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ABSTRACT

This paper is based on the information left on SNS by the experienced tourist and, First, the tourist gathers various tourist information from SNS
through Smart Tourism as suggested, Second, providing scheduling information for future tourist and the future tourist can modify and apply the
information from experienced tourist. Third, the goal of this study is to design virtual tourism service based on above services where future tourist can
post and modify tourism scheduling. Therefore, it is to obtain the effect of providing reliable tourism service to maximize the satisfaction of the tour
through matching process between experience experiences and experience schedule.
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Table 1. Standard for metadata informatization

Class

Contents

* Existing visitors, after visiting sightseeing spots, analyze
the records and create DB when registering their
feelings on their own SNS

Purpo
se

* Information on small commercial commerce in tourist
Spec. spot is keywordized, SNS analysis and data analysis of
sightseeing areas

* Experience sightseeing information analysis: Analyze
various SNS in the vicinity of hands-on tourist resort
and make DB and information on accommodation and

Perfo restaurant information

rman| * Applicable company mention analysis: Confirm reference
ce information for applicable companies, analyze the cause

information of emotion information and feelings, convert

to DB

Collect and index the user’'s impressions and regional
related information uploaded to SNS via analysis of Big
data
Use | . Based on the information of the voice of a good user,
what I felt
Construct information in real time DB

* SNS account information navigation

Funet| -, Indexing Navigation Information

ion

* DB conversion of indexed information
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Table 2. Standard for experienced user
informatization
Class Contents
* Collect and index the voices of the experiencer who
Pu:g’o wrote on the SNS via analysis of Big data and related
information of the area
* Information database focused on experiences
Spec.| ¢ Information analysis and DB conversion of real-time
SNS users
Perfo| * Experience and tourism area information DB construction
rman |« Database construction reflecting real-time information

ce

* Analyze the information raised to the experiencer’'s SNS,
construct the topic and satisfaction degree DB

U construction

se

* Analyzing information of experiences and SNS created
by experiences, gathering materials necessary for
experiencer’s preferences and customization information

* Analysis of experiential information

FiL(I;Ct * Information indexing of experiences
* Experience information DB conversion
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Table 3. Standard for schedule management system

Class Contents
Purpo| * Constructed so that experienced persons can design and
se recommend customized courses

* Implemented to set the schedule of the experiencer
accordmg to my preference

Spec.| *It is already set and you can see the course on the map

or list, and it is displayed so that it draws a line for

each course and is connected

*Choose  certain  visited  categories  (restaurants,
accommodations, sightseeing spots, etc.) and provide
Perfo maximum gourmet (or cool) listing information
man considering arrangement and course
ce * Display direction and distance traveled by course

* The course saved for each course and organized so that
it can be "stored / deleted” through "My Course”, and it
can be set separately as "Public / Private” etc.

* Encourage users to design and propose optimal courses
that match the user’s requirements

* Provide reference information ("recommended order”,

Use "order of registration”, "order by name”, "customer voice
information”) at a certain design time

* Configure so that the course of the proposed design can
be evaluated while using the user

* Schedule design system provided

Funct| * Course design information provider information provision
ion * Provide visiting star evaluation information

* Course management system provided
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