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Abstract This study sought to improve the mobile easy payment services available in Korea by conducting a
comparison analysis of Kakaopay, the front-runner of the mobile easy payment services in Korea’s FinTech
industry, compared to Naverpay, the relative newcomer in the industry. The services were compared by
analysing users’ experience. First, a literature review on the theoretical background of the FinTech and its
characteristics was performed. Secondly, a survey created by reframing the six elements of the “Creating
Pleasurable interfaces Model” by Stephen Anderson was conducted. In result, Kakaopay showed limited
applicability caused by the lack of affiliated stores and it also showed the lack of reliability due to errors and
cancellations related to the payments. It was shown that Naverpay also needs to make an effort to improve the
reliability by minimizing errors in the use of the program and payments. This current study aimed to contribute
as a resource which can be used, in the future, to improve the users’ experience in FinTech services offered in
Korea and also to invigorate the Fintech industry.
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(Table 1) The Factor Mean and S.D by Mobile Payment
Services

Kakaopay Naverpay

Factor Mean | SD | Mean | SD

Overall Satisfaction

Overall, I am satisfied with

. 4630 : 1231 5.225 1.459
user experience

Pleasurable

The usage experience meet

. 4525 1.219 5.050 1.413
my expectations.

The method of utilization
correspond with my life 4.850 1122 5.075 1.474
style.

Overall, the flow is well

4975 ¢ 1.097 5.125 1572
connected.

Overall, I am satisfied with

4725 1.062 5.050 1.467
the value.

Versatility

It can be used universally. | 4.275 1.396 4775 1.330

There are many affiliated 4000 1377 4750 1548
stores.

There are a lot of monetary
incentives/benefits when 3.350 | 1.231 4675 1.474
using the system.

A lot of services are
provided when using the 3.625 1409 4.550 1518
system.

Convenient

It is easy to understand. 5.150 | 1.099 5.425 0.984

[tis simple and delivers g 1001 1 190 5300 1159
precise information.

Terms are selected

. 5.025 @ 1121 5.125 1.137
appropriately.

It delivers information

. 4950 ¢ 1176 4.875 1.265
visually.

Reliable

The payment process is

. 4025 | 1423 4475 1.339
reliable.

The data that is
processed/inquired is 4.025 1.349 4.500 1.240
reliable.

I think that the personal
information is being handled: 3.250 : 1.446 3.775 1.459
safely.

I think that the financial
information is being handled: 3.075 @ 1.403 3.500 1.301
safely.

Usable

It can be used without

difficulty. 5.000 : 1589 : 6.100 1.071

It is suitable to make a
payment for a product or 5125 = 1.067 6.025 1.074
service.

It was helpful in conveniently

making a payment. 5.000 : 1261 6.025 1.230

It was more useful to make
a payment than with a 4.100 1.661 4975 1.874

plastic card.
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