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Abstract

Purpose — Previous studies have not paid attention to pride type and effort type when consumers feel pride. In the present
paper, the pride was divided into the two types such as hubristic pride and authentic pride. The causes attributed to achieve
the goals when consumers achieved their personal goals, which could induce their pride were divided into trait, special
effort, and universal effort, gratitude. This research attempted to investigate the mediation role of self-reward deservingness
in finding the differences of inclination to indulgent consumption among the traits or special effort, the universal effort, and
other's help.

Research design, data, and methodology — In the empirical study, 'general flour food restaurants, Kimbabchunkuk, Edya, etc.'
and 'VIPS, Outback, Starbucks, etc.' were taken as the two groups of subjects as empirical brand goods since they
presented good contrast with each other. The single-factor design between subjects was adopted in this study by classifying
the causes attributable to achieving the pre-goals of consumers into 4 categories: one attributable to trait; one attributable to
special effort; one attributable to universal effort; one attributable to other's help.

Results — The outcomes from the empirical analysis are as followings. First, the consumers who attributed to trait or special
effort for achieving their personal goals in advance turned out to show stronger inclination toward direct indulgent
consumption than those who attributed to universal effort or other's help for achieving the goals, without regard to
self-reward deservingness. Second, those consumers who attributed to special effort for achieving their personal goals in
advance revealed stronger inclination toward indulgent consumption with mediation of self-reward deservingness than those
who attributed to trait or universal effort. And those who attributed to special effort or trait for achieving the goals revealed
stronger inclination toward the consumption with the mediation of the deservingness than those who attributed to other's
help.

Conclusions — The present study is contributing to the progress of theories concerning hubris pride, authentic pride, and
indulgent consumption. Marketing managers should endeavor to find pride type consumers felt according the causes
attributed to for achieving important goals in advance, and make an efforts to develop messages that could appeal to the
pride type.
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2|0 X2 SHe| dHo| RHilel XpEH(traits)S THRIAIA
LIAX|= 0tM(hubristic) XF2Almb KpAlO| - (efforts)2
OIA|7{ AK|= TI™M(authentic) XAtEAOZE FEL|0{(Tracy
& Robins, 2007), @0tM X}2AD} ™M X2AE M2 .}
£ Z7o7| W0 sl AH|MEAZH|O| M2 CIEA g

= 7|ES XZ2Ao| a5t A4s, RFAel S
M X30] AH|Xte| W0
GE0| =FE 51, X249 A7|= s U(self-efficacy)nt
HM(Passyn & Sujan, 2012), OJ2fo] XS L3t 57|
A&k(Louro, Pieters, & Zeelenberg, 2005), Et=X M
st 28X Agh(Wilcox, Kramer, & Sen, 2011) 5&
EFMSIACE. 12|10 McFerran, Aquino, & Tracy(2014)2 X}2
Agse Est0] HMa|(uxury) BMES| FYo| hE R
g X2l 3EHE 2IE ASSHYUX|T, 2Pk XF4lel =
HASO| HTSHACE

2|11 McFerran et al.(2014)2] HF0A TIHME RF4A9|
S8Y Ut ATEIUX|E o] FA FoGHK| XA
Cf. =&o| HHE I Foiot 0| EfQId}; H|mSto] KHAIBE
O] Jefst =¥E & &= UCts =HO| E/d(specialness) H
SO XtOI7F & = JAO{A(Huang, Dong, & Mukhopadhyay,
2014), Bxo| 430 HOIN7|E =20 RHS St}
wHuniversality) =202 TE3[0] A x24lo| IHH
=S HED B} ATk SHO| 0| ALUAT|E RHAlRt
of S4i2ie XpAIDte| XIOIS BIIBICID 2 & YUK Ef
O 23t l2S B 4 YCkD ME|s HEY =L X}
Agto] XIOIS BHBICID = 4 97| HR0|, SHLHoN
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AH|XE BE XOIE EAHZIECE ARBSI0 XpLlo| FH
stAd HSE O|slst 1 (Rogers, Kuiper, & Kirker, 1977), &
HEHMZS E-dat xpilo| XIOIE 2TX|0] EHEXEL| M
EHOjEE ZANSICHWeiss & Johar, 2013). E2HCEX|Z0| MEH
OflA O XtOF7} ZHAE|=Lto| M2} MEHE|= HEMEXEO|
SetE 4= ok mEkA JHeIEQl dEo| Helkl= XIotE X}
AN Xofet -Edt= XIOE FEotil, E Edte= XIOtE
Sxd Xolet HEEHLEH Kotz F2510], AHE, Sk,
Jde|n HEEEEHo| BHENM AFHE Lile 2HIXe| ds
2 EME Hert ok

oHH OFAEE2 AH|Xte| X}Z(deservingness)’iEE &&
5l 2SS U= MES a3tk oE 2 s, ¢
g, 2lH. ES UE AlZtE, S 201 L TP (7|otAt
SKH K9), “ofH o FFo A THE2(ERE), ‘ST
st Gl MLt (FCHZ7LE), "You deserve a break today"
(McDonald's), “Because you're worth it"(L'Oreal) §2| €2
o= HMES ZoCh AMMel SR MF 0| Helkls XA &
8 S0 F240| B AH|(indulgence)oi| & Feks O|&N?

BeAH|= CHE AH|QF H|mSto] Xp4lof CHet HCHe| 4A
0| &st1 E7|= A0| AXE|= AH|0|7| UjE0|(Cavanaugh,
2014), LMM=ojM EERD IFHO|L Z40| XL
AH|O] HEshjustification)?t ZRSICHLevav & McGraw,
2009; Okada, 2005). [M2tA AH|XFQ| Kt7| & Af(self-reward) Xt
Aol X|A4FE2 EHHAH|0| 5% dgg & £+ ULk 1
O XtEAo| EtLAH|Z U0 25t 7|Z=HFH(Wilcox, Kramer, &

Sen, 2011)0M EH2H|Q| FEoto| R A7|=2AXH0|
FO|E X XAUCE 20hd Xt=HoM RHilel A=t TEY
AadoA Esot c3nt BHA Lo HYAH 200 £
HAHA0| D7t S Sh=7tof| Chet At7F Eadit.

