HIME AT 123 M4s (ERH523)
Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.12 No.4 pp.73-84

2atel 4= YAl oAEHA4P) o] FHHS 0 Dixl=
dekof st 43T FHUK2 =V IAE S22

G (At WX o stal BALnbE)
USP (SMED Mt )
=8 2o

B 2ol 29 Aol 47 BT vl 4 e Aeek o] dd A% 1 Adure RS el
Fushgch. QB Ritol ME S50 YRl 2ol 292 AIS FR8 WeEs drka AR, FU9S B Ao 54
2 23 U2 S ot 33 43RS Foln el AsEs 29 & okt 9dN e,

Ve £9F W AEAFEC] 1ol AT ke AuelN £FE FUAE ASHOE AL AAT 5 Us elo] R
&A% e woF Stk &% ARAIEY B 0L FUHOE AU A3k 7 /1YEY vhIY g sl Bk ARS
E2a Foith B8, 3Um%e FoHol o Hsie)

FA19e) g3 ANE Apehe Fod aglo)

2 FIAE vPIY ) e el Bap
sbig 4PF ofd aelo 1
A5l ol

[e]
A9 JBe 7

1%
bt
AN
2
2
o
i)
o

2

%, £3EHY, AP A, FAns, AN,

1. M 2 2 FEs] sk 71gol vk a8 AEshs 7199 5
Rl FA7N
o 15 R gl oH ! _
1T 29 25elel Bl % Belae e g O ANES B F G WEE Fe £0 Qo &4
! = [e) T 4 T T _ -1 = — _

Rl Seue WA 3 AEEe gy, ) S0 U BHQl &R U] 3ol | 5
E]—E 7]3;]_0] Eoﬂz‘gﬁg :Lxﬂ]-‘f'—odoi?-o_]o] 2015]401] v} 3 9»1]\1:]'—]_’— )‘gﬂl‘i}}\q /‘]'}é}b} CﬂEiLi] }\]-CQP,] 0:]@_:'1‘74, i -i—]f;g'}\cj’\o?
Ry puARl = -5 AT R 230 _ - - -
dhre] elEele] 1 Aes e s 1] opepast o T ARE A% stehsn ek seheE w
ch == 3 e 4% 1770 OBCD=7E & o] oJgkow wulel AlgI} B OlEMl AlAo] ErjE|T
Aasleln BEAT, FARA} o8 1 gopor 0o oo o NS MRS R BEE AT AL
o olnctal wlt o] 1 A% 1ol 1o o1y g S OIS e Bgolh d% A @

T, s, R TI= AT gt e} = - - - -
© govel 2katck stk T Aol & AR W& Folgla s AAE A
= ol e = 7 oFst Foke] AEYl

A TolM e 2Rl adE FYAE w2 AdlEel=

gl SRR b od v
o
BT ATE B 79 AEe] A FAE a9k -

ARdell JiE Ao ArzE U vk 27190 ARk

g 2 olf F ehbe THE Alle] wld) Ble] EdThe g

° OZ ;T o] AME Ol ERE AFLAS zb: A, o AR F2 7187 E sleltt:

Jfolty. 28l &gE AAAE 5T AFFAS ZEHEA oMl AT EA ATES o]y o] AugS
oFol e = R EL A = ] sgvE=w =°lal =dEE
ol S B e el e res o 5 Qi 93 Aolmeile] B & 971E Aua

QUEY B ZERolA glom Alle] Fhssit wa A
A9 AREAES Bo| BA golr BTk AHE wfdy
otk oleld 48 B0l LT £BE FYNL @A
olg} ST AT, oS AldAF FoAE AMsE deko

=
eha Azeh, oW Qg
Aolc. FmE3} vy FRs o] Wk B

* AARE, s s WA gk wAE, cogroup@hanmail.net
s WAL, FAYS R WA et W, dwyang@hoseo.edu
- 31 2017-06-26 - 4: 2017-08-10 - AANEYY: 2017-08-25

(e}
PA
o] g Jloju}. &3, ety FiAe} B2

=
>



QT FolFt Qiolth UL AAHA FARKS
Fald A Al AREEe wgstn e ahus
Aee 53] aAs vy 58S dvkslof sk

2 ATANE vhIY Ua 3 AE ML R 3

A9l 7 wae ol FNTA ol 9FL FEAE

AFATE B spolate ol s w2 3k
7

Lhy

38150 T B2 4p F o
W £271E solka B AL

AT Rk Qo™ sk Ao

AAPA Y EC: Electronic Commerce)% N, 7141, 4% =
| A el %9 qu_ A7es BEate] A 9 A
g ndse 7%?41% S ulgith ogfgt AAIANE
1 AdEE Aol Z—H, THAAE T ulE e she
A dES AFE AZESC], ook ARANA, FFA
= "7k deskA o vA" *J% U L Eavd e
ok PR WSE, 1999). SEukel e 2 ey
T, A, el 5 A e FEet 1980
tfe] Wk, diFEIA, AlolE Tvete AEE WEiAE
o] 43 TVELRST Mo wdsl 1990d )2 Lhre] B 4
ok £ &L 19979 o] F e 879 Wi § A
ot AxPEA FEe] Aokt S ThE AE, 2015).
23 E WE ﬁ = 32% 34709 9oz 2011 o] 11.3%
7F Aglom, WRE S A Folg Awrd snict

1>~—>ir

Olt

]_

rlo 1o T g ot T o
1>_rg
X

A 01*&94 *é P& oof7kal ATHEAA, 2012).
AL W 22 4l Ves Fdske v
g GEe JPIREE weke ZoR PoR AFY R
S Awste S A8 ARE Fol dihs e
HarweA shagor dgteta FEste], tedA el e
7HA Zbeh FFE 2Ao R g Wl o] oA L Holg)
= ZloleEIgul- A G4, 2001).

