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Abstract

Big Data environment is established by accumulating vast amounts of data as users continuously

share and provide personal information in online environment. Accordingly, the more data is

accumulated in online environment, the more data is accessible easily by third parties without users’

permissions compared to the past. By utilizing strategies based on data-driven, firms recently make it

possible to predict customers’ preferences and consuming propensity relatively exactly. This Big Data

environment, on the other hand, establishes ‘Dataveillance’ which means anybody can watch or control

users’ behaviors by using data itself which is stored online. Main objective of this study is to identify the

relationship between Dataveillance and users' online privacy protection behaviors. To achieve it, we first

investigate perceived online service efficiency; loss of control on privacy; offline surveillance; necessity

of regulation influences on users’ perceived threats which is generated by Dataveillance.

Keywords: big data, dataveillance, data surveillance, online protection behavior

1. M2

Heolg Altfe] 34 IT 7]&e] e AHs3Hd
WO oHET H2 AREALY] THRIGHE 43l wh
EA AZE 4 e #7482 F/dsteith(Hasan and
Hyland 2001; Stelzner 2010). ool w2} 7|9 Ef
o et Fo] A lo[HE Hig e &= A7 o] H

Haedd: 20179 59 2495 13k £4: 20174 7€ 31¢

o
i
i)
fl

ME e S8 ARARES A BE7HA] %gs] ukot
5 A HSUTE Lot AnfEZo] A7 7Rle]
SRARY A3, AXBE 52 GHAQI HolHE
Z3tsto] ARgAtOA| W 2holZ AR 3
T AHIAY 542 TolE e £FTO R E 719
FAAel AAF 3Hel(re-identification)7FA| 7} 254

RS dABHHKang et al. 2011).

N
olr
ol
3

63



QoA AAIeH AE2ARe] Adto] =W AREA}
= 71019 B2 gl A o, A 914] 5o FR
& At Bste 7|99 gl B3-S A
thal 2931 tH(Intel 2014). SEAES &

54& AYe 95 A4 9 AR T &
BHE AFT GAE QAT Q1A ] £}
BlS] A 2700] B RS wiwt ATt ¥R
T} o]= 7iile] A|lZst HlolEE " &2 7|o] Af
B2 ) 324 B 7RI o] Thsaliglol whek ARE
Ap= olol] thsh Fele-& QA HAths A &v|
SHH(Clarke 1997). BE3F AMEARE 7|92 Tpegt 7491
AE o 9 B A0 tish TR 2 719
ZNRIFE K 7hs/del tish AE AlZteHA =Tt
(Chellappa and Pavlou 2002).

77 234 9 Bk gR1o] IR E viEo
= ol29 PEs A% SAGT= BT (Big
Brother)” &} 7912 &3 #A ®IaL Qle ot 24
9] 2855 g5t 3719 ‘TRElE(Panopticon)’
o] 25 Wtlole A AR FHE A5
o} o] AH 22 HEYAE B3l Ar=e] Al 3
0] ofd HoJg & FAato] 7lele S Tlo]

HE 2835t 4R 249 Az ARAE BAIRT
= ‘Hlojg ZA](dataveillance)'S HHIAIHTHClarke
1988). AMEAR= ZIJIPEE 221 Aol A&l wh

2} wlo]e] 71A] ARSI S BAsHE FARel SAlo) Ax

Pﬂ

é
JOLl{‘ iy 0111
T N ol
Woox o 1o

L.

el

2 A8 7] AR 015t FaeT) Bolsls olx
St TeiAP} Hi= B gl o5 EolA| H

=8
A HolElR Qlstel 2] B B W Sot
L) HolE 741§ Aol ue S g3 Beke
& YARI. ol wet B ALo= HaE7]o]
2 (PMT, Protection Motivation Theory)< RIS 2
AREAPZE 2Rl B0 A QIAISH= 1) 22FQl AfH]A
o 2874, 2) mefolul) B4 52 44, 9 Ll

S40142) 2] S A, 4) ZebolmAl HE A
B Qo] w2 7Hele] Hlole) 4] 91de] A7 AEg
MH o2 shostaA St o) W2 AHEAE
A5 wlole] 74 $1e] Wsb Ffele] etolu
A BT Y5 olwo] nlAs §Re AEHoz wal
o} ol Edlo] £EE 1 7] it 37, 719
A1 27 Il 3700] SlAahs Hlofe] 7] =
28 AN 4 gl ek nele] BanS A g e
oh 8 R At 720 mefoluA) ), Aoy
$% 59| AshE RN S Hopo] AT WS BN

37 570 whe} ehd ol 7z}
L AL EA|Z thEl whe wel A Hofe] Er)
7} ik

i)

2 o

2.

