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Analysis of Leasing Decision Determinants by the Store Size and Lend-Lease
Perspectives for Mix—Used Shopping Mall Development

Park, Hyeyoon' - Lee, Sangyoub’
"Lotte Asset Development Co. Ltd.

Abstract : This study intends to determine the decision making criteria of leasing in mix—used shopping mall, analyze
the variation of their weight by store size inside mall and lend—lease perspective for lessor and lessee towards the
identification of optimal leasing environment in mix—used shopping mall development, The decision making have been
identified based on the number of prior literature review and expert consultation, And the AHP methodology and Fuzzy
theory have been implemented to develop the weight for criteria based on experts survey., Research finding indicates
that the 2 categories with 6 criteria and 24 sub—criteria have been determined, It is noteworthy that the large sized
group would be located in both ends on main floor with their requested store size; middle sized group done over second
floor with low rent by attracting with both competitive brands and key—tenants; small sized group done in both ends on
main floor or on 2 to 3 floor connecting to main circulation, This should be examined in the planning stage of SPA lessee
solicitation by the lessor in mix—used shopping mall development project,
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Table 1. Preliminary leasing determinants determination based on prior literature review
. a activation location & structure | tenant placement rent cost SPA
prior liter—ature - .
a b © d e f g h i j k | m n
commercial facility gross area o) o
purpose composition o} o} o]
facility design 0 o]
foot traffic o] o] o o o
transportation convenience [} o)
moving line system [¢) o] o] o]
anchor tenant placement
exclusive use space area o] o] o o o]
competitive brand adjacency o) o) o) o o)
key tenant adjacency o} ¢} o o [¢)
subway distance o] o] 0 o]
floor o o]
major moving line connection o} o) o) o) o) o o)
facade length, bordered street number o} o} ¢} o [¢)
location in floor o ¢} o} o o] o]
accessibility o o) o) o) o) o) o) o) [¢) o o o) o)
square adjacency o) o)
duplex type store (o]
visibility o]
MD plan o o) o) o) o) o) o
competitive brand inclusion o) o)
key tenant inclusion 0 0 o
rent cost adequacy o
lounge o o) o) 0
PMr's expertise o
marketing program o] o
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Table 2. Hierarchy structure of leasing determinants

leasing determinant

upper middle lower

description

size & characteristic of business district

analysis of market and business district near the shopping mall

facility gross area

physical size of shopping mall

environmental - —
foot traffic visitor level
transportation convenience/accessibility convenience of public transportation, mobility, and parking
MD planning tenant concept and mix, MD variety
. key tenant inclusion whether key tenant inclusion or not
shopping mall MD — - - — - -
competitive brand inclusion whether competitive brand inclusion or not
circulation system connectivity of vertical and horizontal line
PMr's financial credit level secure business right and deposit
PMr's reliability reputation and credibility of property manager
management

PMr's marketing expertise

sustainable marketing based customer attraction

facility maintenance/ MD reorganization

replacement of obsolete equipment, flexibility of market change

exclusive use space area

essential area securement

store shape

square, depth, widtth

store structure o
visibility

security of sight from the main circulation (Clear Zone)

duplex type store

acceptability of duplex store for occupancy of main floor

key tenant adjacency

synergy effect by gathering power from the key tenant

independent competitive brand adjacency

preference to cluster of rival brands

location — . .
tenant major circulation line connection

adjacency of escalator, elevator and main entrance

located in main floor

security of foot traffic

rent cost adequacy

operating cost such as rent cost, utility

contract duration

related to depreciation of investment

rent —
interior expense support

landlord’s work scope

terms of rent payment

fixed rent, incentive rent
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Table 3. Weight of leasing determinants by store size

