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The Rural Experience and Customer Satisfaction of Urban
Residents on the Recognition of Return to Farm and Rural Areas

Kim, Jung-Gi * Jang, Dong-Heon’
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"Division of Agricultural Economics and Food Marketing, Chonbuk National University

ABSTRACT : The interest and participation of the rural experience is increasing as an alternative for the problems such as the

decrease of the agricultural income facing the agriculture and the rural area, the decrease of the population, and the regional

stagnation. The rural experience has recently been transformed into a software dimension such as programs and participation activities

in the past. In addition, public awareness also positively evaluates agriculture and rural communities as the basis for supporting

society and recognition of multiple functions. Furthermore, the intention of the citizen to the earnest village is increasing. The

purpose of this study is to analyze the effect of rural experience and customer satisfaction of urban residents on the recognition of

return to farm and rural areas. As a result of the analysis, it was found that the characteristics of rural experience had a positive

effect on the farming villages by the program, the experience field and the host, and the customer satisfaction had a positive effect

on the farming villages. Therefore, it is considered that a systematic approach to the rural experience is needed in the future because

the experience of the rural people in the city has a positive effect on the earliest villages.
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< I FEIFL 63k AEkE AEskaL A, F
A-w2o i 3AH oln|A] AL =AFIS 1AW
3o} AE Ao AT F&FS F Uk
Y- Uitk EARIe oj2uislE B, 2016
A AT EARO 70% HAETE FH-FE RE
o] S VMR, T T8 onA= AA
37, $8 ARE A"E 2 Ztolghs =AY §F

°] 79.3%, =AY 108 F 69°] - &Y v 7]
s A, ' A APl vt 413%=2 YERR

ThKim and Park, 2016).

TG EARIO] FEOE o]Fg Qe 20161 A
4963 HolH, o]F FEOZ o)Fd ATUITES A%
Q13,0199 T 7,540 EgFske] 20,5597
olz, HA&EYLE AV 322508 FHEFTY
152,9814-& £3+5le] 4754899 0| ATHMAFRA, 2017).
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TEAFEE X3 TEIF2 AAALE B )
HEE &8sty AAZANA o]FAR= &5 AY
(Oh, 2007; Kim, 2012), F&X|Hol|A] o]Fojz|= AT
Fo g FPAMo] Tes| P ANte] oflal 2
£33 38 39 FA7HE Agshe Z2I3E AlFSt
= T (Yu and Jang, 2014), X Yo #AYS 83}
o FHe ¥ ¥ FYEE 1891 ZFIH(KIm

and Lee, 1997; Yoon, 2015) 5 thaFsith 12ju ol
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t sEAde] B A8, Ade EdsE dow
srjso) 71 glek
olsh e HEAYY TEIAL TR FEAB

A, TEVIAY, AAAE, ZRAE 5 ohekshd,
ol AYe FAHLAE ZEI Il AFY I
b agla A, A, 33t 22O 5o T2y
A2 o] Fo] X thKang, 2014). ©] AFNA = =AW
AP g 48 Z2a0d AP, P2 I}
ofslal, ol#fd 8AEo] A% A= Ao FAHARI
FEFE P JA=AE Hetstaat sk

2. OZ0EX

T2 Jijle] FshE B0 S5 G4 &
e 3A8F Aoy mE7olw(Koh, 2014), A4l
AEE g} vwelsd, AAHoz FAHH Ee
B2 BEYAE YA 8] BYXE &6}
o] RE E= B ZAE Zretl(Jeon et al, 2010),
g A5 AlFoY ARI2E AlFehs FAO o
gk FAA oluAE FASI, Be IS vAE ¥HF

o]tiJung et al., 2011).

