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RUSEEOl Despite the economic downturn, the amount of clothing being discarded is increasing due to
the fast fashion. The purpose of this study is to propose a fashion sharing service development to settle
the rational consumption culture along with the abandoned clothes problem. Shared fashion rental service
has attracted as a solution to environmental problems not only when clothes are incinerated but also in
manufacturing process, but there is a lack of precedent research. Therefore, this study is meaningful in
that it has developed two development plans based on the results of analysis of service case based on three
factors by Rachel Botsman. First, active community development. Second, it is the creation of goods
through activation of the shared economy. In this study, there are limitations that can‘t be proved through
actual application, so more research is needed through empirical studies on actual users in the future.
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<Table 1> Sharing Economy Factors

Factors Key contents

The spread of smart devices
The development of the media
The development of social, payment systems

Technology

Increase of waste
climate change
Resource depletion

Environment

Global Financial Crisis
A flexible economy
Changes in Consumption Paradigm

Economy

Value-oriented
Social Depends on the community
Reduction of information asymmetry
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<Table 2> SNS Activity Analysis
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