lim(2015)

Political Environment Expansion of Community Support Facilities 5 Score E. S. Jung(2016)

Selective Location Disallowance of Franchise 5 Score E. S. Jung(2016)
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Table 3. The General Characteristics of Respondents

Classification n %
Man 166 43.8
Gender
‘Woman 213 56.2
. Under High school 181 47.8
Education A
Over University 198 522
30-40s 153 40.4
Age 50s 134 354
Over 60s 92 243
Residential Inside Jongno-gu 174 459
Area Outside Jongno-gu 205 54.1
Food 141 37.2
Store Type Service 121 319
etc 117 30.9
Busi Under 5 years 173 45.6
USINESs Between 5 and 10 years 02 | 243
Period
Over 10 years 114 30.1
Montht Under 3 millions 94 24.8
onthly Between 3 and 5 millions 125 | 330
Income
Over 5 millions 160 422
Under 500 millions 148 39.1
Asset Between 300 and 500 millions 115 30.3
Over 500 millions 116 30.6
All 379 100.0
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2 oAve F27 QARSI 99 sk 9l
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Table 4, Characteristics Analysis of the Merchants by Age Group in Historical and Cultural Street of Jongno-gu

Variables 30-40s 50s Over 60s Total F-Test
Business Environment Satisfaction 3.08 2.52 2.76 2.81 F=11.138""
Walking Accessibility 3.05 2.46 2.68 275 F=17.550""
Traffic Accessibility 3.12 2.67 2.82 2.89 F=8.076"
Floating Population 275 2.96 3.08 2.90 F=3.559"
Store Premium 2.93 2.58 2.60 273 F=5.067"
Monthly Rent 2.78 2.25 2.65 2.56 F=8.056"
Monthly Sales 2.66 2.28 225 2.42 F=7.645""
Merchant Community 3.07 272 2.84 2.89 F=3.871"
Cultural Organization & Artist Activities 3.08 2.61 2.83 2.85 F=11.328""
Historical & Cultural Preservation 2.93 3.10 3.28 3.07 F=4.119"
Commercial Protect of Government 2.57 227 2.52 2.45 F=4.366"
Expansion of Community Support Facilities 3.27 2.90 2.86 3.04 F=8.523"
Selective Location Disallowance of Franchise 3.25 2.66 2.95 297 F=14.959""
"p<0.05, "p<0.01
Bartlett®] ©]8Z AL y?o] 575350, p=0.0002.2 4.4 A0l AyYE JHSATELE FEQl
1% o5 olx 27438 30-40t el tiek PPNl X A
mebd 291 18 Wl J24, wE H2A, A W & ARy S8 ARAE Arsle EAAAE
FEATE A4 BFow AgaATh 89125 A Table 6914 RS mAe] AL W Aue
A, 4 4 9UE, 3E 9 MEAS AAE 34 & el R] 0719, Adjusted-R*] 0.703, Fgh
o= AAsIrh 8 32 el FEA, T 2 o] 52,653, p=0.0002% 1% ool BAKCR
$7h 8%, GARE HES BHY Yo AP @ AnE EEAAT.
th 8l 4= AR AHRE, 75U E AdAA g, A 2w HaA, e HA, A W
Easol= AaH QARHE AN BRow A4S BT fF VEEI ¥e5E GPRAVEEI}
Atk 0.153, 0.139, 0.180 W= S7Fatle. 414 8742 4
98, 9 QU U Eel g BEES} FogE
Table 5. The Factor Analysis
Component
lassificati
Classification 1 2 3 7
. Walking Accessibility 0.899 0.026 0.081 0.005
Locational P
. Traffic Accessibility 0.815 0.237 -0.218 -0.045
Environment - -
Floating Population 0.746 0.395 -0.314 0.058
e i Store Premium 0.008 0.848 0.073 0.146
conomic Monthly Rent 0397 0.837 0.060 0.042
Environment
Monthly Sales 0.207 0.785 0.502 0.376
Cultural Merchant Community 0.433 0.112 0.714 -0.097
wiura Cultural Organization & Artist Activities 0.023 0.439 0.702 20014
Environment — -
Historical & Cultural Preservation 0.511 -0.222 0.642 0.157
Political Commercial Protect of Government 0.147 -0.119 -0.525 0.790