kM Of gts, RM, 2H[XPF 7HeIXel =59 2dF
2o e o, SHEI HAATIE Rels AE, E
Hif EEHLHOo=Z FEOI0 A=sde RIS O|EHez H
MotCh =M, N SHo - YRS W, SHY
8o AHE E= SekEE FAMTIE AP EEHLEHS
HeAZl= 2B 20 BEHMES © dHsk=7E Bt
Ch. AW, AFHel SHEE0| ApAlef A2 E= S5kds 1
IA7|= B[R BEHEHEE FIQAAT[E 28X 2OF A
of CHEt BEdXAS =4 XASH=7tE Aoty SR, AR
o SHFE0 EHLHS QAT 2BIXtb Rpe] AHE
Ee S8 e UM 28R ZHo] BYas| gl Xt
ofoll X7|EHAAO| Oi7fde S =7t ATt

2 M#ATO| HEQ} ATl MY
21. 34l Y

Tracy and Robins(2004, 2007)= X}F2AlS M (global)}
TH-d(local)Q| XIS AMESIY EHY Xgdat IEE X3
Yoz PESISICE 28HY XFFAS Xforo] Aol XU
Z0Ho| =FES FAS W =ATICE TEE XSH2 Atore

FHEE BE 50, 3 C7H 23 Ey|6tn 7|20

H3Z oM XSHOR GINS WIstn st UE
ZMHo| XJ-E 510 AKX Z™HO|CHWiliams & Desteno,
2008).

Huang et al.(2014)2, 20td XIFH0AM S&o| Edo &
grE ol XHEA Xtoprt #olz]7| WEo, @THd AFA2 KA
o E54E M=stn FHONZH = Jes HES HEHSHH &
= EASIXEE TEE XSH0A AR 22 Xtio|
=EM0| &2 O[X|X| Zot= A2 BMSHC]

L} FHEQI HEo| EOA XIS MY = JEs
HE S HHros PRSHH, SN XHIQ|
SE42 = 4 0N =32 S4wHI mHHoE
=610 TIEY AEAol AHMEENE FIE EeIt Uk
AH|XIO] EHE XALYES| OFHE Ol EM(characteristics)
oA REEICHD mEEE = A0, 20 XZA0A XHEO|
RESHE S5 AMHHSS s & = U WMEEM XHIQ|
A7|15HEE0 X2HE T TN f=0f AClD QLHME
L2ot= HEE 7|ECE ABSI0, tH7|A |20 AC|a X}
Aoto| QM-S WSSte St It 52 AR
QILAO| QT E|X| 41 CHE AIME oM Yot 58S
2 = e HEEHCEoE 3o RS TR0, X9
ME QMZEHOAM S0l ot AtFal EHEHL-HO|
FEot X34 7ol Xo|E Aldg Eart UL
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O|AMZ+M 0|1 (Beer & Keltner, 2004; Tracy & Robins, 2004),
X3uel TY 0 2Fbd ZH2 HaEA 7 Aol gitt
(Tracy & Robins, 2007). 12|11 <Table 1>84% <20bd Xta
doll= AT M JHg0] =etk|o] 2FHd XS HE L=
AH|XIOA X7|E=FH S| M|(narcissistic  self-aggrandizement),
50| o7|Hel &#30| RN, IEY Aa3ddl=s &
ot S| 240 tiet &AiF0 W=Eof TEY A=y

= Sle 2HIXOA FIXEH0|IH TARIHY 250 &
L ZICKTracy, Cheng, Martens, & Robins, 2011).

<Table 1> Differences of focus and behavior between pride types

Pride type Focus Behavior
hubristic traits selfish, aggrandizing
authentic efforts communal, achievement-oriented

a3 Mo Fojot =39l o0l ROjg =H0| Xt
AlOto| gk 4= QICH= E4=(specialness) At1(Huang et al.,

lel:l'—T'— A ZtSH 4&_5 %[f.

Eqot 2 olstn L-2is =
S50[2kn Mot =0|D, EfRlT ANS| olE X
2 DE 4 ICkn MSE BEEY Loz 2 4 ot
ExfSh 20| AADIO| SEMoZ M2AR|H, XHADIY S5
S APHO| TASlEl AH|TIOH QAR WSS T 4 At wat
N S0fgh mo| S44 sjMut BHA ofy o] YuEs
AH|TfO| BS N2 CH2 4 Uck

Z93% eixo] 0N QBHY FNS 71 2[Rt X}
of ROl AXS £ ADE S0 AANQl XHof K
0 JHOIE XfOZRR|O) ChEt BASEO| OIS &2 4 3
A%t XPIEHE SiM, 07Nl BES o+ Yrt. et
RRAlO| B0 RRAO| RS HOINT|E AHIRHE EYA
ES of MuE 4 ol

Rl U 1 e

JE|D A AZUE Sl AR 20| o3t 2
42 SAIl0] B0l AHS 1 MHXYH 2SS ¥

CHTracy et al., 2011). O30 7|&9| 3= £zt LHES
S4wdn BEL2os TES0 EHAH B HIo
FOSHA| ZIUCE JHRIMel SRS st R0, Eel: =
Hg ST SUN YN YT 4 AUCkD WAGE =EE
ol 2o XABIO| o 4 Qe SE3 Loz £ 4 gin
CHE AR FOlE &= U ok Loz ZIFE|0f By
H 230 FoIE FX| 2 A0tk AU TEYE A3HE
il 2HAF datgdel elo] Rpigtel E4oh Lo
QUCKD W2t Z20| 1 S4w2ig xpAte] SHoz A
230 Pty A3ds =2 2N XS Eoiste
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<7td 1> AH|IXPZE 2Nl SHEY RO HMES O,
SHEER0ez ol XHE EE Efk¥s
FYAAIZ|= 2HRE BEHEHEE FAATI= &
HIRLECH B4 MES O dEg Ao

