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Perception about Makeup Influence on Man’s Makeup
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This study investigated differences in perception by 240 males in their teens, 20s, 30s, and
40s residing in Seoul, Incheon, and Gwangju about seven items for male makeup, and analyzed makeup
items preferred by men, perception about male makeup users, and relationship between success and
appearance, thereby providing basic materials to activate the beauty market for males and developing goods
for male users. The result was that most males thought the influence of their appearance on their social
success was great and in particular, 23.3% of respondents thought that their appearance affected their
success by 50% or higher percentage. The items most preferred by the respondents were concealers, color
lotions, and BB creams; 60.8% considered them positive. This showed that basic color cosmetics had
already been established as one of the essential goods for men. In contrast, the respondents had slightly
negative perception about items like mascaras, eyeliners, and eyeshadows. Overall, those who were young,
unmarried, and city dwellers had positive perception about such cosmetics by and large. The above data
will be able to be used to develop various makeup goods for male consumers oriented toward success and
implement diverse marketing strategies, thereby activating the beauty market for males.
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(Table 1) Awareness of the Men Using Concealers,
Color Lotions and BB Creams
Relativ
Relativ Very
Very Moder| ely X
Category ) ely .|Negati
Positive Positive ate |Negati ve (o)
ve
, 28 24 6
10s 67 | 400 |25 | 09 | 10
, 22 20 14 4
a2 |een| || 40 | en | B
. 14 18 22 6
%0 @33 | @00 | @7 | (100 | %0 | 1000
, 16 10 24 6
40 4671 o67) | (162 | @00) | (100)
el [0 [0 [ w [ o
school (34.1) | (31.8) | (6.8) | (159 | (11.4)
Attending 24 24 10 0(0) 6
Highest| university |(37.5) | (37.5) | (156) | " | (9.4) | 56513
Education|  Graduated 6 22 24 14 00 ok
Level |from university | (9.1) | (33.3) | (36.4) | (21.2) | ~ | (.000)
Higher than
lattending/gradua| 8 4 8 2 00
ted graduate |(36.4) | (18.2) | (36.4) | (9.1) ’
school
Middle/high 22 18 2 000 4
school student | (47.8) | (39.1) | (4.3) ' 87
University 26 24 10 000 6
student (39.4) | (36.4) | (152) | ™ 9.1)
Professional 6 14 6 18 4 83,890
Occupati| _engineer | (12.5) | (29.2) | (12.5) | (37.5) | 83 |~ "
on 4 4 8 4
Educator | 0) | (200) | 400) | e00) | OO | 1000
Sales service 4 8 8 2 2
worker (16.7) | (33.3) | (33.3) | (83) | (8.3)
) 6 10 14 6
Office worker | y67) | (o7g) | (a89) | (167 | X0
oo 2] 18] 6
. Under 10% | (179) | (17.9) | 1.4 | @2.1) | (10.7)
nfluence
| 18] 26 | 18] 6
pomal T 65| 82| @59 | 8 | 40| 7004
12 32 12 4 0
nce on 30-50% (.000)
Success (2;)50) (51363) (20.0) (6é7) (](()))
Over 50% | 500) | (179) 8197 (3g) | (17.9
Total 68 78 48 30 16
(28.3) | (32.5) | (20.0) | (12.5) | (6.7)
M*p<.001
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(Table 2) Awareness of the Men Using eyebrow etiquette

Relativ Relativ Vel
Category Ver_y ely Moder| ely .NegZH X
Positive Posiiive ate |Negati ve ()
ve
s | D[22 a2
(500) | 367) | 67) | 33) | 33)
, 20 | 2 | 10| 4 | 4
e |2 @3] @7 167 67) | 67) |47
’ s | 20| 2101 8 2 (000
(33 | 633 | (167) | (133) | 33) |
10 4 | 6 | 16 2] 12
©67) | (100)| 36.7) | (367) | 20.0)
M'ggfég“gh 2|18 4] 2|0
o | @78)| @ | ©7) | 43) | (0
University | 28 22 8 2 6
student | (42.4) | (33.3) | (12.1) | (3.0) | (9.1)
Professional| 4 8 4 2 10
| engineer | 83) | (167) | 83) | 45.8) | (20.8) 298
QOccupation ok
Educator 0 10 6 4 0 (.000)
(0 | (50.0) | 300) | (200)| (0) |
S ool ool
e | 83 |(500|(383| (0 | (83
Office | 0 | 18 | 10 | 6 | 2
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T4 16 4 | 2] 10
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