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1. ME

0161 AFAs Al 208 dujas IFE
AKX 7% (T: Information Technology) A4S H]d|
o[E], AEUl3, AREQIEM 5, ol 1990dthet
2000, Tt ete] IT AeiAlehe s Zdolgh wWake
2 st qiok [Tk dhgiml=o] 2z 734l
A7) S5 ARk &S s, vt
AAe] e FEshe w7 7 AAE Q14
o] gtk F=o] TS A% 599 Al 1 F+A4=
Al AAT 3RS BAFa 9lom, 53] =Rl
o gt 7] B} 2HAAIS] 355 Befsta o
CHMSIP, 2015). -2luept AlAl Hx==2 /pdst
WiBro 7]&e] =AX7|AA7 1= 3|(EEB) 9] #5
o= ¥ A=, Adu DMB 7]E0] FHESE
37|17+ (ETSDe] #2082 FAHHE 5 IAlFolA
T 2 gokS HojFa itk

E79] sledo] @ AZEYNE FHo7 by

S T4 2010 thol] S0 @A B QIZE

-
a1

Za} Ao 7]ojehs Rofg F&3) HEst 9
otk o8] HlolHE E4ste] AR Ade
she HHlolH, My 3y, <zt

|

b ele Bl &
dolde deAls =23, Ak g
ke ARRlEdl 5 Hha glom,
B3 FokR AL 9ok (MSIP, 2015).

olFA ITe] &g& Fsfo] Al Uze] Aol
HEH = Aol M, g5HoR IHE A=
ato] ARl gl w7ke] Wbl Zosbr] flsiAE, 7]
=9 ARt o}, o3t Fled YAl IT ¢
AR olidst] F83td 27t sk WHE, ==
Az A BA A Fesital & ¢ ok e
of g8z Mt Tlee] 3, A, o)A,
e, 78 8 A9E 3= 21A7] AIAL Al
101 Ak S easA Q14
Ha ok AREAVEe) 347 EY 7)E]
W, A, Mol 229%= vl89] stgt A AlA

myox A
1
Mo [

o o 2
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Hog Ag], BA e MIAIE g9
3kl e World Bank, 1997).

srow eyl AEAQ Al e ITUA
o 7le WL 28 I, A7 solA iEd
71%S oAEA IT AJAR olste Festel= 7}
of @ Utk ole} & AT oA RNE EF
g A7EAe v 2

(D ITEANA 71 383l FFE
£ 83913 itk

@ 71& %83t F2 agle] F83te] A3l T
A dFE e ASI

A

rk
rg

__Il

=]
2.1 71=2| 423t

A7) FEE AR 7% AP Al

ot AtkWorld Bank, 1997).
FEshe Aol FE A AolA
A Ao =E Atk oA 7
B vE2g & ¢ Qtk
o2 e BAAGL AACNAM 7 HHE AY
9 < A4 FHo| fX|ske Aol dnt
ZRld], o]zt 7|9 Hee e, A4 oA
AT R Tse] Huet FHE ot AF 9
A|2=e] Fg3lel7tA] ol ¢ dllghe e
nlgto 2 k3 QtiSmilor et al., 1988a; Conceicao
et. al, 1997). AA= AH, AR, A%, V&, A,

71es &
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ITYEAS| 7|e433 £2 22l

[i=l
o

o7

HIAH 22 et 7WR=(smart infrastructure)oll
EgAow IHsh= Zlo] Fef AY FH=e 7HE
Z93t= FHo] diFEa YrkGbson et al,
1992; Gibson and Rogers, 1994; Sedaitis, 1997).

A= TlEs AET AEo] ol E&sAY
AapstA] o}, T RS o]E /NUsHA] U
2= o5 &-83 ASol ol TG dE
o] 7153t itk T2 wARe] o) o]of <l
e AAe e g 715 & Qlo] IF JAMY
7P Fasgk dgolet & Ade olEd Ve
SEANATE 28y FAlE o] 7sY A FT
of ZAIA, A2le] AutE =2 v, FES Q14
Z1es A gl Hup Z8ste] 235y EHA
UM 7 5 A FHATh AT AHIEE AE2A
2A, AgEYol F AU X3 AF2ARE
AR A== LGAA I 23] He AFH =S
ofjAZEg ol Ad B VEes ALt dx=
AL LAE Fe LGAAE U NEHFEH
o] 7l&& ARA Fog Heksh=t] dufsi
th A=, mo]ARAZEAT} o] 7] dEHs
ek gste] RO FAkl  SEAA HAo
(Conceicao et. al., 1997). A2z o= 7|&9] Z7|o]
o] FEE olofA7] falAME 7leo] AFHHOR
T8, olH, -83l= oo} dith= Aotk