oltica Expansion of Community Support Facilities 0.236 0.017 20.118 0.728
Environment " - y .
Selective Location Disallowance of Franchise 0.225 0.148 0.122 0.667
KMO and Bartlett’s Test
Kaiser-Meyer-Olkin’s of Sampling Adequacy
Kaiser-Meyer-Olkin’s of Sampling Adequacy 0.702
Bartlett’s Test of Approx. Chi-Square 575.350
Sphericity Df 66
Sig. 0.000
p<0.05, ~ p<0.01
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Table 6. The Factors Influencing Business Environment Satisfaction of the 30-40s Merchants
Unstandardized Standardized
Variables Coefficients Coefficients t Sig.
B Std, Error B
(Constant) 20712 0.210 3387 | 0.001
Locational Walking Accessibility 0.167 0.056 0.153 3.000 | 0.003"
ocationa Traffic Accessibility 0.131 0.049 0.139 2703 | 0.008™
Environment - - T
Floating Population 0.167 0.047 0.180 3.529 | 0.001
B ) Store Premium 0.153 0.054 0.157 2.832 | 0.005
conomie Monthly Rent 0.167 0.050 0.185 3361 | 0.001
Environment =
Monthly Sales 0.127 0.050 0.111 2.547 | 0.012
Cultural Merchant Community 0.008 0.046 0.008 0.173 0.863
witura Cultural Organization & Artist Activities 20.007 0.054 20.006 20120 | 0904
Environment — - e
Historical & Cultural Preservation 0.144 0.046 0.145 3.135 0.002
Political Commercial Protect of Government -0.048 0.049 -0.042 -0.981 0.328
oltica Expansion of Community Support Facilities 0.126 0.053 0.104 2383 | 0.018"
Environment - - - N o
Selective Location Disallowance of Franchise 0.139 0.046 0.126 3.047 0.003
Model F-Test 52,653
oce R [ R-Square 0.805 0.719
Adequacy -
Adjusted-R-Square 0.703
Tp<0.05,  p<0.01
AP ANEET} 0.157, 0.185, 0.111 ¥HF =} & weba AFUE A YA Gojel Zaate]= A
34 848 MR snEel g Bl Be4S o 9AReld @ vEEE te Age vlasle sou)
QRAVEET} 0.145 T ETh AAA AL AT e YRR ES A E dFo] %L Aow
YE] A QA ool disk 7 =855 0.104 7 UERSTL
2 Z/lehan Zadelx A QB ik W 60t ol el Y JPIANS S vHE o
EEE 225 JUBPVEES} 0126 BF Tk G Avn) A8 AARHEL AN BaATE
ATt Table 8014 Aatsic}.
geh] $5907 2 9 dulsel g wEwe e odgesle) $AATE Table 84 st
Wsh wlste] 30400 AJele] JBANERS] 1] FRIY AP whe Aye vehle RO]
A GFHo] =L Aoz ey, 0.824, Adjusted-R*0] 0.812, F7E-S 80.032, p=0.0002.
sot] Agelel Uld JPBAVEE WA GRS A 2 1% FAFEelN A $AGoR i@ 2
Huy) 3 AR S AAste] 2AARE Table 7 HE EE3%Th
oA Aeslth Byl e Bs AgEe e AH 84wy goan $EAT 0
U= R*0] 0.722, Adjusted-R*©] 0.704, FEk2 46.601, =7} %342 Qe wt=er) 0.123, 0.114 W =
p=0.0002.2 1% ool TAHoR ot 24 dr) BAA 342 9 dus, € vEdd gk 7=
I} =E39h T7b 2542 Qs gkl 0.148, 0.183 THE =
XA B4 wE HAd dF WEEI wes & A0 el #3149 842 49 gEAe A
2 JYRATEEI}0.109 THF =Tk BAA B4 I BEC Y v ¥25E RS Eo)
AT, € AUz, € viEde] 3 HEErt 2855 0142, 0.137 W EUTh AHA 34 AR Adn
FATA NI} 0.120, 0.134, 0.116 W Z748teh. &, AFUE AYAA S, Zaxjo]= AdE A&
T 32 ARl TEA, BehdA B osrt EFel sl g IRV 5555 JPSETEETE 0.151,
g IRVt B EFE YAV 0118, 0121 0.141, 0.120 WF F7kkSATh
W =gk AN B4 ARUE AAAN Fejsh webd 9 dEole] g HEEE e Wl v
ZPato)= AHA YA ES Y tig LT 2575 8t 600 o] dRle] YAJATEE WA= dF
gdeg el 0.250, 0210 T =Tk o] 71 =& Ao YElyth
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Table 7. The Factors Influencing Business Environment Satisfaction of the 50s Merchants