<7kd 11> 2H|XPE 7N SHEY ZEO| FMS

1, 2MEQQloz XAlol KRS FOIA|
7l AH[Ate EHLEHZ FQAAF|= 2H|
At ECt BEXES O MEig Z40|Ck
<IHd 1-2> AH[XP7E JHQIEOl SREY HEO| S
I, 2MLMQ00z XAl Exrzg
QIAIZ|= AH[XE BEHEEZHZ FQAZ|E
AH|XHECH BYMES O e 0|0
2.3. A3 0l ApAIO CHet EAAH
2 3=, XtZ(deservingness)d| CHet New Oxford
American Dictionary(2010)2| Ho|, & Atzl0| EESHA FF
(treat)= S 7HX|7F QU=Lpof| CHor EEHO|ICH= Folo 2A
SHo, A7|EEXIAS AH|XOA ROl EESHA IEEQ
FSEU)=Z LS 7HK7H ot EHe 2 Yolsirh XHAQ|
dolojM =%t JfE2 ti7KF )0l Ao et J|ES
T=, EFOIO| Z|(crimes)0|| CHs X EH<=2|(Feather, 1999), A&
o XM/ =ZCKCallan, Sutton, & Dovale, 2010; Van Dijk et
al., 2005) &, Efelel ™A Zuto| Chst £HA CHI7HFZ)
o ZFOIN == EQlunt pHHE HE=2(FF)el HHL2
SRt 2|0 ZEE Jatof CHet BaXpAo] atet o
OfME E}RIO] &%, SgH(Feather, 2008), At|=EX|=Z2 1M
(Appelbaum, 2001) &, EfRlat 2HAEl Xp2Zof 2tst Aot F
2 ¥E|QICt ™M 7[EAF0IA XpAe| datet X7 H
Xt kol Ao 25t GI7eb Xpblo| ket BHHAH| ZHo|
ZtA 0| 2ot Site Of SHSICE JHRIXQl HubEEoM o
S0 FQlkl= R0 ME XpAlof CHot EoXAe| metit
ErelAH|Z M0 et 7|EL| A= ROtET| OfFELE & d+
= Jielo| Rrilol IFA Hatg HHSHA of AQlel Lo
kA A2\ EARA9| X|Zh4=F0| HatX|n EEAH|of dgt
O HEX|=7IE g7ttt Rl AHE, FOofot 3ol E
d 9 BEHY S0AM FA0| JHRIH HEo| FEo| 7|oUCt
I ECRSEE Lo mEt XY | EMAE S XHEEeE 24, B
HAH|o dgo| FatEE SITet)
ot XFHE Lile AHXH SHQ| HFIE TRl
of OFEAQl At Z[QIMCHD =77|7] 20 EfRlat FEK|
£ NI XIOLE X|26ta, Xtofe| AT Ee g s7(0| £
Sl =S F=TSICHHeine & Lehman, 1995, 1997). 2}
=Ho| ol 7HeILfFel eFEE Rl XHEE HeAZ e &
A ApAlO] XtOtE YBSHL SetAl7l= aHIE & 5= U
A7 EMREE A X24g = UAch 2|0 R0
Fojot L=of CHst AH|Xte| o|O|X|ZfojA, XHiIEtO| 2{ot
LEE g 5 Urjn Mzste 3 23T SHQl fIX]
(locus of control)7} X}7| X}AIO|ZD XpAIEES| EHEO|D EE
ot HEXNESHS X|25HA 10, RHAlo| HaE 2E X0
ULt Hzkgh 5= QUCE
O3 R0 Fofst 20| EfRle g 5= QU
HOl LHo= X|ZLl= ZR0], XHAo| s =9
O| HluA go|ste] Atrlatel Eqot SHAQI M0
H

rr &= > motr

-1 o — 1= o
SIQUCtD EZE|7| HCtes PN oz MR, &
Hojl it 2de #s AAS =2 XASHA| g2 AO|Ch

et AHXPE Zielgel SX4o| Fggeo HMsS O,
SHEYe ooz el XME L SFLEHE 7oA
= AHRReE AHile| HELEHS FQAAT[E 2H[KL 2| A
HERA| X|A4eE2 X0|7F /US AO|C.
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<7t 2> 2H|XPF N FHO| SFEEE YRS M,
SNEYo Qoloz XHAO| At Ee S
= TIeAZIE &H[RE AR HHLEEHE 70
AZ|l= A 2O AV RYRES =4 K42
Z0|LC}.

<7t 2-1> AH|XPE 2N SHEY = FHS
o, 2MYHQoloz XjAQ| XEES FQIA|
7le 2HRE EEEZHE F2ATIE 2H|
AECE 7| 2ERAS w4 K2be Ao|Ch
<7td 2-2> 2H|XPZE MO SHEY FEO| FHS
M, SHYHQQICZ ROl S =S
HAZ = 2HAHE BEHEHS FYUAT|I=
SHIRECH AT7IEYAAS A4 AAE A

O|LCt.

24. K7\ ARFHT} S Ak A

EfeAH[= CHE AH|Q H|WSHO] AH|O|AM XHalof CHot
oje] dAo| Zstn ZEUE F=76l= AH|0|CKCavanaugh,
2014). EIYAH|O|M FrEl= RO CiEE "Chgol o8y, £
HXt= & O £2 X7t AFEE IR, 2EdE, 188
Eo| MZF0l, ngAte B, Edot 289| F&, EF
Ofo|A32 S8 &2 HIE&S AE5t AH|
Z oI0|M Of2f3t EILE Metmt AH|k,
SiAl7|2{ & j(Hirt & McMrea, 2000), tE=
[lf(Cavanaugh et al., 2011), =TI 4= QIC}
O, 2 97 XBAON EHUAHNSS X7 RAXHS
Y EECRVECTC TN

AH|[XfO| OAIAFE Efol mi Xp7| XHAlO| ofs) B
= AOM AH|ZH= QAMEEL| 2AHE MAlSt Fewte E
27 JUCKShafir, Simonson, & Tversky, 1993). £5| &t
MERS QAAXOl M=oz EERst 1EH0|L ZH0| =
etel Foido] ZAE|7| W0 AHile| A™E HYsHof =
EtQl L= Xp7| XA HEot EadithLevay & McGraw,
2009; Okada, 2005). EfEAH|MEHQAM HEY27t O{&ECID =
THR|H B AH|MERO| O|X|7} 95l 4= QUCE.
SRS oigt FERE Ao g 24X 0AM
S 4= = AMZH(Mick & Faure, 1998), EH=IAH|O|Al KpAL
| CHet ®Cie| FEa= A0 SHoHA 3EH2 HUE
FS IHK|7F QUCED M25He A7|EAXA0IM BE 4= QU
‘d3e| AeE Rrilel £l XHE Ees S 12
MNZSEE ZRAE| Z5U4E L7 =0 Xpilo| Edst 33
X HOHE 22 XtHo| AUCkn EErsr o= QU, ojzfsh X7
HAHE HHYAHE "k 4= UL d3e| elo] xtAlof
A AT AHAO| TS B&XIAS X[2f5tH EHAHlE FY
ot = ACE mMEEM d32| |elE RHle| Al XHE =
= AtAITto] & o= QUCtD MZIste S =Hol| HelAl7|le &
HZts X7 |E4XAS 0702 B aH|Q| Hefo| #E ZO|Ck

