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A Study on the Influence of Social Media (SNS) Content Type
of Corporate Marketing to User Purchase Intention:
Focusing on the Mediating Effect of Satisfaction and
the Moderating Effect of Individual Characteristics*

Kim, Ga Young™
Lee, Woo Jin™

Abstract

The development of web technologies and the generalization of smartphones have dramatically increased the number of social media
users using the Internet. As a result, companies are perceived social media as a major marketing tool and operate a variety of SNS
channels. In particular, start-ups conducting businesses with limited resources, social media is being used as an effective marketing tool to
meet many potential customers at a low cost. Among them, facebook is the most used channel in the world and plays an important
promotional tool not only in overseas but also in marketing activities of domestic start-ups.

The purpose of this study is to analyze the relationship between satisfaction and purchase intention according to four personal
characteristics of users who use social media contents and to measure the mediating effect of satisfaction on the relationship between
content type and purchase intention. To this end, we classified into three types based on the previous research, and social media content
is provided to 200 fans of Minbak Danawa(Minda), one of representative start-ups related to accommodation, The questionnaires were
conducted for 3 weeks, and a total of 145 copies were collected. All the collected questionnaires were used for statistical analysis
through SPSS 18.0.

The empirical results show that all three types of content, such as task-oriented, self-oriented, and interaction-oriented, have a
significant effect on the satisfaction level. ~Among them, it is confirmed that the satisfaction level plays a mediating role on the
relationship between task-oriented contents and purchase intention. And the user 's personal characteristics showed a partially moderate
effect on the satisfaction according to the content type.

Therefore, social media content provided by corporations has an important effect on consumer satisfaction and purchasing, in order for
start-up to prevail in the market, it is necessary to have an operational strategy to communicate with customers continuously through
systematic contents analysis and planning . The result of this study suggests effective ways to build a social media marketing strategy for

start-ups and suggests ways to utilize contents considering the characteristics of internet users.

Keywords: Social Media, Contents, SNS, User’s Characteristic, Satisfaction, Purchase Intention
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