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ABSTRACT

This study recognizes the importance of the social network platform as a new fashion me-
dia, and analyzes the significance of various digital fashion images, based on the 'Aura theo-
ry of Walter Benjamin. The concept of “Disappearance of Artistic Aura’” can be summarized
into three discussions: 1) the change in the way of artistic perception, which is changes in
value from worship to exhibition. 2) the change in the way of artistic acceptance, from per-
sonal to mass. 3) the emergence of new artistic concepts such as camera and film. By re-
viewing characteristics of the 21* digital replication era, the study tried to discover and eval-
uate the expanded significance of the ‘Aura represented on digital fashion images, which
are infinitely generated, modified, reproduced, transmitted, and shared in social network
environments. The ‘Burberry Instagrami was chosen as the subject of the study. The study
reviewed around 2,500 images, which were uploaded from February 2011 to July 2016, and
selected 200 images deemed the most representative of Burberry, and categorized and ana-
lyzed by the extended concept of ‘Aura. The study results as follows: First, the ‘Aura in
digital fashion image appearing on social network platforms signifies the expansion of prod-
uct value in fashion, and it also represents inherited traditions and modernization of images.
Second, it also signifies the democratization and globalization of fashion through the open
replication and sharing as well as the interaction of criticism and acceptance. Third, it signi-
fies the personalized taste and fashion as everyday lifestyle, through personalized services, se-
curing playful space, and real-time updates.

Key words: Aura(°F-2h), Burberry Instagram(H{ ¥ Q1AEFIH),
digital fashion image(tJAE s o]n|A]), digital replication era(t]AE EA Al ),
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o] A A~ E = (Basingstoke) ol ATFE EEAS
o] E W (Egypt Cotton)el =<

Msle] 7l ¥ (gabardine) ©]
gt o] F MY Al EE

2o gojxt, BIIMEAE Wik
< ZE YFE AEHUL, Yoprt &
dolz2x  FLEAtH(Global Brand Ency-
clopedia online, nd). ©B37IJ EHE X3
(Robert Falcon Scott) % oJUXE M ZE (Ernest
Shackleton) = 4= BARA] W] AWHOZ A
23 9% Ho oHES JAKFig. .

(Fig. 2> W e] FAIRL, Ents w7t
1880 g =o] o)A A~EA (Basingstoke) o] L=
g 2Eo] olH|XE, F o}Eo] Al o3t
A FAEES CERE WWE & AZ(Thomas
Burberry & Sons)'® WZAEAT 3t} (Fig.
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fH

DAME w9 opzfelE olmAIEE 1, 23
%

AANA +ESZ2 EAANIEE ¥ 23
7] B&5E AAFoz =yuUly . AR A
I o 715e ¥ e wuE 9 ZEVL
AZo] o (Trench)gte ol52=E Ew ¥H
2o AAAY otoldel EAMXFIETL =HIUG
(Kim & Yeo, 2016). W2l AL AANA
T 9= el 508 ®We] i EAAIES W
3t 9 (Global Brand Encyclopedia online,
nd). 1% EAXNIEE g5 A ¥ ofzt T

ol
Y
rh
2

of
o,
rr
po
o

e}
29,
i)
AL
>
ol
N
B
Sl
=2
>,

EolA thepd adsh tAoR &
o] AT wues EdAEY o
on] wel Ao} WA 3k
(Kim & Yeo, 2016). <Fig. 4>= A]7}o]
1960 ol = E# X

o
o
©

o

TE

[e]
v
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X e
R o
H 3%
g
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E ﬂllﬂl i‘E
Ko
ooy S
oo
BN >~5 U{_'L r
LT
U ™ oy
oA (M oo O

o
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off l:LlI olt
FIF
do BT of

2
o
=

Bz o) ohgels Rour 94
2 25 sesd, ArjdE 9432
A9l dRg 27, 2dsjEee) o
o8 9% AT Fig 5IA
(Vogue) ©) 10079 71 EAE 413 Felahlo]

