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Abstract The purpose of this research is to examine the effect EVE about culture & art education and social
tendencies have on adult educatees eliminating controlled mechanisms. Quantitative research on those in their
40s and 50s was executed. The results show that there is a high correlation between GEVE and individualism,
REVE and collectivism. GEVE has a higher influence on actualization of self-efficiency, FEVE on reignition of
retained desires, REVE on substantialization of non-isolation, individualism on actualization of self-efficiency,
and collectivism on substantialization of non-isolation. This research evokes the importance of an
interdisciplinary and integrated understanding of EVE in culture & art education, educatees' social tendencies,
and their psychological mechanisms. Also, it suggests the necessity of following research and practical
adaptation related to developing programs, securing quantitative and qualitative appropriateness reflecting social

requirements, and operation, evaluation, and management considering reciprocality.
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(Table 2) Phenomena related to the recent consumer
environment and collectivism, organized
from an interdisciplinary perspective

Areas Phenomena
Communi ~Expansion of the necessity and application of
cation communication based on reciprocal interaction
Marketing -Increase in customized group production,

selling, purchasing activities based on
consumer groups

~The increase in necessity of continuously
checking the small, varied group trend and the
necessity of marketing targeting these groups

—~Checking the trends of target groups based on
big data and the expansion of the awareness of
the importance to extract specific target groups

Media —Continuous differentiation and vitalization of
Industry social media based no networking

~Expansion of media’s role and function as a
medium that constructs, secures, and maintains
relationships

~Continuous development and improvement of
tools supporting online & social community
creation and activities using high-end
technology
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—-Continuous reminding of the importance of
various relationships in the living environment
-Generalization of (selective) group activity
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participation
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increases in opportunities to participate in
group decisions

Consumer

-Valuing the concept of a relational, reciprocal,
interdependent ego following the continuous
expansion of a network based society
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importance of a minimal “distanced SOB” using
online services and etc. to stop isolation
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-Existence of the influence of traditional group
culture(school connections, regionalism)

~Continuity of digital group culture creation and
vitalizaiton
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3.4 A o| J{gt 0L.When receiving culture & art
- - - education, I want to empathize
Sl me St =7t ’
3.4.1 Estolsnsol| et SZ7IH7Hx| with the awareness that culture 822
A oz & BaelEus #4710 (BE & ut edcation i e
_ iy = - experience fun.
of SAA-GHA 54 A, WIS QA A7 @ at ecucaton, 1 vt to
i - B empathize with the point that 824
v, 5428k s5X|gE S]35I, dRE, o= culture & art education is helping
A ALSA AAAE], A8, o2, A, BEA ngafﬁ?ﬁcfoj(;ﬁmm —
3 =72 AYE YRS T7), 28 F47|d7t when receiving culture & art -
1o N education is the feeling that I am o
Al41st FR7HAl6] -5 sk, 42 44 &3, 7 enjoying something T want.
A A2 A 01.When receiving culture & art
- - education, I want to empathize
0]k 2= o]l EFANA Qo] HA] ’
<Table 3>°ﬂ }\1 é']' T T AN o], =l B =5 A & il with the awareness that culture &
73}, 7t 2919 Figen Value #& 77t 1336, 1287, & et cdeaton is heling me '
experience friendly interactions
119002 Yephga, 291 Aajzke 25 07 o]oz 1} with other people.
ER}, 74 de BEE Ao ek 7 asle) 7 Gawha | wan: to empatice with
B - ) when receiving culture N
/Kj) sc}%% Zl'gl }dﬂ}— @% 7aj3"]', XX ?%k %71:}7]1:]17]' education is the feeling that I 85
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L - . T with the feeling that culture &
Qo) AEEE v B43 Aoz elHn art education knows that T want &
to interact and sympathize with
others.
(Table 3) Exploratory Factor Analysis on the ltems 02. When participating in culture &
of Empathic Value Expectation on art education, I want to
Culture & Art Education empathize with the point that 8
culture & art education helps me
External Factor experience a social sense of
Motive Questions Loading belonging.
Fl1| F2| F3 Figen Value 134 129 11.
02.When participating in culture & Cumulative Percentage 250 49.0 712
art education I want to empathize Cronbach’s 86| &H| 8
with the point that culture & art | .85
defucation helps me achieve my 3.4.2 A5 A A°-|§>p
eam.
04.When enrolling in culture & art }\]'-QPH Hé;l: ézé —Eg' =2 013101]/‘1 7H 9’]9]’ /—Q
edhcaton, [ want 10 empatize | Qe 9o e v Pu agololguone
wi e point that culture & art | . !