ol gt W2 Aol UAME HIF ou|E ZE
g & 5 e, APFAAA ADAJ] Aol
AAte] )Eel s APES B7HHTHChoe et al,
2007). WS APALe 3HH FHe Y, BUSg
A FA8A 7L goh I om Aol v
g 1AL ERIA FH F 3BAA FHE A,
AP AE, AT, FHoE T Fsox 2H
of 9IS F+= 8471 Hi JTHKim et al,, 2015; Han,
2016; Jung et al., 2016). WetA] EAITIS] F&AHol O
g aARESo] FE-AEY] QAo T YIFE F

o g = Sl

AES TP FABH E S20E o5 EAA
Ao 2HE] FEA|G| A5t Y3 AFoles 9v
3, A2 A% S X3l EARAYOZRE F&4
ol A7 AYshe dFolsS | FHKim, 2009).
= °o)Hd AT Aol Ui T Ao FasiA
A=, EAYY AF- AL T4 & 12 AH
2 7k 3k FAAH AFE WolEoln, FEALF
4SS tKwon, 2014; Lee, 2015).
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2} HA(Lee & Jeon, 2014; Park & Nam, 2015), A3}
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(Cho and Cho, 2013), A3 Ell(Lee & Park, 2012), 724l
ZEFHMa & Nam, 2015), 7% -#ZE 7|ti(Lee and
Park, 2012; Lee, 2015; Kim, 2015) S°] Ut} o]F &
ATt #HE A A= ZIdet At AyEH,
Lee and Park(2012)2 AAA A, ALd &, 7S48,
SAEEY, FEeAY FTE TSR, Kim(2015)
S Ho|HlE Ao EARS A I8 Lol
s aFrol ZHWOE AFge FE= AoE BAE T

Fl

)3 Lee(2015)S TAINIS] F&3 Ago] HUAS
I AL, ALY, YesA, A7HESE
As- A=Y 7ol vlA= FFs B4, HdA
& AL, FEAAAY, G, 7S]

A Aze] Jdlol] FFL F= ASR YERAY, =
M——l_’——

Ake] e AgHom AE Qla, sEAE B3R
o] frioll FARlol EAINS ez AT Aol
A FARE Zeta & 5 o

a3y oleh 22 AFel= Eetal wEAE A
AE Eal o)Eo] Fw-TeY dHoem AAE=
A7 W Pttt Aol & dTe Z1Ed T
o] xpAFE Zta QU EF ZAINIAE H=mHoR
Ao, HZ 59 ool sEAFE FET =4
U tdez e Holx 71E Aok AEgE 2t

o @ 4 g

. 22721 &1
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SARY FEAYY aANEe] - A& U
A s S Fetstr] IsA <Figure 1>3 o] AT

Rural experience HI
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T

F-AEY Ao WA= G
2yE AR wEAIEC] A AL AA P
@S wRgE 7HE1(H1)S Choe and Kim(2007), Park

and Kim(2011), Min and Lee(2012), Cha et al.(2015), 3.7}
REo] Fw- & Aol dFE PRt 7HEAH2)
£ Kwon(2010), Kim and Seo(2014), Kwon(2014),
Lee(2015)9] W8-& 7|22 & A7l gl $4ste] o
TEES AAs

2. AR RG] 74

AFFe] AL <Table 15014 R Hlgh o]
FAY, 1AV, AR A4 TT YNH 5
oz ARGk ARe] ZHe WikH S50 U3
Me BBAE FEAYS DADE, A5 Az 14
& YAE 5H H=E AU BRRYIM FEA
de xzae ugH(Pl), TRae] P, T2
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Ao JAE), ABEe] dNEAE3), DA @
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Recognition of return to farm and

rural areas

Customer satisfaction

Figure 1. Research Model
Hl. EAIE2 He HEY A2 H(+)9 FF2 ulA Aol
Hi-1. =2 730 tfgt tE e+ P HEQ Ao HF(+)o] & u]A Zo|rt
H1-2. Al@7oel digt 95 e = Hs HEY QAo Z(+)o] dFFZ n]A Zol.
H1-3. ZI8§Ato] gist g5 == Ha HEL QAo AF(+)9] FF2 vl Aol
H2. uAtEL2 Hu HEQ QAo H(+)9] dFZ ulA Zolrt.
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Table 1. Composition of questionnaires

Variables Items Reference Scale
P1-P3
Rural experience E1-E3 Choe et al.(2007), Kwon(2010), Park and
i Kim(2011), Yu and Jang(2014)
Al-A4 Interval scale
Customer satisfaction Cl-C4 Choi(2008), Cha et al.(2015) (Likert 5)

Recognition of return to farm and

RI1-R3
rural areas

Kwon(2010), Kwon(2014), Lee(2015)

Demographic characteristics

Gender, Age, Residence, Housing type, Marital status, No. of family,
Education, Job, Monthly Income, Information acquisition, Companion form

