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Tab 5. Weighted Scoring Model Template
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Fig 1. Qustomer Satisfaction Coefficient 2
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0.2 02 0.2 0.2 02
1 6.7 6.1 50 57 4.9 57
2 6.5 58 54 50 5.1 56
3 73 6.5 59 55 6.0 6.3
4 47 47 32 2.7 35 38
5 59 54 49 4.7 5.1 52
6 6.3 6.1 39 4.2 45 50
7 59 54 49 43 4.2 50
8 6.1 53 40 3.7 34 45
9 6.7 6.2 53 55 52 58
10 7.1 6.9 5.7 57 57 6.2
11 7.2 6.7 50 5.1 4.7 58
12 58 52 47 4.4 48 50
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Tab 9. Concept Position Evaluation

NHIAES Benefit &=+ Benefit JIS Xl
1 1.3 9%
2 10.3 8%
3 1.3 %
4 10.8 %
5 11 %
6 84 7%
7 10 8%
8 9 7%
9 10.6 8%
10 14 10%
11 92 7%
12 10.3 8%

Fig 11. Concept positioning evaluation result
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Design Concept Value Conpetitive Research Between Service
Provider and Service Receiver

ung Pil Leex Jung Ju Young**- Lee Sang Ki***-  Jung Pyo Hong ***

ABSTRACT

As a comparative study on the value of design concept between service provider (Developer) and service
receiver (Customer) group, the aims of this study was to present a service model focused on Continuous
positive airway pressure (CPAP) based on U-health care and user environment. Double Diamond-based
methods led to a case study that conducted jointly by the department of otdlaryngology in U hospital, Ulsan.
By targeted on Seep Apnea patients from the stage of diagnosis to CPAP treatment, variety of meaningful
experiences have been extracted and dassified into several types of customers. In the fina analyss of the
13 service soenario models, Kano Satisfaction and Potentia Customer Satisfaction Improvement Index (PCS)
were oconducted with the customers, yet Score Model and Concept Position were evaluated by the service
provider groups who engaged in development services. The results of this study showed that 7 items in the
total of 12 items reached a consensus of viewpaint on value between service receiver and service provider,
which the attributes of the service model are based on user environment. Whereas the other 5 items
showed the divergent viewpoint on value which induded the attributes of U-healthcare service model.

Keywords Seep Apnea U-Hedlth Care, Service Design, Concept Value, Stisfaction Attributes Sore
Mockl
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