Goal education helps me succeed in MQlg=2)ob Ak=o(19], M=ot FAdrole] 43

~Oriented things that I had wanted to do. - -

SVE [0 When recciving culture & at A/A A Z[23], w3k Aol 9] AT e HuF
education, I want to empathize 9[42] 59 AFATS 2xdFe] AT eI
with the point that culture & art | .82 N - -

] 17} 47 B skl

education helps me reach goals oF Aol A 42 47 Tsc}, 74 xR AT
SRR <Table 4>01 4] 1% 4 glxtel, Y44 291 ¥4 2
3.What I want to empathize wi
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(Table 4) Exploratory Factor Analysis on

of Social Intention

the Items

(Table 5) Exploratory Factor Analysis on the Items
of Eliminating Controlled Mechanism

Internal Factor Attitude Questi Factor Loading
Motive Question Loading Change estion Fl | F2 | F3
Fl| F2 04.Culture & art education
04.Competing in society to instill a helps the learner confirm 951
sense of accomplishment is a natural | .86] belief in one’s existence.
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(Table 6) Result of the Confirmatory Factor Analysis
on the Latent Variables

Latent Variable Item SRW SE CR AVE
. gsvel 0.763 0.194
Goal gsve2 | 0797 | 0189 , ]
fO;lvevr;:ted asved 0764 0198 0.927 0.761
gsved 0.794 0.183
fsvel 0.778 0.18
Fun fsve2 0.765 0.189 ’
SVE fve3 | 0712 | 019 | %923 | 071
fsved 0.789 0.200
. . rsvel 0.896 0.131
Relationship ™ 0o [ 0740 | 0.200 ‘
Oriented —a Tosn o | 094 | o8
SVE
rsved 0.782 0.170
inl | 0777 | 0197
Individualism 2 | 0762 | 0193
3| o7 | oz | 09%6 | 078
ind | 0806 | 0186
coll | 0648 | 0.184
Collectivism col2 | 0663 | 0192
col3 | 0710 | o1s4 | 0909 | 0714
cold | 0698 | 0180
vhd el o] A9 Ay B4 Aol g% g
AR Ads BEdR, FAHIE 7] /dd A
S stz AA AL FAWJE 7He] A,
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(Table 7) Result of the Discriminant Validity Analysis
on the Latent Variables

GSVE FSVE RSVE Indi. Coll.
GSVE 761 093 166 409 209
FSVE 009 151 323 256 143
RSVE 028 104 802 147 443
Indi. 167 066 022 758 295
Coll. 044 020 196 087 714
4. Z1t
24w o A5 gl F, Trrde] A
9l AFE A42 AES A7}, *=570583, df=439, p=0.00,
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(Table 8) Result of the Correlations Analysis on
the Latent Variables

Correlations r p
GO SVE > Individualism 409
GO SVE S Collectivism .209
Fun SVE S Individualism 256
Fun SVE > Collectivism 143
RO SVE > Individualism 147
RO SVE — | Collectivism a3 | <
GO SVE « Fun SVE .093
GO SVE > RO SVE .166
Fun SVE > RO SVE 323
Individualism S Collectivism 295
[AFEA2]er Hste], EsfolsuSe g 37
717k o A 71A Y] B a 7] BAE A A
3}, <Table 9611 2 5 950l BEAF F47]07}
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(Table 9) Result of the Path Analysis between Empathic
Value Expectation on Culture & Art Education
and Eliminating Controlled Mechanism

Path B t p
Goal-Oriented SVE
— Actualization of Self-Efficacy
Goal-Oriented SVE
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-133 220 | <06
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(Table 10) Result of the Path Analysis between Social
Intention and Eliminating Controlled

Mechanism
Path B t p
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