Mo

B 7

2.1 H537|0|2(Protection Motivation
Theory)

B $%57]0]2(PMT, Protection Motivation Theo-
ry)& 7]tj7kx|o] & (Expectancy-Value Theory)} ¢1
214 A H {20l & (Cognitive Processing Theory)<

7|9k 2 7jolo] F3E ATk (Fear Appeal)ol] W2 Ei%
o} W= WSS el oo Basoy
AZE]dh(Ifinedo 2012). o= HEE S Fofd
NE AR ARRE W5 AFshs 2]
ogg JMoR o A7t P AEa gk
(Chai et al, 2009; Herath and Rao 2009; Vance et

al 2012).

HSE7]0182 AAE PO eRE IS B
&p7] 913t 5719 A & o s HAPA AtE
3ujslr] fIet 5= HlE-0]2l(cost-benefit) &4
& Fofl sttt & 7l B4 S AT u 7]
== o)t FAlel AldE] = Hl-8-S st ol

64

RIAZYT W18 M3



BIC)0|E] 2H4 SA0f (2 H|0|E] ZA| /& (Dataveillance)nt 22101 T2to|HA| EE 0| 2t |of| Cht 917

2 P55 517 FTHRogers 1975). & ALolAf= A
BAPE 221 AMHIAE o] &35t we} E55}= 0|9
S AAE Q1 AMH| A9 T84 (Perceived Online
Service Efficiency)S.2 Z&% #olate] o]o up=
7iR19] wlofe] Al Aol thgh A7t HetE A
o}, 3k B ALoAE 9o ZHE] WAEl= 2R
Q) a10] W) 9 o) o] ot 7iRle] Sl 4
591 2] @57 Self-Efficacy)(Maddux and Rogers
1983)0] /FAH 7iR1e] Q1A el = HZslth 5, ¢
HAQ1 3ol tisto] 7iQlo] FA4 o & tiAsial
A 4 Qe sl tiet £ AEE Srjste
2 Afolr= ol F ‘ZEtolHA BAl 58 A&
2 (Perceived Loss of Control on Privacy) = A|st
shoict. et J@H ARe] ofste] o] Hrkst
= gjale] A2 A= (Ifinedo 2012) LERE 1
B N7 (Perceived Severity)2 7HQ19] QIAH <
291 7hA] ¥ (Perceived Offline Surveillance)’ 2.
2 & dtollde AAsielth o] il Aol <
Agh= AL, AE T AHEA 2 a5 Yl &
11'5}34‘_ RS FtetAl Holl w2k 7iQ1e) AE7t
FAETH= Q1A I o] &(Theory of
Cogmtwe Consistency)S HFg O 2 stth(Heider
1946). 2, 7210] 22}l BolN 71 7 I
ol tigt Seig 5] 74 Al 2kl B %
A=o] o= A1AE 2219 A YJH O = 71A] oo]
At}

SHl HE57|0]E9 8 K of&jof & Ao
AE 701 UIAE ZefolA] e A1 B
(Perceived Necessity of Regulation)s 3

ol M AR Z84e] Z7lol 2 7} Fo B
9 WE 5 AVt 94 ASE S HEo 2 o
o wheA AL A} A7eke TetolAl B T
o] 4% B0l 7|lo] AlAjsHe 2kl Be] 7t
X, EAS) 918 Aol HAlL dake vjotaic

[e%

m

=

B Ao M= A AT BSE7|0] S IS
= Hlo[E=RE ZjQlo] 4, 7| G 7Hs/dol
P 0] QIA FETF AREARY] 221 ZEtolH A

5 BF 50| nXt JFS AFHOR Uue

.JlHIF‘“'

2.2 2IX|El H|o|E| ZtA| 2|8 (Perceived Dat-
aveillance)

