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An Effects Model of Local Festival on the Participating Local Farms

using a Qualitative Research Technique
- Focused on the Cheongwon Organic Life Festival -

Kim, Sookjong « Eom, Seong Jun * Hwang, Sungki * Lee, Jun-serl * Rhee, Shinho

Dept. of Agricultural and Rural Engineering, Chungbuk Nat’l Univ.

ABSTRACT : The purpose of the study was to investigate how the Cheongwon Organic Life Festival, a rural festival, affects the

farmers of the local farms in Cheongju. Based on grounded theory, this study analyzed the objective using a qualitative research

program, the Nvivoll program. The data was collected through in depth interviews from 13 farmers who participated in the

Cheongwon Organic Life Festival, and were also residents of Chungcheungbuk-do. The roles of the local festival expected by

farmers, were the sale of local agricultural products, local public relations, regional revitalization, a sense of pride as a farmer,

exchange of business ideas for sales of agricultural products, and a line of direct communication between farmers and consumers.

The farmers who participated in the Cheongwon Organic Life Festival insisted that sales should rise. The results showed that the

farmers who participated in the festival felt socially and psychologically stable while participating. The programs at the Cheongwon

Organic Life Festival include a concert, hands on involvement, and agricultural sales, which have a direct influence on both sales

and attracting visitors during the local festival. Farmers who participated in the Cheongwon Organic Life Festival asked for the

improvement of the overall operation of the festival, including the problems with the admission tickets, parking, arrangement of

facilities, festival venue, time, and etc. The suggested improvements for the Cheongwon Organic Life Festival focused on the quality

certification system of agricultural products, as well as the organic farming of products, thereby to gain trust from the consumers.

Key words : Grounded Theory, Local Farms, Nvivo, Qualitative Research, Rural Festival
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Figure 1. Grounded theory analysis structure
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Table 1. General background of the interviewer

No. |  Gender Age Sales Item

1 Female 60 Rice Cake

2 Female 58 Chestnuts

3 Female 60 Rice Noodles

4 Female 54 Soybean Paste
5 Female 57 Bellflower

6 Male 58 Apple

7 Female 63 Red pepper

8 Female 61 Mushroom Soybean Paste
9 Male 62 Bellflower, Ginger
10 Male 54 Sweet Potato
11 Male 50 Sweet Potato
12 Male 65 Schisandra

13 Male 62 Rice
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Table 2. Questionnaire contents

Division Contents Source
Local festival
recognition
General = . Jeopg(2006)
Purpose of participating Shin(2015)

in other festivals

Lee et al.(2009)

Role of local festival Cho et al(2007)

Social effect

Economic Local Economy and My Kim(2007)
effect Economic Impact Lee et al(2009)

P Cho(2013)

Psycho- Human and emotional
logical impacts and information Cho(2013)
effect exchange
Helpful programs

o Invitation to participate Jeong(2006)

Participation Lee et al.(2009)

Overall festival Sim et al.(2009)

Cho(2013)

satisfaction i
operating system

Improvement plan
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Table 3. Results of open coding
Nodes Persons | Frequency Nodes Persons | Frequency
The roles of rural festival 13 28 | The overall operation systems for the local festival 12 19
Local agricultural products sales 9 9 Ticket sales 2 2
Local promotion 8 8 Differentiation of festival sale products 2 2
Communication and connection between citizens and 6 6 Improving method of agricultural product sales 2 2
farmers participation
Pride as a farmer 2 2 Festive place utilization plan 1 1
Cultural benefits 1 1 Permanent marketization 1 2
Provide opportunities for business ideas 1 1 How to operate sales 1 1
Activation of the region 1 1 Improving farmers' participation in festivals 1 1
The economic benefits of the local festival 13 14 Festival arrangement 1 1
Direct marketing in the field 11 11 Festival place 1 1
Publicity effect 2 2 Festive period 1 1
Post-direct deal 1 1 Paying credit card 1 1
The non-economic benefits of the local festival 13 32 The degree of interest of the local governor 1 1
- Social effect 11 21 Differentiation of operating program by year 1 1
Information exchange 7 9 Festive hours 1 1
Network formation 3 3 Improve transportation system 1 1
New product development 2 2 |The prograns affecting sales during the local festival 13 16
Development of festival-type production system 2 2 Stage program 7 7
Stability for the agricultural consumption 1 1 Experience program 4 5
Marketing techniques for improving z:gg};:llll(ljgg 1 1 Sales program 4 4
Feedback on products 1 1 |The improvement 12 19
Sales marketing techniques 1 1 Ticket activation 3 3
Development of packaging technique 1 1 Access to the festival place 3 3
. - Introduced quality certification system for festive sales
- Psychological and emotional effects 9 11 quality }’Stagﬁ cultural products 3 3
Emotional exchange 7 7 Interests of local governors and officials 2 2
Forming a relationship 4 4 Enable feedback for festivals 2 2
The strengths of the local festival 4 8 Preparing measures in case of rain 1 1
- Advantages 3 4 A plan for activating festival visitor 1 1
Increase in sales 2 2 Festival program improvement 1 1
Activation of direct marketing 1 1 Improvement of festival ground environment 1 1
Increase surplus agricultural products sales 1 1 Relocation of booths according to agr;) iggi(r:?sl 1 1
- Disadvantages 2 4 Organic farming of festive sale agricultural | |
Parking problem 2 2 products
Arrangement of Facilities 1 2
Table 4. Results of axial coding
Division Category Property Dimension
Degree Much - Little
Casual Condition The roles of local festival o Persistent -
Continuity T
emporary
Degree Much - Little
Core Phenomenon The sale of the local agricultural products . Persistent -
Continuity T
emporary
Strength Strong - Weak
Contextual The improvements for the local festival .o Persistent -
Condition Continuity Temporary
The strengths of the local festival Strength Strong - Weak
. Strength Strong - Weak
Intervening The programs affecting sales during the local festival - Persistent -
Condition Continuity
Temporary
Strength Strong - Weak
Action/Interaction The overall operation systems for the local festival . Persistent -
Continuity
Temporary
Degree Much - Little
The economic benefits of the local festival . Persistent -
Consequences Continuity T
emporary
The non-economic benefits of the local festival Degree Much - Little

16 &4, A2348 15, 2017
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Table 5. Property and Dimension of Core Category

Category Property Dimension

Degree Much - Little

The economic-social-
psychological impacts of the
local festival

Persistent -

Continuity Temporary
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Casual
Conditions

The roles of the

local festival
4
Contextual — Core
Conditions Phenormenon
The The sale of the
improvernents for local Agricultural
the local festival products Intervention
The strengths of o Conditions
the local Festival +
actionsnteraction The prograrns
The overrall affecting sales
operation systerms during the local
for the local fetival
fetival

+
Consegquences
The economic and
non-economic
benefits of the
local festival

Figure 2. The paradigm model
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The improvernents for
the local festival

The strength of
the local festival |

The programs
affecting sales during
the local festival
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of the local festival

The sale of local

agricultural products

The overall
operation systems
of the local festival

Little

Figure 3. The conditional matrix
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