[e2:#)
juv)
o =

2ekIS Mo R S AAYANY /3L wA 2 7]
43t 719 kel Adsh 715 2l be Az
izdl, o] FANE 713 2% 7re) AAA e S
she ol QB &P olekn BF 5 rk

AAAN f9e B, 7195 1Y 2] AUB o B,

71943} 74l o] AdB to C), 7193 A
G), M3 A 2] AUC o G), /A3 7H

7kl A#B to
e A

to OZ Tk A AR f9& delshd vl

<% 157 21,

<E 1> MXA A 28

7|d0] =SaH|XlolAH =

ExY Ho| H|=A gl
B2B 7120l 7[2i8 o= R
(Business to AZO|Lt MHIAE Eofsk= Cher =5t
Business) 2ralo| 742f
B2C

(Business to SRSt 743 CIEU nElE
Consumer) ofot= e
B2G Y, 3
: 7|do| HREE X -
(Business to Tiolst= 74 =27 |7, B,
Government) ©F Holt= 72 IR EpIE S
(Congffm o 2t{Rie} AHIR PoP, HIZAE,
Alole| 7| =7 APIE
Gonsume) fole] 424 S ARIE
B Qe ey £8E B4 AFEL 3YS A
Aok ARIAE takow 2AET. AEY &9 3o
Aol Atk Fo] YA, WET W A%E WEol

77} 44 e Aol s

e &3 GAIS skl ngee] M= A 3t

{~\:132

NAZRARE B8 AL §

AU &3 AA 9

Tt

= AN oy 94 > vust Aolgtn o)
(A4, 2015). Lol = AT A JEY LB E AR
9 B4 Yl v Zuh AES A BE dsks 7
o] muldely A 59 T3 FEAAE AXA L,
2HAEAA AFES AR g 5 Q7] wiel AbjRE
Ao w AlgThEth ARE 7MASR AuEsE T Hth T
oAtk ok, AA gz wjgo] glolw AEwzt e
b2 gk 9 9 gs dad itk

SR, Wl 2udE 44

A7t olFo147) mie] 1o mE g
3 gtk Qe &9 AL 7]
gl VA Jge w

L

i_.

o0

<E 2> 7|n} AH[X} L Thoj

7= 5 =1

Py a3

ST o g8 Sl gaz

=

A2 Bewls
e _ - 40l Rf5i| AP 4l Hel
|- HE HE W el ofst vl
& Srime| e o]
| =zt
= oAl
= EAdi=}
= | - 2Rl ZiE) 21s
N - £7+ fEeixe] 2t
o | - Hol Al 2 7o) i
Z - 7124 o miE el Alst
] 2 9l HZ2mo| Al
of | - ;2et Jlgf Zio] WIS QAR
Xt Qmzlol  Z|HE ARk
S0
A oloist
- OMIEES 7| Bolg S5t oy
Schst
=
& | - *aisl spiom 4ETe - A3 APl S0t
bl | - ZhEspi A Tl - NE 22E A B2 9
A | - Clrst AZ |

g ofziz

74 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.12 No.4.



FRe DFUA APl FRAYFOI OAE TPl Tt 45T

2
e A, & ATl Lokl 27
BUS Bl AFS Bolah ot ARIAE dow @

2.2 OHAIE 9

McCathy(1971)= "HAIEE A9 7/ES 7|99 AZe a4
olgba & & Sl vHAIR HxE FEHow ] flst
of wiAY AAF G BAA 2As AAE dAT A
AollA Akd Ay #gel &l AYd vHAY T
84 B HAY A et stelor, olE st AlE
(Product), f-&(Place), 712 (Price), %%l (Promotion)2] 4 4
AR AS Fill 54 aHAe S5 FEAE s

Ao} Aul 22 gstoiol @itk .
o]

33

Yt o] TS': 7IRke. 2 310] sk viE sldstr] E
Fehe A7 A7 A= R Y AR 39T Pt
(fr&<, 2010). o2igh mpAIR Aol gk 7ge vhergh 8t
Azl s At fteh w=wAIE g s(AMA) A
Neil Borden Aol A ofH WHe-& @+ o F83 240
Egrolgh= 2nle] miAY Y A (Marketing Mix)EHs 7IE-S Al
QI3 TH(Van, 1992). McCarthy7} #|2Fsk 4P A7 E o)

o,

EHQ vhgE a0 AdE WolEelAm olgHomt A
FHORE f8ab AL St vHIEE AL FAL 7
S5 Wi, QK ew J)glel TANE velAl whiY
SRS Yohu Fe3 vhIY BTEY APORE ¥ 4

UhKotler, 1997). PHAIRE] ©]& FolAE mHAE A9
4P(Product, Price, Place, Promotion)’} 7} R¥H3} =Tk
(McCarthy-Perreault, 1960). W2} £ A-olx= AF2< nf
A W29l A F(Product), 7FA(Price), 5(Place), =X
(Promotion)®] 4P YAE Aoz AFSIITE 1 &S
Aele mE <x 3>7) Pk

<E 3> 0AE 2 A(Marketing Mix)

A= HiZol 23, Synt M, Do) YEY 2F, MdlAo| $F
HEAY, 22 EK 7|Ef Ma|A
e Tz ol 9 B, KT
7 He|, RELE, FEYUX|, B, 2EL, MorE
57 7, olgEn), BEES, 22
A, 7H, 8, SR a7k 2 4E FE vHAIR Y] e
T8 JAHOE wA"Y Y A(Marketing Mix)ehal A 2lskal glck
(A, 2015). o9 2& " FALAE aEIME
:LEHE Zgo] frka & 4 Qltk w3 4p9] 7 249 I
< getsta o] FAFoE FHstd a¥E vHAY A

HIAZRAAT M128 42(5A522)

ol @A o] HEAE sfeta & 9.
2 Areie 5 FIA7 Bl
k. v

AT,

AR AlFel gt
s ﬂxgai D IES |

T

,
Si5el FUYTe e 9

E
e
i
o
v
-0,
B
ot
o?ﬂ, il

.;ﬂr‘E
ok

2.2.1 MIE(Product)
2R AFAlo] tujstaal e AlES ofwsfol Sl
N1 E 7R don, 1 Zdie dstel mel gkl 5 9l

A} =4 /\H] Aol 71zsh &l Ak AE] M-S
ﬁ;qo]-}i— ] o]-q- 11]754 7]’_‘01 %ae ‘)F 9»1]\}5‘ X‘ﬂ%
o] 7158 elata AAsks Aolgka sHTHE A, 2006)

=3, Apase ople A=k Fad AL A 7]

