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[Abstract]

This study attempted to investigate how the effectiveness of value-oriented promotion for media contents depends on
self-construal and incorporated Schwartz’ value system theory(1992) and Gutman’s means-end chain theory(1982) into the
development of hypotheses. It was expected that media content promotion emphasizing “openness to change” value would be more
appealing to those with independent self-construal, whereas media content promotion emphasizing “conservation” value would be
more appealing to those with interdependent self-construal. These hypotheses were generally supported in a series of experiments.
Also, the dynamic relationship among the four primary value dimensions proposed by Schwartz (i.e., openness to change,
conservation, self-enhancement, self-transcendence) was clearly validated in this study.
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Table. 2. Comparison of Attitude toward “Openness”
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attitude difference ( ) ( )
F-score (p) 5.06 (p<.05)
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Table. 3. Percentage of Selecting Different Media Content
Promotion between Self-Construal Groups
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P ) nterdependent| independent total
Tromotlon self —construal | self-construal
ype group group
Frequency 118 111 229
MY
Percent 49.8% 60.7% 54.5%
Frequency 119 72 191
OUR
Percent 50.2% 39.3% 45.5%
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Percent 100.0% 100.0% | 100.0%
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