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18089 8 F SHAIZ UF FAY E44 FEROE AT AR Ao EAFEA S Al
(F 3) THEEAD} MZIM FMZD

H =35 EZHAA| Ry ool EarlE= B EA] 4

T1 0.868
T 0.900
T3 0.859

e 0.947 0.925 0.673
T4 0.894
T5 0.817
T6 0.866
) PR1 0.824

AR = AF 0.814 0.705 0.544
PR3 0.833
EBI 0.905

AA A o9 EB2 0.958 0.897 0.875 0.703
EB3 0.741
PI1 0.928
PI2 0.965

ol & 0.973 0.927 0.759
PI3 0.950
PI4 0.951
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e =4
W Bt EZHA T PR EB IP
21 Z/(T) 4.244 1.510 0.825
A" I (PR) 4225 1.843 -0.794 0.738
ZAA A o] (EB) 4.704 1.361 0.422 -0.319 0.838
o] o % (IP) 4.091 2.864 0.728 -0.660 0.585 0.871
F) YA @ A & AVEY AFE #FE JeRd.

2 #ERte A JEstth AR A 3 AzES Rd S B3 A3 A&7} o] o=
AN zbol SEENE o] SRR 7 G of 743 FAZ A J&FLHla), AAE HPol=
o] Adigke] ZF 0.8 o]3tZ ey gF5FA HAHQ 9FMH2a)S VA= Aol v 3tA
A EAE A 03 BHIATH<E 4> FE) UERETHp < 0.01). 3 AA A o]o] Fof 9
Soll FAZQ FeFH3a)S v E Aol Fon
V.3 3 A YERETHp <001). AT AXH o
Fo o WX & FFHba)S FovEA &

5142 2M & Ao YEIYTH<E 55, <1Y 2> FZ)
ojofnliH] ZHEo 3t FF = AEAA
AFegsy 7S AFs] A& F A # EQ mdlg BXE Ax ANFgE AAH 9

(E 5) T2 F ASAlol| chgt 7HEdd 2ot

744 AE BEAS EFEQA CR. A 3}
Hla T — IP 0.6717" 0.158 4.249 A €
H2a T — PR -0.896"" 0.114 -7.886 A €
H3a PR — IP -0.101 0.125 -0.805 712
H4a EB — IP 0.587"" 0.119 4.938 2 ©

“p<001, "p<0.05 p<0.1.
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C2C S7&H| AMb|A Zoixt Zho| H|CHEA Z2HE &0

THp <0.01). =3 FA 7 o] JA e oo 5.2 P& 24

TAAA FFH4b)S A= L Fon) 5

A YeEbSthp<001). O AILES 24 & T8 Z ALY FF F AEAY HEEA
2E9 A$ A7t Fo g v FF Azl A 7p 2 2polHL A F A o] drz
HIb)E st e Aoz Yeyth(<x A4H = F2Y FoXolg & 4 Atk 2 =
6>, <1 3> Fx). B A7 A= 47} AL AHEARQI AI~EC] A5 AR A B EHLa)7t ¥
£ 3o ) 9o Foujdt FAH FgdS o o w fFonatA YEl o, Fu S A
9 7129 AFE(Hsin Chang and Wen Chen, S 32EQ AHH A2HIb)E FAHCE
2008; Kim et al., 2008; Nicolaou and McKnight, FouEtA] & A" 9FE AA HHAA @
2006)3 = AolWE Uehyed, oe 7dd FH(H2b, H20) S M A= 2o g Bolt 73 o
B2C A& 3t 8 & A8AE U E & o] 542 F8E A5 A8 FEXAEY
ATEFY FolHoz B 4 9t} oojndlin] F(20003]) WHE AHEste] A G| BE
o} Zo] FHAA FAEY AF FAA 19 AE TEIHT FUHH R AHA YFI &
(C20) AYE 7Hto 2 3= A7 BSoE B g Y BEAE EE3GT, 4 AZ AL
-8} 3 (Uber, Lyft, TaskRabbit), 35 = AF&AH7} FE5} Alr 2 e t(<E 7> Fx). 49
e Al #EEH F8 & AgAe] U 3 I A~ES D T2E9 A AlF7F FY