Nominal scale

3. AtEd H MUY st W] Rk Uere] = ZloITh(Song, 2011). ©]
ABE AA FALHES AAEded, sSAIH A
SRS EAY, 1S, 7% 7122 Al & &z Qe TEIARY, uANET A%-AE
g AT 20 2APIEE B o]FojRTh = o] 91Ale T ARAMS AAEY
RS tidem 2eRlddA Fxsld HZAE B3l
AR ARZAL ARHAT. 2AEe Ao
SEelE dEEph AREA 2Adde 22 s TR
o] s2AdS 3 ZAIRlolH, ZAFARES 20T ©] . > L
do @ stk AR 20169 29 17Y-25%0]H,
FHE AR tdAks 25798010 1. ARl BN
AExAE ol 7% Ass SAZET9 SPSS
2405 AHESEATE EAHS AR SAC thalA ZAALY] BAS <Table 2>9F 2T AHEZ = @Al
W43 7|e3 SARYS stk 12 3984 48.6%, 14°] 514%°]™, AFW-L 20t 29.6%, 30TH
<= AABEZ] Aol wgo] tidk alEd ) AFE 74 30.0%, 40t 25.2% Z12]a 50t 15.2%°1Utk AFAY
oz W] AAFAHS A F e ol diaiA ¥ S AMgo] 339%, FHA 27.6%, 23.3%, 7|Et
FALHS SHATh AFALRE 8R1EA T AlFE 49 152%019, FAFEE oIHE 70.0%, GEFE 13.6%,
WA S Foto] goRdle Mess BT "l 71EF 164%010TE. AR A= v]Eo] 40.1%,
Table 2. Demographic characteristics
Division N % Division N %
Male 125 48.6 High school 38 14.8
Gender .
Female 132 514 Education College graduate 29 11.3
20 76 29.6 Over graduate school 190 73.9
Age 30 77 30.0 Employee 128 49.8
(years) 40 65 25.2 Tob Professions 59 23.0
50 39 15.2 © Housewife 25 9.7
Seoul 87 33.9 Other 45 17.5
Residence Megalopolis 71 27.6 Monthly Income Less than 4,000 99 38.5
Kyeonggi 60 233 (thousand won) More than 4,000 158 61.5
other 39 15.2 Inf " Surrounding people 79 30.7
Apartment 180 | 700 mormation Internet 130 | 506
. acquisition
Housing type Detached house 35 13.6 Other 48 18.7
Other 42 16.4 Alone/lover 34 13.2
. Single 103 40.1 . Friends/colleagues 48 18.7
Marital staf fi
arttal status Married 154 59.9 Companion form Family 155 | 603
. Under 3 94 36.6 Group 20 7.8
No. of family More than 4 163 | 634 Total 257 | 100.0
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Table 3. Validity and reliability analysis results

DAE] A AES Aol HAE JF

Component Factor loadings Eigen-value % of variance Cronbach's Alpha
P3 767
Factor 1 Pl 649 2.001 11.772 0.782
(Program) P2 .630
E3 .842
Factor 2f y E2 696 1.973 11.604 0.756
(Experience field) El 499
A3 .762
Factor 3 A2 .730
(Progress agent) Al 724 3255 19.147 0.864
A4 716
C4 737
Factor 4 Cl 7129
(Customer satisfaction) C3 727 3214 18.905 0-909
C2 718
Factor 5 R2 .878
(Recognition of return to farm and R3 .871 1.997 11.748 0.743
rural areas) R1 469

Kaiser-Meyer-Olkin Measure of Sampling Adequacy.=.930

Bartlett's Test of Sphericity; Approx. Chi-Square=2560.573, df=136, Sig.=.000

71&0] 59.9%c1H, 715 739U 398 ols7} 36.6%, 4
W oldo] 63.4%°lUtt 82 a1Fold} 14.8%, HA&ETh
= 11.3%, =01 73.9%°1H, A2 3|Ado] 49.8%,
HAEZA 23.0%, 7F8FE 9.7%, 7IE}F 17.5%010c) =
g LT 258 4007Hd v]vho] 38.5%, 4009+ o)
o] 61.5%°1%L, FEAPA thaF FRFHSLS QUE o]
50.6%, FAAFE 30.7%, 71ET 18.7%°]1}tk. 181 =
2Ade BHgEls EAAle] 13.2%, JITEET)
18.7%, 7}5°] 60.3%, TAI7} 7.8%°]ATh

