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The purpose of this study is to investigate the impact of selection attributes of dessert cafes on experience
value and revisit intention. A survey was conducted from June 3, 2017 to the June 27th, 2017 with
dessert cafe users. Out of 200 responses collected, a total of 157 responses was included for the data
analysis. The results from this study are as follows. First, it was found that, the menu features of
selective attributes of dessert cafes only affected experience value. However, healthy menu, price, and
atmosphere of selective attributes of dessert cafes didn't impact on experience value. Second, experience
value of dessert cafes significantly influenced revisit intention. As a result, managers of dessert cafes
need to develop an effective marketing strategy to improve the customer experience value so that
customers can revisit their dessert cafe and will also develop the unique menu.
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Fig. 1. Proposed research model.
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Table 1. Demographic characteristics of respondents

Characteristic N %
Male 55 35.0
Gender
Female 102 65.0
20~24 years old 86 54.8
25~29 years old 26 16.6
Age
30~34 years old 22 14.0
Over 35 years old 23 14.6
Marital Single 112 71.3
status Married 45 287
Completed high school 3 1.9
Completed 2-year college 98 62.4
Education
Completed university 49 31.2
Completed graduate school 7 4.5
Student 76 48.4
Office worker 35 223
Occupation Professional 12 7.6
Housewife 8 5.1
Other 26 16.6
Total 157 100.0
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Table 2. Results of exploratory factor analysis and reliability analysis for selection attributes

. Commu- Factor  Eigen Variences Cronbach’
Factors Measurement items . .
naility loading value (%) a
- Seasonality of food is important for the dessert cafe. .690 .806
fi\a/‘lzrrzs - Various menu options are important for the dssert cafe. .720 7195 2077 23.074 748
- Differentiated food menu is important for the dessert 673 775
menu.
Healthy - Healthy food options are important for the dessert cafe. .874 921
Selection menu - ) ) ) 1.800 19.997 .848
. - Nutritious ingredients are important for the dessert cafe. .872 .883
attributes
- It is important for a dessert cage to be reasonably priced. .827 .903
Price - It is important for a dessert cafe to cheap price of dessert 207 266 1.682 18.693 772
set menu. ’ ’
- The atmosphere of a dessert cafe is important to me. .831 .892
Atmosphere 1.504 16.709 .676
- The exterior of a dessert cafe is important to me. 167 762

KMO=.679, Bartleett's test=478.146, p=.000, Total variances: 78.472%

Table 3. Results of exploratory factor analysis and reliability analysis for experience value and revisit intention

. Commu- Factor Eigen Variences Cronbach’
Factors Measurement items . .
naility loading value (%) a
-1 had a fresh and new experience at this cafe. .826 .909
Exszf;“ -1 had a pleasant experience at this cafe. 815 902 2413 80.423 877
-1 had a happy experience at this cafe. 172 .879
KMO=.738, Bartleett's test=245.352, p=.000
-1 will recommend this dessert cafe to others. 757 .870
-1 will choose this dessert cafe as my first choice. 710 .842
Revisit
intention  * 1 am going to use this cafe continuously even if it 679 24 2.821 70.513 857
increases its price. ' ’
-1 am going to use this cafe continuously. 676 .822
KMO=.791, Bartleett's test=292.767, p=.000
7}, 7 8R1E Fhol] A7l A AA| BA e X8k EFb o] A& 5 vlw58S Al A, 7
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Table 4. Correlation matrix

SR g% 83

Factors Menu features Healthy menu Price Atmosphere Experience value Revisit intention
Menu features 1
Healthy menu 359 1
Price 177 203" 1
Atmosphere 3877 3137 309" 1
Experience value 2697 092 129 130 1
Revisit intention .029 2227 043 107 495™ 1
* p<05, ™ p<0l.

Table 5. Results of regression analysis for the effect of selection attributes of dessert cafes on experience value

Unstandardized coefficient (B)

Standardized coefficient

Dependent Independent
. . ¢t value p value
variable variable B SE. Beta(3)

Constant 1.883 514 3.644 .000
Menu features 283 097 257 2325 .004™

Experience Healthy menu ~.017 073 ~.020 — 236 814

value
Price 092 .090 084 1.022 308
Atmosphere 013 102 011 126 900
R*=.079, F=3.277
™ p<0l.

Table 6. Results of regression analysis on the effect of experience value of dessert cafe on revisit intention

Dependent Independent

Unstandardized coefficient(B)

Standardized coefficient

variable variable B SE. Beta(B) f value p value
Revisit Constant 1.803 .245 7.345 .000
intention Experience value 492 .069 495 7.099 .000"™"
R*=245, F=50.398
" p<.001
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