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The Effects of Preference Characteristics of Korean Wave Drama on Images, Attitudes, and
Purchase Intentions for Korean Cuisine among Chinese Tourists

. L .
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Dept. of Traditional Dietary Life, Graduate School of Traditional Culture and Arts, Sookmyung Women’s University, Seoul 04310, Korea

Abstract

In this study, we conducted an empirical analysis using structural equation modeling (SEM) by distributing questionnaires
to 208 Chinese tourists who constitute the largest proportion of foreign tourists visiting South Korea. The survey was con-
ducted in a face to face (FTF) manner with the aim to contribute to globalization of Korean cuisine through comprehensive
analysis of the effects of preference characteristics of Korean wave dramas on the relationship among images, attitudes, and
purchase intentions for Korean cuisine. The main actor characteristics among the preference characteristics of Korean wave
dramas had a significant effect on the attitudes and purchase intentions for Korean cuisine. However, the thematic charac-
teristics among the preference characteristics of Korean wave dramas did not have a significant effect on the purchase inten-
tions for Korean cuisine; in addition, the production characteristics did not have a significant effect on the attitudes and
purchase intentions for Korean cuisine. The eco-friendly and health images of Korean cuisine had a significant effect on the
purchase intentions for Korean cuisine, and the attitudes toward Korean cuisine significantly affected the purchase intentions
for Korean cuisine. Based on the results of this study, it is considered necessary to continuously publicize Korean cuisine
through Korean wave dramas to build positive attitudes toward Korean cuisine through enhanced images of Korean cuisine.

Key words: Korean wave drama, preference characteristics, Korean cuisine, image, attitudes, purchase intentions
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Table 1. General characteristics of the respondents

Variables N(%)
Male 50(24.0)
Gender
Female 158(76.0)
Single 84(40.4)
Marital status
Married 124(59.6)
20’s 79(38.0)
30’s 82(39.4)
Age (years)
40’s 37(17.8)
50’s< 10( 4.8)
<High school 49(23.6)
Education level College 46(22.1)
University < 113(54.3)
Self-employed 25(12.0)
Office work 79(38.0)
Specialized job 26(12.5)
Occupation Sales and service 21(10.1)
Student 19( 9.1)
Housewife 26(12.5)
Others 12( 5.8)
>5,000 32(15.4)
5,001~6,000 68(32.7)
Monthly 6,001~7,000 37(17.8)
household income
(Unit: CNY) 7,001~8,000 17( 8.1)
8,001~9,000 21(10.1)
9,001 < 33(15.9)
Total 208(100.0)
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Table 2. Exploratory factor analysis and reliability analysis of preference characteristics of Korean wave dramas

Factors
Items
Thematic characteristics Production characteristics ~ Main actor characteristics
Family-centered story 0.79 0.05 0.27
Love story 0.79 0.26 —0.03
Love triangle story 0.78 0.16 0.26
Homogeneity with characters 0.78 0.22 —0.03
Oriental values 0.78 0.01 0.22
Reflecting the latest fashions 0.75 0.29 0.08
Refined beauty of images 0.18 0.80 0.21
Refined beauty of image editing 0.21 0.78 0.15
Refined beauty of shooting skills 0.13 0.76 0.27
Refined beauty of OST 0.11 0.74 0.19
Refined beauty of background and properties 0.16 0.74 0.27
Refined beauty of form (miniseries) 0.28 0.62 0.14
Beautiful appearance 0.09 0.20 0.77
Fashion leadership in style 0.14 0.21 0.76
Eastern morality 0.14 0.24 0.71
Righteous and warm-hearted character 0.18 0.26 0.70
Familiarity of main actor 0.18 0.23 0.65
Excellent acting skills 0.12 0.22 0.64
Eigen-value 432 4.05 2.64
Variance explained (%) 27.31 25.59 16.69
Accumulation ratio 27.31 5291 69.60
Cronbach’s a 0.91 0.91 0.90

% Rotation method: Varimax with Kaiser normalization.
% KMO-Bartlett test: p-value=0.000""

Zol, 17] 8loz A Aoz eIFeH, 2+ £3
2 09) AARLS N 079, THTHE 75801 AT, 4 4
g2 75.81%2 YE g3 Adolls AL fls Aes
ok =5t AEE BAAT AZE A4=<l Cronbach's ag}
o] 0542 ey, A EAE BAV} Qi Ao BekE

b L A R i Ke) 7]—*47,:1 =5 93}o] Anderson & Gerbing
(1988)2] two-step approachs Z-8-3}¢] —E-_‘]E]-S’i
ML BelF AQIRAS Eoto 2