Agstaat shs B J%OM HH] 25 ojujgtt}, J#EE
AFE 2] Aol AlFS] TR, A A, AFEL A
A 5 TALRJAE AAs= As warhEAF, 2011).
AFS] AL 54 A wWES sl Anjrie] %61101:
st TR T, S AFEY AnE VIeoR § 999 &
om|git}, o]l Aato A AA oA Aohdy] s Aple 1
+hshe 2BEY] XS FAAA Apdstd gddeks gt
= Aol g 1A, 2015)

ofy
to
_°|L’
Ks
=1
)
,_E
oy

A A s 5 el
ZelelA] g

2.2.2 7+Z(Price)

7bAol @ ghildk AlF T AB|AS H7EEA ARs AR
= ARReAl AEsHE FRA A FielsE
1998). 7HA& An|A7L AlFoId Auag lstal, A &S
T SEIIAE ulahs ZoR2M Wd] §3o AFR of

Heb ¥ o] Ael Al AEE e
9 5 Yt TEINE EPANAN YA ol9) 2 7}
A S U G

Auele whIg BeAe F2 B} Hel %

= T

o a4

=2

H, 53] AAl9 @% | %74 ok 20137} 7}7o] w7
H

o}

75



YT - U592
L2 Y 4329 7 ©ZeQI(Off-Line) £ &0 1] Z7staa} stk
Ao Yol 7hsaRzl A, A 10%E AFAIst
I =2 SR Ed mHA" vlgoR Qs AES 7HA 23 YU
& WFed B2 oEee] IthEFE- =g, 2001).
7HAE A e Al SRR Fws] e FAN Tl AL uHE= o A9 #AQ = AR
g Holl AAsloF drk & Aol A" B F ) Mo Fzol ALy} o]Rolzl Hio] FowSo] et 7ol
2o wvzhAe] gk dufRke] 7hA A SHelA I g 8 2= o)},
A Fel dist 4y JnE FHs A T A ol FAWE ou A A o)A Thorst S| ZAAS )
4, 2013). 2 AAGENAIE, 2014). SVl Flmge AR
o] AFA A ARA el AAA|, 71, S FolA thF
2.2.3 S (place) 3 wg TraRow AL QAN A Frdw B
A Ao WEls 4P ‘placet Fhths HOR Fata AR ZHolNE RESTIE FrkE vy 9 A
aAsl7] Bk SA A el SuE AREE I ek Aolth AAuLel thaid W JIs s nj=ys
Ao ARl fEold ARkl Al ABARE J)5)e] FEolt 47199 AAE AL F, Aol Bl 9
B HE LH|Ael o2 vkt A E Aol #AES A = AlEEA ARE AFety £ 2 18 58 AT
AAA Fu, FE AN @ AE, 55 UL FF a2 23} ® 7b2 o)tk Bechard, 1998). FPWES £ o ¥
= wHl" V)5 BES FAANA FE S50 on|sithat 2l Moz A, AuEdAEdAE Y 2
&9, 2002). A4, 75, HE 5 712X A0S A g vugat
el #AeA 7199 APERfrEel wod WS o]9S A= AR sk FAA A48 HE 5 712
FEIT D AT, I olfEE A AAE, A A A= Rolgh & 5 QekRFr 9, 2007).
g, R A & AR S THBuzzell, 2004). & 1 FHESE S AZsta e At gk n&3 A4,
M= rHAY B S dliRke] fEekele] &5 9 fEEt Zo &g S AAs Ao|th7]E, 2014).
QL A 7gstel ofgt A SHelA FddEel A ¢ FAXELE ARIS AFstr Jydor sk 2ad
29 42 SHenA ot AR, P, A, AT, AR 5E sl2d FE ngold
AR mE e AYS FHle] A A FEARA FY
2.2.4 &ZI(Promotion) 14, HE, 7R Fgse 7197 2ee 134
ZZ(Promotion)©] & 710l AH|A F7 R}, B A Adoleta ATk A, 2011). FPuSS ml# e Al
AL giFel A AlE E= 7Igel e ARV AHAE A 2 A9us #35 eo] e Weks shEA, 7197
i 7eS WIkth T2r A Ak FZ o AFoly AN 78 AL AFHOR o]To] Y] 9% 58L& )
MU ~E FEetESs FEoA deln ASAA nEs A, Wl wfolgka Frke]dh, 2012)
A cw ZIRRAS st AWARIE, Ads, 24590 FALEL FYAA Euk olet Fe] AAaHNE I
AtE sk Zlolthz A=, 2001). g A=, a5YES FHuSS B FAAgelN 4
Al FakAbd F3(Promotion) 2] 7ES FA] Ao A A Q3 st A2E T vHE IR FYel o
Foluk Au| 2ol st Ju U wAAE Agshr] 3 SR o ATE FHAZ 5 QUTHKrueger Brazeal, 1994). &1
Wiol, AR GARAE S oujeta & 4 it o] FPYgA e & T A= Aol A9 HE
A T2 RS E3] Fl(Advertising), Th3lZHl(Personal Fol| & wj7fA AgS st AS AFsty, I Tt
selling), PR(Public Relation)s¥ %> %] #HAY A& BEAE Fol7] flal AHuSol= Ad7e ohe ok
Feksla ok Al T RA dEgas 95k ulAE o AFE T 5 e AFHFTY mFo] Hoof gt
T ge 5xA4Y g% FuE 2] A% 7AY (Zhao-Hills, 2005).
ol TR A WS ol dtka FThE, 1997). FHuso] AR o o]FojA= wilo] uFdAE
ZZl(Promotion)> AAEONA AALS] AES U IAE 9] 718y} AAE S AT F e HEY A
o] A AES AEEtA stele vHAR ARruAlelA o] Aolth, o] 2 FE YA eA Ak FAE T3l ofo]H e
gt Jod = ok dntgow 79 BEAL AUE AF AR} ASErSAE AE 2 AMAIEA A, Auxe, HE
3ta, SoAQ) HEE VHHES A5S, HTHOE A 9 3| Alel #ek 24, g, FA7PEAL 7197E] A4
BEol S Fol FulE olFo] U&= ol vkl T ek
2 AFedA e nHY 9UA F wirke] Fxua AR RHE FYe AN Ugel digt sdEE Fol7] st
Aol gk J3Y s AHAR S wet)y 53] A ARjle 113ehr] o]dd
Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.12 No.4.

