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The purpose of this study is to investigate the need for smart home service based on the
lifestyle of a rapidly growing single household. When we compare the need and the arbitrary service
according to the pattern of the lifestyle of the consumer, we try to analyze whether there is an effect on
the future use. In the questionnaire survey of 1 person, 8 questions were selected such as food, state, line,
leisure, communication, consumption, mobile life, Single household characterization question should be
added so that concrete measures can be presented to future services. Competitive smart home services will
be presented by examining the lifestyle of the 20th and 30th generation of single households, It is intended
to be used as basic data on the direction of development of smart home service of the rapidly increasing
single person households, and it is aimed to be a direction of improvement and development direction of
the existing plan.
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[Fig. 1] Number of single household in the country

B

47} 2 ER AthE solatel, AH2AE UI0T)
Atk = Al QUEML AP 2022 ol =
29z 7R A& Ao AYHT2). o]#] 3 520
1o} o] SEAYAIT AxGA So] 2re £2 %
= & Tolv], YA 242 Sl B Au|=E
otk A7 o] AFtE Fo HH]*L o2 7|
FAQ Au]zolgt AT 3 ek ofef whe,
QA 7hrE 9@ 2nke Fo) AH8A 2T T
#ste] AubHel EANES setste] Ak m®
Fo] M| 2o Tak 2npE AN ol =g}
M skste] HAel
5 UX HAle) 7|22 &85t g

o 5531

>11:1

]

=R (O
2 fo

}

or1r;aL
»—

:lOM

o o i e
o

to M oox I

W Aeksla, Avhe

ol

2. ZAulE Sxju|2o] ol
2.1 2vtE Fo] Aol 54

2HE F2 AE2E o] ofbd ‘T Em o o] gt
Mol Aot o &Mool 21, Bl W
W55 g oA A Alojske o AntE &
ooz} 712241 7]5olet & ¢ QIvH3 H 2w}
EEI 2 7% 2ntE 7)7]50] Al vedA Zt
T YUAE 77159 VEY AR 454E = 3] ¥
A AvtE B0 oA Al Qi) AnE E8 7]EY]
- EH =S Aeol7h =t vEE Cloud AHE 720l
ARg-gthE Alolth o] Ar= &
SR Al FQEs Bl H Aojdd %—t— 91 S Gt

o :ﬂ. ]

o B3 A e ARE e

o,

 BAE Bk FIME § dEgaste] folE E
% QrHl,

[Fig. 2] Smart Home
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<Table 1> Research design

Contents Online quantitative research
Research subjects 20-30's
Method online survey
Sample size 85 sample

Evaluation method
Research area

Question and answer question
Whole country
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[Fig. 5] Clothing, Single household service survey
results
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results
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[Fig. 9] Leisure, Single household service survey

results
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[Fig. 10] Communication, Single household service
survey results
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<Table 2> Typical inconveniencesl for single households

Contents Results

When you're sick, there’s no one to look after. 65%
When someone visits your house and your house is 63%
empty.

When it is difficult to manage the food expiration date. 33%
When it is difficult to check individual nutrients. 24%
When you miss the time to buy the necessities. 35%
When you need a friend because you are lonely. 29%
When you are not emotional stable. 23%
When you want self-management such as exercise. 13%
When you want self-management such as foreign 12%
language.

There is no inconvenience. 4%
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<Table 3> Typical inconveniences?2 for single households

Contents
Services that you can manage or check sleep
status.
Medical care system service to check your body
condition.
Automatic ventilation system to protect me from
fine dust.
A friend service for a person to be alone at home.
Personal trainer service to help my workout.
SNS in the house that enables smooth
communication with friends.
Automatic  shut-off system that controls gas,
electricity on / off.
In-house online education service for my
development.
A food management service that can manage the
shelf life of food.
Automatic or remote control service that allows
housework even if you leave the house frequently.
Services to care for pet even when you leave your
home.
Personalized secretarial service to manage your
personal schedule.
A women'’s care system for women who go home
late at night.
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