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Abstract Since the global financial crisis in 2008, countries around the world have emphasized the activation
of entrepreneurship and entrepreneurship as essential strategies for survival. In the case of developed countries,
the United States, the European Union and China actively promote entrepreneurship and entrepreneurship. In
Korea, on the other hand, the importance of entrepreneurship is emphasized by stagnating growth of companies
and strengthening their competitiveness through convergence within companies or companies. The purpose of
this study is to investigate the relationship between entrepreneurship and learning orientation in order to
enhance competitiveness of Korean companies and to be the basis of management strategy for growth of
convergence companies based on this. For the progress of this study, the convergence companies were targeted
and the hypothesis was verified through the questionnaire survey through the statistical program. The results of
the study showed that Innovation influenced learning orientation. Second, Initiative was found to affect learning
orientation. Finally, it is shown that risk sensitivity does not affect learning orientation.
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(Table 2) Factor, Reliability analysis of Entrepreneurship

variables 1 2 3 Cronbach’s ¢

Innovation 4 735
Innovation 3 730
Innovation 2 667 886
Innovation 5 650
Innovation 1 641
Risk Sensitivity 3 770
Risk Sensitivity 4 719
Risk Sensitivity 2 697 390
Risk Sensitivity 6 676 '
Risk Sensitivity 1 .646
Risk Sensitivity 5 605
Initiative 2 .803
Initiative 3 7190
Initiative 1 627 813
Initiative 4 600

Eigen 3691 | 3588 | 2998

% 24.608 | 23917 | 19.990

(Table 3) Factor, Reliability analysis of study directivity
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