O3 &L 25 LH51H 242 s 2dg = Ut
1 W2etE AH[RRE 32| AQI0| eFEX o= XpAO)| A B
o

11’
=

I

0
o

sa | 0
Mrugre N

o
=

a

A
o

ntc <

o
QLI BHERSHR| 248 ZO|Ct 43| ALl Aol Hust
(0] FOIE|B, XHAIO| SOf3 20| S Bt CH2 A
YT O TS @ 4 QUCHs 3ol YHHOl HEmY
SES X2 HOIC TRty BEN w0 o ¥32 Xt

A0 Cioh 2EAAO| Gittd THESHe] BHYAHIE s

& QICh & Aol 430 2EHY 30| F{lkl= 2H[XHOf
A R7|2EAHO| Bl getof| oiziges x| R
Z0|Ct. m2kM CRZol 7hedE 78Rttt
<7td 3> 2H|XPF JROINOl SHEY FEHO| YRS O,
SHZER02z ol IHE Ee S5k¥S
HAAZ|= 2HRIRE BEHEEHE HAAT = &
HIXE Zhe| B AH|geke| Kfo[of| Xt7|EYRHH
E0| o7igeE & Aolct.
<7td 31> 2H|XPZF JRQINQl SNEY FE TS
o, =MEgaelez Aol XHEE FYAl
7l ARt HELEEHS FUAT|= 2H|
Ap ztol gad|geko| Xtojof Xt7| =R}
ASEO| D7fES & Ao|ct
<7td 32> 2H|APF JHQIHQl EHEY FEo IS
o, SHYEQ0ez Aol 4 L3I
HUAZ|E 2HAtet HEEHS FYUAT7|=
AH[RE 2RO BHAH|GEel Xtojof Xt7|2
HAASF0| o7 S g Aok

2EE 7MES2 <Figure 1>2 AFLEHOZ QOFEICL

causes of
achieving goal

traits or special efforts
_versus
universal efforts

self-reward
deservingness

indulgence

BHAHIOA U dE2l xtolof| ofpt ==mukconfound
effect) & M 75t7| 2[5t0] U7t SEH22 LIUHM A
82 i, HMEQ SsIt 7HH0| EHEEHZ K07} UO0IM
HHAHE 28 + U= MES HBUHIHE2Z dEsH
Of oiC}. et 47t LM SSHLZ AF83l= H|
= OH|=ALE olo] HUEH7t SEH2Z MEdts §=E §
MBS, HEFCQ| S5t 7tH0| ERMER-Z Xj0|7F A=7tE
Aot HBHLSHZFLZ HESIACHOIEIZ=A F20A REA|
ol 2%e). d2|1 mgAks A AE M ShE ol ot
AgeHE nFS +4%ts ol ZEHez AL &
2 APEel SHEG0 M7= M RHE, S+,
HELC-HHZ 34| FCeR LHE0l Y0l FEH 7F M
(single-factor between subjects design)Z TIEHSIRALCE.

3.2. #grgel 58

321. 242 2YYUE OMEQS 7|9nt 7| 2 2zt
Al @)
-1 = o
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7|E5H SIS EAMOIM SMEHA 7). J2[1 ‘FHS
2o ot 2% QS S MESIMRel REEYS
HMAlBtD ChZo A4 SES XIAIOHZf 7|ElO| SEE ot
B0 ()0l PHH2=z [felS 7IEstA Stk @ Lot
ARAME(EH, Xs, &8 8) @ LTo| QL5 Foig 5

% CIE AEe =oleh] ojgicta W*Ew L+D+°| S5t
w3 @ Lpmot ofLig) & % Qe
Lo| Yursiol w2 @ 7|}

322 EXZ ZEIUE OHMEQS 7w
=
b }

E :ILO;15’ ‘:‘_}‘AlE’ ‘EOI
oict, 7=0j2 azich
of ALgSHCL O] g7

O[#IE0| 7|2t 7|Z01A B0l
HEO Cfoto] THNE(=TY 1
= 70| ozl Haisn BuEd
oM 7|94t JlzolH Bojzol Z¥e Bol=o| W HE
Zlol aERaE A6 Fletot Aasle Holch

>.

3.2.3. _Q_D._I'ki X|-:|- K= iUIE 7(045

o
ﬂJI

Qe XFAME L= HEE Ashton-James and Tracy
(2012)9] M= E 0|238}0] 1 OMIEE [HE2|H, ‘L= L=
X| CHet 2= Q= S2Xt2 AZHEICHconceited), ‘9 o|H1|eo1|
M Lf RtAO| CHERSHA =IHZICKarrogant),' ‘O] 39| "*'Oﬂ

L7t eSS w7ICHegotistical) ‘0|21 H&mL L7t &

ALt HHXIEHpompOUS),' ‘Lie CHE AREESOIA Lr°|
s(E#H)E 2E0F10 HCKsmug), ‘Li= FE1 XHEO| Ct2
nl '—JHXIEr(snobbush)' L= L RRAIS KI2ESHHA ALY
2 CHstuck-up)y 2| 22 78 M2 FF3ICL

A

324, SHYH0| XIUS VUAZIE e

SEYFO| LS NI HEO| FHS AH[RI| X}
Tofl £%2 £0 U7t O OIMECIN SXS St A2 g
T Lo 4k AFEo| Z|QISIICtD 2Lt 28| S
Tast CiYst Lio] HO| ZEO0K Y9UCkn =Lt 2o
0| TR LIBto| S48 BHo| 20T AHo| A8
Cho 2opol 374 28l cisto] 78 ME2 ZFICE

