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Abstract

Paperweave wallcoveing is necessary to develop new designs based on the
analysis of global trend and reflection of Korean traditional image to improve
commercial value in the worldwide market. The purpose of this study was to
understand design trend and share valuable data by product analyzing of
major paperweave wallcovering brands - Yeomyung (Korea), Phillip Jeffries
(USA) and Omexco (Belgium). In the dominant color, the largest proportion
is YR. Analysis of each brand color, Omexco is using the widest range of
colors, the colors of each brand uses an exclusive of its own brand compared
to other brands are Green (Yeomyung), Blue (Phillip Jeffries), Red (Omexco).
The number of colors, Yeomyung and Philip Jeffries have a high ratio of
bi-color, Omexco is revealing various color expression methods such as 55%
solid color, two or three multi-color are each half of the balance. Analysis of
weaving, Yeomyung has a high ratio of balanced plain, at number of
mixture, Yeomyung and Phillip Jeffries are wusing mostly paper-yarn but
Omexco is using multi-mixture materials in some part of theirs. Regarding
analysis of finishing, all three brands are mostly selling unfinished paperweave
wallcovering but some solid coated are appearing at Yeomyung and Omexco.
Yeomyung has more foil transfer compared with the other brands, Phillip
Jeffries has some digital printed products.
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Table 1. Analysis Subject of Paperweave Wallcovering (January 2017)
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Frequency (%)

Brand Name (Country) Web Site Number of Paperweave
Yeomyung (Korea) www.leesco21.com 61 (34.5)
Phillip Jeffries (USA) www.phillipjeffries.com 51 (28.8)
Omexco (Belgium) WWW.0MEXCO.Com 65 (36.7)
Total 7 (100.0)




o|zst

3t 21M0] / S| AARER] BUSo| ALY EH H@HT 37

Table 2. Analysis Item

Item Subsection
ol Hue of dominant R, YR, Y, GY, G, BG, B, PB, P, RP, W, Gy, Bk, Multi
olor
Number of color monochrome, two colors, multicolor
) Tissue Balanced Plain, Unbalanced Plain, Twill, String, Etc
Weaving - . ..
Number of material Mono, Bi-mix, Multi-Mix

None, Solid Coating, Plate/Screen Printing, Digital Printing, Foil Transfer,

Finishing otc
Table 3. Hue of Color Frequency (%)
Hue Total Brand
Yeomyung Phillip Jeffries Omexco
R 10 (5.6) 2 (3.3 - 8 (12.3)
YR 47 (26.6) 18 (29.5) 18 (35.3) 11 (16.9)
Y 18 (10.2) 5 (8.2) 4 (7.8) 9 (13.8)
GY 3(1.7) - 2 (3.9 1(1.5)
) G 11 (6.2) 7 (11.5) 1 (2.0) 3 (4.6)
Chromatic
BG 3(1.7) 1(1.6) - 2 (3.1)
B 12 (6.8) 3 (4.9 6 (11.8) 3 (4.6)
PB 1 (0.6) - 1 (2.0) -
P 2 (1.1) - 1 (2.0) 1(1.5)
RP 2 (1.1) 1(1.6) - 1 (1.5)
w 13 (7.3) 6 (9.8) 3 (5.9) 4 (6.2)
Neutral Gy 34 (19.2) 10 (16.4) 14 (27.5) 10 (15.4)
Bk 6 (3.4) 2 (3.3 1 (2.0) 3 (4.6)
Multi 15 (8.5) 6 (9.8) - 9 (13.8)
Amount 177 (100.0) 61 (100.0) 51 (100.0) 65 (100.0)
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Figure 1. Figure 2. Figure 3.
Yeomyung Yeomyung Yeomyung
#3044 #3065 #3042

Figure 4. Figure 5. Figure 6.
Yeomyung Phillip Jeffries Omexco
#3076 #3325 #NAI1066

(@) Yeomyung
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Figure 7. Color Spread Chart by Brands
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Table 4. Number of Color

Frequency (%)

