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Effects of High School Student’ Educational Experience and Expected Benefits

on the Participation Intention of Collaborative Consumption

Joowon Jung' - Kyoungsook Choi’
'Dongguk Univ. Dept. of Home Economics Education - “Korean Institute for Consumer Education, Seoul, Korea

Abstract

Collaborative consumption (CC) occurs in organized systems or networks in which participants conduct sharing
activities in the form of renting, lending, trading, bartering, and swapping of goods, services, transportation
solutions, space, or money. Information and communications technologies (ICTs) that have emerged with CC. CC
is expected to alleviate social problems such as hyper-consumption, pollution, and poverty by lowering the cost of
economic coordination. In this study, we investigate the influence of educational experience and expected benefits
of CC participation (intended to using and providing CC) of Adolescent Consumers. The subjects for the study
were 418 high school students. Data was analyzed through frequency analysis, mean, standard deviation, t-test,
ANOVA, Pearson'’s correlation, and hierarchical multiple regression analysis using SPSS Win 21.0. The results of this
study are as follows. First, the significant positive relationship found between CC participants (intent to use and
provide CC), educational experience (home education, school education, and mass media) and expected benefits
(social benefit, economic benefit, enjoyment, community effect, and reputation). Second, enjoyment, mass media,
reputation, social benefit, home education and school education values were variables that influenced the using
participation intention for CC. Third, the major variables influencing the providing participation intention CC were
home education, enjoyment, gender, community effect, and mass media values.
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Table 1. Measuring Instrument
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Variable

Items number

Cronbach's o Reference

Education experience Home education
School education
Mass media
Expected benefit Social benefit
Economic benefit
Enjoyment
Community effect
Reputation
Participation intention Using

Providing

2 - Constructed by the authors
2 -

2 -

4 0.82 [47]

4 0.82 (13, 24]

5 0.90 [13, 14]

5 0.92 [18]

4 0.86 [13, 53]

10 0.87 (11,22, 26]

¢ 0.90 [11, 22, 26]
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Table 2. Subjects Demographic Characteristics (V=418)

Variable Group n % M(SD)
Gender Male 208 498
Female 210 50.2
Grade 1 157 37.6
2 155 37.1
3 106 254
nding mon 4 .
o < W o
50 & <100 210 50.2
>100 10 2.4
Religion None 267 63.9
Have 151 36.1
Perceived social class Upper class 70 16.7
Middle class 221 52.9
Lower class 127 30.4
Father's education  High school 181 433
University graduate 199 47.6
Graduate degree 38 9.1
Mother's education  High school 205 49.0
University graduate 194 46.4
Graduate degree 19 4.5

E}(Table 1) Z:/\}T:H*P
ARk welshy] flsff Hl
SEAE AABIIOH, QIGEEAA Sl W ¥
Eﬂ;ﬂ i‘ﬂoﬂ EH@ Zho] o=oto] AIE wolslr] fIal t—teste}
S AATBEAEE FEl A axnfo] gt Ro] ofteof PRk

sfotslr] Sla) A Wg5o] A
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Table 3. Perception Level on Collaborative Consumption of Education Experience, AR S, fESiA), 71 Sl (AL Hel, FAA §E, =
Expected Benefits, Participation Intention o Aue fn Hehe} 2ol o) (o] L W AL WE)o|
5

A

Variable M sD TRk QU4 3-8 A H A Table 3?% .
Education experience Home education 2.1 0.90 A An]o)| IS An|RFe] w8 ATl tE=mA| 7| 2.603]
School education 1.18 0.68 2 7P A ehdon] 7FY AR 2.113], 8k 4H]%}
S T o] 118312 714 WA hepdet.
ota 1. .81
el A As s 7 sl 5% ulby Hatgko
Expected benefit Social benefit 3.79 0.69 oo ]jﬂ ﬁ1 el oAl ] - Dol © Am l
= 2 % 31 9]o el = Az %
Economic benefit 3.85 0.70 3.57(5D=0.60)4 At e glow, 7ief se 5 A1
Enjoyment 347 078 S| (M=3,85, SD=0.70) JHHA 0= 17| 14lskaL Qlglom,
Community effect 342 0.85 BHM=3.32, SD=0.79)& A 148kl Qo). ey o4t
Reputation 3.32 0.79 9] Choi®} Park [10]9] 1519} &l thite] Lee [28]2] -
Tota 357 060 M= A 0|2 7P Al QAL Qi A0 et
Participation intention Using 3.32 0.71 Zro] o|wi= Witzlo] 3.98(SD=0.70)d Aw& ek 9)
Providing 324 0.81 o] ZhofslaA} Bl O)ws} HIE 2% Aroln] o] W= ojn
Total 3.28 0.70
(M=3.32, SD=0.71)7} A& 3% 2|%=(=3.24, SD=0.81) X}
%o e A0 e} A% AE Brt ol W] vr} &
S A5 &, YIA1A] 3]7]54] (Hierarchical regression  2]&3] A o8 HAZITE o= UHIRES iAo = 3t ¢I5- Kim
analysis)< HAISFITE, [22]0] Aol cfehlE o= 3t Lee 5 [27]719F Wehs
ol glet, arEshAel A ARk =4 Aulof tfgl Al
ARz sk ol § A A o] ofgfo] 2 vl Y 9 4+ 9lek
et il F2A4=9) o] O (o8- WE, AT BE)e} SRl F
4] o] Tk AulAjo] W8 ANCIY 2uas, sh &
1. S AH|of| st ms ZY, 7| st FHof o|=o| =E=np vkt S 71 S (AR Hel, AAA &E, &
2 A, AHE 2y Bk F A 24 A3k Table 49+
Bl 2ol Pk Anang ARCPY 2HA, Sl ek gl Fol (el g W, A W)l sl Avl
Table 4. Correlation of Collaborative Consumption Education Experience, Expected Benefit and Participation Intention
Education experience Expected benefit Participation intention
Home School . Social Economic . Community . . -
M E R P
education education ass media benefit benefit njoyment effect eputation  Using roviding
Education experience  Home education 1.00
School education ~ 0.36" 100
Mass media 056" 035" 1.00
Expected benefit Social benefit 023" 043" 043" 1.00
Economic " . - -
) 0.27 0.42 033 0.61 1.00
benefit
Enjoyment 021" 045" 030" 058" 062" 100
Community effect ~ 0.15° 038" 032" 049" 038" 048" 100
Reputation 0.10 036" 028" 056" 037" 051" 059" 100
Participation intention Using 029" 045" 044" 049" 045" 053" 040" 045" 100
Providing 022" 038" 048" 042" 0471 052" 042" 041" 069" 100