A &Rl Alo]E v]E¥ (Katherine Middleton)
]

N
=

(—}I:Lu
tr
.

w7t g=e] A
T, d4 #de
AR T wHge Zg a4 2ES} JF
A HoFa Sle oW ACFig. 6), 97 %
el AR A3 dAste H2A EAAI
4L o v 7 (Naomi Cambell) 2] ] v 4]
(Fig. D& BEF =71 on|x|7} wkda wiwgl e

M o> N M ¥ rlo
i " e 2 &
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ohebe I dlth AMEAFNN ol
A e WWelE HAE A G4AE 7
AE Asad, A AA BE ARsdA 41 &
FHoR AL TR VL HIL YL
g 4

EERIEE FEIEGERE DR R

s 20008t H2E ZgololElE THH,
2By W FAHOE Byt Hisel o
A& HZAA "G ohe (Britishness) ol 2l B
Eo g4 227t 94 sle EJAIE 959

T 2
B
il
m{o
N}E
RN
30
oo
PN
o
&
\/
rlo

70 theFet o

W x4 geddE FJxs 91% 2o
ot 19249 5¢, WWElE AFIEWE(Scotland)
A5 7% Ebeh(tartan) ol A J7S wrol, £,
stolE, 2], Bepd e WY =idl
SA 71 Bk e 79 AAFHE AR
th HHEe o dEHE EAANIES oz
AHESEG e, ERXIETE tiFe] Vg B
A MHE AIe T e BAE Aol =3
tH(Global Brand Encyclopedia online, n.d.). %3
wHH g EAXNIERS] FAE 4= D-H

(D-ring), W, @F 59 FAAFig. DE AXx
Ef I3 A7RE A=, olglg olwXE2 1890
dol EfA HH o WY &R Hd ZEE
HxE AR o, w¥Rte] A= did, 7}
g2y, D-3(D-ring), 7154 A% & A&
EAAIE 7L PSS FEsE Ao th(style-
chosun online, 2013). %38 ®HZ]= 19019 #H
2l gAel FEAS T He © 59 FA
7141 e] A REIEES 23 (Burberry Eques-
trian Knight Logo)(Fig. 1005 EBE#HE nlaz 5

S5, ol W BT FAH ojnx
7} =of, #A7A ‘?4;%}%’101 therstA EEE

o]
A

W s JAXEIHS Sl ENAIEI
oAl 2AXCFig. 11), Y AN =CFig. 12), 1
Y3 wug olgAH(artisan) o] FAH A st F
AYgo 7 mppg sk BA A CFig. 13)7H4 Ed
AFE] AFAHE JAHA BT ok &
A WA Aatsts ERAIES 54739 up
o] 27k 36709 ©F, e 4 e, 419 W
g 5 AdeAFE dHY ] o|2717kA] A 1A}

AARA 7170 s 01 &l

E v
d& Al EC] gIEE AL wstsi, w A
AzE 2 a4, dAde 488 ASF
o Z}F

°‘J+X401]*1L o3l 1003 ©]

3) olwx]9] s}

HH = 200895 E IAF YeRrAHoR HE
A3 GF WS UAE ZPFTOZ uprHA,
BAE st 2ol w3k 4 vk(Stylechosun
online, 2013). 2009 Mz HHAGA HZ=Z 5
AEE ASASE 5 9438 gAES HE5S o
et Ao A 9leH, 20119FEE &4
HENA Mu|2AZ iy s A2 Id s &85}
o HAFHQ olwA] AHAE HES gt WM