=

7 AZEE A Zol® & gl B TF A A 9@ BAL R v

Lo ok oo rfr
b
°

1
Z AR B AT ARAY BHYSA = Ao Uehidt), del3 52EC 49 A
AAE NG Ao Fo ore AYHA 90l Alz)st Fol o) Aolo] A v} &S
FE o AT £ Uk Ae Aoz 48 & A

(% 6) 38 & ALSAtol| it 7HEdd 2ot

7Hd A= BARA S EFo CR. A7}
Hib T — IP 0.287 0.218 1.318 712
H2b T — PR -0.883"" 0.103 -8.616 A€
H3b PR — IP -0.600"" 0.209 2.877 A
H4b EB — IP 0.787"" 0.140 5.621 A

"p<0.01, “p<0.05 p<0.l.

AXE 2
-0.883*** -0.600***
0.287
T SR

0.787**
76’ xﬂ &“ Ol gl /

ad 3) 38 & ASA 24 24
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(2 7) 227} &ofozof ojxl= ZHY, 2N, A 51t 24
2% 3% | A=A% | #Fex | 2R () E 3
F8 Z AEA
4 53 0.063 0.085 717+
Ay 53 0.470™" 0.110
AA &z 0.533"" 0.068
TH & AHEA
T a3 0333 0.127 A g
A &3 0.180 0.148
AA & 0513 0.064
“p<0.01, "p<0.05, p<0.1.
5.3 OF 7t Xl0] 24 {5 A}%x}al B35 1 ﬁ1¢7} 0.671(p <
00DE "¢ FYustn & JFd2 717 wid,
T8 Z A T F AR X AEAF TE S AR A4S O 73 AT7F 02872 &
o zpolE HFstr] A8 Fo 159 =HEH ofwstA] A JEFTE o] Xiong and Liu(2004)
A% OF 7 SR 3 v A kR g 7} o) AF AAHNA, F2 = ALAY FF = A
o] Al 3} (Lynam er al., 1993; MacKenzie and 2217} %L%fﬂ AL FrIA 2H 20| v
Spreng, 1992; Nysveen et al., 2005)S A3 2k} AR WEo2 AL F 9t} %7]—/\] EN= -’F%
(<E 8> Fx). 9 Hlﬂh!*é—% FhE A EE 7 A A
Z2H3Y £49 AS OF ol 4 BAEAF Ho| Ao % JS v =dH), Kim ef al (2008)«]
zto] o] ZEA %< Critical Ratio(C.R.) &< =3 Aol W= Aol tig AR ] Z (Information
SAA o 8E Adst At FHH R bgF Quality)> A F o from| gk & v]HT oo
GE4S B3l A 7 57HA 222 (Cross-Group vl FHPF FANA FF S AR 41F
Equality Constraint Model) 578 %, Z7}¢] 7 27 £ ddstr] A &8 F e BIF A"
Fof gk 57 viA R uahty Un constramed T8 Z A-gAL vl w]g- FAST wEel <
Model) 743t 7}ol Al W shaF Zah it A% A S AAE ZFdfof e Fo EE
A A, 257 Fdo «IE°ﬂ 1 e B ARG o, 78 Z AHEA e tig HIpA 2Fl o]
(Hlc)e F 15 Ako]ol Al Critical Ratio] 7 -7t ZAA AR} AR AXNHA Eagd 1
o3 zfol & Bt sHAIRL A5 - A A 5 A 2'3 AEo g &Este A AATL 5 F A
(& 8) &0ix} OFof e Xlo|
! A= CR. 7hol Al F W3l A3}
Hlc T — 1P -1.425" 0.734 54 A
H2c T — PR 0.083 0.001 717}
H3c PR — IP 2.055" 3.559" A8
H4c EB — IP 1.088 1.447 712}
“p<001, "p<0.05 p<0.1.
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ZRUH MolA HoiR Zbel vlhyA SUE Hojolx
WA= G A AFS T8 A il Oe S4<e 7ML slov, & 3444 =
o] S Witk £8 = SR A & EY AP 284 4L F Uk FHHoE F
$ 2o Yk N2Est 2o R do ANt dE T g 243 FRE A0 H%E]
o Aol @ %= gl e BAS B4 U 2e gy TG 7 SYE Ho wAYZ
at7] 411, o] & HE o g x ALH & & zolel tig AFE AT oVt Aok
RE Fo] JhsAol Bk A Y BF AEAE = A2 oojuldule] t@ we AATE 7}
WA AR P R BIAG Az AR SHAZo A Ade] T AL
Boke Ao HHg Aol F2 skl & JFsAol Itk B ATE FHAA SAE F9
dowo] B3 ANAALS A Gk o HE A %ol BF ATo|7|o] SAE g R BAY
27t A g BANAE @ W) Az A o] ME TS BAo| BEI}YL, SYF A=
HEE I AV F5E F I, o Z714 o] Y-S Atk A of|ojn] MH]of i
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NAE 2009l e B /12 T2 FQE o)A 2 o2 A3 AX Y 820 2749
Hde v2A T8 S AHEAE 7HA e AsE S 5T gol HaE o] TheAlo] Holglo
FHoE FRFE O R AL e B 4 o UK 999 A4S 2 o TRH g 89l
Ae A7 A A AAA dit. o]l FFAA Adl Histe] AAA o] Af F o AFAH
AJAE L ERE Holg Filo] o] Hx9 A o] aelol7lol] olo] thak o] = gt A
A2 olode A& F YTk ARASAA AAA o] A& T Utk EZF dojn|AH gt A 2~H 9
2 Fole £a = 48R BF S AeRY A BHNA v AR 2 212 2 X E Aol
HAAE st AA A o9 9ol AE A e 3744 Aet £ 0] 7kt B Aol A
W 2o 0E 29 BF AFY 5+ JEF AL ATE $R = AgAS FF S AR A2
o mdg 24% Bast o 0 A Yol ® HHAE ATHE SYE A2
B oAfoE 0ord AAE ool dARE E g @ AUt EADT 53] A2 A9
g AT HA dojuldnlgt= st T BT AAAY SAFAA A Fdid 149 <l
AA ERE 3 #98 APk Foltt of A8 A2 o G2 17 ChPennington et al, 2003).
ojHlqln & B¢ +8 9 7 F AHEAY Fof F7HA 02 Al 2Hld g *El Al 22Hlol] o g
of 9FL MAE 2% FAE F7o] Holdt  AAD AW 59 FAMNEL AT T
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Asymmetric Intention of Platform Participation
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The sharing economy has emerged as a new form of consumption pattern along with the advancement

