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Abstract This study aims to propose measures to consistently induce Chinese tourists who represent the
largest percentage of inbound tourism from foreign countries, utilizing raw data of 2015 Korea International
Visitor Survey conducted by the Korea Culture & Tourism Institute under the Ministry of Culture, Sports and
Tourism. Differences and influence factors for overall satisfaction on travel in Korea, intention to revisit Korea,
and intention to recommendation were analyzed by demographic characteristics and tourism characteristics of
Chinese consumers. As a result of analysis study, it came out that there are differences between overall
satisfaction on travel in Korea and intention to revisit Korea by age and job of demographic characteristics.
Among the tourism characteristics, there are differences in intention to revisit Korea depending on purpose of
travel, intention to revisit Korea and recommendation according to route of travel information search, and there
are differences in all three categories according to type of travel. The most important factor of all three
category was identified as ‘Food’ factor and the second most influential factors were immigration procedures,
security, and tourist attractiveness. It is suggested that more active research and improvement efforts are needed
in the government, industry, and academia in order to attract Chinese tourists in the future.
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<Table 1> Difference Analysis by Demographic
Characteristics

. Overall Intention of Intention of
Cate . L . o Recommenda
Variables | Satisfaction Revisiting .

gory tion
Mean | SD | Mean| S.D | Mean | SD
male 430 | 573 | 414 | 714 | 420 | 619
female 431 | 598 | 411 | 728 | 419 | 622

t -538 882 125
-19 430 | 601 | 413 | 723 | 418 | 648
20-29 436 | 580 | 415 | 710 | 422 | 605
Age 30-39 426 | 586 | 414 | 716 | 418 | 649
40-49 424 | 617 | 397 | 770 | 414 | 616
50- 426 | 584 | 403 | 749 | 420 | 597

F 4,894 44004 1.121
HS or less | 430 | 628 | 412 | 743 | 427 | 594

Gender

E(ilssat College grad | 429 | 585 | 412 | 718 | 418 | 624
Postgraduate | 438 | 570 | 418 | 721 | 422 | 592
F 1947 618 3638
Offce worker |y o | 50 | 407 | 704 | 416 | 607
Engineer
Selfowner | oa | 579 | 427 | 695 | 428 | 637
ship
Student | 434 | 569 | 419 | 684 | 422 | 604
Sales-Servi | yog | 539 | 406 | 737 | 418 | 621
Job ce worker
Enterpriser .
P | 420 | 612 | 414 | 7| 419 | 60
Public
official, | 431 | 548 | 408 | 702 | 415 | 601
Soldier
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gsﬁi Variables | Satisfaction | Revisiting tion S=(TV, e, A% Fx S)FeH4.09)00 vl 3
l Mean | SD | Mean | SD | Mean | SD oA A Hek(441)0] FHYYEI} =& Ao = et
Leisure | 429 | 577 | 406 | 719 | 418 | 601
Ao 23 33 An|RtEe] ARERS goy 218
Shopping | 431 | 603 | 422 | 717 | 425 | 654 O A T R anAEe] AEEAE B A
= A= o] 1l ¥3} o 2 A 5l A =
I:E”;‘f’ acqvu‘;lst‘;ice 444 | 600 | 433 | 722 | 429 | 627 = Hoh= AR R g bl el ol A7 =
h oS Ao H 2= olo ol 3 A s A
travel Business 431 | 621 | 421 | 693 | 415 | .629 = ASE =T /\)‘“‘111’ ]“ 7 7<_|x]—oﬂ EH‘} &l
Education | 430 | 587 | 420 | 703 | 419 | 714 2 g% 04 Avto]y] jREoF gAe 4 9k 1
etc.?) 429 | 708 | 412 | 861 | 419 | 773 . .
7 AlolE Z= ol YIS Ed Aol AL A 1]
F 1.800 7,202k L713 ol Al E T EUE S Aue] A OFf‘ el
Type | Individual | 434 | 580 | 421 b | 696 | 423 | 622 BHU= AR g sk A8 52 gjolsle] 3k
of Group 426 | 509 | 400 a | 749 | 414 | 616 S a2k giabe] Thal Au AEE @ AT mx 5
travel | Air—tel 430 | 501 [4.10 ab| 656 | 412 | 613 wd A ‘f“] v AR S s Al
F 5480 | 25,580k 6,123 A7 o 28F o= HAT
Rout Travel agency | 4.32 6 407 ab| 793 |42 ab| 656
oute
4 o 123 - - 3
of | Acquaintance | 4.34 | 616 | 4.19 b | .721 ab 649 4.3 == ;ﬂ_}—%— _/]\_H]x]_g] jﬂ-‘@— gl—é.l,:ﬁoﬂ 9] <&k
travel 117
inform | Website | 429 | 565 [411ab| 682 | " | 573 a9l
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