566

Unstandardized Standardized
Variables Coefficients Coefficients t Sig.
B Std, Error B
(Constant) -1.500 0.247 -6.080 | 0.000"
X Walking Accessibility 0.095 0.052 0.084 1.835 0.069
Locational P G
. Traffic Accessibility 0.115 0.056 0.109 2.043 0.043
Environment - -
Floating Population 0.059 0.052 0.058 1.133 0.260
B ) Store Premium 0.108 0.044 0.120 2427 | 0017
conomie Monthly Rent 0.108 0.046 0.134 2354 | 0.020"
Environment =
Monthly Sales 0.102 0.047 0.116 2.174 0.032
Cultural Merchant Community 0.106 0.039 0.118 2704 | 0.008"
witura Cultural Organization & Artist Activities 0.149 0.065 0.121 2270 | 0.025"
Environment — -
Historical & Cultural Preservation 0.071 0.048 0.071 1.486 0.140
Political Commercial Protect of Government 0.098 0.060 0.089 1.633 0.105
ontea Expansion of Community Support Facilitics 0278 0.052 0.250 5389 | 0,000
Environment - - - N G
Selective Location Disallowance of Franchise 0.237 0.055 0.210 4.299 | 0.000
Model F-Test 46.601***
oce R [ R-Square 0.807 0.722
Adequacy -
Adjusted-R-Square 0.704
Tp<0.05, " p<0.01
5. A= kel thal A =08 Aalekga, Htd A4l
ol tialid A5 sk 7] vl A7
DB A FET GAESANE BE, AR, o) FAQ 4L doR AT Baye] A7]H
AVE, AHES FHOE AT L P A3}
T Qe BEFEANAD iR N7 B4R ek 7 Moy R AT 2R OAIRSANE gaon
SRR AUE7E dosiairh ol A91e BAA FE gus duFe] 450l dUe Agsta Q] uliEdl
SR Ads]of Ul gRlse] AAE Ak 8 dye Arder pRelm, QXA A4, w314
2 AE L glek A 24e aeste] FRFEUEE TS =
P9 ARATE 24 egd 2 oleA She agn.
Table 8. The Factors Influencing Business Environment Satisfaction of the Over 60s Merchants
Unstandardized Standardized
Variables Coefficients Coefficients t Sig.
B Std, Error B
(Constant) -1.474 0.220 -6.709 | 0.000"
. Walking Accessibility 0.172 0.068 0.123 2.538 0.013"
Locational e
. Traffic Accessibility 0.023 0.066 0.020 0.349 0.728
Environment - - w
Floating Population 0.133 0.061 0.114 2.165 0.033
E R Store Premium 0.039 0.047 0.037 0.836 0.405
conomie Monthly Rent 0.136 0.057 0.148 2395 | 0.019”
Environment G
Monthly Sales 0.217 0.055 0.183 3.926 0.000
Cultusal Merchant Community 0.134 0.034 0.142 4.005 | 0.000
}1 ura Cultural Organization & Artist Activities 0.038 0.058 0.029 0.659 0.512
Environment — - S
Historical & Cultural Preservation 0.182 0.058 0.137 3.134 | 0.002
Political Commercial Protect of Government 0.173 0.061 0.151 2.820 | 0.006
olitica Expansion of Community Support Facilities 0.150 0.066 0.141 2256 | 0.027"
Environment - - " - -
Selective Location Disallowance of Franchise 0.136 0.063 0.120 2.161 0.034
Model F-Test 80.032"
ode R R-Square 0.861 0.824
Adequacy -
Adjusted-R-Square 0.812
Tp<0.05, " p<0.01
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