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<Abstract>

Objectives : The purpose of this study was to investigate the effects of gambling environment factors
(being around gambling, gambling ad access) and irrational gambling belief on the gambling behaviors
of college students who experienced sports gambling. Methods : Study participants were 240 college
students with sports gambling experience. Data were collected through self-report questionnaires and
analyzed with SPSS 18.0. Results : Being around gambling and sports gambling ad access have a
statistically significant effect on irrational gambling beliefs, which have statistically significant statistical
effects on gambling addiction. Self-regulation did not show statistically significant regulatory effects
between irrational gambling beliefs and gambling addiction. Conclusions : It is necessary to take a
proactive approach to minimize the negative effects of sports betting and to be aware of the rapidly

changing sports gambling environment factors.
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<Figure 1> Study model
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<Table 1> General characteristics

Category Frequency %
1 53 22.1
2 101 421
Grace 3 60 25.0
4 26 10.8
< 200,000won 46 19.2
200,000
One—month’s ~ —290,000won 46 19.2
spent 300,000
~390,000won 67 219
400,000won > 81 33.7
Total 240 100.0

To] & Az <Table 259} 2tk A 147
F 1039@29%)9) Ao e¥eRlor AxxT

g AYRYT, o159 FHUNEE A4 A
HR, AW @ 97 1-28) 299, 0% 1-28] 12
%, W% 363 19, 12 190] 2E2ENS 3

1Uﬂ(504%) 2 oxgo]
~23%] 314

2) EubEsE

A dgAe) 2xxsueE 38 39
Frol 837 (346%) .2 7HE wtal, A= 63
B(263%), ANFT 559(229%), EAEo] 399
(163%)= Yeigd. FAITH EAENTS £
Fote =S BE2 oF 0% Fot] HT
3 =& FEOE YER

<Table 3> Gambling addiction level (n=240)

Frequency %
No problem 0 39 16.3
Low-risk 1-2 55 22.9
Medium-risk 3-7 83 34.6
Gambling problem 8- 63 26.3
Total 240 100.0

g 2xzrutEsd tE WrEY 9
s Yotry] el FAAAE AAZ Ade
<Table 4>$} 2t} HZg|ATuAde Forul
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<Table 2> Sports gambling experience over the past year (Duplicate response)

Yes
No Sub— No experience 1~2 1~2 3~6
total in the last month /month /week /week every day
Off—line Erequency 137 103 60 29 12 1 1
% 571 429 58.3 28.2 1.7 1.0 1.0
Oriine Frequency 119 121 66 31 18 4 2
% 496 50.4 54.5 25.6 14.9 3.3 1.7
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FUY e AuEd, F et Az aed) A77HE 27F AAES vA e R tigtyef 2
FgEo] v =aldel nAs 9 ¢ Ta2ewEsd nAEs A Ar|zdaclol
ob2 AFModel 1), FI=H T AT=HE FHEAES 7P =A A4 A3 Model 4),
=166), 2E =58 P L(B=294)0] HFH T FAACE Fn FEo FFS vAA de
el SAHCE AT A+ IFE HA AoE Yeh} A7k 32 7174800

<Table 4> Correlations among characteristics

Being around Sports gambling Irrational gambling Self- Gambling
gambling ad access belief regulation addiction
Being around gambling
Sports gambling ad access 327 xxx 1
Irrational gambling belief 326 %% 359 %%
Self-regulation —.156* —.134x* —.258%xx
Gambling addiction 424 x%x% 256 * % A4 — 174 ]

*p<.05, **p<.01, ***p<.001

<Table 5> Multiple regression analysis on factors affecting sports gambling addiction

Model 1 Model 2 Model 3 Model 4
(Irrat|or£)2|igcz;mbl|ng (Gambling addiction) (Gambling addiction)  (Gambling addiction)
B B t o) B B t D B 3 t o) B B t D
1865  12.298 000 -2.213 —2.413 017 -.862 — 413 680 -8.166 ~1.829 069

Being Family  .112 061 .945 346 1.081 .104 1924 056 .990 .095 1.178 .087 .744 071 1.263 .208
around
gambling Fend 139 166 2.560 011 768 163 2964 003 787 .167 3.018 003 827 175 3.176 002
Sports gambling 271 294 4621 000 2203 423 7.605 .000 2.199 422 7.584 000 2.164 415 7.486 .000
ad access
Iirational gambling 1114 197 3.623 .000 1.063 .188 3.367 001 4.118 730 2.447 015
belief (IGB)
Self-regulation (SR) -304-038 -.720 472 1.739 205 1.446 150
Interaction term
IGB X SR -849 -540 —1.848 .066
Re 163 416 47 426
Adj Re 152 406 405 411
F 15.304.000 41.842 .000 33.509 .000 28.781 .000
Durbin—Watson 1.982 1.744 1.759 1.740
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