3 i, 23 A A= FEEAA 2P
ATmg o] 7MdASS +35IHtHLee & Cho 2014).
2 9w Ay}, A 2] AR Table
63+ 7o) ko] 182.996(df=80, p<0.001), x*(CMIN/df)=2.287,
CFI=0.970, NFI=0.949, TLI=0.961, GFI=0.921, RMSEA=0.068%]
Ao g2 vegth 239 A3 ot 7]&<l CFL NFI, TLI
GFI 5 427} 0.9 0|4}, x(CMIN/df)= 30|38}, RMSEA7} 0.8
ojalel AOoR Uehti] B2 ANtHoR FFsal, =Y
A= A7 fle Ao g woE o] 7Hdof gt {24
AEL AASHE T Hair 5 2006; Lee CK 2014).

T3 EFgAd(construct validity)2> FFAHSE A5 T
H=(observable variable) 0] EVGsHA A= J=AE &
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Table 3. Exploratory factor analysis and reliability analysis
of image in Korean cuisine image

471
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Table 5. Exploratory factor analysis and reliability analysis
of purchase intention in Korean cuisine

Factors
Items Eco-friendly ~ Healthy
image image

Use of eco-friendly ingredients 0.77 0.16
Use of eco-friendly containers 0.76 0.34
Use of fresh and seasonal ingredients 0.73 0.25
Healthy food loaded with grains 0.33 0.83
and vegetables
Nutritionally balanced diet 0.27 0.80
Health food 0.03 0.72
Korean cuisine consists of healthy 0.10 0.66
fermented foods
Cooking methods such as boiling 0.18 0.57
or steaming
Eigen-value 3.76 2.04
Variance explained (%) 33.25 24.76
Accumulation ratio 3325 58.00
Cronbach’s a 0.79 0.70

%% Rotation method: Varimax with Kaiser normalization.
# KMO-Bartlett test: p-value=0.000""

Table 4. Exploratory factor analysis and reliability analysis
of attitude in Korean cuisine

Factor

Items
Attitude in Korean cuisine

Appearance of Korean cuisine 0.77
Flavor of Korean cuisine 0.77
Taste of Korean cuisine 0.73
Color of Korean cuisine 0.73
Sounds made in cooking 0.56
Eigen-value 5.01
Variance explained (%) 60.12
Accumulation ratio 60.12
Cronbach’s a 0.75

3¢ Rotation method: Varimax with Kaiser normalization.

3% KMO-Bartlett test: p-value=0.000 .

Factor
Ttems Purchase
intention in
Korean cuisine
Recommending Korean cuisine to friends, 0.89
acquaintances, and colleagues
Speaking well of Korean cuisine to others 0.87
Repeat purchase of Korean cuisine again 0.85
Purchase intention in Korean cuisine ingredients 0.79
Eigen-value 7.58
Variance explained (%) 75.81
Accumulation ratio 75.81
Cronbach’s a 0.84

% Retation method : Varimax with Kaiser normalization.
% KMO-Bartlett test : p-value=0.000"".

she Ao FANT SHRSE 2he] AR BE
3 G2 0.6 o]/do]al, HdE4AF=EZH(AVE, Average
Variance Extracted)2 0.5 o]Ato]d 53t Aoz woksich
(Bagozzi & Yi 1988; Lee & Cho 2014; Lee CK 2014).

% Seluh MBE 540 FASHL TAGE 2RE
o] &3} ARZHA)L ZH2} 0.772, 0.858, 0.680, 0.752, 0.692,
08012 R fejujg gho2 RAE|gTh Eat A= A%
et s 4% AIINE BE Hrjre] EAROZ folgt Ao
2 Uebd BE 24gE0 epgo] BHelEQITHp<0.001),
E A E] = (composite reliability)= 0.892, HdEALF=E302
0.5800.2 W= 7|0 S5 IS Fogt Ao
2 Uitk ARE4E TAsE Barse) BEsh AR
AN 272} 0.657, 0.776, 0.729, 0.853, 0.654, 0.616°0.2 T F=
Solule o2 BARU, 1 A% ARINE BE A%
of BAHOR fofste] BE ZHPE] HIHS s
ATHp<0.001). E3F EF4 == 0.864, B EAESGS
05172 FHEPAS F5a Aew ety FAuS
A& Fste =Y &3 AAZH) 242} 0.854, 0.826,
0.684, 0.701, 0.813, 0.7592 H%F £-9u|3l gtoz BEAEQ]
i, t A5 AME BE AR Fe] AR E Fo5t =
<= SAYEY B A THp<0.001). EZF EH3HAIF
TE 0900, HFEAEEZELE 0.6012 TAEFALS S35
Aoz el