‘p<.05, p<.01, p<.001
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Table 5. Collaborative Consumption Participation Intention according to Demographic Characteristics

. Using Providing Participation intention
Variable Group
M SD t/F M SD tF M SD 7/
Gender Male 3.38 078 156 3.36 081 310" 337 075 259
Female 327 0.62 3.12 0.80 3.19 0.64
Grade 1 333 0.73 093 3.23 0.84 097 3.28 0.74 0.98
2 333 0.71 3.25 0.82 3.29 0.71
3 331 0.66 3.23 0.77 3.27 0.63
Spending money
(1.000KRW/mo) <50 3.28 0.68 0.15 3.22 0.80 0.65 3.25 0.68 0.36
50 & <100 3.38 0.73 3.26 0.84 332 0.73
=100 3.06 0.34 3.12 0.53 3.09 0.41
Religion None 332 0.68 -0.24 323 0.79 -0.18 3.28 0.67 -0.23
Have 334 0.75 EvE 0.85 3.29 0.75
Perceived social class ~ Upper class 344 0.82 1.87 3.35b 095 367 3.40b 0.84 310
Middle class 327 0.67 3.14a 0.76 3.20a 0.66
Lower class 3.36 0.69 3.35b 0.80 3.350 0.68
Father's education High school 3.29 0.72 0.21 3.20 0.82 0.53 3.25 0.71 0.33
University graduate 332 0.68 3.25 0.80 3.28 0.68
Graduate degree 3.51 0.73 3.35 0.89 343 0.76
Mother's education High school 3.27 0.71 0.25 3.23 0.81 0.74 3.25 0.70 0.50
University graduate 337 0.69 3.23 0.79 3.30 0.68
Graduate degree 3.47 0.81 3.38 1.07 3.42 0.89
<05, <01, "p<.001
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Table 6. Relative Influence of Variables upon Collaborative Consumption Using Participation Intention

Step 1 Step 2 Step 3
B B B B B

Gender (male) -0.08 -0.1 -0.08 -0.05 -0.03
Perceived social class 0.02 0.00 0.00 0.00 0.00
Home education 0.19 025" 0.08 0.10
School education 008 0.10° 0.07 0.09
Mass media 0.23 028" 0.12 0.16
Social benefit 0.13 013
Economic benefit 0.06 0.06
Enjoyment 0.19 020"
Community effect 0.03 0.04
Reputation 0.12 0.14
(Constant) 343 199" 077"
F-value 131 3089 29.24"
R 0.01 0.27 0.42
AR 0.00 027 0.15
Adjusted A’ 001 0.26 0.40
<05, p<01, " p<.001
Table 7. Relative Influence of Variables upon Collaborative Consumption Providing Participation Intention

Step 1 Step 2 Step 3

B B B B B

Gender (male) 015" -0.24 -0.15" -0.20 -0.12"
Perceived social class -0.04 -0.05 -0.05 -0.05 -0.05
Home education 032 037" 0.24 027"
School education 0.03 0.03 0.02 0.02
Mass media 0.16 017" 0.09 011"
Social benefit 0.10 0.08
Enjoyment 0.25 024"
Community .
etfect 0.11 0.12
Reputation 0.05 0.05
(Constant) 372" 214" 092"
F-value 5117 3130 27.62"
R 0.02 0.28 0.40
AR 0.02 0.25 0.13
Adjusted R’ 0.02 027 039
<05, p<.01, p<.001
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