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Abstract The purpose of this study is to analyze the effect of sustainability of festival in Gangwon province
on satisfaction. A total of 243 questionnaires were analyzed for the tourists participating in the Gangwon - do
area festival. Using SPSS Statistics 20, we conducted frequency analysis, factor analysis, reliability analysis,
correlation analysis, regression analysis, and ANOVA (Variance Analysis of Variance among Respondents). The
results of this study are as follows. First, the satisfaction of the local festival persistence in Gangwondo area
festival was found to be higher when the service satisfaction, program satisfaction, and red general satisfaction
were higher in the regional festival sustainability. And it was analyzed to have a statistically significant effect.
Second, there was no statistically significant effect of participating motivation on the program festival.

Third, the correlation between the persistence of local festivals and the satisfaction of the local specialties was
higher in R = 812, and the t value was 21.569 (p = .000) Respectively. The purpose of this study was to examine the
effect of personal factors on regional festival tourists' satisfaction with regional festival sustainability and
participatory motivation for service satisfaction, program satisfaction, There is a significance of research.
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