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The Study of the Relation between the Deciding Factors of Local
Identity and Local Image Improvement — Focusing on the 2016

Festival of Daegaya Experience—
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*Department of Industrial Management, Seoil University, Seoul
Abstract

The purpose of this study is to consider the relation between the deciding factors of local identity
and local image improvement. To achieve this purpose, the deciding factors of local identity have been
set as the following four: historical identity, cultural identity, (nature) scenery identity, and industrial
identity. The writer has established a model to represent the relation between these factors and the
local image improvement, namely 'Visitor Satisfaction' and 'Revisit Intentions', and framed a hypothesis
for empirical verification.

The study results are as follows: First, the deciding factors of local identity which this study
addressed are empirically proven to have a significant effect on the visitor satisfaction and the intention
to revisit in which is it likely that the greater the impact of the deciding factors, the higher the visitor
satisfaction and revisit intentions would be. Second, the deciding factors of local identity, it appears that
the 'historical identity' factor had the largest impact on the visitor satisfaction, and the 'cultural identity’
factor had the largest impact on the revisit intentions. Therefore, of the four deciding factors, the
'historical identity' should be considered the highest priority to increase the visitor satisfaction, and the
'cultural identity' should be considered the highest priority to increase the revisit intentions. Third,
based on the verification of the relation between the visitor satisfaction and revisit intentions, it can be
presumed that the greater the visitor satisfaction, the higher the revisit intentions would be.

Keywords : Local Identity, Local Image Improvement, 2016 Festival of Daegaya Experience
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/ézﬂ}\-l <Table 3> A demographic characteristic of
sample
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A F 2ol & APFAE AT erE At olf © 60~ 37 |10.7
20166 Ve A% FahbdeeRAs AddHgll Total | 346 | 100 Total | 246 | 100
o, Bt =2 A %% of Qlth= Holth
AFTA FAS 6 th7tek AEFA of Frist
s o= Z}E% FHste] A=A feS 5.3 EFA @ AFA A=
7WE AAsta, ol ASsllth WA AiEEAR
A2 AFFA 717kl Z7EsE 10~60t ©)/de] =<l Zgwao]l By A2 os QolBAS AxE
o7 Aaiglom, Atls RS AEAe] 9Js W ot} golRAle xAdAHA ool 4749 x|eo]
W o® o]fojfrt Al U8 AT AT u)x] Aeel o7l tist 188 Bare fptow B
ol (AW, = Add) 3} AEz BAe] oFt M3l QOlEA WO AR Bl Awsld
|E BHeR 1) EFew el T 2l ¥ (Orthogonal Rotation) & Meigior s]xdw+
o= olFolH. o7 wgMA 314 (Varimax Rotation)) WHS A€

Pt A7 FARE FA= AR o= 8R19
5.2 #29f 54 o A EAg HAssap] gl Wz 57

WS AAsE AL Q91 7] SRS fXIsk] 4§

AGSAS L=t ARES] A7EASAR]D A, slelg. 20184 ATl 270 olEt Uz =gms
AR, x|eHe] 37 Ego g Ay E Ay <Table 47 T1E, BEHSLE ) 18R Rojxlon o]
3> WA Aol A PAdo] 16902 48.8%, A Aajdo] NEA AHol2 Ayst Az AzkEh

o] 1774 2% 51.2%= YEht oJido] YRt 2.4% Qgle] AAEE Ayshs Aol 76.254%

A Rt R, e EAC 30U)7) 35.8%% 2 Jehdon, eoAgx= ne= 0.501%_; e}
7P 3, 1 Yl ®  40ti7h 20.8%, 50th7b 3 9tk (B EAD 183 7} QolejA] @9l Hmst

17.9%, 2007k 11.0%, 600 el’gel 10.7%, 10H7F = kel ks YER= A (Elgen Value) = i
3.8%2 <«o= yehdozm 30th7) o2 AthEct A 3.044, SAPEIAIA 2459, ARIAAA

dUlA o R 2 BlEs Hola Qv 131
B TN e] 33.8%, weAo] 66.2%% LERL

AR 9904, AWAA 2.1700% o] Fox] EspgAAo]

7V =70 vEhdar 3l

oA o] FUHdRT A9 F o o] =SS AR A HEREE 19 WA JdBde 54
oIt} &hm, 5\_%%—35‘:" FEE] RIFEAIEA 544 st7] 918l Cronbach's aAlFE detsiale], o] #k
LSS AL ol = AFHE 1089 605 °f o 0~171K e ghe AR, E5E FOU BE 0.6
FOE AREFOEN ASwEE T AU 8l AS oo wimsia 7sla Qlok A EEA A
2 P HHIOM. I} B 0.60 oo ekl gle} 7 MEe] A
SRS o] Aol AT} glom, weba A g

e gry Aog el 7wy £2W2o 9ol

B4 Az 27 @olow Fojxlom], FARANEO]



126 AAGAY S5} x| Ho|n|z] A1

r
B\
oX,
e
-
o,
of
N

79.676%% AAE L k. T QA7 Qo
2 0.50)40]9, Cronbach's
A ERA el ZA7L gl Aow B 5 gl

<Table 4> Result of the feasibility analysis and
reliability analysis(Independent variable)
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<Table 6> Result of the correlation analysis
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<Table 7> Result of regression
analysis (Hypothesis 1)
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<Table 8> Result of regression
analysis (Hypothesis 2)
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<Table 9> Result of regression
analysis (Hypothesis 3)
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