Clarke(1988)0]] w2, d|o|E] 7FA](dataveillance)
 AEE FEo] ofd tAE HHE o]&ste A
_,_7\4 oz /\}—E]—E_J %g E’.L]Eia ol 71—/\] o].‘.:_ H]—bﬂ
ofct. whebA Hlofe A= AA| AR Folut 71|
2= 33 Ao] ofue} 2l o] AFHE HE S,
Ho|H & HIF o= o]FolA|= MEL A9 §30]
UHKang 1998). 7]£2] &¢]4 Al (Physical surveil-
lance)2t HloJE] A= RS Afold & 2=t 71
O] A= Al tlde] AA 9 59] AFi-oll Algtst
of &3t HHHo| Hlo[HE ]88 ZhAl= 7RIS A
213 AFAL7EA] ElolEE Este] Q& 4> o] Al
7t WSS W T3 22l S0 sk
tjofe] 7= AAIE ZAIZE EA8skEAlol tiste] A
BAP 4ee] 1S 4 gl EFAA wiizol AREA
7t Atk TlolE A TS S5EM ol2fgh

%@o} 71l xﬂﬁm —T”*‘Q‘jr( Clarke 1997) =

of Zﬂf&ﬁ}cﬂ /\}%1}7} 4—7]1 o}h 7]101%4 HOJ 94 o
ToF g2 AdE 7Hs/do] 2%k ]34‘:6]-13%, 7hQ1

ARE FARHYE 1) o2 dlste] AHalo] EAT 4
Q= H5 S 71Ql0] 13 AAE 4 gl AFE B
Aol Hrst

Hlold ZAlot BE 71 i 22 Ftek )
of BAeIA ThEolAit. Clarke(1994), 3%, Hlole]

2017.9

65



BEOIE o R A D

-1 - O

ZNE 71019 £&& Hol I8, A ARg] 9 AR
EI7HA ZAe] R S E o] %7 vl BAE
a U B ole WEFo e AG-E AHT 4 e
EAUS AFstAch w3 dlole A= FAREL 4
HetolA] ‘BlolE A (E) o2 HoE Zead
2 7|3} SAF A0 & 7hEste] HMF s 2]
9 FE 2T SN 2 A5} o] R
(Ferraris et al 2013). 3FA|TF o]} e 2 ulQls] 7
HE Boto] Haslalat sh= 3elo] oE5g HHo|E
39| =9jol] whet thit AFAA = ithol= Hd|
18] @73o1Ae] Blolg 33t Ae] 52 B gt
H Hojee] 7|&z 4857] wiEel] R ArdA
Of AbYI} TR} ArS] Abole] FE=Rt EAIGH
9719 2015). W 95y dole 7 BaE o

= 7128 =71et =9 X}QMW Wﬁ 7} St il

_4

o
50

o

—~

7do] Sltt.

HlEoly] 749 =92 Ire Al et 49
=2 oot thget Heole 24 7 & 483
o] 719 AP 9 Ak e85 HEtAIZITH(Hasan and

Hyland 2001). 7|92 E{9F 517 HloJE|e] o] 5
7h ol whet o] & Eta o2 A 5l wesp] fI%
tlolg] ojshe-AE FH3= SAlOl Al&s] HolE
& A7) figt thFet dlole £4 7S A8t
HlEo|E] AL gresit) o]at HlE|ole] &8 Hek
< tole 249 Ae FdE B 7199 viE ©f
ol F7MAR et 71 I8 et A 5
HdjoEfo] T% ¢JEst= FH|(Data-driven)®] Y
.

-

ol

o
H

SRR ;@_g}gmq(&elmer 2010) oWUP 019} 2z
< Hlolg F49] 7]

EEABEEER

1

(Degli Esposti 2014). o]+= 7]]o] 7Ho12] HHoj that

AFEE AT D AFEA] tigk RUEY S 7Hest

Al 3t AL 5 ] B 29 BORES A¥s]

wjZolth olof whet ARjAES 719 B ZHel

AR 2R3 wEof gk Eekeh 9l WAl 719¢] 7HY

HHE B 7hs/del gt Fewol S71e W] o
g2 FUe AgE TS wE Z

j&

N

N

lo

i

o,

2{_',
é‘

!