a2jol) gt ojul A& TSk ABHolul A2} Agolv]
21 9] FE3F AAGHA)Z 0.820, 0.6842 2= {-ou|gt ghe
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2 BAHT,  4F ABIAE BE Aol FAHOE 057008 FHRPYE FEF Ao vehyrt
FYF AOR Yehb BE 23R BF4o] oy ahalel That B2 25 Bl AAHE 1, B
UTHp<0001). EFF BIAHEE 0725, BREAFEGS 2 AR 3, FAE 4, FARE 59 E20h AN

Table 6. Confirmatory factor and reliability analysis among the latent constructs

Standardized Composite

It . t-val o AVE"
ems estimates (\) vale reliability
— Theme 1 0.772 Fixed
— Theme 2 0.858 20.419™
: — Theme 3 0.680 17.396™
Thematic 0.892 0.580
characteristics — Theme 4 0.752 18.413™
— Theme 5 0.692 13.231"™
— Theme 6 0.801 19.107"
— Production 1 0.657 Fixed
— Production 2 0.776 19.881""
: — Production 3 0.729 17.409"™
Production 0.864 0517
characteristics — Production 4 0.853 22.796
— Production 5 0.654 15.396™
— Production 6 0.616 13.050""
— Main actor 1 0.854 Fixed
— Main actor 2 0.826 20.476™"
. — Main actor 3 0.684 14.170™
Main actor 0.900 0.601
characteristics — Main actor 4 0.701 16.235
— Main actor 5 0.813 18.886™"
— Main actor 6 0.759 17.471°
; — Eco-friendly image 0.820 Fixed
lmage in 0.725 0.570
Korean cuisine — Healthy image 0.684 11.476
— Attribute 1 0.782 Fixed
— Attribute 2 0.724 13.451™
Attitude in — Attribute 3 0.811 16214™ 0.866 0.566
Korean cuisine
— Attribute 4 0.604 11.025™
— Attribute 5 0.821 17.428™"
— Purchase intention 1 0.784 Fixed
Purchase intention in Purchase intention 2 0.857 17.1627
. 0.869 0.625
Korean cuisine — Purchase intention 3 0.804 15.798
— Purchase intention 4 0.711 12.346™

ko

X’=182.996 (df-80); p<0.001; CMIN/df=2.287; GFI=0.921; NFI=0.949; TLI=0.961; CFI=0.970; RMSEA=0.068; ~"p<0.001.

D AVE: Average variance extracted.
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72} 0782, 0.724, 0.811, 0.604, 0.8212 == Qolu]at gto]
sem, 1% AT HE BE Aol AR oI5}
of BE ZRYRO| SPYL BASHATHP<0.001). BFHAIZ
EE 0.866, BEEAZEZE 056602 FAHEGAL 43
3 o yepget

AT E o] 2R BYTHYE 1, BT =
2, Ao o) = 3, At Q= 49] &3} AA V) 2
Z+ 0.784, 0.857, 0.804, 0.711 2 X% S-oju|3t Zfo|glow, 1 A
% ARoA e BE AR Fge] FAZLE Fo Aer Y
EhbA BE SR BdAS S o AATHp<0.001).
EAF == 0.869, BEAFEES 0.625% AT
< F33 Ao Yehgth

el A(discriminant validity)2 2} FAANE Y] HAHE
A2 TS ABAS (7)) olg Hlmake,
TAMNEE Tboll AZHAIS9] A= 4t7te] 1.0 Z38HR] oF
31, AVEgEo] 8 A o Al 29 FANEE 7o &
HelGAo] R ETH & 4~ 1t (Anderson & Gerbing 1988;
Lee CK 2014). HHE IS H5S YA B2
I FE7NE S A B0*)= vl 23, Table 73} 2
o] ®= 7E 9] AVE Alg ghol sie 7Hdxt o8 7lig 2
o] AoAS E 2 A2 Yebgth oo £4 21t
w2t AFEe] Z3E g S8A = ol B wiHE
e Ad Aoz FrhE Aok