325 ™M X2AS Lie ME

Ashton-James and Tracy(2012)°| HTE 0|823}0] TIHM
HaME Lile HEE, O OMEES ME2[H, ‘L7t 2|
M 2X0| =hdg|QUCHaccomplished) =7ICt' ‘L7 2|
AN BXMS M5l CHachieving) “7ICH ‘AHREAIS w7ICt
(confident),’ ‘L{7} =2shAl SX0| SF|Q{CHfulfiled) =7
Ch' ‘LtQ| &2 AYAH0|QUCHproductive) L =7ZICH" ‘Lt RpAl
0| 7FX|7} 28 7ICHhaving self-worth),' ‘L§7} = 2St O]
O|HIEE DjQ MIEO|Q{CKsuccessful) =7ICro| 282 7
M HTZ SHSICL

3.26. SEAF0| S4-20| J|OfMCID W2 HE
(e}
=

Cole(2003)8 9= d(work hard)S j"—‘?‘—Oﬂ
0:|°P Al 223 g23oz 2YSIALE SHIF O E+
o] 7|0% Eh d2ots == FOloh Azt & 229t

20| M LiZte = F1 ‘U= 0] O|HE

0F M
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BE
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I'E

OlM =X& Zd5t7| @lei EtRlar CHE LITHe| QLMo =
AISHUCE 2D} BHAE Lo
Ue 5 SHRULE' 0] O[HIEON FE9f
teto] At = Q= Az 2E0|M HIR AT

I &S ARBSI0 TH M2 ZFoio)

327. SHMF0| BH=2{0 7|0 Y2t Y

S™MME0| EEL20| 7|0jgictn Mzisle A
AZEEXRIQ} Z|2ot BEiEl SHES CIE2 AlZIE &

— =202
A0 =F& F4 ‘L O] OMIENM =¥ =Y 5
CHE AR E & & A= YH22 UHE fAst Azt FXt
SHILE ‘=Y BIot0o] CHE AR & & Qs EHo 2
32 FE o [HMEOM CHE AR EAFE = U
F U= FFS WH 5ol FH0| 2YEY
3N 2gs 01830 7H He= FFECh
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& otk
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7t

of
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AL
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b2k
=AY
St

=
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o§r
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= Azt 4
Cin Aztsic

3.2.8. XA}7|HAK}Zo| &N

A2 MZ2 CHE AREKLIRF EFRNel ME CHE gait
e Foaist = 7| R EHAEZ YA ZEEE 3
ot 328 & 27t ACKAppelbaum, 2001; Cavanaugh,
2014). 2}M Cavanaugh(2014)2| Z1Q} ZHEHE M- 0f A
0 Ol OMIEE ABStL LHFBHE FHRILE FASH
o, 'BHZ 243t 0| OHIENM TSt TWUE LS XHS
o= 73'5 L7277} ?(deservel), ‘BXS EHESH Of O|H1IE01|A-|
‘HWE EMO HLO x|.7:lo O-II_ IﬁE |_77|[_|7}|-'7(desen/32)
=2HZ Yoot 0| OIHi'EOHM Hepzt HE MU E 2HE X4
= 01'— e SALI(deserved) 2| 2ot 77.%1’35(1 7.‘101 W,
Ag X B}, 7=04< BO| XtHE =7IChE HESHL

=2 — =2 —

d
o

a

329. EIHHZO| MeHnt gl

.
00t

o)

EYS
-1 O
Laran(2010)2f Cavanaugh(2014)2| H|EZMEH A|LI2| 7|8
ZQ5tof ‘Fole &80 JtM £ Rl MB(ESUYH
2 dEE HF)EMES U ks M7t2o|n FH|
B=9) 71Z40| EHEol HUE SojH of =
A ZOI7LS MZBILICL SIS 9Istol Of BCS
eum?el RERYE ARSI, Cha2ol MES= BME

I
M AlSHEE.

=)
o
[

I1J

=
=
EH
=

m|ru r_t (M X o mjo

(A) M7tA0IH ZHHQl EHME(ZTUYMS2Z IEE
2HE KAl

(B) 17tA0IH EHHQl HHME(ZTHYMZ2Z IZE
BE HAl

EH
=N

TEASS A% B SOIM HES S0) EruaH|y
2 ASHB B0 O 242 of Ml

4
= Hgeitt Je2(1
5

=

D NBLIPO| 20| THEZ(1=A HUCSS MEi(H|)
7=B HUCES MEyAH)R SEICL 12| st Baof

o Mej(aH|)sle maCE?0 MBS THMER ZMIICH
A} B B0 O Meh(aH)sin Y2 oMol SEEFK|
M A0 ME(AH)SHE BHEo| SEEEA|Z K20l &

HAH|MEEO| =X K|, = indulge1(indulge2)2 O|&3StCt.
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3.3. MRZAPEA}

3.3.1. XA =AM HE-K

Ashton-James and Tracy(2012)2} Tracy and Robins(2007)
o G+ Fnsto mEX7L 2t XFME2 LIEE, A
W, A9 et X, Xl &2 7|&ct M, Etnt &}
A, X 80 28 sa%t 2XHS SMUE OHEE 7|95}
of 7|=otoh MW, 7|=3t OJHMENN =XEH0| 7|ofst &
a3t 22l Ma%ith Ui, 50| =7RI7IE MaEsith 1
2|1 SXEE0 525t oS ‘FAEe FF oM dHB
Hptal AZO|AM SR MERSEA Stof ‘OLIRte| DRAHE(s
H, X5, 4" 5)o SED DALt 27/ oaiEdE A

L ot SHYH0| LS HAPIE HES SHCE 1}
JSARIHS BHST HHAHMET SUANSS B
ofn QREAWSE SHBIC

OEAS0l S0 HUAA TEY A=sds =70
St7| I8, WM, CHE AEECH FOH QLY Ap7[ 8o
ERol SHEE S5 7IETth =M, AT Efet QI
o SHEez Sa%t 245 YU OMES 7|45tH 7|
SOt AW, 7|=% O[MIEA SHEY0| S5t A8
H 20 Mzolith UM, 150 g5t RAS H=EHE
MEgttt