N

Q,
[o

N
4 @
g

5
=2
)
f

ofo
o
=
=
=
5
o)

3. 7H4Y 2 oo

3.1 SIX|El 229l MH|A | E8M(Perceived
Online Service Efficiency)

ARG AR B, ARV o8, 281 AR
UAlelde g3 tildA &4 9 /A 59 54
& HIF o2 22101 AH|AE ARE-SHTH(Sproull 2011).
AREALS] 22l AHIA ARE Qo= HH 85 &
o] A 58S AFstol et d= /-84 &9
o] ZAI&H}H(Mcquail 2000), Hej AL 22 9] A
of whet A AZHE AREARY] 2EH] AHlA FE
2 AFEALS] WEE S =olth(Parasuraman 1988).
Zeithaml(2000)2 22+l AHlA F49] 545 9
3 Ao a8de EE T W) FES AASH,
AMH|A ZA0] EL = A}2A A7 AH| AL
F&/do] uet 9Eie AT &, 21 AfH]
29| BE4E ¥ B7Iehe ARBAY S S o]9] T
E7F oA ol ARE A& YEE Z7HIZIH (Ko
et al 2011).

QEJrol MRIAS] B8/E A AAHE AREARY

%, 3G o8 MHIAE A& O 7 ARGS9

=

g

F}O

RIAZYT W18 M3



BIC)0|E] 2H4 SA0f (2 H|0|E] ZA| /& (Dataveillance)nt 22101 T2to|HA| EE 0| 2t |of| Cht 917

B4 -2 g3} Selective Exposure)ol| w2} 551+
| 7] wjFo|th(Frey 1986). Liu, X et al(2008
of w2 2akol 43 AH|AL] WEL I} =0 1A

o] A%, 1A @ Ao wlo}o% ZerolHiA] g3

_4
—
g

s N CEREE
J3ho] Tk A7 450

331
of B Aies oo 7Hd 18

HI: ALRAEI} OIX[5H= 2aF0l AMH|AS B
OIX|El Cljo[E] ZIAI2] 2l +~&0f 2(-)2f 042 % I"’ A
oct

3.2 OIX|E! Zato|H{A| EX| 5 AA(Per-
ceived Loss of Control on Privacy)
efolH|Ald] ﬂifﬂ 7ol B Leu H A7E A

=
L
)
0,
;
X
‘O,
_\;
L
Wt
rid
ox
HI
1o
o}ﬁ
J}o{r
o
Jo
OHH
>
N

= AE RAR 75%46}7%4 Exﬂf;_. 4 9l delel &

& “Jel(Eberle 200) &2 93] %= o

FERE TPolHAlS It U eabeR
12 HEsls AT EYo]] Ax9t 2o HIA

01 &5 71A|(Chen and Rea Jr. 2004)E 3

& 1H9]9] oJu]E zk=t} Stone et al(1990)L Ze}o)

HA] B4 58S AFSAT RS IR E Qlste

U st B0l ATFE sfolo] AAR BAAY

5 9le S99 29 oRa Hojalgir, wat A

o
o

ALE)A Aek o]Z(Social Contract)o] &lste]dx}4
389 A S HFOZ FAo]7] wio] AlFH
27} 74919 elafe] Wste] ] Bl o] GE A o
£ 7ijlo] We} Bl S EAID & Qle JFES ujet
Ch(Gilliland 1993). o]o]] wj2h At A= 7]Qlef =
SoAE SEshs T 24 B AR thstol
R8P 5EHO 2 OIS 4 QAL AR 3
7 2 S Eof FHAQ] HIS PAFE 4 9l= AEIE
QAE et B 5] AR Btk
AHEALQ] etolHiA] BA 58 THQle] zetolH
Al dE 2 S0l 9FE HZIHH(Culnan 1993).
Malhotra et al(2004)0] W=, A& Zlo]HA|
o Tk AH8Ae] Bl 58 AL oje] Zefol
WAl A +ES F7HAFI B Nowak and
Phelps(1995)+= 7190] 221 AJH| A ARG 31749] T
olHE $AstE TAolA AR E-gol Hiet &
E ol (opt-out)?] MElHS TGARE B, o]59 =
oAl sl 93 AR B2 ANaIT, ol
MAFRE Alget 7| thsto] ArgAt= 7HIAR
of tigt FA 5ol RE o9 AeiHolg= B
° 2 HAEQ7] wjZo]t} Dinev et al(2004)+= 7¢]
o] SIAEH= ZefolHlA] B4 52 A Zerolua
Aelo] Aaeslo ANs A S0 JAg =
gholAle] Haf Aej= 7HEsielet &3t Milne and
Rohm (20002 7219] 9| glo] AR5
© 735 o529 Zeto[HA] BA| TY2 AHE i
& 93wk B AFolAE AREAL QA8
zZelo|HAlY] TS B4 58 A AR 2l &
2ol BollA] Flolo] ARsHe 2] Sl A7 A
& Z77IChe theol 71 28 AN
H2: AE&XPf IX[sH= 2291 Z2foH{A| 4 58 &
& Zo| 7= 2IX|E HoJE] ZHA9] fIE =01 F(+)
o ¥ats O/E Zojct