W) el Lgel Yehd BAY s aelu A o9

71 }Eﬂo}"iﬁKFIg 14>

HH g = 1]%77}11 gMeE A FEHA &
A M2 &AM AZCZ, 193090 25 2000

dd & Al A% Uy ]°’ A& 74‘)‘& ‘:]
Ad wA"E &
FHE HdtEe A4E uoiﬁﬂr(Klm & Yeo,
2016). MWl FI= A 7A4A G AZ
omAE  HABHEME  o}7jul~ Y (Agyness
Deyn), 72t @@ Bkl (Cara Delevingne) 2 Aol
% (Jacobs Young) & G=F &419 2 Zd(Fig.
155 B3l Aak AFETS 95 d@20l9 7
J< Xdssich ¥ T ol AEYEAE F
71 2(Tom  Guinness), FAA F #HAZ(Roo

Panes), 943t7% #lE oY E (Fenton Bailey), ©Y

off

o mlo
ol

ol

S

£ vl k&= (Emma Watson) 5 Q02 o= o
FTE3E olEAL AAZLEY ote]E(Icon) S F
I RY=Z 7]43ty, BHAE olux]e] Hujslo|

Z¥ 3 th(Global Brand Encyclopedia online, n.d.).

(Fig. 167114 <qln} st&o] 93 e ERAIE

selBole FAH opAE UYEde= AHE

(stud) & 7F5 AAated, 715 FH4 3

oA Hleoju H3 AFdd 2ES A

Aok Eg HEEe 22 WiFH (Romeo
Sl

o r°(‘
fel
rek
P,L

Beckham)¢] 2= oJ=to] 22 AA Aol Z1AEH
ol = W3 (David Beckham)<] o}l&5& Ed=Z
TANA E FEE WL soith W A
2229 WA (Brooklyn Beckham)2 ‘®l®lg] B
s F A de B3 TEIYHE YRS,
A2BIHAAME FE2FH] FYstL e BF
S olnA e} FANCE AREdY FHIIE

3t oFig. 17).

e dE5E Aty g Aor vt
= dsgola, #da3 dA omAR fJaf el
=t 718 o shute] 208 ZE WS Y
2] o}F 28 = ZAE (Burberry Acoustic Project)’

olth, o] AgdolElE UYE, FY2EY WY
2] (Christopher Bailey) 7} 2010858 A% A=
G o AEE Wty S48k 98 719 %
Z2IOP0F, 20119 TEd ol AEEY
=% HAs s W/IE 3 THGlobal
Brand Encyclopedia online, n.d.). Q1ZEF 130l A
T e HHEA o] REEY] FAR
:Lx4o§ Eio}oﬂ H] ;Hg_;ﬁlg_] aﬂi
Al(Dorset) £419 FAH, F #A=(Roo
= HHE AFAEHE FI FES
F/W12 Wwg 23 A
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F3E gl X AP HKim & Yeo, 2016).
W= AL gAY ZAEL HES 709
o Rl w& AEE TEET AR AFAE
FePate] A AA 19 F ool FA HALE
dHg F Y7l wWEeltH(Global Brand En-
cyclopedia online, n.d.). £k F/WI10 ZZ A

A E*EMW A4 s Be X 8D 9

o

=}
e
_g
Do
[an)
—
—
r
>~
e
=
rr
=
o

28
(o oX

£(Fig. 19>§ ’3_]
2013). 2010¥9l= ©AE  <AJH Y E E(Digital
Interactive) & F3L 730l E‘Q g, ol F
401 o] FHvlEtE FUste] FJFoEMN, 28
AFAME AFS Fdstay 360: A= +
O]Oﬁ/ﬂ *‘Xﬂi Xﬂ%‘% A3 ZFo] AAsH

oA o]a}s} A5z

1

=
=
i)
r
)
=
—
T
N
o
I
=i
ﬂ
o
L
2
b
oﬁ,
F‘lN
=

AKFig, 20, o1F WY AAHIHE G
AN Hgel o) AZ AHHx 2Y 2, 2Y
A 27, 2 W 2EolA, 183 kel BA

EEEIEEE SRR EEERE R
g AR dUolESY B2YET
HHo| ZYPEo] Furh 20139 9¥ 18
Hz2 A S/S14 A MedA o}o]Ebs