Hzo npd 7eo AE3E Adske T
& 7idelzt @ 4 UkBopp, 1988). 9= uple]
g e ANEEA 71EH] BE o)Ssh= &
gola, tE e AT ME Viss sty
AFE Az Bujshs Agoltt. kA 7] 4
B3 AL FAOA =3 7es ARSA
Al Holsk= HAolgt & 4 Aok TeH =9
F&8ll tist o e 7] e HFYE
el Al ZEFos ()7]&S ojwdl ALE
(thing) ©] ofal, 283l 21& QXE =99
Axolgl= Zlo|tkKidder, 1981; Smith and
Alexander, 1983).

juy
aQ

93

71ee] A3k AR O 23, w3} AAe] 4
dg9s 2
8% k= HolA 473 o, B ko] &
A e AzuFdQl Mg & 4+ b
(Badaway, 1988, Leonard-Barton, 1988; Peters and
Waterman, 1982; Zaltman et al., 1973). AFgA12] 74
AYs sk 7P T3 A 223 7)<
A3k DI 71&S 283t AYs k= A
HAD, QAT ERE 7]E VYeE Ve
ojxste] F&stete A (A4, 18 Qrlss A
& AIHOE FAFI NEE VES FEIIE
5 3= A (3 o= HET 5 UAth<Fig
2-D).
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Fig. 2—1 Types of Technology Commercialization
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el 7le oA g 83k =il v AAE
dojgt & < St T#ut Olﬂ%
g o 22 A #
DAT718te] A7) £9E 5
g AAA &d, QFE A7 A, OF71He=
712 A5 &gslatH, ( AR =

st B8-S Azdeta, QAR HEE 71@%
AT AAE #HED F Jom, (=H 1| FHe

B3t ALY RS Btk Al AF
7H%P71LE F=8lal, (D479t d8s Fdt
of ti7da v == 9o, 181 ®) FHle

of Aol 7FesiA 719l olvAlE And Aot
(Murphy, 1987, Fusfeld and Haklisch, 1985; Gibson
and Rogers, 1988; Evan and Olk, 1990; Gibson et.
al., 1992).

Sung and Gibson(2005)-& A|4), A, 7]
so] tidk 45 A= AHEskL 49A 2Y
dsletledl, o] ¥ 7 AR 4] o
A} 71z 83l tidk AoE WAl =
g, aNe, 8, 78, 18a 383ke B

AAA Ak
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Fig. 2—2 Four Levels of Technology Transfer
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oM 2P 2gZS AAEAL s V)&
old AL oy WAR TSt 7 AR R
TPRAI7F ST o2 wAEte] *é S Hojof
St SISk Jollye] Z2Al~ 2¥e 5714
o] 8 A (subprocess)et, z+ ‘%7419} A Aol
29| oA A Uehs ZolE Uehlie 4714 At
(Gap) & 735 o] UTH<FIg. 2-3).
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Fig. 2—3 Jolly’s Technology Transfer Process
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Az 7)& 483 ZEAE IS BA
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g2log DARgAN] "oy 2)&1:@}011 2E 99
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Baer(1976)= A7 Ae] 4F22 83l
&S WA 8Qle® DI 71E EAY
uE QFE, JAIPeIA FRehe Z2AE,
DA AR3A, 5 AF, TEla 6)AFE Ak
o] 671A15 AAEA T

McEachon et al.(1978)2 ¥4 H =AY ZZAE
S 245 & DAREARSL AYakake] gl Hitshe
A2, DZEAE FofARte] Y 4T, 1
AL ] A IHAE F8 AFL
oz RAMH, olet fARE AFE B
Ettlie (1982 DAXAL 4l DAIFT Aulxg
7VAZAE, J8la Al Al golds Ve A
g3le] F8 g2loz AASIHTE