hf]

A} 3
A, 2013).
of thgh Y SHelx A

76



B2 RNl DY 20| AT AL 9T Mt AFAT

= e =2

AHOE Aot ATES Pt wgole )
o ¥ EAUe 54 wd e m8 we 2440 of
U] oo o] vlgolut gl el did HEZiol
oui7 Gl BAS B Al ekl B8 FYA
FAmEE RS WS FRA R 0lFANY AE =
"ol oY vasl 3INTA o T 2RYEE
Zetat gk

2.4 goiMZ

3719001 A2 Gl Satel JREE el o)
o= Al Ug Yatel AFH Ue Yo wAY -
oick. 3ol dg 43E Wtk AFEA 4A9 71E 3
A9 §A% i 5 ol wH Azs Aol 23ahe
o 3k Aol 71990 AES 8IA Ainde] #
2 M 5 Qe AEsE AF 9 7)$340] A

F ush AT U APYHES Mwsha, E oE 2o}
g oz YrjFoE drht ATAYLAY HEE 57
SEER
v}

o
M
I ARA AP

o Fialh 181 Y GAE 2 g
F o), aEa A%A AFor HT F glvka T
o AFARl ks dulds e 94 o S 1
ga AHE A 9FY T2 oo HiATA el tetel 23
& 9laL, golehs wate] Hie A dipste]
H AHoR yehs Aol SlojM 53 FHolge ¥
Bl EHo R e 4 TKStuart-Abetti, 1987).

A7 F F s vehde S8AE st o
FA, FA, AIARE FolE, AR viEd, F44 o)
Hoj &, 18948 59 FAR Yehds Audl 43
T AR, ATEE, gnARzded, SRy 24
AL, ARl Y] 7E g8 A deor 54T 5 3n

yu T %%E‘HO]:
Aol 2001, whebd Aaish AR Aol w7

HIAZRAAT M128 42(5A522)

on), wa F9A SAARLAL BEE, 54 A, 2
2% M 5 AR 49E SRR AT
(Venkatraman-Ramanujam, 1986).

A Awolste ddIEo] ¥y Aiehs olwHA
Hdor AYS s A2 44w wAt v &
T At AT ATl gl AyAke Azl wket o

e}

s 949 IR s gk Al
< AYERI} o= Ak 2RI €7 % Hkol
W, AYER] GHEE HABhR: ZloltHeAt-olsE,
2015). whebA 71919 ks Agolstel 54 ks Al A
P NEdAe mg JAS4L e T vE
Atk &, 719de] BAet 0] Zleg st AARES] AN,

Fold 1 7Ide rlebRe H So] A JAE ol8H

1 4
£ gk =8, 496l Qo ATE gt wATE A
= F) w2

4
o] Westhy & 4 vk

&
M
1%
o,
i
M

A 24

2.4.1. MRH Ml

7199l 9 Fe A Tl AFAHLE e AdE
AFA R 2 4 olow MiEelE, ARteelE &
= ARrelE ) ol el Swat wdel gk
2001). 3&el tig 54 24zR 715l ol Gkl
B 7olE FeTbel dgh wekow uEhis

A A aet skl

71999 ol S vehdis e Rs o ZHF glem,
AFA FAE el Zlo] b Bdle] da, ARAow
olsisZI = Atk 719w B Al ARjle] AR
2 A Aol gig Sxe] s Sk AR =
T} AAANA G7ptotof T

2.4.2 HIF|2H A7}
FAdze et Bz A9 Aol B vANE A
Fof] 3t MR BAE QXL uAY

il
o =
&, A Sl dst A7 iR FFE ol %3l
=t
~1-,

H A EH Aate xH?—uHa‘%, UAMEA , a7 FHo gt
858 mgan ook MR Aol g AxR 713
o

= A A AAY S Bdst e A
Z1CHBeard, 1981).

E dgacle #st 7] AT74A%dE
A g2 ATATNNE AT LB EY] AFL
T A\, Mulx, veFst A Al Y [l

e

77



A 2l 2 P4 Aol digt 93y A=
T HATA e AEA AR FEM S

ddEe FEUF A 4 %4%ﬂﬂ A=
McCarthy(1971)4 o|EE TAR 3t &4 olt}.
3l “ﬂﬁ.ﬂﬂﬂ EECIEE LR

M
)
J I

to
re
ofN

l-

o _!}-}«
¢
%%
e
o}‘_‘,
s
o,
okl 4
2
o2
ﬂi
o N

[&]

1o, NS

N
P
>,
" 2 oy 2

B ol
ot
i
o

I
o,
ol

He

[ len
o
(E -

2

W
w4y 1o [ M oo = 2 fr ('

o
o
BN
LS
=
Tk
N
o
3 o
o

=
(Bt 12l

[¢]
4pQl SRR FAGFY FEUST Afolelld vt
AR} A=AE B S Aot £ ol &
op AR Aol U Ee A AT AA

AR AT U 29F FAAE vbIY vae o
ystel WS ekt Juz el fek

2 ATE £9% 3949 vHIY gl 3U4Tel o
2 IAEA] o] oldlg e ATEIOR HFE

> oo

OBIE! 22K 4P)
- M & (Product)
-7} & (Price)
5 S (Place)
-Z ¥l (Promotion)

4> & I Jin

g3

T M3}
IS o3}

> I JI OB

-9fe
-z
-Eelas

4> T 22 Ofm

<38 1> A7 2=

3.2 it

HE: 231 498 3129 wHIE Ux dFe] 34T
o #9592 93& ¥ Aol

238 AR A A9 AlEAT] F

z'sc]:

Lal

HI-I:

2ol 27
Yol fro14Q G2 v o,

HI-2: 229 238 39142 vhlguse) ezl 3
Yol fro1HQl Jee vA o,

HI-3: 22l 238 39142 vhlgyse) fEeg0] 3
Wl FAA JFE 018 el

Hi4: 22kl £92 3940 vhiguse] 221950] 3
QB FHe G w4 ol

B oo s el a9 B vy Ha o

Fol Y Aol Goht FBE SALAE A Ao

% A1 AR BER vl 2ol w1 W12l ape

ool FAYF F942 FFL 11D R ok L

A,

oZL

‘ﬁX}J u].y]]E] 1:11/\ 0:131:
qee #4 Rolth

22kl 8w APAte] vHAg A0 A%

olgka} FAA T Aloof| oAl TS 1A Aok

H2-2: FAuEe 289l £3E FA9] ngY A 714
Ak} FPAF Apolo] F-oAel JakSs mE Aol

H2-3: a2 2okl &5 At vHAIRH A fs
oAekul FPMF Alolof F-2lZel Jeke wjA Aot}

H24: A 28] 238% Adrte] vA" A £3
olekyl AL Alolo] G-oF¢l oIgkS m|] Ao|u}

3.3 gi7te| Helet WY

2 AT FH oS gl e aw Fue Ll
&3 FYAER T40] Hof 9ok,

obed], ¥ A7 TAARl WHeRs Avxke Azl
93 Ao RS 2dEy] Yl AT ZHgEe] 9=
54 HE 59 ARA BAE Fot] AT AdE gu
at7] 918 AT

=
V. 57

=Y
]
ri
rx
0
p L
R
Hu
4>
i8]

78 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.12 No.4.



Mo T N W
ovzmﬂmmwu. J___\_m,m% 3|5 ol Bome R
To in = = N 2
T w4 =Pe\8 82 k3288|8552 8888285838880 ¢ Vo=
BT o 9O R S| 9| e W E .=
%,%ﬂ&m < B e o
doom o o _ B *alslelzlzlalslelals el BT T
e 3 T ETD m@\11m1m1ﬂmmnwmmmmmmmmmmmmmmm 8 e T E
o opp S of i o8 TR T
SR2Zg % b A AR M%Mzﬂ
~ o = o. = 5 -y @ 5 ol
T ﬁ%oﬂma 7wﬂmga\11m1m%mmm%mmmmw&mmwwmmmmmm 2 e R
BN R g i . BN %o G A
~ o [ i
e T I NS )
O =) o ]h_.l |LﬂM%0168 = | = O_LOﬂAI
NTMLMJMHM%& & me\..omymzm%%wmmmmmmmmmmmmwmmm g ﬁmo,ow
= = b B H sl e |8 yp oz A M
o ﬂ,ﬂ@.ﬁdl.odu ol v il.wr = o]
o e ™ it ~ P T = F
TET=lZ, | |zEeessszzesas _ s
T am s E g o2 glglgle|g | qigle|e|el8|e|k|B(8|bk(88|F & 8 T
%:.Lo,yrdo ,Wﬂu [A 1111115% n.ﬂv Mﬂ ﬂl&o R
£o 2t ey, : M mT IR
N = R0 ~ _ b T o
m N = m ;iﬁ ,).A_.o gw/é\n_ H H.Hﬁw._m,w._.k._m @w MW ._w/_m ._ww — | M| ANl |t |||t |+~ |F | |0 - x_o M“ % dﬁ ﬁ_ia ]7rL
AR i ww@.@@@wﬂwﬂ%%%%ﬁmﬁﬁmﬂ_l_JJoooa%m_/@%@ < Txm T
e = W_ ) WJ S 3% KO | KO | KO | KO | KO | KO | KO KR NN N[N _ﬂﬁ _ﬂﬁ _ﬂ_. _%_u w._u %u _%_u B we = _4_. = ™ -3 " o n_vrml
- < ) M O
< < o 3 A
& B A
TL o R W N T T T RO TS
X KT Mo odr zﬂjiﬂwo ﬁn%ﬁﬁm g -z z W
PR T A S CHE I , o
A2 o o X & 7% o T = - 5
MAJ.XJI ., Pty ® oﬂedlm T+ [a) A o
P o X o 7ol ol o S G p 3 g N 2w ¥lclo ol -
LA EEE wE gk BF Y= E < T ° ~ A e R A R o
) te} [yl - On' =
FEa = ke TgmME @ o EET i o
FeBd2 I o Mo By = A~ 8§ o o ma
N Ulwroxd|1_,m|,m¢.ﬁoﬂ|2 M o= rs O.oEwﬂ\d,mM v
W ooE Y g a o B L F L W &% 3 £0 Pi g
sLEUZEZR TR LR W g23Tcs N AR A R R R A R :
= W otFPwu, Lﬁﬂoﬁooﬂ.%?ﬂmﬂdl. fladd mﬂﬂmi_utﬂeﬂl = ) E
< T g T E TRy e E ~ GHwmoy B s E g
N S R R ELE N ST S
mo 7 ob o Yooy NP e e O PETREE P @ F e o
ﬁW@OW%WM%mWﬂo#Laawm%mEmuﬂ W oz w £, o ﬂﬁww&mwmmmm o
[ ®O o o W RO mo ™3 o @ H A R R e A I e I To
=EYETLEERTEELEE Y © ZRrEics g d B
S e X g of T ST e % o K Em < D @D I o
ﬂoﬁe%uoﬂ]wﬂj%@}oT%zw reN<EZ o 7 R
ﬂ_A_H‘mL m™ O o] __o‘._O‘.l_an._Al - fo] . = ~N Ju-/s ®
® H%ﬂuwmuﬁ@aj%wﬂﬁ%ﬁ L R - B2 885 5 8 2y T L
B T d o O R mr R K ow o e 10 Wz g g g oy R R I I <
o of oF M B T > T gk Iy i
oo o G Wrome Moy M - r il S M 0
%Aoﬂutﬂoﬂoﬂrmnﬂ P B B < ﬂﬂgozoﬁxﬁﬂ_% oG ol
AT dednpaeiel cLe B oErEEZEa Ko o G| w0 | w0 | #o | w0 | or 0f o
1 o _— QX of m E B E To B o T - 20 | A | Ko | oy | BT | BT ||| H T
Mo S ﬁ G o) W o ® o] A4 o N Il wm_ ﬂ ol o T a1 | | a1 | 31| M0 | & R R
PEFT T ERENEREe ¢ WETZER I +0 W TR IREY OSN3
z < o

79

HIAZRAAT M128 42(5A522)



