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Abstract The purpose of this study was to investigate the relationship among organization-public relationships,
external reputation and job satisfaction of workers in small and medium-sized IT enterprises. The subjects were
221 workers in small and medium-sized IT enterprises selected. The data were analyzed by the exploratory
factor analysis, confirmatory factor analysis, correlation analysis, reliability analysis and structural equation
modeling analysis using IBM SPSS 21 program and IBM AMOS 21 program. The results were as follow.
First, Organization-public relationships influenced positively on external reputation. Second, Organization-public
relationships influenced not significantly on job satisfaction of workers in small and medium-sized IT
enterprises. Third, External reputation influenced positively on job satisfaction of workers in small and medium-sized
IT enterprises. These results will contribute to provide implications related to organization effectiveness.

Key Words : Organization-public relationship, External reputation, Job satisfaction, IT, workers in small and
medium-sized enterprises
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Relationship among Organization—Public Relationships, External Reputation and Job Satisfaction of Workers in Small and Medium—sized IT Enterprises
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<Table 1> Exploratory factor analysis
(Organization—public relationships)

commitment contrql trust
mutuality

commitment09 81 13 .06
commitment07 N .16 07
commitment08 2 21 18
control mutuality02 08 81 02
control mutuality0l 22 75 21
trust06 14 .03 .83
trust05 06 .06 81
trust04 .23 .06 78
eigenvalue 3.66 1.96 1.04
variance(%) 33.30 17.83 9.49
cumulative(%) 33.30 51.13 60.63

oldo] Aol vlES T Felz QolRAMS 423
39t} 3=+ RMR, GFI, NFI, IFL, CFIZ 3 4y
wotow He7)Ee RMRE .06 o8k, GFIS+ NFI, IF],
CFIE 90 oo = AAsGr). 1A 2A-35HAA
of dist AF=E A¥E A3, RMR=06, GFI=9%,
NFI=90, IFI=93, CFI=932.2 Yehg Ar2s 55
3 Zlom gelH) F94 aRA A vl
<Table 2>¢lA K& wie} Zo] FAG7} &g B39
Fofl A= A BF BAHOR o3 AoR 1y
Ett) F5E 22-F38AA 2910 i A 4|
%(Cronbach’s a)& <olH7] 93le] A= £
(reliability analysis)S AAIgH 23, A4l 72, 45%
A 70, AF 7602 e} dd Ao et
R p=1

rrm

<Table 2> Confirmatory factor analysis
(Organization—public relationships)

SE. t

B
commitment08<—public relationships 70 - -
commitmentQ7<—public relationships 68| 14| 719™
commitment09«—public relationships 64| 13| 716™
83
61

control mutualityOl<—public relationships

control mutuality02«<—public relationships 15| 458"
trustO4<—public relationships 71 - -
trustO5«<—relationships 6| 10| 760"
trustO6<—public relationships a8 12 773
p<.001
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<Table 3> Exploratory factor analysis
(External reputation)

external reputation

reputation02 33
reputation03 32
reputation05 8
reputation(7 a7
reputation06 73
reputation01 N
reputation04 61
eigenvalue 4.03

variance(%) 57.56

cumulative(%) 57.56

ool Ao 7xste] 1% QRIEAE FAT
A3} RMR=.06, GFI=.90, NFI=.88, IF[=.90, CFI=.90°2.&
el NFIZF A58 554 g o2 vy
t}. old] 2 AFeAE FAA S (modification indices)
S Zgsto] o4y T dH =& FHAFE Ho|=
3 UE AASE AEAT A} RMR=.05 GFI=.93,
=92, IFI=93, CFI=932.2 Y} & AgA47}
HY7)Es T5ATE th9] <Table 4£>14] B vt
o} Zro] AT} S 0 ASHGol vAE &

& ANE A 25 SAFCE frostda, WA
A A %= (Cronbach’s a)& LolH 7] $Jate] A% £
Ay}, E-HHAL 72 YEh dd FHEF
v - RE b
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<Table 4> Confirmatory factor analysis
(External Reputation)

B |SE t
reputation0l<—external reputation 0 |- -
reputation06<—external reputation 63 .10 890"
reputation(7<—external reputation 72|11 955"
reputation05—external reputation 69 .09 9.15™
reputation03<—external reputation 80 [.10 10.63™
reputation02«—external reputation 82 110 11.11™

“p<.001

p<OOIE UERE 1 $atel g4 qRAel o
#4o] elslglom, A AP e BB ek

<Table 5> Exploratory factor analysis
(Job satisfaction)

job satisfaction

job satisfaction02 85
job satisfaction04 30
job satisfaction03 75
job satisfaction05 75
job satisfaction01 65
eigenvalue 2.96
variance(%) 59.26
cumulative(%) 59.26

z
}\\\o]
=

=98 CFI=98% Yeh} BE HgA|47} 4
& SETH <Table 6>0llA B AAH, A
o] A5 et YL BT FAHSE f9
3191, W2 UX % (Cronbach’s a) A 828 LFER] 3
Lol g Bt Sl

<Table 6> Confirmatory factor analysis
(Job satisfaction)

B | SE t
satisfaction0l«<—job satisfaction 52 - -
satisfaction05<—job satisfaction 66 | 19 | 687
satisfaction03<—job satisfaction 66 | 17 | 692
satisfaction04<—job satisfaction 76 | 20 | 7.3
satisfaction02«—job satisfaction 86| 20 | 743
<< 001

3.4 A=A

B 3= [BM SPSS 21 =& 1313 IBM AMOS 21
Z2ORE &g $A B Aol AMRE T8 AR
T4 B3 ASE flste]l B4 214 (exploratory
factor analysis)¥ &<14 2 1EX(confirmatory factor
analysis)S T BAA Q1A F4EEA
(principal component analysis)9) HﬂE]‘l‘,*z: 3 A7)

QA

(varimax rotation method)< ©]-&3t31x, &
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