1980t FHHEE] EAH O R 7)&d o]xd] G
T e gk A77F AR A=,

o

far et
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ki
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Creighton et al.(1985)2 =4, Z=2AE FAsl, 4
Ho wiE, A4, ol g A, AP, B
YHE F8 ¥WgE 8Ktk McMullan  and
Melnyk (1988)- thdtellx 7Hdd 79| 83}
FIFS vAE Q1S AT, DAY A
s, 271 gk olely, 383 Fr| WA
2 &8, 283 Hr7le 88l thet A4 H ol

o] /1A F& Q90w BF3ITH

Cooper(1986)2] 71& 783t =3 A3
Lester(1988)= 4171&9] F&3t5 &3 AAF A
o FFE mjAE Q9L FHAE thiE E—s}z 67}
2 M-S gelslged, VA diERe 959
A, 220 Fxo} TEA|x wjY —t— AF7HE

A, AxE, gy T2AE Bz FAEY 9
o, 167] W F 593 oz AYF vz

22 Sl 23], AAF ML 22, 4 sl ¥
fr, 71€3} Al tig 2L o3, 249e] AEA

= O =

o
5= & 4 9tk Rothwell(1992)2 1990dde] 7]
o|xe] A AHIE dTet 2VHA] WTE AASE
%37, Smilor et al.(1988a and 1988b)& AHe] 7|&
o AQe AESl Y=, Wg ] 57,
Ay, AR FH, HEHIE FQ HFEE =E319
o
Goel et al19D& 7l A&3te] F8 ads
A 71€A 22l nHE 89l a8 A aclo
2 ERIA 71ed 8R1e=EE D7es 44, 2)
AN 84, HERE, HARS A, Hrle
2 BEAAL, tHE 8R10TE= DSt 8%
9] ylo], 243 AIe] A%S npE o A Qlo
2= DR AL DA A BT
Sung and Gibson(2005)# Sung(2009) 7|& &
slo] AF 88lo AAH A7-E(Albrecht and Ropp,
1984; Avery, 1989; Creighton et al.,1985; Devine et
al., 1987; Elmes and Wilemon, 1991; Gibson and
Niwa, 1991; Gibson and Smilor, 1991; Gibson and
Rogers, 1994; Inman, 1984; Lester, 1988; Levinson

o
S

95

and Moran, 1987, McMullan and Melnyk, 1988;
Pinkston, 1989; Rothwell, 1992, Smilor et al., 1988a
and 1988b; Weick, 1990) & ASH o2 ZAlste] 16
71A Z)eolHe] AFals AN ol 8%l
=9 Bde ASsIth @ 2s Yokt Sung
(20092 ITGAIY] 71&o|dol HF&s njxe 291
12708) Fa @QRlo= JNgsstal ol AFH R
AEsITE & AelMes ITEA 23e 5
Sung(2009) o] AFHo=z HZI (Dulslel 4%,
D7A9= XY, Qe 483 AHA, DTs5E
12, GGl gk olsll, 6)7]1= “F83ke] ol
(M&FAAZ] dE, @FF A, 979 HE,
1071&9] 44, QDA 84 7=, (1271«
383t Ao 1270 8%l 7 vF FHE B
o] 87EE 7HX9 BIEE AlQE 1174 81
71 oldel| FEFS WA= T8 a%loE 83

=
AE

2 3

71& g3l AF oRE wdslE 44 @
ok 71E A8k e 23 7zt AxA g
Ux = g el FHEE AeE BY] diEe]

oA, @A7IA AHAY

3lo] ML A= ZEWMSE AR 3]—1
= AAeltt. & ATelME e ol F2 8
o] e Wb w BHoz R

Jolly(1970e] ZeA2: R8e Aeske] mek 7)%
F837E A AR GAQl A (Imagine)oll Al T
AoH, AFATE “17 & 3ta, F 1A dAlA

FUSE, 2 2 WA, ohAkel fAGustain
A ol=R 50 & Yolshi, 483k Yk 4

& A= 67 2 el FEsE thdEl A
7R ke MR A oAFE %—Xéé}ﬂi
a3tk ol Izt 7lE old 9 483 # <

oA &gd WPEcltt (Creighton et al, 1985
Devine et al, 1987; Ettie, 1982; Sedaitis, 1997; Sung,
2009).
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3. pipuE

3.1 =L Iy H UHE

o

d7e 7le 83t 4ol #d
Ei 71E 83kl e e e 383
AERR 33t AWE Brisiool dth= SH
A Aol 24 dele ME T 7le 3838 Z==4
Eoltt. wgbA A 2 IT 2oF 7€ 483t =
4 H IZ=AE AAER AAHIT.
< F83ll IFE rAe WA ade 94