upper middle lower (large | medium | small) AHP weight Fuzzy weight adjusted final weight
size & characteristic of | g g5 1) 395/ () 350|0.103(0.106|0.121/0.690|0.750(0.643| 0.107 | 0.100 | 0.125
business district
0.534 facility gross area 0.169 [0.092]0.1100.0480.025]0.038/0.600[0.471]0.729] 0.050 | 0.023 | 0.039
environmental | | 0.392 -
1 0.507 foot traffic 0.296 |0.281]0.394/0.084|0.076]0.136]0.780(0.6430.836] 0.087 | 0.072 | 0.141
ransportation convenience/ | 474 1o 53610 147|0.048/0.064(0.051(0.750(0.686(0.750| 0.050 | 0.060 | 0.052
accessibility
| o3 MD planning 0.474 [0.1910.5040.085(0.061]0.132]0.840(0.7710.814] 0.073 | 0.070 | 0.111
shopping| | "aaq 0338 [ \qy tenant inclusion | 0.250 |0.287|0.1960.045(0.092|0.051(0.750]0.729/0.750| 0.039 | 0.105 | 0.043
mall 1| o.682 MD :8321 competitive brand inclusion | 0.169 |0.342]0.175]0.030]0.110]0.047]0.720]0.750]0.664] 0.026 | 0.125 | 0.039
‘ circulation system 0.107 0.093]0.122]0.0190.030]0.032/0.780[0.707|0.707] 0.017 | 0.034 | 0.027
PMrs financial credit level | 0.265 |0.283]0.2350.018/0.028]0.017]0.5400.643]0.514] 0.018 | 0.030 | 0.017
0.128 PMr's reliability 0.346 |0.291|0.41410.023/0.028|0.031/0.690(0.643(0.770| 0.023 | 0.031 | 0.030
management : 813; PMrs marketing expertise | 0.230 |0.249]0.218]0.016]0.024]0.016/0.690]0.729]0.686] 0.015 | 0.026 | 0.016
' facility maintenance/MD | 0159 |0.1770.134/0.011/0.017/0.010|0.600|0.664/0.600] 0.011 | 0.019 | 0.010
exclusive use space area | 0.449 {0.279{0.252|0.090|0.029|0.026/0.750|0.707(0.814| 0.080 | 0.025 | 0.027
store ‘%43%% store shape 0.218 |0.188]0.3070.044|0.020]0.031]0.780[0.6860.836] 0.039 | 0.017 | 0.033
structure || 0’31 visibility 0.267 0.468]0.3860.053]0.049]0.039/0.810[0.814|0.857] 0.047 | 0.042 | 0.042
duplex type store 0.067 |0.066/0.054]0.013]0.007]0.006/0.390(0.321|0.214] 0.012 | 0.006 | 0.006
key tenant adjacency | 0.184 |0.2300.1260.039]0.034]0.022]0.6300.686]0.600] 0.048 | 0.040 | 0.026
inde— | 0.469 0.451 | competitive brand adjacency| 0.234 |0.246|0.067]0.049/0.036|0.012/0.690(0.621/0.579| 0.061 | 0.043 | 0.014
pendent | 10311 location | 10.470 ™ mafor cireulation Tne | o 573 |0.219|0.413]0.05810.032|0.071/0.840(0.814]0.793] 0.071 | 0.038 | 0.085
tenant | | 0.318 | 0.539 connection . . i . : . : . i . : .
located in main floor | 0.310 |0.305|0.3940.065/0.045/0.068|0.900(0.814/0.793| 0.081 | 0.053 | 0.081
rent cost adequacy 0.519 |0.5670.5070.030(0.034]0.023/0.870[0.8360.857] 0.023 | 0.024 | 0.019
. ‘%.11%21 contract duration 0.301 |0.244]0.311]0.017]0.014|0.014|0.870]0.750]0.836| 0.014 | 0.010 | 0.012
[ 0.142 interior expense support | 0.073 |0.109|0.082|0.004|0.006/0.004|0.570|0.493]0.429| 0.003 | 0.005 | 0.003