2. Efgd=e} HEIY 24

EFg=s} 2124 249 Abe <Table 3>3 2ok
A, KMOZEE 0930, Bartlett®] 734 7242
B0l 00002 aQlidel AP, SHus
B3 TE AAs) S,L]—sﬂzq EFAN 7] B_L%@]_o_ AN

A=

2014)

o8, =T g BddS AAHT T 89l
A ARE AT F AT Hebshr] flsiA AlE
SEAME STk gRtdo R AlFxe] dAdks % A
EHts dab gho] 0.6 ol deld AlE=ol EA17F %iﬂ
WHLAEE 2= o= % - °‘btﬂ(Roh 2014), =
il%‘(Pl-B)%

SHSAR a2 24

FEAY(ZEOHY, A, PAHT DRSS, 75
A= A4l A3 W] 7|eF] FA= <Table 4>}
2o}z WMo Hoghke e o] 36744, AFA]
3.5422, RYPA7}Y 37023, LAWE0] 36751 LElal A
- AE0 212lo] 347082 EAFTE weba] wHaEo

< 1.0 o1, &% AAAE= 04 o)FoE A THCho, He AP T8 TDISA @ A>T AE
Table 4. Descriptive statistics
Variables Mean Std.deviation Minimum Maximum

1. Program 3.6744 .65081 2.00 5.00

2. Experience field 3.5422 .63058 1.67 5.00

3. Progress agent 3.7023 .68066 2.00 5.00

4. Customer satisfaction 3.6751 .66877 2.00 5.00

5. Recognition of return to farm and rural areas 3.4708 72657 1.33 5.00
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S EGE PrA=
gog FEAFEZEIY, AFH, g, 17
, AE- A& A HFEE ke #AAM HFx9)
S deotslr] YA <Table 5>3 o] A &
stttk MTE e ol 0018104 Adad
AE Ao Yeigy, s2AQE2 a3, AP,
Pz aANS, A AL AAREY FHAE =
F A MAS BYtk FAFor Zgade A
A3 0602, DAL} 0.695, TANET 0.695, AE-F
=] Q12]37} 04229 AFAAT e Hola Ja, A
g Aket 0.596, AR 0.666, 75 A=Y <
0420011}, JYA+= DANESH 0.744, AE- A
9] 2143} 0.441 13 IANEL FE-AE 914
04732 JIATE Hola Utk oY AR
) RFE 2] ARIA AGTE 04 oo E tha

=
2 AEAAE 7L A

N oo o

FEAE 2209 AP, JPATE A ALY
A2le) A+ S vtk 7319 AF= <Table
6> 2t} SR A Fgrel 27.5770]aL f-eolEEo]

Table 5. Correlation coefficient

=3

pal

00082 FAAHCR Folsitial ddd & Uty =7
Durbin-Watson< 1.9352 AR Fo] H3etHa, TAkgt
Al(Tolerance)= 0.1 °]’&e] FAE HolA tg34d2
Al fllth 7Hd20 HAd, S T2,
AP, APA= As- AL Al e FFe
A= Aoz geotwget. 2] - A& <
el mA= GFE t@ro]l  2122(p=01), AL

2.616(p=01), APA= 2.905(p=01)Z VeER} 7HE1-1, 7}
A1, 713 AU & sEAEe] =23,
A, 1P 25 SAA F5E stollA As-AE
o] Q1A Aol FFFs mAL JYATE A=, EAW
o] FEAP Yo =2, AP, FPApel| oz
THo] FUFeH, AR AT A tidt Ao T
AA e Fohal & S ok

502 uATEo] A% 7] QAo Aol ¥
Fs vtk 7H29] A= <Table 7> 2tk 39
B34 Fgrol 73.4170]3L F&&-E©] 000022 FA
o folsitta B 4 Uy Z=ANS] FEAY
oA 7l IARESo] FF- 7] QI HA|
= G tgho] 8.568(p=00)E EAEo] 7= A
HAY. & 5Pl NS BAH folaE s

