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The purpose of this study is to investigate what factors buyers buy in smart band
purchasing. Especially, The study was conducted the perception of smart bands, focusing on personal
healthcare, which is one of the biggest concern of today s people, and investigating the needs of users.
SmartBand is the product with the highest market share in the wearable device market. It is an indicator
of how much modern people are interested in their healthcare. Therefore, this study investigates non-users
who are not currently using smart bands, and what factors to consider when buying smart bands. As a
result, it was found that the design of the product and the hardware performance are more important than
the smart band 's personal health care function in purchasing the smart band, and fundamentally, the smart
band itself was not needed. Especially, people aged 20-30 years have been burdened with using smart
bands continuously.
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[Fig. 1] 2016 Market share of wearable device(IDC)
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[Fig. 2] Worldwide wearable device shipments(Cisco
VNI Mobile)
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[Fig. 3] Global wearable shipment forecast, By device
(BI Intelligence)
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<Table 1> Occupation distribution chart

. Momentum recordlng and 40187
analysis function
* Sleep patt(_em_ analysis and 35037
sleep monitoring function
* Phone and message vibration 38437
alert
* The value and reputation 33125
of a brand (company)
User . Contlnueq product support 40625
need and service
* GPS function 3.3750
* Product durability 4.1562
Function * Weight of the product 3.8125
Specificatio  « Waterproof everyday life 4.3437
ns * Long-term battery 4.4687
. Whether or not the battery 34375
is replaced
Interf_ace * Product interface design 4.1250
design
. * Convenience of product
nz\ggiatfn operation 42812
¢ + Connection with Smartphone 4.3437
* The fit of the product 4.2500
Design of * LCD size of the product 3.0000
the * Exterior design of the product 4.2500
sensory * Use in everyday life Value
aspects as a tool 38750
* Review of other buyers 3.8437

) Purchase hope
Occupation Yes No
Profession 5 3
Office work 2 4
Service 2 0
Teaching 3 0
Sales 0 1
Art & Art workers 5 4
Planning and design workers 6 6
Students(including graduate

8 12
students)
Unemployed 1 3
4.4 7+ & 24 Ad
7t ASER AAS A g5l mel o] Ha gtk
S o] 1t g g FoEE A5 T
<Table 2>¢} 2& ZA%E 4& & YArh

<Table 2> Item design based on The elements of the
user experience design

ltem The details avg.
* Price range 3.5625
* Healthcare diagnostic 38437
User performance
nead * Daily actIVIl‘IeS / Number of 37500
steps function
. Realjtlme heart rate check 33037
function

4@\‘449] @?2 b it :l?/l A2} A

o]
R
A AT F e T e e B, B T

o%
Jj
> oto o 4 a2

Al 4 U e, 914 Y13 284, 1)
ol g 4xtle] A5 E QL) AW AFe] T)AT

glo] 271 Frufell lojA 2 3y 247 ofd 84
A 7P e 33 o= Uit mi Y ARg-skE AlE o= A
7HAE 33 Futde] A7t ygren v ke
7] A 34 Rk o] ATt oA tE Fujas
o) F71% 3 el o e s otk A B
o

M Az AuE w AFS Flehs 200300 E
2rtE e Frf A AR MEe] teFd 7))
e Rths 7|2 o' AlEe] A} g, A
o wo 17 Qe AZETRS
*F‘l s HHEiﬂ ol Mg =

u

Q5 BAS Al 2

£ WSl B4 e i kel st o



2B i, wiE e, Aedeeel e Al T
7NEAHQ Q47 B FaAHE &
Ak o] Flell el oAtE %

T fons Ans dojd 4= 9l 1 A3 <Table

3> 2

<Tabel 3> Reason of why not buy smart band

Why not buy Responses

The price range of the product. 5

| do not feel the need for a smart band. 24

| am not interested in health care. 3

It should be wom continuously on the wrist. 8

The appearance of the product is not good. 6

It is not worth compared to other accessories

(watches, bracelets, etc.). 5

Product interface design is bad 2

Have to use it after connecting with a smartphone. 1

It's not perfect waterproof. 1

In need of a continuous charging. 5

There are not many satisfactory functions 5

There is no confidence in product perfomence. 1

Etc. 2
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