T= &85

i

ﬂrﬁ
o

o]

x=

A

IE

o) T Ukeru S Ao
74 HEE A8 YL
mT—Ersa RSl 143} 74
ol e Bueie e Asithe
z0g w23 Zii”_i We A|H HRAA
EfUe @aolaka & 4 SlThChae, 2005)

JElm 1% 88 AES 248 EaE

A AR Jolly(1997)2] 7& o)A Z2A|x
wyo] 5elE SEsd Wt 7% e} A
WAl B APHimagne)ol ] SRS, AT

s

_E
M
rlo
14
e
o}
& 4°
T

A5 ‘17 2 stal, 7oA @Al FHEY,
“ 2 Bylsh, ulREkel §-2(Sustain)7kA] o] 2
H“5” & Fojslal A8st At 4Red A=

60 S, TIP3 R OB A TR
Gl WPHOE AT INE SYIZ sk
AR 430 R 4FE TS QAo 3
43 olele Agdelx, Al met 2

o
gt = Q7] wEel, 75;11'412‘1%1 71%E AAsE A

I

il

o o8 $PAN ML F S ok 43
9l =218 Aol $ Z}°ﬂ7ﬂ B 5 e
ANEE AFS WIS S0, A

Qlo] BersAslol 48}
WAE Yol tEe ATUNT BRI
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o} 22 AANTE Fof .
tiekre IT 4838t 2=AE7} gAl= 2-3d, 4
Al 6-7do] 288t Hs 7
< 83t ZEAEV}L 2 oS
Fo EAAR IT &4st A3
AAEe], B Az 2 2010d 2%%'451 5{ZHIT
HopllAl e 7e 83t Z=AE F d4s5d
ZRAER BPIE FROE MAE Ssd IT
ZIAEE 2015 2¢€ 7]%9_E 7€ ‘383l A
& 2 AR FUIEIAY L TEAA FHst
1 7148 ZEAES 9 1<>l~—tﬂ WH g F<

£
e
c

2&
bt
Ju
2&
2
T

ZZAEE= ALt 20159 59 F 4337 =
AEE G9e zeAE B HEAE UE
SI9I ol Wi ZeAE delavt SAE o

Fetdeh wEbA 242 19670
ZZAES gator ANEYT, 58S 4521%

3.2 AMHO| MRl T ENEY

M HAE 11 81s A

THFANN EE3 l 4—3}@] ZF aRlel sigE=
FEE0 Bie tEHSE s KTab. 3-D).
=

olgA E=EH 8315 o AT B sl
A, A 2AF "7 AR 9 BEAES TR
UE 7 WA ASSATE AlgAolgk o7 V1A
ool 2A dvh 11 AR} HEE] ATHE
Brlkske 5o, 2+ SAA7} Teo] Ue oF
= ZE4F ¢33} (Cronbach alpha)ell o3l =3¢
THNunally, 1979).

2 At SAse A iR AgAS
Ase] fstd 4 FA8AEE = ]
(interitem analysis)= AAIBIR Y, 1 A7} 7€
Alet g7 <Tab. 3-Dol] 89k=]o] gtk Cronbach
alphaoll gk A&l 7|&2 §iAT, dRbAQl 7]



ITeAS 715aEst F2 20l &8t o7
#& A= Adok Brown(1983) 9o FHof| w= 1o, Brown(1983)2] 7]l 23l U
W odEg e 23 39E 08 ol mehy zApase) e et @ 4 9l
Cronbach Alpha Ag7b .79 T8y A9 oh B A7} Sung2009)9] EfgAdol Hasd FAF
A7) A9 07 olde) Ae Ael MET v WEE AU URd), eie) zie 259
Sittal & 4= Atk (Nunally, 1978). <Tab. 3-1>9 W ZoZ 39Tk
HZo| BE Ha7l NunalyZl AASHE 715
Tab. 3—1 Descriptive Statistics
Variables # of Items Average Std. Dev. Cronbach’s a
Communication 4 3.714 0.635 0.763
Management Support 3.194 0.355 0.822
Incentives 4 4.381 0.433 0.783
Common Goals 4 3.579 0.649 0.803
Understanding of Business 4 3.724 0.523 0.823
Awareness of Transfer 4 3.519 0.472 0.822
Cooperation 4 3.829 0.535 0.767
Government Support 4 3.897 0.383 0.845
Concreteness 4 3.621 0.560 0.757
Demand Pull 3 3.133 0.595 0.811
Prior Experiences 3 3.444 0.452 0.806
Process Number of Projects Percentage
Imagine 13 7.25%
Incubate 20 16.41%
Demonstrate 28 19.47%
Promote 35 31.30%
Sustain 42 25.57%
Small Success 40 20.41%
Big Success 18 9.18%
4. HA7Z3} @ ols) Sol FoAol P Aol T £ glo
o, ‘AYFT AY AR Y Uls
4.1 71 S| B e AR o FLAS BAPH )2 AT