3. TEWHA DEEN U ATUW A
TR By AGHE 2] stel HPAAS
214291 X%, GIF, RMSEA, NFI, TLI, CFI 52| At}

x e
i)
kS
I

TAA<Q APk Fig 29k Aot WA oo SHEY A A

1712 HEREE DR

¢

o] 7|EAE st & diof e 7|Eo] FF3t vl
FEe mFPYL FAT 5= ATh gl 390.570(dF158,
p<0.001), GFI=0.932, RMSEA=0.0642] A& =42 Lehfn
o] BE A 7S S50t AR YEigeH, A
23R 4=¢] CFI=0.980, NFI=0.979, TLI=0.9479] H3A|4%
RE AT 78S TS50 A2E e, 72EY F
AL st AoRE BEMEI

THARS At mE PR By HR2A 4 aoF
2 Fig. 29} Zo] BAHCRE {fou|dt F2E= AHOE FA
stgom, §o51x] 2 AR JAORE FASHATE EgH
7Hd3% A= Table 83} it

A, e+ sty AE = EAo] 329 olu]R|of u]|
= 9L B4 A3, g7 =ahate] FAEA(B=0.290, =
4.305, p<0.001), A|ZFEAJ(3=0.153, £=2.042, p<0.05), =}
© EX(B=0316, =4.460, p<0.001) HE 3] o|u|z|of H(+)<]
Fulet S vAE AR B o9t 22 F3t

/" Preference Characteristics of
Korean wave drama

Images for
Korean
cuisine

Thematic
characteristics

Purchase
intentions
for Korea
cuisine

Production
characteristics

Attitudes
for Korean
cuisine

Main actor
characteristics

=390.570 (df=158); p<0.001; GFI=0.932; NFI=0.979; TLI=0.947; CFI=0.980; RMSEA=0.064

Fig. 2. The results of the structural equation model.

A3t F2HA 2] m3 o] 28HE(GFL, CFL, TLI, NFI, RMSEA) "p<0.05, “p<0.01, ""p<0.001.
Table 7. Correlation analysis among the latent constructs
. . . I i Atti i h:
Thematic Production Main actor mage n itude in . Purc ase.
Items .. .. .. Korean Korean intention in
characteristics characteristics characteristics .. .. ..
cuisine cuisine Korean cuisine
Thematic characteristics 0.590
Production characteristics 0.580"" 0.517
Main actor characteristics 0.510" 0.630™ 0.601
Image in Korean cuisine 0.540™ 0.520" 0.560" 0.570
Attitude in Korean cuisine 0.490™ 0.460™ 0.470™ 0.494™ 0.566
Purchase intention in Korean cuisine 0.460™ 0.490™ 0.540™ 0.556™ 0.473" 0.625

D Pearson correlation coefficient; All items were measured on a 5-point likert scale from 1-strongly disagree to 7-strongly agree.

™ p<0.0l.
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Table 8. Structural equation model results among the latent constructs

ot 449

<]

. . . Standarfiized Hypothesis
Hypothesized relationship coefficients SE t-value testing
®

Hi,  Thematic characteristics — Image in Korean cuisine 0.290 0.067 4305™ 0.000 Accepted
Hi» Production characteristics — Image in Korean cuisine 0.153 0.074 2.042" 0.041 Accepted
Hi3;  Main actor characteristics — Image in Korean cuisine 0.316 0.070 4460 0.000 Accepted
Hyi  Thematic characteristics — Attitude in Korean cuisine 0.286 0072 3932™° 0000  Accepted
H,,  Production characteristics — Attitude in Korean cuisine 0.149 0.080 1.848 0.065 Rejected
Hy3  Main actor characteristics — Attitude in Korean cuisine 0.230 0076  3.0157 0003  Accepted
Hs;;  Thematic characteristics — Purchase intention in Korean cuisine 0.068 0.072 0.949 0.342 Rejected
Hs;,  Production characteristics — Purchase intention in Korean cuisine 0.102 0.075 1.351 0.177 Rejected
Hs3  Main actor characteristics — Purchase intention in Korean cuisine 0.217 0.075 2.893" 0.004 Accepted
Ha Image in Korean cuisine — Purchase intention in Korean cuisine 0.266 0.069 3.832" 0.000 Accepted
Hs Attitude in Korean cuisine — Purchase intention in Korean cuisine 0.159 0.064 2476 0.013 Accepted

 p<0.05,  p<0.01, ™ p<0.001.