<E 6 YWILE AR ) ool FAATA TAE dRe ZAAA P
1 2 | 38 | 4|5 |6 |7 |8]°%9 Aoz vepstth 7Hd ASAN Qokde <3 8>3
b <E 8> J18ZZ A7l 20E
2 | 263% | 1 -
28 UL v
3 034 -.022 1 Al
22j0l Heiwlel DPIY oA cie Mool So | FE
il e i e M| mol eszts o 2ol et
S i G i il wy | 25191 Heiiel Dbl Slrol iEsie el | .,
6 | 30 | 18" | 020 | 288" | 6167 | 1 Sofxiel ofste ofal Zolc}
7 | 20 | aar | a2 | 00 | 212 | 256 | 1 o | E2H0! Heiel DpIEl slrel Stz HeEdl |
- So|Xo| ofsk2 p|&l A -
8 | a78™ |19 | 122 | 117 | 419" | 378 | 36" | 1 FeEl JaR o 2ol
9 | 447 | 431* | -001 | 000 | 183+ | 165% | 093 |.181%| 1 hia | Softl Xl bl shel REeRE Fed3l | e
Sofxiel ofste ol Zolc}
1) P < 0.001*** P < 0.01* P < 0.05*
7o) 1 BUNE, 2 oR, 6 ©F, 43984, 5 B, & I, 7. 78 S2jol Soixiol Dbl Blre| Exlofzte HewBol |
8 5712 9. 2SAT) M4 | Somol eiaig nla Zwolck ‘”
4.3.2 Ct=3H 24 A3 (F14E3B) ) .
HI: £ &35 FAAY wH" g29 93 FA44
<& 7> sj7EA dna Fol §979) g v)d Aotk
Model-1 Model-2 Model-3
153 -5 -5 7P HIS 28] &3 A7) vl wa ofgko] F
A E A E A E =] -
Aas | ke | AR agolehs At folo] AR AT AT Aol
odzq - o -
o | o o = Stk #7A%A A3 20 B oA v o Fol
SHEH HE -.070 -.065 -.059 < B = oz
g A AARSEE AT AE, £5, F A5E 39T
ST 055 055 055 = FAgss EAA o 0 o] F} Z=Zko] % o] o3skzdo
— T FEH SAHSR o 7 AH FFgEol
HEZ .388** .355%** .385%** o 1o o
L =
2t .034 .032 .023 U= AR 5T ﬂg‘j‘q—
sele
S 158" 152+ .146%
£ 7 169" .160* .156* o qus e
= 7
ZEHS | HHus A31* 167+ T t o5
HE « Helns 088 jp | Aeimse ssiol Seine) 0plel elxel ozt gl |
S Helns 066 A2 Alololl olsiel egig 0l& ZHo[Ck :
o X101 1.9 .
TS« SEuE 1% zeimse eoiel Feixiel DpiE olael MEeRID |
&0 < gens 013 T | metm alolol Selxiel eiste ola Ziolck &
A .365 .380 .39%6
T o o o6 ip | HEmSE 22i0l HelNel OpEl siaol szt |
HelME Alololl Re/mel efate 0ja Zolck
F 20.494*** 19.080"* 13.408***
P<000t™  P<00t™  P< 005 ipg | ERESE S2iel Foiol OpiEl lrel REcRE |
* VIF MEZhe golst 23t 100/312 CHES MY 2HYLS. | HAMS Mool Relmel gskg njd Zio|ck -
. ) i Helnge e2iol Heixlel opiE oire] Hzicits
<& 7o gEAARAE B 24 e me S5 H24 | siotm alolol Selxiol eiste olal Ztolch 7=
el B Bagh Famel A da] dElA 2

&= 15|(Model-1)01 4 #1¥5(B=338, p< .001), 7H2(B=034,
p> 05), +5(B=158, p< 01), FA(B=169, p< 01)°] =
= A o] oW gl nilY WAdFe] F4
A2l FPdeE Adhs 2 36.5% p< 00D)E 2]
st Frete] HEwae dYEe 36.5%F UEbkTh 2E
WHE7E F9lE 28HA|(Model-2)ol = S5 wsrel npA ge A
Aakol AP go] F7tH o] 1.5% A 7kt p< .05)
AA AEEL 8oty Aduge 2HAW) 2345 F
IHTE FoAle ASZ Yk

s 2dadRs AYshe sl E A9AF F
7hEol L6%E FolatA] Al UEhY (p> .05), FHH vt

H2: TS 2289 238 FYAY I8 9a9 o
F3 FYET Abolel FAAQ FFS #E Aolth

M e 3Yase ekl a9% FAA ol s

Ax FO9S A 9

FARA A3 2N PR 2ol 2BE B9
Ao vhAY wae ot YN Aole] FAHCE
e 5Ee) FF& A P oz AFEAUG

80 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.12 No.4.



230 AWE FANY OFHFLA Aol FAYTOl ONE YOl Bat AFAHT
V. dE AL wAsH ZYrhe Folth A, siAPY A e
% ojw Wet $o@ ATL St A g 4IPS o
3] A Fla, 2ol wE AREQ ARS Sk
[ Z2iq} ©0k7 >
5.1 i3 9tut AlA} 2o] Hott
£ Aol @7 9 f%}l? AT BFE e @u}
=1 R AR S 77 227kl Holx | l B}

A ] AR 258 S dow A
Ao R 2AME Gt adE AYS doR AT

71 A 2017 3 T AR a¥E AR vHAH

A g9 wool tdt 2Ewa—o] g 7199 A4

Aol mAE dgo] owA HEA gTIARHES F3
=

BT BARSE F9 AL Al AL ML
Ao BAHYTh ML) of Avhs £9E el glof
= AF BE gFol dAvht 39 ATl Fo¥ 4L
SHeAE BANOR WalFn ok Lokl 2382 A9
srfehe Fele) Sl A% slgahs ololwe) A4
uoE Fosithe & deia

L=

a4 AN 2okl ARgle] 2
el £3% Aelol obel A F<o] Thssit

al

3} AF AEat R
2 09 o} B2 ¥
[}

A

o SekE SAHQ AN ofoldo] gtk Ao 4
FoA] AA~dA A Sl Qs Ao B Ao,
S, 2ol 2% BAAY) wE wae) Azelsre