Al
=

|

=,

T

o
2
o [ B )

il

N

].
< H

E

(A
2 ojm g
of

r

HAALE A5 #FYsty de EaCFig. 22)
A2 go] JEEaTE olgd onA &
H g7t e g9 A& A=
i, JIZEIAE F
1= 074 o b =) S Q%‘sﬁ o A
He B oopg £

I3 FRE 83ty Sed, ve =y ghe
(Donna Karen) ©lztelye] M7A Ba =<l DKNY
= HEA oA AETHE FYste

A QJAEgIfCE AHg FAALH,
NNAEANA AES FIE WMAE F A
22 AA dFolA Ad =3tk ¢4
(Alexander Wang) %+

A s e HAE

geyor APty I& AEFAA AHdrd
oE AHEH AFste s S7HH o Hl
FFA wAolzty EH P h(Song, 2015).

T e 22 ATRICE s 20099

oo rlo o L

& 59 0% ® ohe, oplel,
29 7] olare] uelelA 28 sujgre] Wi
52 1=sw 2Ed BAd dye P9I
(Lee, 2013). 20133} 2016 o= Sl A= “of

114, "olE @B © EAWA(Art of the trench)' &
ZA8HE, ol A AAA wwe EAXF
EE d2 g AEe EEFig 232 &4
UENA 719ke] iAol Eo S84 T8/ + 3
T w3 ZEAEot) OlE 9H ¢ E#MA'E
AAZQ i BEE2A, ANEHLAYZE] AF
ko] AYS AFoR 23 | F =S HFE
TE o2&

3

o

¥2 I~N =T

E 918 [ EHdX AL ZZAEE APsgE=
U, 259<Fig. 2= HEFSF g, EdS x9
o 13, de, 4, 2x= ‘ﬁO]:oﬂ/q g7
AE T QAEC] FolEnt o5 HiH g
EAAFEE JI I d&uks, g, AAbE
S A& gatet E3tE AAdte Fas AL
2 ARE #YGEAa, A2 RS vEs b
o|2E ESH, §FH, AHAXE F thtd g
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A9 ZRES T8 FMEFLH, 2016d= A
2o W AN 71 AA BAE €
TH(Cosmopolitan, 2016). BRI A 9] o] &
THE HAY ouAE Fa A AlA] W e
Tkt 228 GYOEA, UFe Y F9E
sted we Foe AL st ok Ed
2l Al
S g Jﬁ’ﬂol‘ﬂlxl"ﬂ A8,
b, Sk HoEA, A FEEHE
| o} & <

7HESAITIAL Se

o}

o [y i
Kul
[
©
o,
ko
e
B~
=
=
o
>
>

ofo
>
ﬂ

o rH B o

T\

3. mMef TRl eetst

A" wjAlE Alge 2Yste] Hde] &l
of mjg- HeAur] Wl wAl F W dEzEe]
otk FEATIH, FAO Eke] tFs) RF
st5 7HEshAIZIT olgd YA At e BAlF
< 9234 FEe] B/ Arov)d, B2 d&
50l AAAEL 270 HHE FEHE Abolny
bl AFHOEZM FrAAY kg SIA =
Atk AR I ARGl ol e A58 A
o

o] 9kAFS w7 dth(Research Group of HUNO
Project, 2005). E21, QX1 29 AHEZ
< 53t Jiede] AFFA olH
T ¥ F e 598 I
]

=01 Hug] A2BId

Egdgo] 7153k, AN AR %iE
& BE olujAe] 7 st A H st

A5EA THAL 252 5 A& 4 Fol
o Ed UFE FPEA AshE olnAE sy
Hom AN AMEAF HAse] HAH
zEddge] 283 5 Atk W oWAE
AfEE S AA AES £43E AdE gE
A, AolnAe] YA auE Fal AE @
Zolehs 87 FEo] Jhyata, 238 2nEF
7 2EHel 4A Pz AdE FSAE g

olgfg sjM AF Tl A3 A A
Holl sk Auj=EA Far, A ]X]E"JIOJ AN
o] = th(Lipovetsky, 1999).