£ 3 =R Qlete o] digt o]u]X]7} FobHth=
< Ynjsk= g, 3 Edtut A5 541} gHo]n]
of gt 7Hd 1-1, 7Hd 12, 74 132 A= ek
g Stk s ' E4o] 3HA 9 giEof w|X|=
FFS A% A, IR Sk FAEAL(B0.286,
3.932, p<0.001), ZAB|S-EA4J(8=0.230, £=3.015, p<0.01)< 3t
Ao gt gof] B+ Folugt FFE v = AR &
AE|Q o, AIZFEA(B=0.149, =1.848, p>0.05)2 F-2Ju|gt
FFE uX A Eohs 202 EAE ojet T2 A=
g St FAEAT FAMSEAL SR st e
gt =7t 3o g A== AL Yulste At
2, 37 Setute] A= 543 4] 9] Hizof gt 7HA
2-1, 7Hd 2-32 Ao, AREAT A ol Tt
7Hd 22 71ZtE Qi
A, gt Sette] AE e EAJo] ghaltufo|zof wjz]=
FFS A% 23, 3R =it A SEAB=0.217,
=2.893, p<0.01)gto] gHa]Fuf ol o] H(+)2] Fofn|gt FgF
2 U3 9 ow, FAEA(B=0.068, =0.949, p>0.05), Al
ZFEA(B=0.102, +=1.351, p>0.05)-2 §-Ju|gt AL u|X| X
ot Ao2 BAE o9 22 AE 3R =it
HAdte FAu-2 FFo] ¢ Acke Yu|E A
, AR Q1Et Ao gt o o=rt FobXithe
s o] 7Hgsitt webs i Setvte] FAu ST g
At o ol et 7H 3-32 A E o, FAET) g
Alpof o mof| gt 7Hd 313 ARSI FHAtuf oo

x
=
=
=

e 74 325 J1zE ek
S, A1 olulA)7) qhale] TefelEe] mlxE e
B4 B, G4 o]u|A)k FATu) ] E(B-0266, -
832, p<0.00)] B felulst JFS mAE Row B
Hoiek. ol FAY ojulX7t GATHY =S A

2 Btk RO, G ofulxst FATH R £
3 Gare md Aoleks 7H4 4k A= ek

L L B S LR B ER PR E
g B Ak FA] B HE(B0.159, ~2476, p<
0,051 FATu o] (2] feluld FFL v AL A
o2 24 o]t Al et £ol2el gt Tl
=8 29T AL oushs Ao2, Ao B HEst
sha el oo folmlet GaFe mlE Foleks 44 sk A
EEE

£ AN A HAF Bl et ol ket
2tk 3, B Eeuke] A5 S4o] Al et ofv]
Aot Aol e e % gHA e Ee] nXE G
g HEEF A3 AF Seule HEE B Fo FAS
B, AREA, FANSEY BE GAY olulAo] FHY
UG G HAE RO BA=o] 44 11, M 12,
7H4 132 AgEgich aeht dF Setol HEE S4o]
A9 st FAY Foh o] A E GFS BF o
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ko] HEE B4 Fo] FASHY FANSELL
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o} 7Hd 213} 7b4 232 AP =g AMEAL 3
o Tet efmel foluld G XA Roke o=
W, 744 22 Z1 2 gde. w3 S5 Eehute) MEE B4
Fol AW EAL Tl e FolelEe] A §
Hg aFe e AO® BA s 7H 338 HeEge
W, FASAT AL Gl g FojojEe] §ojn]
o e WA Fohe R0 ek, 7H 313 744 32
£ 714Gk oleist Auks 2 AToA ARst B =
gte] HBE B4 FAME 02 FANSSHro] T4

