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Abstract Diverse public institutions from Republic of Korea currently hold various policies regarding public
design with close attentions. Thus, the primary goal of this study relies on analyzing relation between public
design and user experience. In accordance with comprehensive understanding from literature researches, and the
evaluation criteria of public design could be identified through diverse pilot researches and existing relative
researches. Analysis regarding Shedroff’s experiential elements and user-experience factors had been conducted
based on an instance mentioned by Korea Association of Public Design. The field test was conducted among
experienced users (100 individuals) through survey. The research could detect significant correlation between
public design(accessibility, regionalism) and wuser experience(pleasurable, meaningful). The overall user
satisfaction level has been remarked as 2.64 out of 5.0 despite vigorous policies. Even though the importance
of esthetic aspects should not be disregarded, the priority of study should rely on identifying ’who’ are the
actual users and ‘the way’ they understand.
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<Table 1> Shedroff’s Experience Elements

Interest Media
Participation |:> Experience Emotional
Result .
Environment

3L Stephen P.2] Creating Pleasurable interface©ll
Me A LAE F 67HA 2 'TLHS}tHl[Flg. 11, 7114
¢l oJu]E 7}A| = Meaningful, 719}l Y= 742, =
A9 A 7 E Efrdhe 849 Pleasurable, AHEAF7}
ARESE7] A & Aolekal AZbskAl = Convenient,
AHEAF7E o8& §lo] ARE-sh= Usable, &7 il A15]
5} )

st = 0= Reliable, £-2]9] 7]50] F43H A4 9]
SATH11].

7155 ¥3s1= Functional(Useful) ©]

Focused on
Experiences

Meaningful

Has personal significance

Pleasurable
An experience worth sharing

Convenient
Works axactly like you think

Usable

Can be used without difficulty

Reliable

Always available and accurate

Functional (Useful)
Works as programmaed

Focused on

Tasks

[Fig. 1] Stephen P. Creating Pleasurable Interface
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<Table 2> Advanced researches: Public Design

Categories A B C D
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<Table 3> Public Design Evaluation Items
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<Table 4> Analysis result of public facilities — Olympic
sculptures

Public Facilities - Olympic sculptures (in Songpa-gu)

Shedroff’'s Emotional Environment Media
Experiences ([ ]
Public A B C D E F

Design 341 335 272 318 205 290
Elements = (0.68) | (067) (054 @ (063) = (041) | (0.58)
1 2 3 4 5) 6
Stephen P. 243 350 218 252 290 273
049) | (0.70) | (056) | (050) | (058) | (0.54)
Al Aesthetic, B: Sustainability, C: Regionalism, D: Landscape,
E: Accessihility, F: Usability (_/500)
x]: Meaningful, 2: Pleasurable, 3: Convenient, 4: Usable, 5: Reliable,
6: Functional (_/1)
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<Table 5> Analysis result of public space - Mural

Village
Public Spaces - Mural Village
Shedroff’s Emotional Environment Media
Experiences [ )

A B C D E F
353 314 419 39 293 271
(0.70) |+ (0.62) @ (0.83) = (0.80) = (0.59) @ (0.54)
1 2 3 4 5) 6
Stephen P. 426 421 292 267 264 320
(085 | (0.84) | (058  (053)  (052) | (0.64)
*A: Aesthetic, B: Sustainability, C: Regionalism, D: Landscape,
E: Accessibility, F: Usability (_/500)
«]: Meaningful, 2: Pleasurable, 3: Convenient, 4: Usable, 5: Reliable,
6: Functional (_/1)
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<Table 6> Analysis result of public media — Bus
Information System

Public Media - Bus Information System (BIS)

Shedroff’s Emotional Environment Media
Experiences [ ]
Public A B C D E F

Design 304 283 329 305 47 306
Elements = (0.60) (057) (066) (061) | (0.83) @ (0.61)
1 2 3 4 5 6
Stephen P. 314 343 429 403 386 38
063) | (069 (086 @ (0.80) | (0.77) @ (0.77)
*A: Aesthetic, B: Sustainability, C: Regionalism, D: Landscape,
E: Accessibility, F: Usability (_/500)
«]: Meaningful, 2: Pleasurable, 3: Convenient, 4: Usable, 5: Reliable,
6: Functional (_/1)
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