)

O

P

=

l

_I

A

67



BEOIE o R A D

-1 - O

3.3 oIx|=l 2Zztol ZEA| 2|&(Perceived Of-
fline Surveillance)

HTIT 714 T2 A=
(AD), ZBA914]
o] s ¥

IEUI(IOT), ANFAS
53 2gste] CCTVE HIESH 7]&
TAL A AFIS] A AAE SR
CHAAAR 2017.04). o|&dt 74 AA|e] BAL v
2 9 AL ool BaFAR] WhAo| AREARZ} A|Zta)
= Aol gt Feleat QS S7HAIZTH WU et
al 2017). 2015\, Pew Research Centero| A A]g33t
AR ZALY] Ao mEH tith4e ﬁ%‘tﬂﬂ]*ﬂ o
AR SHES HIAT E3], 20019 76%= o5

A

==
7h01¢] o CCTVERE A&29d 4 cg%% A}
rolgtal SHst viHo SUsE SHAY] 63%+= 1
Hol|= E7tstal 7HQlo] ZA] JEA] o= ZdEfol A

M‘H 734011*1 gl % %ol 25 CCTVE

HIESE 715 7120) e Filo] Bzl A A
AN Y 2 4 Hol gl B4 WS

g
A4 o] & (Theory of Cogni-
tive Consistency)®] wheh 2 Ao A= AFEAPT &
Il EgolA IAsk= Al fIFol gt T =2
221 o] 7H] @ vIRA Hoal BHYiTh =
St Park et al(2016)8 %E}% 1-,-,—147{]0]/@_,] geo

rlr o
e
2

ghole] A T8 glol
wol WARE & 4 ek, olef & 1
eelol oA Qlske ZAe] $I%o] akdlef

A8l FA &, ElolEIE o] &-38to] AMBALY] B9 gl
Al 23] &2 1A AR tist EFAY Fo] xef

3= o] (dataveillance) © & 7}A] SHAETHAL 7}

Zgsto] ohe] 7HA 3& AAIgh

H3: At8APt CIX[otE @EEt0l B1A9| ZA| BE 57}

£ QIX|El LjojE ZkA|| 917 +&0 H(+)el ¥Ets O]

& Zo|ct

3.4 QIX|E Z2}o[H{A| 1#H|2] 24 (Per-
ceived Necessity of Regulation)

ool Altje] 542 22H] $HgolA] Wrfst
&9 tlojg7t wEA SAH wpe} HIgE ] 4
3 ggo] golald BAlo) &3 Falel 7H5
ShA| Z7FAFATHPark et al 2017). T8t t}%h‘ﬂ %

EAN7|&0] v ;HE,] Bz

P

o 22 TR f& Al 1‘3% 0194 )
il TR Ao H|ste] tiE S7HAIZTH(Back et al
2014). oj2{gt 7RI Hol thet o] Abe]4 Hgh=
AHEALIAl AP Y] o4& AAATIH oS K

RS

Z A E "R

>HUPE bt
Z
\1

4l &
7

o

[e]

Sap7] Yt HA A utEe] B edS Sutekinh
Litman(2000)-& 7114 H H § o] E-oF43t Alej= A
BO| Aol st 5ol ¥, HA} Zo] 7}
A do] htE] = A9 G o] Erirt @S Od

a9t ool Wt ey ANAG O FjgR
S Y A Zlé?% 24 7qu 34 5
shof waA) HelaL 4 on A
AR N S S fﬂt’r(Zhang
2014).

n]3FH(Wu et al 2012). SHAY
HESE QI o]2fst A2 |7} npeo

_1

E o
32
nlo

68

RIAZYT W18 M3



4icofE] &

O\I
OOI

Moj| 2 H|0|E| ZHA| $(3d(Dataveillance)zt 22491 ZH0|HA| B SHE0| 2740 CHEH ¢

B>
=2
8 r
I
)
ro
oX

b
Jo
e
)
O
e

129
oZ

H4: AL8XL7} 2IX[ot=
QMo ZII=

Z2f0[H{Al0f CHEF HiE 1A Z
CIX|El O[] ZEA|9] 2IE &0l F(+)2
oJst2 0f&! Zlo|ct

oo=

3.5 2atol Zgjo|HA| 25 &= (0nline Priva-
cy Protection Behavior)