20139 wuE= 2o UA"Erled v
o S X7 FF ZZAER, ‘g
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T Aem(Fig. 267

Aulzeie gold FAAolRE WhE v 9 A F da A4e A9
o AHEEA o]

o
2R =
TH(Bae, 2011). Hl&=xFe] 43O 20169 3¢ e FH oA Fl

i =
9d AAEIFgAE HHE EIXNIE ¢ & 7F5 8 (Cosmopolitan. 2016). M ¥ ¢12~e1H
qdo] JEOE HAY 3FANA A F YE B 2 20163 6¥€ 9¢, YAE AEFHE ZFP I
LIy Mul~E THIAT F 157k d# 9 A 69 109 ~30Y F<F X332 ‘A Celebration of

) - : \i\..
(Fig. 1> Ernest Shackleton in  <Fig. 2> Burberry & Sons  <Fig. 3> Britain’s first flight <F|g 4y Burberry Campaign
Burberry in Basingstoke, 1880 dressed in Burberry, 1968
(Burberry Instagram, (Burberry Instagram, (Burberry Instagram, (Burberry Instagram,
2011.2.16) 2011.3.27.) 2014.8.2.) 2011.5.20.)

= 4 g8 R | | AN e

{Fig. 5> The Duchess {Fig. 6> Burberry London (Fig. 7> Festive Campaign {Fig. 8> Weaving

in British Vogue Flagship -Naomi Cambell the Burberry Check
(Burberry Instagram, (Burberry Instagram, (Burberry Instagram, (Burberry Instagram,
2015.11.3.) 2013.6.16.) 2015.11.3.) 2015.10.13.)

(Fig. 9> Signature Details <Fig. 10> Burberry Equestrian <Fig. H> Trench Coat Sketch <Fig. 12) Over 100 process

(Burberry Instagram, Knight logo (Burberry Instagram, of Burberry Trench Coat
2015.10.16.) (Burberry Instagram, 2014.8.28.) (Burberry Instagram,
2014.6.26.) 2014.8.27.)
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== / - A
{Fig. 13> Burberry Artisan’s <Fig. 14> Kate Moss in 2004 <Fig. 15) Cara and Jacob in <Fig. 16> Emma Watson in

e

hand-finish AD Campaign S/S11 Campaign the first Burberry Bespoke
(Burberry Instagram, (Burberry Instagram, (Burberry Instagram, (Burberry Instagram,
2014.6.20.) 2011.3.8.) 2011.5.22.) 2011.3.13)

T

28 A
9 3p-01-16 _ “‘r‘,_-ﬂ g
{Fig. 17> Burberry Brit Fragrance {Fig. 18> Roo and {Fig. 19> Burberry Beijing {Fig. 20> Behind the
Campaign Photographer, Gabriella, A/W12 campaign Hologram event Scene Shots
Brooklyn Beckham, 2016.7.11.) (Burberry Instagram, (Burberry Instagram, (Burberry Instagram,
2012.5.31.) 2011.4.15.) 2011.2.13.)

¢
EPTNN

| @ ok . .
{Fig. 22> S/S14 Collectio {Fig. 23> Art of the Trench {Fig. 24> Cha, S. W. @

=

{Fig. 21> S/S12 Menswear

live show capturing by iphonebs (Burberry Instagram, Hannam-dong, Seoul
(Burberry Instagram, (Burberry Instagram, 2011.3.6.) (Burberry Instagram,
2011.6.18.) 2013.9.18.) 2016.3.13.)