Jd2fd A FF20|A St MEISHA 5o ‘@LtTho

o

OILfSET E0fE 4 UM CIE AR £0fe| ofictn 4
Zgle Lipto] S48 20| SEE THXIE Il ojrs
S BiCt. J|ESEOIN BOIT, Y XBHE LIl H
E9 BXYHO SHS NS HES SHACL X
JIBARIZAD SYAHINET SUAHINES SFoD A7

S7H4+2 Y

3.33. EHLE FATAHOAN HMEEK}

TEAIS0| BHE0| AN FFY ABHS L=
= AW, 25 ARS0| Yol oyt MEs SK
St HE S8 JlEBch S, HE ARSHE RHAO| ol
St EHSI0] BHS LHUH OMES 7|ofet0] J|&eit
AR, 7|53 OMENIN SHENY FQs] H8UH 2ol
2 Mgt YA, 150 1 OMEON 2XS TS A
=

JE|m 2R HR0IM SiLiB MElS sto] ‘GLpEot
OfLizt 7Lt Cf WMol Fofg & Yl Lpo| Askxel ke
2o SESH IRAIEH 47D olupsict. 7]
D, WY BN SIls HE, AILARAD He AL
I} EuAE|gES FYeD 18ln AREAHAE &
C}.

3.4, AEZAR} At24F

52 98t MEAAE OfH|ZAL AMEAF 123 B X
z ZMOIA Gt of 1034, 2030| B
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3Q
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=

M2 CNOR ZAfSO] MBS NES MFSINC YRtet
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FHE A=, HOXH 208 M0 &
H 0|8 EHEO| FS2ISHRACE

MEHZARE B M =HARES] SHEE A=
HOIOM X, S+ed, EHL-H)OZ Lw0f R0 M
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=g +4%ts o= iehd 2083 Aotz M
Sto] Zt o 53 HiX[5to] =X Hdotn HEHS
2 d2EXE 8otk

= ZAE O EaE 37 2AE 80t A
of ggstict d2ja 2zt [E
B2 HYESIY 5084 HEZAE TIAE A=,
2 A 220 SESE 28s 230l =
A 1508 gz Lt | o 2oyEd
2 5020AH LHrOiEhtn D[St EZAL 20
HY=ZSHRIC. 2t MEFE2 5072 AEX|(HA| 15072 2=
7t =l E[QEH, oatEgoAM 2RE EdEX= YUACE o
2tM 2 MTHER 5070 22X, & &g 15072 22Xt
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QLY = AZEAR B2 d8FeE’ ‘8| e
E' SOy 2HLHE FYUAZ! O|HMEE “LHIOIM &
‘TUHOZ XSS SOIRUC
SHO| Foloh x(0=927)8 AMEotl M =7 HE 7ty
olgt MT 7t K07} g8 SPSS 18.02] ANOVAZ =015
CHF(2,147)=1.274, p>.05). A}7|EAMXI2Z(0=.897), ELAH
eHa=767)2] ZFS=F0l| Chet 2| =(reliability) = A/ HSHRA
Foagln M =d FEHE2 A28 F=0t0 #H28Ee =
S (A E72(0=808), S 7(Ql(a=811), 2HL-HF(Ql
(0=717)0 CHEH ogts =oloty, shitEaote] 2t =79 ¢
ez ols FATlE BE7t THHEOM 420 27HE ¢
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(.825)0|10 SHAFEFASH 240| M=5.5986(M=4.5514) 0|0jAf FI7
YY) Mads Sils A2 MEE|UCH
J2|0 XA Es S| ARt HHEHL O 22l
SaH| 90| X0|S ANOVAR EMSHILE. B
2H| 90| A Ee S5l 72T (M=4.92)10 HHL
Ho| FAMEHM=2.80) ZHo| K07} UASE  HQASHALCE
(F(1,148)=14.847, P{01). &t APE Q S4i-2{o| QIR
1 2ELCHO| FQIEE 2ol AT|EARtAS XE polET
(M=4.6467), S5=c™ 2|2TTHM=5.3333) 0t HHLH 71T
CHM=4.4667) 7t0l| X}0|7} QLS0| AlBE|QICHF(2,147)=9.219,
PL01).

4.2. 7ol HAS

421. 7td 19| 45

<M 1>0| ABS 9ol EHHFZo| Metuizo| Xjo|H
0| x2-2A42 0|RIQIC £ EH POl FTH-)Tt XA
EE E4wd ISR COjK2lsto] SYMSE AL
St1, (AK7HZO|H ZFMEQl =S (Yer AN, g,
ocjo} 5)(0) J2/1 (B)n7tHO|N EHYEQl HAE(YA, of
S, AEMA S)1)E SHESE K2lsto, 2XAE 37
EMg S1QICL SAZTOl <Table 2>9F <Table 3>0fA x’=
25551(p< 0N LIEILLD, = CHE|FQART RE0|A 3|77
27F 1% Qol+&0M oloj7t Yl HeE EAMEQch <7Hd
1>0] 812|7}40| BT KEHE|0f <7Hd 1>2 K{EAE|C)

<Table 2> Selection frequency of each brand at each attribution

group

Ur:;/fi;tsal Trait ng?g:fl Results
(A) low price 29 13 6
economy brand (58%) (26%) (12%) X?=25.55
(B) high price 21 37 44 1, p<.01
indulgent brand (42%) (74%) (88%)

% of () means the selection ratio of each brand at each group

<Table 3> Results of logistic regression analyses

Contrasted groups B SE Wals P
trait vs. universal effort .684 216 10.070 .002
special vs. universal effort | 1.158 | .261 19.743 .000

422 74 29| HAE

<t 2>9| HZE M 7|2 4RHHS| ZHESE 7t
2 TLAHETSGIO A7 EMRAS| ZHKZ A AMSIICH 2HL
Hif XAHE FE E4e® OIRTH Z7Ho| X7 |HAMRIHS| HEF
X}0|2 SPSS 18.09] ANOVAZ HA&}Y=[, <Table 4>9}
Zo| XpE ol Tkt 2ELE S QIRICE ZHof| Xp7| 2 AKX O
Ko7t Qe AR EME|RUI(F(1,98)=784, P>.05), Ex
QI MTH} =HE2{QITICH ZHF(1,98)=15.773, P<.01)0f
A7 |EAREEO| K107} Qe HeZ BEME|QICt M2ty <Jt
A 2-1>0] 7|ZEg|n, <t 2-2>7} K{EHE|O], <7t 2>= £
HXMogz kjEeig|Qict.