IT 71& 483 Z2AE ATAEL 7|&9 A&

sl b G MHE 89102 V& e
A 2 Bk, Helo] AYF AU AR
A BAAZ B AGe] B ola)

Eo= WA (Tab, 3-D). olei@ v 7
& 4885 FESP) 91T AP, 2En ol
A3 AT AGFR G 1% AL, J1% ARR

_—

N

s} 7le d83E "deke oF el ¥, Jeja
AR 7)e A8EE B3 £98 Hah= ANl o

97

AFets o= A dHskar JrKSung, 2009; Sung
and Gibson, 2005; Sung, 2009).

A 2 19671 e est ZEAE F 13
Ne 74 9, 207he B o, 87 Al &
A, 283 3le FH AN FEEIT e
3l ZRAET} AR &SR oY FAE XS
Zie Avfjgta Gk, 838 dulee 48.98%
2 Ut 7e 483t Z2AE F 427]= A4
A, 40 Al ATTE A3E ﬂ“’ 1878 oi+t=
BEOE HEo o%ﬂ SES 5L02% = A
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AEo] Ay g Aoyt A nlsgt &i LhE}
ok ole 7IEY A7 Al Hlg) H3E

Eohe HollA = [THAY] AAYE RoF=
Zek & 4 QthGibson and Niwa, 1991; Gibson
and Smilor, 1991; Gibson and Rogers, 1994;
Rothwell, 1992, Sung ad Gibson, 2005).

Tab. 3—2 Comparison Analysis of Success and Failure Projects

A3 J83st Z=AES} i3 ZRAE Alo]
443k F8 8914 oJE @ zjo)z}
712 golsly] 9Ete] X TeAE TR A EH

off 7l&

g ZTRAE FROT TSI 7|EEA #4

AletaL, <Tab. 3-2>+= o5 8°F A3+ Zlo

Varlables Failure (n= 96) Success (n = 100)
Average Std. Dev Cronbach’s a Average Std. Dev Cronbach’s a.
Communication 3.396 0.637 0.803 4.020 0.460 0.812
Management Support 4,102 0.360 0.789 4.283 0.329 0.811
Incentives 4.154 0.437 0.793 4.600 0.295 0.808
Common Goals 3.305 0.553 0.792 3.842 0.628 0.793
Understanding of Business 3.547 0.475 0.814 3.895 0.513 0.819
Awareness of Transfer 3.285 0.425 0.758 3.744 0.402 0.823
Cooperation 3.549 0.494 0.812 4.098 0.425 0.805
Government Support 3.771 0.338 0.769 4.018 0.386 0.825
Concreteness 3.432 0.530 0.788 3.803 0.529 0.770
Demand Pull 2.847 0.443 0.776 3.407 0.594 0.772
Prior Experiences 3.278 0.430 0.819 3.604 0.415 0.817
Process Number of Projects Percentage Number of Projects Percentage
Imagine 1M 8.15%
Incubate 27 20.00%
Demonstrate 26 19.26%
Promote 38 28.15%
Sustain 42 21.43%
Small Success 40 20.41%
Big Success 18 9.18%
(Tab. 3-2ollA HZo] 43t TZAE FH|A] Bkt Aotk
v 71€9] g3 7P & FFE vAE ajle
2 V1% Aes AHA & Bk, Helel A 4.2 7l ABslo| M
BT AW AR ALY wARAREY Y
Aol i olE o W ole W /1% 483 IFL v Fa a9l 7]
A RO 22 29 JTY £9)9h FUW Rolnt.  Aeste] 43 vIXE FFL Fekels] ¢
AF T2AE FRINT I FARH 7] AEAS AABIET (Tab. 3-3). 7|& 483l
< 83t AHA AT A WARRKEY S mA= 1) 891 F3A o7 7]|e AL
¥ Okl A8 AR Y Low = o gl tigh Aol 52 Zo= Ug
REE W o A o WA ERe o A B AT BED /1% et 9
Q91 By} Asjel A FARE AoF B Aold AE Q119 FaAo] e 58S VX
e 4EF meAe mBdNE TEe 4% 20 PFEUD 53 V1% 483 e
S AYdl tiF olE)’ xR} ¢ F23% gglow ‘AR g4 rea 8 Ve