QT AR frolHQl JFFE viAe de Hlow
TS H13) M B Awe] s AdsH

ATk $14 vhEe] Frjs o] ohjek Astolu.
AR, 2okl BB A vHIY g REAFS

A9zl BAHOR fo4 At AW IFHL MAE
Ao FAEGIY HI-3) 2819 Al = 7Hdes o
nfEX] AJAS W3 4 gomg gEwo] I AL

[e] =

o2 e d,

A
T

o
e
2
1o
=
X7
o,

=)
[
1o
b
™
12
ot

ok
o
o -
v
_>,i
>
o
e & ool orle

4 B AFEES Po] il AV Hedeh 2
2 &9 wope] ARARRHL SN B Aol Batke 6

HIAZRAAT M128 42(5A522)

e 59E 39719 AEAS st wmm i,
S, oY B 4p ool FY Tl oA
FE AoE tehiAw, U% ARsE 29 ta
Besthn =itk vHIY vse] 42l AT
BAT F o FARL P e g2akA Rk vt
A w2l B olg AR At waskA AR

oA
2 o1x o ¥
Mo o mn -

I AEE H3ivks Aotk

AR, ZAF] FARA SHelM = FoHQd He dFHol
= ALE YEATE Agel ZIAE o FAel= v
AR Fghs Aze] E3ith AVIUE Fuse) o A
< ofd F=ol FPGFel Ewol H3l=AE AR X
ok wd, A57E A F ek 594 gl ATE
ARE w50 g WEe 038 4] 92 Zlo] Aotk
A B MR ol Aol A el A
AR JFHE FErke Fohdohd g AREHe A
1 AE ke gl ZE8dE 1Y g Sde s
&t El%i"/‘r

=Rl e AR O HEE 5 9ds g9 AR
HFeE éb 20l AAAQ whel i adE v w4

% ole Zolehs A7 SR vhyele] dgstudt .
REFERENCE

AR 01?"*(2013) gz G938k shAL 338-340.
THEAF0(2003). WIA7IHS] A AHe”el Hst A
SAT, FETYers] )R ENT WA 6(2), 3-33.
A7)H2014). 3 HEF w5 29/0] FYUEY WS W)
YR vl Feto] HEF A~ 01 JST FYG S-S
ZALE h;Hb‘L—/ ;g—ot-]q]bﬂ—cq /K-l/\].b‘ ]}‘5%
2A71%2014). A A= w& 29lo] AYus WL FY9
Aol w2 kel At A, wAFYE 9(5), 33-41.
A oK2002). FZEZok Fo] gt nfAE BAT) FHjgEe] 1]
X‘/_L: oia’l E]’Z'LLHKL—! szsLOJ M/\].ELH ;.:_T,:’
AR(1999). *H/Xf oY ECY §329 #4718 Fd ECAIE
Y3 derg, kg, 2-325.
A(2015). FH0E Zj= £ FE 39 & 29 HREIAL
(1997) SN B S I ) B [ A 3 51 R K
bR AT, Y #E%UE’X/ (6), 543-552.
AF0) QAR5 oA A(2007). Skt A ws €3 2 ubd e
o &3k A7 FYEE FHOE, ?—17/5270#71 7(16),
1-134.

e
W%

N
e

ARAF2001). ZEZF F59 B FYE J32 nj3E vjFg
plA 0] AAxtheln thekgl AAeheeg
WEHOKQ001). PEEEY FYYITNE $d BSC B 2

9] 9lAFA AWty ey walsle] =1

81



S QA2 A EE(2002). A/F AEEY mEAE Hef, BAL

QA-0153(2015). FHFENol FHx71719 9Tl WA
= o] Tt AFAT, WA FYE] 10(4), 67-80,

F5H2010). EFHE, AL

SAFQ011). HEHY vAEEA Q9] uAYE nFEE o
PEJE] AL k5 20 il E HOE MRt
AAFHE) =

015:8(1998). AEE AFARJo) FiH AEX LF FujdEo)
njAlE ¥ aFign oishd AT

OlfAI(2013). A7H[~ mEAE BHEAL, .

o1g+4(2012). HEA} 943 59 FE - FHE #4 59
ox g, WEEs} detiehd HA1Ehe] =E.

ATQ011). FH 5 Y3 Bk HeF AT 2T HE
39 AR w5L FHeE St sk Aat
EGRSS

Zogal- B4 2001). AHY &BE FF JFald g 74
ZIFFEIFY 4818 2(12), 1495-1504.

HAN%(2015). YEY £FE JriAE DA,

FHEX(2006). ZEAE= ZJOJAIYAREF TR THEE 4
w2 npAEe A Hek o7t Arge|gty wAFEke) =T
- 2834 (2001). AEY 235 DAspgelel] ek A, I

A% 2(1), 167-187.
EAR(2012. 8). FRFY A EARA}F D7} H 24 3-18.

Beard, D., & G. Dess.(1981). Corporate-Level Strategy,
Business-Level Strategy, and Firm Performance, The
Academy of Management Journal, 24(4), 663-688.

Bechard, J. P., & Toulouse, J. M.(1998). Validation of a
Didactic Model for the Analysis of Training Objectives
in Entrepreneurship, Journal of Business Venturing,
13(4), 317-332.

Buzzell, R. D.(2004). The PIMS Program of Strategy
Research: A Retrospective  Appraisal, Journal of
Business Research, 57(May), 478-483.

Choi, J. B.(2015). Internet Shopping Mall Marketing, Gilbert.
14-413.

Chu, C. Y., & No, J. C.(2001). A Study on the Activation
Plan of Internet Shopping Mall, Journal of Electronic
Commerce, 2(1), 167-187.

Choe, H. S.(2006). Marketing Strategies Based on Buying
Behavior Analysis of Professional Sports Licensing
Buyers, Doctoral Dissertation, Keimyung University, 30.

Jin, Y. B, & Kwon Y. S.(2001). Analysis of Success Factors
of Building Internet Shopping Mall, Korea Computer
Commerce Association, 2(12). 1495-1504.

Jung, Y. J.(2011). A4 Study on the Revitalization of
Entrepreneurship Education : Focusing on the Successful
Entrepreneurship  Package  Education  for  Small
Businessmen, Master's Thesis. Chosun University
Graduate School of Business

Kang, H. J., & Lee, J. Y.(2013). Modern Sports Management,
Hakhyeonsa.

