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Tab. 3—1. Respondent’s characteristics

class frequency %

322
678

32.2

gender 6738

291
329
380

20.1
32.9
38.0

grade

wNo =T Z

@
()

SWLT B Y MEIE BN

I

f
2 g
i

|

X
4 =
K

flo i

¢

jn)
re
-
2

8w (o
1> ko
N [

4
2
Eu)
3
3

off

¥0 30 X2
I o |

&
r?
Bu)
@

o
Mo

=)
o
KW

S8 urolA T
=4, St
A, ASHE el
02 Y= stasy ol9fel gt
Ao Fojohz ot} (03) U= S A
(Sh=Al, st MT 9ol 25202 Fofsh=s ol
o o= TAskth
A, udAe] thet &5 (D) v & st
| ket A gE she-sst Akt WAE FAlst

Atk () v= feldiete] she-s3t AL

o,
of

kit

bl
rE
;

b

JH

)

L% =
=

d

RO

2

al

97

Atk =i, (@) Seltiete) 95 AEe
ol w19 Fa3 NI, () the SaEs
e wole] AT Fold Zoltk ()
S5} of o] T g

NS S9 5 gRoE TG

[

€]

Ju

Ir

S I-J—Jl__

2 8w A

o whs-

K

oo

A, 24 Fg=s d) vl ks U
A & Aty A9 (@) v doE
kel stk AYS 7HAa A (@) v U
g3 AZrds S5l U AokE AT ok
T AR So7 FASIITh

oA, X2FRsEel e e D) v
Yoo F& UL =ZA o] Fy=q
o}, (€2 Y= AF oo =2 gk 7t &
e i 9ok, (€3 v= APl e s F
THBHL Yt To= 38kt

bl

Tab. 3—2. Validity and Reliability

Variables | Factors
items

C o) 1| 2 3 4| 5 | 6
Attitude [ (a1) | 0.207] 0.081| 0.098 | 0.145 | 0.056 | 0.846
Cl;g:(ﬁr%@ @2 ]0.148 | 0.197 | 0.171 | 0.128 | 0.298 | 0.751
Partici | (bD)] 0.155 | 0.187 | 0.855 | 0.077 | 0.141 | 0.092
-pation | (b2)] 0.193]0.186 | 0.706 | 0.226 | 0.008 | 0.184
0850 |(03)]0.178]0.237] 0.843 |0.037|0.178 | 0.059
(D | 0.208 | 0.640 | 0.251 | 0.035 ] 0.118 | 0.276
Friendship | (2] 0252 [0741] 0201 [0.185 0,051 | 0115
0791 (€3] 0.258 0748 | 0.321 | 0.118 | 0.046 | 0.060
: (c4) [0.271[0.612 | 0.494 | 0.170 | 0.146 | 0.001
(c5)]0.107 | 0.600 | -0.008 | 0.041 | 0.252 | 0.021
Aptitude | (@D | 0.352 | 0.162 | 0.141 | 0.269 | 0.715 | 0.118
Coincidence | (d2)]0.225]0.167 | 0.130 | 0.195 | 0.797 | 0.160
0.885) |(d3)]0.319]0.188 | 0.143 |0.318|0.735 | 0.114
Job related | (eD | 0.155 | 0.117 | 0.070 | 0.778 | 0.327 | 0.118
Behavior | (€2)]0.181]0.134 | 0.111 | 0.841 ] 0.232 | 0.117
0.861) | (€3)]0.193]0.097 | 0.147 |0.831]0.088 | 0.082
Satistaction | 4D | 0807 0185 0.084 |0.068 [ 0.215 | 0.154
(080 020687 [0.184] 0.139 [0.142]0.200 | 0.222
: (f3)]0.633]0.196 | 0.121 |0.157 | 0.458 | 0.208
Loyalty | @D 08060224 0.170 | 0.164]0.202] 0.063
(0905 (€2 [0805 0.185 | 0.181 [0.126] 0151 0.084
: (©3)]0.789[0.185] 0.184 | 0.212]0.083 | 0.024




Me|aiT, M73 M3Z, 2017. 9

A oiEtAe] Gkl RiSsheE ol (3) v ARt
Aoz Ut Melgt sl FHEshs Holth 52
2 JAE mR e g stuEAEE (g) U=
o] tistus Foglitl, (@2 Ye o AlAl
o] tigtws A Lotk @3 v o= st
o et ARFEAl Vel igta §Jsks FHE
Zolty o2 FASINTE 72t 8]l

Exlel ot ks V1o 07 odE

o] AFZHel| Fgsh=t AL gl Aew &
Tt

E 3= 290FHel 2’ B AeddE
AABAL k. StaREEe}t StuFAETE 4]
A FEEE F e W ZYEAE $A
T OE MeEd dER AAAE HYFa gle
o FYHA de F e Wes B8 el

€ Zow A 5 Q7] el Eelste] A%

3.3 7|MHSE
H A= A28 (path analysis)S Eal A=%
x% GFI, AGFI, RMR, NFI, CFl, Il 5¢] A%Z 7]
o2 Ry HAE AFnh AT 2F
2?=175.56(df=6, p=0.000), RMR=0.12, GFI=0.942,
AGFI=0.871, NFI=0.942, RFI=0.730, CF=0.944,
[F1=0.944 o2 Jeh} 2da} A5+ L2
Hahal Qe Ao Wrid o vk

AR, 7P 19 SRS =Es shIEe o
w&Eo] e 1) FA=(F2A4=0.322, p=0,000),
@) FRH=Cd=ZA9=0.405, p=0,000), (3) F=Z=H]
(7 2A57=0.448, p=0,000), (4) thelul A=
Al5=0.353, p=0,000) ol E=F o] FFS HA=
2102 JERT

A, FHHEE T YAkl digk () FH=(H

AP

98

2A4=0.291, p=0,000, (2) F=ZFH|YF(HFZA
0322, p=0,000, TT (3) tidm VE(AZA
=0.322, p=0,000) 5ol A®2] AFE W= A
UERATE

I

t

Tab. 3—3. Hypothesis Test

Hypo (1-6) Su%iet;ted estimate | P-value

T | ACoP | 032 0.000
Hypo, 2 | ACoAIC | 0405 0.000
1 [ 3 | ACSIB | 0448 0.000

4 | ACSS | 0353 0.000
Hypol L | ACSP 0201 0.000
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Influence of University Activity Factors of Students on University
Satisfaction and Loyalty

Moontae Kim*

ABSTRACT

The purpose of this study was to examine the effect of variables such as student participation and
activities on university students’ university satisfaction and loyalty. And the implications of this study are as
follows. First, students’ aptitude coincidence has a positive effect on students’ activities in university. And
also, the attitude of class is positively related to school activities, Second, the participation of college
students in school events has a positive effect on friendship, job related behavior, and university satisfaction.
The friendship of college students has a positive effect on the loyalty of university satisfaction university.
and job related behavior also has positive effects on university satisfaction and university loyalty. Past
marketing studies have proved that interactivity among consumers is an important factor for consumers to
engage in service. In college, as well, it is found that positive interaction and friendship among students are
important influences on school satisfaction. The higher satisfaction of the university, the higher the intention
to recommend the school. Therefore, in order to enhance the recommendation of graduates or students, it is
important to satisfy the students, and this can be accomplished by management of antecedent variables that
this study suggested.

Keywords. university satisfaction, university loyalty, job related behavior, friendship, university
activities
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