L
oo

Aths AL oulshe Ao 4R Sente B9 TAL
Fagte] glold AW AThE A7} e Bog 3
Q% Auteba AZbEch Thk Sun HQOIS)HE FF Auld
Sol7l o5 Sejute] odujeR AFAE 18RS
of gHAje] et e Eell BAA GRS A, &
el et AT HEES FAAL Woli Rete
gie 2oe WEH ol e gk, osle @
Aol gk FuioAE R TS of|dttn st
AFAEE B8 FRAHA B4 TR oAPe) ARHL
UehRgiT. ol SHRAEE ReA% 3 Setelg B,
Aol gk AXNESL WA AL T Hofmobths
QAR B4 AL 5 YA, A the HEE A
3} R £HFTFE o]oiAA] G 4 ek AL AAR
THSun 5 2015). WebA] Bk Sebute] FAu9Tt A
et olml e} el FHH FaFe A %A 7oy
YFO ool A|A YL, A FR SToRA TF =
gute] ALE 7Ps S Amstel FRo] A& I 94 2
AE7|QS0] BF Seie B A3 Fu upAel
oy Aoz ARt Tk, 54 HRAE 29 BR
cejnig E3 AFA B4 TR WL FAAS
o WAL o 5 b YA AR B A7t
YoiAwl gale] that BAE AAH §HoE 13 5 9
7] o], 4717t AAST A7) AFE WjeE F
Ao 71§ BF St BaA AFH Y T}
203 Ao WHHTh SN AFAE FuEYe)
2ol gt 97 Kong MQOI4)S o8] 9| FHFAet
FAE (O ol FAMSR FHold Aren 7
2% 4712 E S oYols BRI 7187 AEY
GFelo] T WS-SR 7 Ueht Aom Busgr
wehy BRAE FANE A7IH7t Holthx @7]el
o HE AZH Mo s 2do Afadd aF SouiE
4 TR Soow Fe3AL v B4 F1 avpt I3
ot g 4 9l Ao Azt

5 Sejuke] MEE B4 Fo AEA o] w49 ofn)

=4 EFIYEIA

A9t G F=aL, THAof et B =9} gHAof it Fuf o]
Lol FFE FA Hohe ALem Yegou, 3 Sty
AZEAR = HAof it S A o|u| X E AlsH7] Wi
of, 3HA] FHo| =go] F 5 =T R Sefute] ARte
A= AldsHA weg Zart glok Jang SM(2015)2 S o
g E0] e Etulel SRS Y A 9 st
FA=9 St & Bgo FH5He] Edtvt AL
=°] He 279 F4od= 3YHQ vhgE Hols ALR
Husigleh S5 SAHEEY feAle $9UsY 3=
AFst= AR A ZAIZ A ==L 917] e, 27
Tt 9] ghAl o] A ofm|R]= gHae gt I A
ol =2 o]oA ZHAlof gt 4H|FTERE o]ojd 4= Qlrh
AA 2 37 EkE AT SRUES 9l dH4o] o
AHA 2Rl BR tieirtE SR A wisie &
AFEo] AA solva o, 3F EeutE A8S S
=S S ske AFEECl AAF SoluHA] Ao it &
7IMom TS = AECl Bol sojuhal YltkJang
SM 2015). T, S &H|AHE Folle S04 Y= g4 o]
THF SEtaboll A B 2 g4 o] opetal ERkE S48}
€ AFEE©l oA (Jang SM 2015), ¥H7 E2hiE S8 74
FEo| QlojA gHAof it 3 A2 ou] A7t FEE 5= U
=5 =it AR A7 AldsHA 28 dart sk

=AY, Ao gt o|u| x| 7} FHAFul = of w2 PRk
of thet 7HEAFS AT, 2 AFolA ASTHE Sl Tith
ojm| A& FujoE=o A+ FFS HA= Aoz I
o] 7Hd 4= Q= Qth o= A2 tekdt ret de
2 o|Foji A4 7HE 7 AR BIAE 5}
= AlA AF EREY RPHER, FF A s
FX8t= 8471 & Aolgte AP AT (Lee MA 2009; Shin
T 2014)%} WEhs o] sfal glom, FHalof TRt ojw| x|}
Bl =7} SRA ol o] P & Aol AP AH(Kim &
Cha 2013; Kim & Park 2014)5-2 A|A|3}= Ai}to|7| = 3}ch
53] e FAAO] o7t 3] FET} FH4A 9 ofu|x|eF A
3o 3AAQ FFS Fol YR FoE AolTe
A3 A (Lee S 2011; Kim & Park 2014; Lee SM 2015)2] 2
=2 EWZ ]9 AAzIsHola A7FAoletes 344
¢l oJu|A & FFE Tl FitH| AT =E FX5
= 8% 8R0le® IA 7oA AR AtgEHTh