85

<Table 4> Self-reward deservingness difference between groups

Group Mean of Self-reward
(N) deservingness(S.D)

trait(50) 4.6467 (1.0101)
universal effort(50) 4.4667 (1.0213)
special effort(50) 5.3333 (1.1566)

4.4667 (1.0213)

Results

F(1,98)=.784, P=.378

- F(1,98)=15.773, P=.000
universal effort(50)

423. 714 39| HZ

<7td 3>2 ASE7| T AMOS 18.02| BootstrapitHHo||
M BHEga 500, AR|T7H 95%2 AESIQIC, w7l
TN X s S8 FRIEEH)2E GOjN2(|SHICt

<Table 5>2| EAMZL0OjA E= Hfet 20|, Xpalgel HEt
of 2HCSEOIREE 7o ErLAH[MEEo| Ktolof CHsH X}7|
HAXAS nj7fdetE Mo, BES} 2| A2l Stotat Aot
o Atolof 00| =BtE|O] Of7fetE SHX| RoHe AR 24
C|JACE J2|0 S HFQAR T 2H L HAQIF T ZHo| &t
S AH|dEko| Xtolof CHE Ab7| 2Rtz ol o7l EA10) A,
BED 3| Aol shotdt A5t gf AtO[o| 00| IZBHE[X] Gt
AMOPIf S ot AoR 2AME0f, <IJHM 3>2 EEXo
E XHEiz| .

<Table 5> Results of mediation analyses

Contrasted Standgrdlzed Mediation
groups(N) Patht ype weight p type
(lower, upper)
. group type — .349
:;?J/te;/ssél indulgence orientation| (.018, .527) 015
effort dgersoeL:\eintyE:ss_; 089 |
(100) |, oness= 1 (-.032, .238) | -
indulgence orientation
. group type — 110
SEr?i(\:/l :Irs\;ls. indulgence orientation| (-.139, .283) 400
effort dg;::rri/i;y%eessi 185 006 u
(100) |, oness= 1 (055, .204) | -
indulgence orientation

4.3. =7HEN

Dlo] S48t w20| YCkD M F20| 1 S4wds
Xpplgte] Edoz2 Mtsto], 2t XFAE =71 AH|REN
B A7IE MOste SHESS ¥ 4 YTk 28K XigMg
L7l= AHXZL Efol LEEE Lol oPYEQl XtEE X|Zt
Sk, Xtoto| £t dsS F5ke AN E(Heine & Lehman,
1995, 1997), 2HY ASeE Ll AHRE XpADte] §
S B2 X|Ztelol, Xfotof £33 WES X & AUk

O3 3pAQ| it FAHE 30| X[ZE EE A=F
HE Ll 420 HEXLCt Yol MEdo| g2 O/H
T+ UASE YAlBICE A[-HOM 22 F2 dX0| 2 AlZts
oF SXISH 20| XZElE FLO THY XIS O =
A E=ICHTracy & Robins, 2007). 12|11 20| CHSE EAA
HIZAM 2 EHAH|OM SELES 4ot Z-eCHXu
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& Schwarz, 2009). 2 XtADO| E4ot L0 F FQot &
M2 SYAUCED WSts FL0|, AHITHE Lo ML S
Aol T28te LA Elof, Of O[4o] =24 SIzt XfOLFA
2SS ofx| g3 DjT0m B2 4+ Yt CiHeto] Fol
S AT(Wicox et al, 2011), O B2 =20 T3t BIRZAS
Son Dol =) Cfe SYN BMBSS X784 9

CHMay & Irmak, 2014).

O3t S4 20| S HABE I 430 ol
£ Etnh xPHo| Fulet 12 EMY 4 YLt 28K X134
Ol MM OFYXQl AN Kot
N, 20 XBHE SUls AR A
OOl UK WSS Fmtn ZAKSHE WSS A
& & Qlth $59 R0 Cf$ XOIFHBSAN A2AS

A5 Z2100|E MEstCHMukhopadhyay & Johar, 2007).
Ol2{3t 79| AT E AL RHEZ oAlg+E XIOIE &
5t0f, @Ptd XFME Zi|l= AHRPE dFEE 2Kt
A7|2EXAE =4 =X B = USS LAlst UCH
M2t FEE XS 2= AHAPE QEHd XgdE =
721 AH|X} HOF AP |EYXAE =24 X256t XPI|1E FHolis
£ BUYAHE O & 5+ UL 2 A7 FIEA2 5o T
HBE XBHE 2= AHRRE @PHE XtFAS =71 AH|X}
Ztoll X718 ToHste EEAH|MS0| X7\ EARHE0| 2fsh
Oi7HE|=7HE EFAMSHRACE

HO/X2IsHe RHEEHA-EH-1)0 S8 HARTHN)S Y
HIAIZ[Z, XHEHAYEM=5.08)10t S4== 7|1 THM=4.76)
o| EfAH|dTol Xto|7} USE EHMSIIICKHF=.264, P>.05).
2|11 Bootstraptio 2 FIMEME 50| LIEI:t <Table 6>
of EMZANMOM E= Hiet Z0|, XAl Tt S H Y
QITIEE 7to| BfdAH|dgol Xtolof CHot XHZAROl HED}
| HA =74 SHetaiah Aotz Ato|of 00| ZBtE|X| 9o |Q|
0| 1(Estimate=-.262, P<.01), &t ZtHZA=Z0o| BZ3| 3|14
I SiotgL Aotg AtO|Of 00| ZBtE|X| 9t [Fo|Xo|ct
(Estimate=.201, P<.01). M2} K7\ 2AKZ0| D70 HeksS
HlstH SRl AH[AIQ H[ S0 AFEF Q! AH|XLQ|
Y AaH[HE0| AKX, 0N gdas FstH AHEHQ
AH[X O S S0l AH[XIF AT EHRIE=EFS 0f7Y
2 ErEAH|MEE HQICHD BHAML|of, Xt7|2ARAR~FO|
Hopzfeto] Aot APzt 7HYE N 7k MAEHE
OS2 XAHATEN ELHPQAREL 7Ho| ErHAH|HE0|
Ato|7t giso| dYECk

