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Deep leaming-based product image classification system and its
usability evaluation for the 020 shopping mall platform
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Abstract 1In this paper, we propose a system whereby one can automatically classifies categories based on image
data of the products for a shopping mall platform. Many products sold within internet shopping malls are classified
their category defined by the same use of product names and products. However, it is difficult to search by
category classification when the classification of the product is uncertain and the product classified by the shopping
mall seller judgment is different from the purchasing user judgment. We proposes classification and retrieval
method by Deep Learning technique solely using product image. The system can categorize products by using their
images and its speed and accuracy are quantified using test data. The performance is evaluated with the test data.
In addition, its usability is tested with the participants.
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its usability evaluation for the 020 shopping mall platform

Deep learning—based product image classification system and
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