Kim B. S.(2015). Establishment & Operation of Shopping
Mall Ending with One Book, Jungbomunhwasa, 34-48.

Kim, G. H.(2014). Start-up Mentoring Educational Factors on
Satisfaction with Start-up Education and Start-up
Intention : Focused on Incheon JST Entrepreneurship
Education, Master's Thesis, Graduate School of

Business Administration, Chung-Ang University.

Kim, G. H.(2014). Effects of Start-up Mentoring Educational
Factors on Satisfaction with Start-up Education and
Start-up Intention, The Korean Society of Business
Venturing, 9(5), 33-41.

Kim, J.(1997). Development of Marketing Techniques Suitable
for Domestic Environment and Accumulation of
Know-how, Marketing Advertising Information, (6),
543-552.

Kim, J. G.(2001). Marketing Mix Factors Affecting Team
Loyalty of Professional Soccer Spectators, Master's
Thesis, Yonsei University Graduate School.

Kim, J. M, Oh, S. H,, & Yang, J. G.(2007). A Study on the
Present Situation and Development Direction of Korean
Business Education : Focusing on start-up Graduate
School, Small and Medium Business Institute, 7(16),
1-134.

Kim, M. S.(1999). Establish EC Market Activation Strategy
by Analyzing Success Factors of Consumer Target EC,
Korea Computerization Agency, 2-325.

Kim, R. A.(2002). The Effect of Marketing Mix on
Purchasing ~ Behavior — of  Professional  Baseball
Spectators, Master's Thesis, Dankook University
Graduate School.

Koh, B. S., Yong, S. J.,, & Lee, S. C.(2003). An Empirical
Study on the Determinants of Performance of Venture
Firms, Korea Small Business Association, Entrepreneurship
and Venture Research, 6(2), 3-33.

Kotler.(1997). Marketing Management-Analysis, Planning,
Implementation, and Control, Prentice Hall. Inc., New
Jersey.

Krueger, N., & Brazeal, D.Brazeal V.(1994). Entrepreneurial
Potential and Potential Entrepreneurs, Entrepreneurship
Theory and Practice, 18(3), 91-104.

Lee, H. J.(2012). Analysis of Importance and Achievement of
Retirement Eco-entrepreneurial Education, Sookmyung
Women's University, Master's Thesis, Graduate School
of Traditional Arts and Culture,

Lee, S. H.(1998). The Effect of Sports Sponsorship on Buying
Behavior of Youth Sports Drinks, Hanyang University
Graduate School Master's Thesis

Lee, Y. J.(2013). Service Marketing, Hakhyeonsa,

McCarthy, E. J. & Perreault, W. D.(1960), Basic Marketing :
A Management Approach, Irwin.

McCarthy, E. J.(1971). Basic Marketing: A Managerial
Approach, 3rd ed, Homewood, Illinois, Richard D.
Irwin, 3-770.

Oh, J. W, & Lee, D. H.(2015). An Empirical Study on
Influence of Venture Preparation on Business
Performance of Initial Venture Foundation : Focused on
The Effect of Controlling The Period of Venture
Preparation, The Korean Society of Business Venturing,
10(4), 67-80

Park, C. H., Oh, S. J., & Kim, D. H.(2002). Market-oriented
Marketing Management, Bakyeongsa.

Park, J. A.(2002). Cause and Effect Relationship between BSC
Evaluation Indicators for Management Performance
Evaluation of Tourist Hotels, Doctoral Dissertation,

82 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.12 No.4.



28l ATE BN BFIFYA oFo| FRYFO TN YO MYt MFAT

Keimyung University Graduate School.

Statistical Office.(2012.8). E-Commerce Statistics Report, 3-18.

Stuart, R.. & Abetti, P. A.(1987). Start-up Ventures: Towards
the Prediction of Inotial Success, Journal of Business
Venturing, 2(3), 215-229.

Van W. W., & Van den Bulte, C.(1992). The 4P classification
of the Marketing Mix Revisited, Journal of Marketing,
56(4), 83-93.

Venkatraman, N., & Ramanujam, V.(1986). Measurement of
Business Performance in Strategy Research: A
Comparison of Approaches, Academy of Management
Review, 1(4), 801-808.

Yu D. K.(2010). Integrated Marketing, Hankyungsa,

Yun, J. C.(2011). The Relationship Among 4P's Mix, Customers'
Satisfaction, Store Attitude and Behavior Intention:
Focus on Comparison Between Korea and China
Customers, Bae Jae University Master Thesis.

Zhao, H., Seibert, S., & Hills, G. E.(2005). The mediating
Role of Self-efficacy in the Development of
Entrepreneurial  Intentions, Journal  of  Applied
Psychology, 90(6), 1265-1272.

HIAZRAAT M128 42(5A522) 83



The Marketing Mix Ability of Online Shopping Mall Founder
An Empirical Study on the Influence on the Success of
ounded: Focused on the Moderating Effect of Entrepreneurship
Education

Byung-Gyoo Lim*
Dong-Woo Yang™

Abstract

This study started from searching for cause and solution of the part where online shopping malls are easy to start but easy to choose.
It is thought that online shopping mall business has sufficient merit in the situation of Korea which is rapidly spreading internet, and it
started from the opinion that if it can strengthen the characteristics of successful business start-ups, it can increase the rate of failure and
reduce the failure rate.

Internet shopping mall education experts gathered and discussed in depth what is the way in which mall entrepreneurs can maintain
business continuously. As a result of summarizing the opinions of many shopping mall experts, we concluded that the marketing
capabilities of each company should be strengthened. In addition, the importance of entrepreneurship education has emerged.

In particular, it has been concluded that strengthening the competence of marketing mix is an important factor that determines the
success and failure of the company. In this case, the researchers started to study this question with the question of what factor of
marketing 4P has the greatest influence on the success of start-up. I also decided to study the impact of entrepreneurship education. As a
result of this study, marketing mix ability as an independent variable has a significant positive effect on the success of entrepreneurship.
Especially, the effect of product mix among 4Ps is significant for successful entrepreneurship.

Keywords: Online Business, Shopping Mall Establishment, Marketing Mix, Entrepreneurship Education, Startup Success
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