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Physical
Appearance

N

Personality Role
Trait Behavior Accountant

T¥2. Ay 2HYEYe] F2 AL

60\t Rosenkrantz, et al. THEtAS tiAe =z XYW AHo I
ol dis] a7 2AME e, (233) W gy stEo]

wagel BAb PEoR W o4 P BolE A
A Bk, o] AFlA WA oy FelxbE w99 A
4 EYEAel vl FA Sk AnE wel FUr),

n=re] @A /o1 d 5ol AH P QB

MAN
Very aggressive

Very independent WOMEN
Not at all emotional Very tacuful
Very gentle

Very dominant
Likes math and science very much Not
at all excitable in a minor crisis
Very active
Very competitive
Alomost always acts as a leader
Very skilled in business
Very adventurous
Can make decisions easily
Very self-confident
Not at all uncomfortable about being
aggressive Very ambitious
%=33. Rosenkrantz, et al. 1968 : Ruble, 1983

Very aware of feelings of others
Very religious
Very neat in habits
Very quiet
Very strong need for security
Enjoys art and literature very much
Easily expresses tender feelings
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Playing, just like driving,
shouldn’t be a matter of gender

201543 Arris®] SurfboardZe]E =Edl ojyHo]Ad #H1ld)= A
A 12d WA A g A2 . FaselA @9 AEEHE

15) http://www.arris.com/surfboard/

116



o) A2 A%/ AFL v A
4 AGe e AuE sa ke o

% A B

o dmy @A Z4E3s
(Physical i 33 F3kd I A g9 Y4
Appearance) t}.

was A, AN, mHe
(Personality | 3&3}a oFsjr} orat)

trait)

q&Ys ddst AEs FEv. | FEAHCGHE TR AR
(Role oo FyAW JASH | Aoy, AAsTHAEA
Behavior) At} ol Atk A, A AF)

34 a9l (udi) , 5 (arris) |

(Accountant)

ERIL T A Ee) FA/oxke) Alvnd

117




=

X
ol

o

Mr.clean®} halo%F
o] ~H#EH e e 471%] Q49

o AMEE 39, AY & Rosenkrantz, et al.”7} &4

N
ojy

B

ol Aslolx] F=
A ALk, 1 R o

i}

=

AL 204171

i

ke)
T

0

0

o

0

A

w
Ar
il
=0

el

of 2L Althe] oA

L

=

toh o

O]
pl

%

R

-
B

el

Ho
4
ol

=

=

mmo

Mr.clean

t}. Halo#al ol A
HEA1 on x| <}

o
AE = e

o] VrER}A)

{The doll that chose to drive)

1

=

kel

]

7}o
.

A olm Aok AH LB HA
o

L
T

AR 20173 Audi®] Far

UEERERY
o A

EEa
11 AR BAEA ARE 2]

ol ZA el 4ol

L

1

°©

)

20153 Arris9

far
Surfboard7lol & K ofuwo]d Faro M= Aol Hak 5

[e]
& M

or
118

Ak AWelA e

3|

A
[¢]

51+



A g v BES Bol Fo2A dd oAe] FAgEo
A= BE7HA Btk ol d o AYE T AT A
204171 70 HE 214171 ZEA] AbEEe] AlY AEE QB @

dol AAPUESES] dgut ool @A Aol 7Hx T} T
Aol o 4o] FolAMA ofuleld FuolstH AL

FAd. ¥ FaoAE gFEel ¢4t oo nede gxs

32
Kl

A 2 QeSS whfstal 1 Hutoll A Hlojth= v
Adsiadrt. olggt A Be gs5Y JdA4Y AAE

YTF. (YouTube, Vimeos AFol|E9] °

Hpg o =)

vl 2ZE #4418 S8 Mr.clean?} haloiFFdale] Yo+ 94

Audi (The doll that chose to drive) ¥} Arris®] Surfboard
of o= gy vus] Eu OS5 2047] AFEEC] HA
A2} st =tk At Aol AFe 53 FEAoH

Aulstar A2 Ao #A3e] =3 sk A4l 2
Aol Fo e AGH} A ZERAAE AM|Eta

3|
2]
U EYS BodF 1 (The doll that chose to drive)

>
»)
it

O

(=
>0

hinld
k

il 2 30 o ool o

ST /A o | S v O S
>
>
ot

A7k s el o REE meaks oy oluAsh ol
ek, elgl o) F AlVlel tehd | ¥ AYHE A2 $E

V.28

AFe AAFeRr GUHASS 57 AdAs= Aoz 4
Aom™ 20471 2HH oydeld Fu= o 7] Ay 2HY
LEYS AFsle B2 JY EAHS xdc AEEo] ©@A 3
o 2141719 9k L5 ofymHolAd Fa Tl e AT S
G A3 He Jy olmAEX YEelya k. o] A g
ofumold Fart A A3 34 FHo A WkgsteE NS He