bl fLA
oNH FEweel A AR ANl FH FFE F

-

Inter-Construct correlations

Variables 1 2 3 2 5
1. Program 1
2. Experience field 602 1
3. Progress agent 6517 596" 1
4. Customer satisfaction 695" 666 744" 1
5. Recognition of return to farm and rural areas 422" 4207 4417 4737 1
. Correlation is significant at the 0.01 level (2-tailed).
Table 6. Multiple regression analysis of rural experience
Dependent variables Independent variables B B t Tolerance VIF
(Constant) 1.150 4.436™
Program 182 163 2.122" 505 1.980
Ri::{i“i;f; r‘l’iaiezgst" Experience field 219 190 2616" 565 1769
Progress agent 237 222 2.905™ 511 1.958
R=496, R2=.246, Adjusted R2=237, F=27.577, p=.000, Durbin-Watson=1.935

p<.05  #p< 01 **¥p< 001
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Table 7. Regression analysis of customer satisfaction

B2 Qo] mAE G

Dependent variables Independent variables B B t
(Constant) 1.583 7.069™"
Recognition of retum to farm Customer satisfaction 514 473 8.568""
and rural areas

R=473, R2=224, Adjusted R2=.221, F=73.417, p=.000

*p<.05  *p<.0] **kp<001

t Ao B % gk 2%, wAve] $EAY 9
A DAREe] ZrhehH, EAR ks AZ B <
Aol FHA FFL WG & 5 o)
V. oot u=
o] A7E

A7 %
el e Ao, $EAYT DAV A%
A2 4ol GRE UAAS st 3 5
FAL, Ao Az AT GYE 77 999

A=

4

aREE A7t WAt Bl ) !
e Zetn @ 4 Atk Fo PAUEe Helshd
et ok
A BEAY] tid aQle Z2aw, AY
A, AR, DARE, A5 AL Ao TR,
=

IRe A Azl 4ol Aol WBE

A, FEA -2
nd ot 7ML thsliA =ANS] sEAIE(Z
2O, ARA, JAPpHs SHHFE, AT A= A4
< THEATE Sl g ARAEs @ An, Z209,
A4, xPAte] AP TANS AE-AS] o
g Q2o A TS T AR eyt a8l

ARAoE PP ZEaPe] B HEEE A%

A& AAol AHe IS FAUa, 7Hd1290 AFH
of i EEE AT-AsY Aol A FIFS
FAk == 7139 AR At ik R Ee
As- ALY A2 Ao dEFs T 2= B4
Atk A=, AP oA 22O, AP AA
ARl #H T3 FEAIES WPk A= =AW
o] As-A=Y o2le] A FF S A I

< A= o2 FobE

502 TATe] FEAIP Yo DRSS F
- AEY Aol (e FFE vF Aolvete 72
2E SYHHUSE NS, FEUTE A ARy Y
o2 A TSI ARKE T Ay, FEAFIY 1
T2 TANS] FAE- Aol Hhe FFS vAE A
o2 B

olde] AiE V2R T8 AAEE AYsid, =A
9o FEAYLS FEAY T2 g, Zﬂ‘*%‘fﬂ
) A a8y FEAEE Fdshs 1A Sl o
g Rl oA A A=Y Al 8 T
< "Rt HlA s2AIged oA Z2 e A
Ql 840 sl AAHL FEAYE Z2ae] FH]
3l O3 FEAY e g A&H JFs)
g s2Ag 9, 4, AR Ao tigh AFo]
AAH | A&HoZ AFEojol & Aoty EZ &
Aol oA AAHR] WL AE- A Al
AR S T HollA IARES 9F AHl

AFe] FHwE ohe AH Fel QM=

=

o
de Agshks FAS] =9o] Fasity A=, &

alL

|

ol ==, AP, AR EH?‘& RS} il
2 =AW A Ao Ui Aol THAA IF
nXtks HollA FEA i AAZQ] A3y

Hl, ABAe A B, AEz plRIES A& o
AT SLEF weldlol ¥ o2 g

EAG} 2ANZ] A AAE)
A2l A e oA HTART, TEAY
o QoA thiel WS AASH=E onE gt
T 5 Ak ohe, AR glojAl AEAe 2}
QAYHYAL, FEADS] o] uhs Thepsty] wjzo]

bu ey mo d

oJels g AU WAY 5 gtk wolde ¥
P dikn T F Aok wF 2ARY ATEAGA
54 5 ;s 23R, weshl SARNe a3
e Held dve] @AE Za vk webd Y% 4
FolA BEAD oo FA A FjelHe 5
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