terms of rent payment | 0.108 |0.080|0.100/0.006|0.005/0.005|0.5700.536/0.470| 0.005 | 0.003 | 0.004
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Table 4. Weight of leasing determinants by lend-lease perspective
upper middle lower (developer | tenant) AHP weight | Fuzzy weight ad"\’;g.““;hi'“a'
size & Characéiesrtifigf ofbusiness | g 437 | 0387 | 0.174 | 0.122 | 0.667 | 0.695 | 0.172 | 0.121
environmental lo(.fng facility gross area 0.167 | 0.122 | 0.067 | 0.039 | 0.550 | 0.600 | 0.066 | 0.038
foot traffic 0.182 | 0.318 | 0.072 | 0.101 | 0.733 | 0.750 | 0.072 | 0.099
ransportation convenience/ | 9.214 | 0.173 | 0.085 | 0.055 | 0.717 | 0.726 | 0.084 | 0.054
MD planning 0.458 | 0.420 | 0.096 | 0.108 | 0.767 | 0.805 | 0.091 | 0.105
shopping | 0.718 0.291 key tenant inclusion 0.284 | 0.254 | 0.059 | 0.066 | 0.717 | 0.742 | 0.057 | 0.063
mall 1 0.656 MD 10.394 | competitive brand inclusion 0.151 | 0.209 | 0.031 | 0.054 | 0.583 | 0.711 | 0.030 | 0.052
circulation system 0.108 | 0.106 | 0.022 | 0.027 | 0.650 | 0.726 | 0.021 | 0.026
PMr's financial credit level 0.218 | 0.262 | 0.024 | 0.021 | 0.533 | 0.568 | 0.026 | 0.021
0.155 PMr's reliability 0.394 | 0.359 | 0.044 | 0.029 | 0.700 | 0.703 | 0.046 | 0.029
management | "y op PMr's marketing expertise 0.257 | 0.226 | 0.029 | 0.019 | 0.750 | 0.703 | 0.030 | 0.019
facility maintenance/MD 0.131 | 0.153 | 0.015 | 0.013 | 0.633 | 0.624 | 0.015 | 0.013
reorganlzahon
exclusive use space area 0.435 | 0.343 | 0.038 | 0.043 | 0.767 | 0.758 | 0.037 | 0.044
store 0.313 store shape 0.146 | 0.233 | 0.013 | 0.029 | 0.633 | 0.766 | 0.012 | 0.030
structure | 0.364 visibility 0.337 | 0.361 | 0.030 | 0.045 | 0.750 | 0.829 | 0.029 | 0.046
duplex type store 0.082 | 0.062 | 0.007 | 0.008 | 0.383 | 0.300 | 0.007 | 0.008
key tenant adjacency 0.295 | 0.198 | 0.040 | 0.033 | 0.617 | 0.639 | 0.046 | 0.038
inde— 0.282 ) 0.479 competitive brand adjacency 0.156 | 0.194 | 0.021 | 0.032 | 0.517 | 0.624 | 0.024 | 0.037
pendent location —— — -
tenant | 0.344 [ 0.487 | major circulation line connection | 0.264 | 0.285 | 0.036 | 0.048 | 0.667 | 0.813 | 0.041 | 0.055
located in main floor 0.285 | 0.323 | 0.039 | 0.054 | 0.750 | 0.829 | 0.044 | 0.062
rent cost adequacy 0.528 | 0.535 | 0.031 | 0.028 | 0.750 | 0.853 | 0.026 | 0.021
ot 0.208 contract duration 0.264 | 0.285 | 0.015 | 0.015 | 0.667 | 0.813 | 0.013 | 0.011
[0.150 interior expense support 0.107 | 0.090 | 0.006 | 0.005 | 0.533 | 0.489 | 0.005 | 0.004
terms of rent payment 0.102 | 0.090 | 0.006 | 0.005 | 0.517 | 0.521 | 0.005 | 0.004
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