AR, grAlof thgt Bl =7} FHAlFtu ol ol w|X] &= kol
et 7HE A3 2 AT o] FH e foulEt
Fe A= Aoz EAE 7HE 5= AEETh ol &
< ANs dAF L2 e ol e 7k HAE F%
A BAZ B = A AHLee & Lee 2008; Kim &5
2008)2F YA|sH= ATE HolFioh gabA bR Edutz
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A9t B A31A9E EE $H]o) it oju]x|
5 =7 BRE 5 U=E IR
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et
ol
ox

3,
o
0, il

£ ATE A2 B4R hEEse] AAF 917) 2] 3
Afo] offek, @] £319} o olrkA] Keculureo] 7Y
27H BT Qi AdelA BF Selute] HEE £
o TA19] ofmlxloh B, FHA Tl Ol Ee] M| GRS B
a0z Baste] TA) AAB] Fofstax B
o3 YA B PY 2 HFS AAskT Y F
2 2083E OB ARE $5te] Bastech. R
4 2P Be AFEA 20 aoksy oot gk
a5 Sebulel] oSk MEE B4 FoAE 2 B4
o] FHale] olux|o} B, FAFujOjE] FAHA FH
AgYPTHE AL ALk Thk, TR Sefute] FASA
o shae) pojelEe] GaEe XA B, ALEAS B
o) Bmet Frjome] G AL Faks Ao vet
AL, SRAEHE FANOR /188 AF Sepube] @4 F
w7} 3 Eebute) o ABE B4 Hjg) ERHe Fu
Suge Bstnh. Tt B4 RAEL AT AR
Sels Eo WFA 4 FRE WzklE ol E
AT QAR FR2Aek] Tt 717k AR gl o
3 FAE W ARk 5 Q7] dEel, A7eeE vt AAstn
A71%o] AFE VRAGE FANSE 71§ BF Sot
nhE BelA 4 Fu7t Wl Aoz poE B9 4R
seluke] HEE B4 Fol AGEAC] BAY olu Aot
AP FE Ao YA, o Selute] AAEAE
Aol et 2RA olu S Hely] v, B Set
nho] AAREAE AASH BelE Wast 9ok ¥ A7d
oA Aol Hat A ol A FHAlo] Thk ZelFel
YIS FAA7IH, HEHoRE G tEt PjREoR
olodl Aoz BAHTE B3 & A7 ANE BY $7
SolA AL Ao 2L SAolek ol A7} 3]
Fol, W5 Setnks FaA AL A%l £ 34 ol
o N&H o FRATHA A4 B et 24l
23 G F3 AuASA Gl et FHH oln]
£ golzo] TEa 2uZ7FR o]ojd 4 gtk
oot e ATATE vhoz B A7 ool theat
2k A, 7120 TR e AAATAE AAH TR
Seluke] 3H4 FRATE FHHOE BAFAAT, 2 A

N ox |0 gl
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oxl off ot o
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ol W5 Setule) ASEE FASAN AFSY, 7
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of ek MEE EAo] A9 ofulx|o] FAHS Fake )
3, 5 etz Qs FAHOR YHE A4 ojnlx]
£ aalo] et me AT =] FAA GG

At FREIE A2 Bzl sl #5 Sejnt
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bk S, 3419 ol AAH AE ENES el

ol

3} 7740l AL thA] 3 | SISHTHE Yol 29
7} Sk whAol it olulx 7} AR RS ST WS
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e FHABOIA FPHOR QST ek wews,
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£ 2742 4 9% 7147 B Aoz A48t

ol Ze A ATLAIY} oelo|w BT, £
ot

B F3ee qom AaEols Uvst
olth. SHE ofn] FRWuk ohel, Ur
& RS Bk §1Y TR, 6=, W 5 A AAHL
2 ST giek whebd B Aol M ok TR 4
o NAEL o A7 Bast vk B4, B ATE
5 Sopot AT EAo] Aael et olu]x|o B, B4
FojolEo] ulAE Qe BHstn Yo, BAle] ojuy
o et MR acloz i Setuhut ofet ghtol et
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