Brand
Number of Color Total — :
Yeomyung Phillip Jeffries Omexco
Monochrome 36 (20.3) 1 (34.4) 2 (3.9 13 (20.0)
Two Colors 112 (63.3) 32 (52.5) 44 (86.3) 36 (55.4)
Multi Color 29 (16.4) 8 (13.1) 5 (9.8) 16 (24.6)
Amount 177 (100.0) 61 (100.0) 51 (100.0) 65 (100.0)

Figure 8.
Yeomyung
#3071

Figure 14,
Yeomyung
#2021

Figure 15.
Omexco
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Table 5. Weaving Tissue

Frequency (%)

Brand
Weaving Tissue Total Yeomyung Phillip Jeffries OMEXCO
Balanced 93 (52.5) 46 (75.4) 27 (52.9) 20 (30.8)
Plain Unbalanced 25 (14.1) 9 (14.8) 4 (7.8) 12 (18.5)
Sub amount 118 (66.7) 55 (90.2) 31 (60.8) 32 (49.2)
Even-sided 7 (4.0) 2 (3.3) - 5(7.7)
Twill One-sided 2 (1.1) 2 (3.3) - -
Sub amount 9 (5.1) 4 (6.6) - 5(7.7)
String 40 (22.6) 2 (3.3) 10 (19.6) 28 (43.1)
Etc. 10 (5.6) - 10 (19.6) -
Amount 177 (100.0) 61 (100.0) 51 (100.0) 65 (100.0)
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Figure 18. Figure 19,
Yeomyung Phillip Jeffries
#2036 #3962

7V gol Uekton]
891 4319%918) W3]

=
TRBH(30.8%)7 EdFFHA(18.5%)&
ArE

ol s g Aol o Bo| Uehtt A

FIRAL FL AV 7RIS G
sl 7¥g Agetel dase 2Foln. 5

oM A olsle] RE 84S Ao At
. 2ERY dAge A
olgulzt 1ol ¢
o2 Mo} m|Fz}
Zag WA e 71EY

218 4 Qe F 94 AT A3ge o
2E7 WA e 214

o = 5 A
o A7 W EA 5 9

Aol wla) e BEShY, AF A

AZYFol A2 30 Sk

oredlcl, AEREAS oy

=7
SHME 7HAo] AHstaL Algol 4l P

o
l__

=
>
kU ﬁ [>
10

H7) epdet o o

pl

fU

N
N flo rr

aarstal

ol
X
1 o Ho L[>

oy
L o
k1= M

§2 i do o ral

T

4
el

2Jol 7} wz] oF

VCHE 2] 7}

Figure 20, Figure 21.
Yeomyung Omexco.
#2538 #NAI1055
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Table 6. Number of Mixture Material

Frequency (%)

e Brand
Yeomyung Phillip Jeffries Omexco
Mono 160 (90.4) 60 (98.4) 47 (92.2) 53 (81.5)
Bi-mixed 52.8) 4 (7.8) -
Multi 12 (6.8) - 12 (18.5)
Amount 177 (100.0) 61 (100.0) 51 (100.0) 65 (100.0)
Table 7. Finishing Frequency (%)
Brand
Total Yeomyung Phillip Jeffries OMEXCO
None 139 (78.5) 2 (68.9) 45 (88.2) 2 (80.0)
Solid Coating 24 (13.6) 11 (18.0) 0 (0.0) 3 (20.0)
Foil Transfer 7 (4.0) 7 (11.5) 0 (0.0) 0 (0.0)
Digital Printing 6 (3.4) 0 (0.0) 6 (11.8) 0 (0.0)
Gravure Printing 1 (0.6) 1(1.6) 0 (0.0) 0 (0.0
Amount 177 (100.0) 61 (100.0) 51 (100.0) 65 (100.0)
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Figure 27. Figure 28. Figure 29, Figure 30. Figure 31.
Yeomyung Omexco Yeomyung Yeomyung Phillip Jeffries
#3609 #KOA411 #4040 #2538 #6506
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