Chen et al(2017)& HSE7]0|2S HIEO & ALE-
Ae] TalolA] BE BEL el oate] 7191
Bt G8d AS gl apet et Al
Y Q](Dinev and Hart 2004)9} 7HQIAH R 9] &
ol W& AAA E4E UAs] ffste] ko]
HhE]= 70919 54 85 (D. Lee et al 2008)2.
2510] RS ALEAP} QIAIsks Tejol
] E:L AR A2 Q3F FHA A0 =L
ol ¥ ?: o wpgt 7iQle] R& &% owrt Z7ts)
AA| 710 ARES FF O & olojAA E
E}(Mohamed and Ahmad 2012). Chen et al(2017)
of Aol w2, etolulx] Gele] Z7he A4
sefolA) BE B9 AHEA] HAYIE B W
£ Z7MNFL Chai et al(2009)+= A4AWS tido =2
i 2ol 58 B L e
HA| B3 ggoll 45491 whdo] 7i)IYE /5%, PC

fu -1> e
-r‘ oﬂ M'

>~
2 M

oAl KT &5S TAAATS ‘éh ok U}E'W OP‘U
MIPE {5 5 AL A3zt &=, ThA] fARet
A9 geljat B 7Hs/de] waS AT of<}
2ol AHgAP} ZeEtolHAIS HTshr] 9J5h F414Ql
P52 QHE] Hiog A AZEJo]e] HA|(D. Lee et
al 2008) % Qe ALE 712 AAlEHE 2] A7
(Gross and Acquisti 2005) 59 7]&4 2|9} 24
22 PGAIES] HéES 9ahA U (Youn 2009), &
et Q1] olH Y-S ‘:”‘%*’3} | %= 5(Chen et
al 2016)2] 7l¢1e] 2] Ao = S HTt,
MAPE {5, ZetolHAl HQ} 2 299 24
o e Y S0 EAg] s Wi A
o] EQkeh} et o529 AA ARET Bl o
%P%oﬂ &S mFItHBuchanan, T 2007). AF&AH=
LR EaReA *7“51L NAIHE B FefgolA |l
ZEA AHE 83t 7019 P 5
A& B0 ZHE FAEAY 711E] PCol HEpHS
AAste 59 st AHEHESH V&S —’F%@E}(ﬂ
R 9] 2015). wpetA] £ At ZetolHA] A, 7
IR [ 94 S2et Zof 22l G0 AREARL
Aok FAgZQ1 ZEle] Hlofe] Ao e 12
71Q1¢] %EH ZEtoHA] BT &g oof H(+)9]
FFS 1A Aolehs 9] 71 55 AASHL
H5: A&AP} 2IX[5H= HOJE] ZHA| flgl B2l Z7h=
JH2lel 22421 Z2folHIA| B5 &tF o 0f F(+)2| ¥t
= 0/Z Zojct

oreel 19 12 & a7e) A

olN
S
1%

d
G
o
)

2017.9

69



1=
=)
0

- Mol

Perceived Online
Service Efficiency H1

Perceived Loss of 0

Control on Privacy
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MH|ASl 224
(Perceived Online
Service Efficiency)

(B &=

[Z2] | appreciate that online services are more efficient because of the in-

creased access they have to my personal data
] Strongly agree / Agree / Disagree / Strongly disagree

[Z12] Consumers have lost control over how personal information is collected

QIX|E Z2[0[HA|
X =4 J4 and used by companies
(Perceived Loss of st
ClH{ &

Control on Privacy) [EfH SH=2] Strongly agree / Agree / Disagree / Strongly disagree
o) = hur=]¥e)
2Rl ezeil [R2] It is hard to avoid surveillance cameras when | am out in public.

