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al., 2010). T3k FHIols 2rlEEZS] 53}
o} A mnpd & w9 ZF3ka Jlo] AR
o] Fzto]l PCE| ‘ST o)A oA AmIEZS]
‘PR’ R Ble ZAHI glom(BIX,
2012), 719 73RS e AlskE A Qlof v
2 g wAA] Zgo|w) Ae] FaAHLE B
FoA AL e Aotk

SHH, BAIA Asol w2, 20161 U 2
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2 o opaH| 2y TA AR oF 112 477H
o7 A FET 17.5%S 2FA|slaL o,
o= 7K - A FAVIZI(110%), o=
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A, el % F)ol FIA= FEE AWE AT

£ 1 A%E Fa4) us) 33 AR o
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o2 oJudt 7H4 gl wWAIA] Zgolry 2ol
2] HiEe EAQ] s TP &

- 120 -



T USAE APATE ol Ay I
F O Ao R X2 AHE o] Z(prospect
theory)# Z#jo]™ d2ol| et HYATE nt
oz 22l ATl 714 o Azt
= 7HAZ AL 2 vs. % ER)H
RJIZ (= vs. =) 02 o] 7/d8taL v
AR Zglolw) AEkom AR AR/

d
Ju 9
2
JI
ol
ol
O
E
>
||
2

™
18
1o
D%JJ
o
[
=
>
N

b
1
=
@ o
m?{_:
+
o

SECEREEELE
A AZs, L8l oA B BelE
sjolg FAZol3 Aol ol Ak v}
Wl =9 Fux ek
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£ A9AT 5L APEA e EE
BT7H AFS AW, 3ol AT

o] B3, Ao oleA B ARA A, &
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I. O|2H HiZ
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Kahneman and Tversky(1979)= AdATE
53l 7|29 7| &8 o] S(expected utility
theory)o] H1&o] FA= ] = BT 4=
oA AHIA W& oAPEAS g Eks] Y
84 X3 B a, 4Rz 7|t agolet
= AdiA tiil EA%E 71802 o]5(loss)
olu} E4H(gain)e HthAR] 7HAIE Altlete
ol ZHE AR S Witk ZEXAHE
o] &(prospect theory)< At} 229
E o|29 4 AAF 7FxgHE(value function,
<I9 1> Fx)= o] AE A&olA W
HAlE ARk YapEAe] FA oEA
(reference  dependency), A7+
(diminishing ~ sensitivity), <=4  3]3]4(loss
aversion) 9] 37k EAE& 7Htka A

A EA &AL owd e TR E
T o] BE Abgo] FY8kA WolEels
A 7127} EAsh= Zlo] opuet Aot
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=
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<
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o]ti(Kahneman and Tversky, 1979).
IEHE o2 Kahneman  and
Tversky(1979)7} A& Aokt o] 5, Al 7
Ag}, Fast 5 Tkt Fofoll A Q1xEe] oAt
AA P55 Awste b FeEa Qi) 53,
Thaler(1980)7} 18] AF-llA AH|AE Aty

Z=(Kahneman and Tversky, 1979)

% A 710 = AEAS Hee i8]
A1 FAE7| et A Aol oL 7
W& Hols AEA  ge]4d(bounded
rationality) < 7H FAHZ AsldA, T2~
HE o]E2 35 7JA|EH(behavioral economics)
o] Fa3F 7dto] Htk 35 AIs
opol| 4] ZEHE o] 25 83t At
Ozzel Y F shh Zdeld a3
(framing effect)o]t}. o™ & A
Aol A 3 WS ofgA Mest
ol wheh Al ZhA] Aol At i
Q19 sjAo] e /S S Tversky
and Kahneman, 1985). ©]Z %11 W2}o) &
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o, &RApE QA1 2 oSS vhro] “HiHA
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HIAE frolshs ol a3 == 7] W&,
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AR, T4 714 B Zdo]® 2K Chen
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Dhar, 2010)3} wWAI#] B ol =k
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Maheswaran and Meyers-Levy, 1990)°.2 1}
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2014), <}<Ql(Lee et al., 2014), A=tk AA|
(Praveen et al., 2011), Bt} 2&# o]o](Harlam
et al,, 1995) 53 22 FHGEFS A==
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s 7ol A He S AEA H
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et al., 2011). &, &H|AR= AFL] 7IXE H7}
S o A4 HAAE FE2EE BAE &
4314 ==dl(Brannon and Brock, 2001), ©]
wjol] AFol thek BAETE WA, AlF
gk A2jo] AAY, AlFol ek Hs=r} 2
< I 58t & ZA0E JeERTHAY
SA44, 2001; Wl&7 &, 2004; Jung and
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oo & ATelME vt 22 7S AR
St

‘9]

-r
il

]

H1-1. 7FAER] AAPE 5 90 Ee ¢
AR} 28Rk QIAH 7HAE wolE A

o

e

o}
H1-2. 7}A3] A = 9pEelL <9

EREERS ESEL B RS E RN

£

3.2.2 ERIZo]| wE AAH 7EX| g} Fuj €]
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<Abstract>

The Effects of Price-Framing and Message-Framing Strategies
on Consumer Attitudes: Focusing on Online Travel Products

Kim, Mi-Kyung - Chung, Nuree - Yang, Sung-Byung

Purpose

In an online e-commerce environment without face-to-face contact between the seller and the
buyer, the attitudes of consumers differ greatly depending on which framing strategy is applied,
even in cases when the benefits of the deals represent the same value. The purpose of this study
is to explore the effects of price-framing and message-framing strategies on consumer attitudes
through an experimental analysis in the context of online travel product purchasing. This study
suggests a research model based on prospect theory and prior literature on price-framing and

message-framing strategies.

Design/methodology/approach

The experiment was structured as a 2 (discount price presentation: “Won’ vs. ‘%) x 2 (discount
level: low vs. high) x 2 (time-limit message: none vs. one) mixed design. The research hypotheses
were tested in a study of 200 undergraduate and graduate students assigned randomly and distributed

evenly to each of the eight cells.

Findings

The findings indicate that consumer attitudes become more favorable when the ‘%’ discount,
higher discount rate, and time-limit message are presented. However, no significant interaction
effect is found between the discount price presentation and the discount level/time-limit message.
This study has a theoretical implication in that it extends the scope of research by examining the
influence of framing strategies on experience goods such as online travel products. Moreover, this
study can provide managers with more specific guidelines when establishing framing strategies in

the context of purchasing online travel products.
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