—_

<Table 6> Mediation role of the deservingness in special effort vs.

trait group
Contrasted Standgrdlzed Mediation
Path type weight p
elet =) (lower, upper) type
] group type — -.262 007
special  |indulgence orientation| (-.502, -.079) |
effort vs. full
trait group type - 201
(100) deservingness— (066 404) .007
indulgence orientation| 7 °

B 20| 30| STl ApAO| A =L BE X}
Ao] e (agency) BFEOIN FREIKID, Efel0] FEHOI o

g2 5t0] 3EEQl JHQIA Hutrt AT AH[XH= O ERQI
OfH 10F2(gratitude)2 =72 %= ACHEmmons & McCullough,
2003). o|x{st 10OrZ ZFE XpAlof Cigt ERRlol FotA o
S0| BtPE =X ZPH(moral affect) @ 2(McCullough et al.,
2001), Xplof CHoE HAXIZO| 2fSL|of XS 2ot BHHA
H7b M3EX| @8 = A0 M ARAE =22 FH ¢
CHDeSteno, Bartlett, Baumenn, Williams, & Dickens, 2010).
m2tA AH|XE2F ZHQIE 0l SMEM FHO| Fes o, S5
dacloz Xpho| XA Es EFLHZ QNI AH|X
= ERIol =22 FQIAZ|= AH|AE BOH AP |EYXAS=FE
O] Dj7jiets stof BfHAH|EE0| R 4 ULt

FtE O EHEE I1FE 4%t a8y 5082 e
2 102 Z4-ar s dEXRAE Sl DXtE0| 58
o| 4o EII=2E FRIAF ERRI0 CHot UOt2S =7|A
stz s, AW, LERRDOA =85 Fe 715, T, &
S2 7l=%td, M, Erele] =20 o sa% 282 g4
UE OMEE 7|5t 7|=5tA StRUCt d2|a MW, 7|=
ot O|HMIEO|M =SHEH S5t 28t afls 7|=5tn
(ZEH0M EfRle] 3, Rro| FTX|R S0| 7|
2), YW, 1 Etele|l =35 ‘EtRI0| XpilE AStD K9
A2t FAP CERQIOl Lio| =Xt HE E2ESES WO
g Le| =X2 ERRIOl AZFEXIt Esez FHE'S 7H
M ZF5}10{(0=.838) YAHE ARSI 4 HOF 27IE ASSHY
CHM=5.1200, t=6.804, p<.01). Bartlett and DeSteno(2006)2|
HEE 0|8%10, =22 & ErQI0| Cist ‘1ot ZA ‘3
H(positive) S L7l EZE 78 HEE JFESID AH
RQCh A7 | 2R B AH[MERD BHYAH|EEE B
1 AFEAHSE FYSIUCE

R QIR T EFRIE S QIR 2| B AH|EdEol X}
0|0 CHSH AP7|EAXZel D7 2A S SIR=H, EES}
S| HAI==(.224)0| 0 95% Al=2|F7H.097, 407)2 2 AMOIHY
g2 otz ARE EME|UCL S| FHH ERIEZT
QIFEr Zko| BHHAH|MEo| Xtolof CHoh Xb7|E&FA2o| Of
et EMoME BED 2| A I$(.285)0|1, 95% AIZ|F7H
(139, .445)0f 00| =Ztz|X| Qo AMOPNALES St= AR
2 24|90

5. 170 9o U Eoloh AARY
51. gFo| Qof 8l E9|

Of A=, 2R SHEG HAAIZIE els AHile
=HY X, Ap7| AAUTO] Fojg £ ULt dA4EE S5
=&, Ap7| RO ofL2t el Roigh 4 QUCti A
= HHEHL-HOo2 FLESIQICE d2[i AR 4l
of YL YHE W, FHE LI o HUE X
= SFkEoz dA5i= AH|AeL HELCHOR Y25
2H[RE ZH0f B MIZHEQ| Xto, R7|EYAAS| X}O],
Jd2|n B g Xtojof st Xt7|=eAtAe| ojj
Adgs Mot thEel 2UE AU

HE, SHIAPZE 7RIl SHEY SR TS O, =5
Hdafez Ao AE Ee SHEEES F(AUAAMTIE 28]
e BEELEHS FCAT|E AHAL 2O BYASE O AE
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SOk S, AFYSHE)S HRINT|E AbIRE BHEE
i PR A e S s
O[7} BHRATHECH.

SR, ABIAPE pOINOl SRE Yool Eue o, 25

= = L R |
gga0ez Aol MHEFLH)E AT 2HRIRE
BHEHS UM B[R 7o EHaH[EE| Kolof

A2 EAXRAE=F0| O ets SFX| ZYUCHSIIUD f)-

SR, AH[XEZE JHQIMQl SR FHO| Y2 o, S5
2Hacloz X XHEE FeAF|E AHAIRL EFdEE
HeIAZ|= AH|Xte| EHHAH|METON XEFQI0] ELH
el Hob BEAHMEE| ™A dE 0K, ExLH
o] At ECp EAH|dE0 f7IE§XP—1¢-’F—°I et
72 3-8Ee 0"0*2 FALE

CHAM, SXMEHe0lo= EfQI9l &
A EHOE ARl R Ee ELdE
A7 | 2ARAFO| Df7fEEE 5to] E
ALt

= g7 ASEMOIM AR Felar HELHo| el 7t
Of Xt7|2&XtA2| =F0AM Xto[7t Gln, EE B AH|[EZ0
M RP7|2AKIZEO| 20| Dj7jSto| S0|H0|X| RYct @
ObM KF2AI0| LEE ZSQEXo| ThA, Aok 3jA| So| 743
o| xlxﬂx—log 01 X—io|—| o|7|x—io| gLEO E%? 2= 9)\[}_
*|20f| Tracy et al.(2011)2 280t xf—ggm 2= SM
o} AFEoz IHEZ EHMBIGCE 2|1 Wilcox et al
(2011)2 7IE8d AFell kg XFHeE FLR2SHK| g
HTOIJXIC, RtZalop BHEA MEd 7Ho) & A7 AS
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