AR
[Eft4 3H=] Strongly agree / Agree / Disagree / Strongly disagree

(Perceived Offline Surveillance)

QIX|El Z2to|HA|
THe Hed
(Perceived Necessity
of Regulation)

[Z2] Do you think the government should do more to regulate what advertis-
ers do with customers’ personal information, or should the government not get

more involved in this?
] Should do more to regulate / Should not get more involved

[ Bt

2fo1 IO |HA]
Hsgs
(Online Privacy

[Z2] Do you feel as though you already do enough to protect the privacy of
your personal information online, or do you feel as though you would like to do

more?
11 already do enough / | would like to do more

EEEE

Protection Behavior)

n
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oe] Al 918 HA=E AEY] ok AARE 72 F
oo <E 3>& B A70) B ALGATE £81el A BA Aot
<E 3> 5% ¥l 7IESHY
Variables Mean Standard Deviation
Perceived Dataveillance 184 0.7779
POSE Perceived Online Service Efficiency 274 0.7448
PLCP Perceived Loss of Control on Privacy 1.65 0.6622
Perceived Offline Surveillance 184 0.7701
Perceived Necessity of Regulation 0.34 0.4750
OPPB Online Privacy Protection Behavior 0.33 0.4705
ol HIFC 2 SPSS A B7|AE o] &5t thEE] &t 47119] AR Atolols b4l do] EAEHA|
AR S st tsdAEAe dAlsh7lol o S=5 st BP9 A ol e HREA
AA gt T} FEH ol dupt GFE FEA S AAEHITE o= SEHUSE st IAoIA o
ropi 1A} M) W = 1Y (Enter) WA A 2] 7l¢] ArgHo] ot 2P (specification)2] 7
Spgict. ofgt 2 U WA HEle B ATAM A HEE olr], Fawpol tiste] ke duus
At A7) 9] ST} 242 AREAPE QR[S T[O] 7N B 2AIE WA St o] it
] 719 S1Fol piX)= Hrrt gelvbssid 7P 4 2 A7 UsARAS AAstglen At the
° 95 2 FARYL HEP 4 YES AL E o) <F 49 Uk

Of AFEA} QIX| Q011 C|O|E] ZA| 2l2iof 3|72 4 Z1t

Unstanqa_rdized .
7k Az Coefficients B ¢ R2 %/;l;g; 7}
b Std. error
H1 POSE-PD =181 049 =173 -3716™* RHEH
H2 PLCP—PD 320 056 273 5736 RHEH
H3 POS—-PD 131 048 129 2730* 0.169 1.980 RHEH
H4 PNR-PD 258 076 158 3.396* RHEH
H5 PD—OPPB 127 030 209 42127 RHEH

**p<.001, **p<.01
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A, B2 gAY diEs vt
R2 32 016924 o= sid B3] AFP=E of
17%% A9 7}53lth Cohendl 7]50] w2, ALS]
8t Hopol| A MEZRAL HHHS 835t L
BAA 7Y oF 13%0)/ ol s E&o a5 A%
SFATHAL = Zlo] YwkAo]tHCohen.L. 1992). TSt
T23 37 =229] Durbin-Watson g+ 198022
A 0 2 2P AkT] Tlst 93lo] Akl sekEn)

& AtolA AAIgE Z47ke] 71 7R BE A9
elom o]F ApMs] A thaat AT AA, A
27} QIA|EtE 28kl AMH|A0 AFR a8 =7}
= HlolE A AF #2S AR weEt 7HE 1
2 A = -181, p <0.001). EA, 2} =
gro|HAle] thst 7H91e] BA| 53 A HEo F7t
+ HlojE Al AF9] QA S S7A 7HE 2
L AAEATHB = .320, p <0.001). A, AH&A7}
Q zefQl oA A2t Al 918 B=Y] 71
© 2ol EAolA 9] HlolE Ao 91F A=t A
He] HAE Yepdel] wet 7HE 3= JA AEE ]
(B = .131, p <0.01). o] @ 3Zz}olox] ZHAo] Tj
3 EHLS A AAStE AFEAIYSE 2810l 3
7oA 9] TlolelE Eok Aol et A A% =
0] AFEATE whebA Qzeielof A Bgst 7igle
A Ago] 2RI A FAERATL & 5
AT}, YA, AFEAP} QIA|SH= ZefolHA] T A
o] o/ F7h= ol A AFY AL S
1™ 71 4= AR ATHB = 258, p <0.01). HHAE}
O & AREAPL QS 28kl BEoA ] THA] £F
2 =29 (dataveillance)& 71%12] &2}¢] Z}olH

Al BT 259 Iode 3771 8%lo] Hell wt
2} 714 5 GA] AHHEQTHB = 127, p <0.001).
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