119



Aol 20417] 60,70 HAE 5

movement) @3 shol] AL Fhs] A
I Aol A= 3 3
R R I = e S Rl B R
FolA ARESHE E2E W

o,
i
H
=
A
S o
Mo
off
o
/H\‘
@
=8
2.
@

[elxe] J—S)J\ -O] e} °H }‘d%;ﬁoﬂg—%
of Avta k. & AFE Eal Ao 2HHLESY Y G sl
i AEE P2 xdo] ofuwold Faregk= 14 wto] ¥
Bk ooyt MA AR F3t =gt F oolA R AR EI Y
A2 ERdA mro] P2 wE 23 HHS Al 2y
to] e gEe] o B A5 Wy HAES Ztopd i
7F dokal Eo

ZaEd

Ann Rosamund Oakley, FSex, gender and societys , No.16, 1976.

R, MV gl veRd ool Al #et A, 2009, ol 11, .4, . 263
(35pages) ,https://www.kci.go.kr/kciportal/ci/sereArticleSearch/ciSer
eArtiView.kci?sereArticleSearchBean. insiId=INS000000307&sereAr
ticleSearchBean.sereld=001035&sereArticleSearchBean.artild=ART
001389964

Kimberley J. Duff, FTHINK Social Psychology 2012 Editiony .

http://www.pdfdrive.net/social-psychology-11th-edition-e1877002.html

Hilton, J. L. & von Hippel, W. TAnnual Review of Psychologyas
1996, 47th, pp. 237-271.

ASAFA, 2004. 9. 30, propaganda, http://terms.naver.com/entry.nhn?docld
=349718&c1d=42617&categoryld=42617

e, TSR ESER A SR %, , 1999.
http://blog.tianya.cn/blogger/post_show.asp?BlogID=116175&Post

120


http://terms.naver.com/entry.nhn?docId

1D=1281272

(Jean Kilbourne, 'Deadly Persuasion: Why Women and Girls Must
Fight the Addictive Power of Advertising, , [Z]. AU&)

Armstrong, J. Scott , TPersuasive Advertisings , 2010.

http://www.doc88.com/p-2886920333851.html

oldxl , TV Faol vehd oA ZdHEQES] owAY W3,
2007. Epc RS R H+71=5 302.23 0953t),
http://dlps.nanet.go.kr/SearchDetailView.do?cn=KDMT1200714421&
sysid=nhn

454 | rAnssel 2Ha e oAl AdA Fdol
T, 2010, pp. 135-137.

=13 = A3 (TD 750 -10-134), http://dlps.nanet.go.kr/SearchDetailView.do

sglh, TN, SOGHEE, FBRA, BE Gt RZO0ER) |, TR TR
WEISR WP AL, ,  TRIHLEZs , Vol.5, No.l, pp. 14-19,
1999. https://wenku.baidu.com/view/dch3e92b2cc58bd63086bdcec . html

ksl TRRBT K AR A WA B I D S RIS AR o B R B
iy, 2005.

http://www.ixueshu.com/document /7b29ec4ef913b397318947a18e7{9386 . html

3l o

pud

g

121



ABSTRACT

The study of the gender's expression in the animation advertising

Liu, Su-yi - Park, Sung-won

In recent years, some of the brands of cosmetics in Korea have
launched the BB Cream only for man. Cosmetics is not only necessary
for woman and it has been accepted by the male. A programme hosted
by #1714 is aimed to teach the female how to make up. As a result,
the comprehension of the gender and the development of the times
have been combined closely. The understanding of gender has been
developed from binary opposition to the diversity of gender. The
movements that were aimed at advocating feminism caused by some
events reminded us of that we should pay attention to the
equalization of the gender. We can see that people want to liberate
themselves from the sexual stereotype through these social
phenomenons. Meanwhile, animation advertising has also experienced
a transformation, which is from that to shape a role under sexual
stereotype to that to pay more attention to the diversity of gender
during the progress of shaping a role. During the initial stage of
the animation advertising’ s prosperity, what it described was
based on the male. The male was the permanent theme. On the
contrary, the female only played a subordinate role. However, with
the development of feminism, to realize self-worth of the female and
to fight for the gender equality have been mentioned more and more
frequently. All these factors have prompted the animation
advertising to break the stereotype when shaping a new role and
change the sexual stereotype in order to create new animation
figures.

Key Word : gender , stereotypes, animation, character
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