B v \ P
| _ H i
i /
IR
A

-

- ; z i 1 si00e) -
{Fig. 25) Burberry Kisses <Fig. 26> Monogram Threads <Fig. 27> Burberry Artisan's  <Fig. 28> Floral artist Alfie
(Burberry Instagram, (Burberry Instagram, hand-caligraphy (Burberry Instagram,
2013.11.20.) 2016.3.9.) (Burberry Instagram, 2015.7.29.)
2016.6.21.)
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Craftsmanship and Personlisation’ A8 213}
Ak wHHE A wjgel A HFoE XgHE o
A2 ¥ olEikEe]l Ay EWMX FES
7hgel JHR1e] olUAE MAFE ALHHO]R
Ay Z2AEZ AXetdY AT 85k W o] A
3T 64 21dol= HHE ofElAk, Flotet
(Chiara)7} B9 MH|AE ]3|

2HEYS] ojude 1 e B
AtKFig. 27.

LEe WA dd = *Hi%-"% 1§9}

o ol AwE

E ujHoly Ran tﬁ_i}—“,'—’%ﬁi MAEE AANE
FAA dFeE 7EA7E =t WA FF o
MAAoZ WA +HY 84, F2, a5, 44
2l A el =27F H7ra ek ol 9l
o] 2AEAE o FABL, olF e HAAFY 7
ol 8 oEsH, AAF A ZHves £
yak ALl A Adste] 2 #AS Zhe iQle] &
st A5S Uehlie Zlolth(Lipovetsky, 1999).
AAvgeE olgst e ATE S FIA
1e 71AZE =9, Hds 3l AQle] Fske
Mol tigk &7 wshd A, ghol= AErY,
mA s AREA THsE FHol Huh
He AXE YA ENANIES Y2 A Al
Ale] Tk AFES] I & omXES o] E
Weto g ol d otk AXE I fAd
ORI X Mg EAXNIES AFH o}E
ZHASAAME 2R gho] X At F
utet AelskE oW E BdET JtKFig. 28)
ojg} 7ol sAo|mA] AL YAEse= I
Ao FEze A AAstE P, A
ojm x| ] o}z HA|, AFF7FAAAM Yolrt A
AA G THHNE FHHASTS v gh

V.4 E

B AFoA s wlopRle] ofg-g JdS AEs)
o HAY EAAY 2EZRE] Yehd sjie]
A9 FEHEE obf-2e S4E HdeE A
Z3HGATE Wlokl e GArEe] dad wE ds
o] 224 wslel olo] g A7, FEEE
of FEIIAT A &g 7I5He] FHE o
&9 TuH A9 7HE, AR 71Ee] wEE A
AIZENE WEksl A, ol d<e] dFsiet 9F
FAE 7T Hrstdth ol %, mtold
MEEolgh RIEA] 7]&A Q] wHute] ophg} ¢
g7t A A1EH AAME o9 A AzZsta ThE
of ko] J3g mA= Azhe] A#Sl Aot
(Rocamora, 2012). BAE 7|¥te2 s sjxe
ob¢-EhE BHE If9 omAeln EAVIAE
Uell = FAAgelA AQHeR, dds A
Yzoly #stz mjgte]7|% &t} 214 7]e] o]

g A8yl Znke] Adwhoels sl A
= FUFe] H9lA, Rolge AAE doiM

Aolm| Aol Aatat amle] wIFs} gl o
B HEFAAT oluAl T vy
ZM A AACNAN EF AR 7 7P BE ]
22 #H2 HARQANA HAY A"

:%’HU

998 FHoR BEHT Yok B AN W
Be) slzebadel EAE ¥ ok ouAES
Woprle] oh9e) BHOR PHH AR the

EREEE DL

)

o] o= A9 %‘%7}'1 e orste o]
= AEe Als, vARle FAdH FAgAL ol
A e diste ekt 2ASHEFdE £
Zepelde g Are dAE duer dAE
A sk olm Aol HId 5 g7] Wwol, 2l
Eo] GAtE 5 dAIFHAA S F S ds
AR G R B o ol S R I 1 B e a2
of AUTHA, 20417] ez 2hFe] HAloh o FAAE
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