98
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oA TAHCR fFrefste] 7 83kl Aol 7t

Tab. 3—3 Regression Analysis on Success of Technology Commercialization

Variables Coefficient Std. Error t-value Pr<F VIF
Communication 0.131 0.223 0.587 0.558 1.533
Management Support - 0.034 0.243 0.139 0.890 1.346
Incentives 1.237 0.235 5.270 0.000 3.788
Common Goals - 0.071 0.151 0.471 0.638 1.871
Understanding of Business 0.259 0.163 1.584 0.115 3.256
Awareness of Transfer 0.377 0.305 1.238 0.217 2124
Cooperation 1.147 0.244 4.703 0.000 1.845
Government Support 0.073 0.227 0.321 0.749 3.345
Concreteness 0.226 0.163 1.383 0.168 3.523
Demand Pull 0.414 0.151 2.737 0.007 1.891
Prior Experiences 0.586 0.307 1.912 0.057 1.534

R-square : 67.60% F-value : 38.071 Pr < F : 0.0000

SATHNA 27He] 8]le] Fof At e o E Sy Ued FE2 SEAEC] 8EE ¥

AL SHte] gsaAdel 710 el 7F o, 7= d8skel e 22 Al 43
lou} <Tab. 3-PellA] Hxo] VIF A4} v ARk st TeAe ddsA Bal AL
e dddle 718 1050 ol vhol thaEidAd 71€ 383l mAE IFEE VIEoR I
o] A9+ ofd o= dgEh ¥ O ssde 7] wielgke Aolth

S ko) daAgel o A 4 9l et 383t Z2AES} Audt Z2AE g
THd o] et S 7 ide ds g S Al Jle 83| Aeel 9%= MAE &
A & Fart g& Aotk (Chae, 200). QlEo] AR oA oudt 2tol7} = 71 Hetst
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Tab. 3—4 Regression Analysis on Success and Failure of Technology Commercialization

Variables Failure (n=96) Success(n=100)
Coefficient t-value P-value Coefficient t-value P-value
Communication - 0.006 0.019 0.985 - 0.253 1.394 0.167
Management Support - 0.114 0.371 0.712 0.113 0.565 0.573
Incentives 0.959 3.450 0.001 0.780 3.593 0.001
Common Goals - 0.015 0.040 0.968 0.036 0.386 0.700
Understanding of Business 0.135 0.548 0.585 0.123 1.021 0.310
Awareness of Transfer 0.382 0.257 0.797 0.053 0.283 0.778
Cooperation 0.654 1.833 0.070 0.728 3.823 0.000
Government Support 0.043 0.128 0.898 - 0.004 0.022 0.982
Concreteness 0.265 1.286 0.202 0.148 1.140 0.257
Demand Pull 0.010 0.046 0.963 0.309 2.769 0.007
Prior Experiences 0.116 0.080 0.936 0.400 2.016 0.047
R-square 38.50% 46.80%
F-value 6.40 8.929
Pr<F 0.000 0.000
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A Study on Success Factors for Technology Commercialization in
IT Industry

Taekyung Sung*

ABSTRACT

The purposes of this paper is to identify CSFs for technology commercialization in IT industry, and
to empirically investigate the impact of CSFs on the success of technology commercialization.
Comprehensive literature study identifies eleven factors affecting the process and results of
technology transfer and the research results show that ‘Incentives for Commercialization,’
‘Leadership ~ Support,’ ‘Government ~ Support,’ ‘Cooperation  among  Parties,’ and
‘Understanding of Business’ are the most influential factors. Regression analyses show that CSFs in
total have very significant explanatory power in the success of technology commercialization.
‘Incentives for Commercialization,”  ‘Cooperation among Parties,”  “Demand-Pull Technology’ ,
and ‘Commercialization Experience’ are statistically significant in explaining the success of
commercialization. Successful commercialization projects show higher explanatory power (46.80%) than
failure projects (38.50%).

Keywords: Technology Commercialization, [T Industry, CSFs, Success of Commercialization,
Incentives for Commercialization
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