of information technology and the changes in the consumers’ desires for economic spending. In a C2C-sharing

economy platform, the user side and supplier side share the same assets, thereby making both sides

of the market closely related. However, an information asymmetry exists within the platform that makes

the players from one side reluctant to participate. This information asymmetry warrants a strategic approach

for solving the fundamental “chicken and egg” problem for platform development. Motivated by this

phenomenon, this study aims to analyze how the participation intentions from both sides of the platform

are influenced by certain anteceding factors, such as trust, perceived risk, and perceived economic profit.

Our findings show that the anteceding factors affect the participation intentions in different paths for

both sides of the platform. As a managerial implication, these findings highlight the necessity of employing

different approaches for each side of market development.
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*  College of Business, KAIST

#% Corresponding Author, College of Business, KAIST

66

Information Systems Review, Vol.19, No.3



C2C S7&H| AMb|A Zoixt Zho| H|CHEA Z2HE &0

OMAZNOD

Al #H S (uioasd@kaist.ac.kr)

g et7] & A (KAIST) 2 dthstdol BEash A E ASsien,
8 FAEFE platform business, data mining 5 °Ith. @A o] 2 P&l
oFeta Sl

} T & (x64576@business.kaist.ac.kr)

b= 38 7] & U (KAIST) 74 gistol A 4958 wtaabg ol et ot} +2
4 ok 10T, platform business, online commerce % ©|Th.

J

=
%

re o

Iz

& & (livediary @business.kaist.ac.kr)

T 337] & Y(KAIST) 4 duistol A 4958k wtatat gl At Folth. F2
T A E k= mobile commerce, societal impact of IS, platform business

olt}.

offt r2 ot

ot X & (jahn@business.kaist.ac.kr)

A gh=34817] & U (KAIST) 2 dhdte] w2 A2 Folth At 44
Fotato| A AL, A A8 S, Stanford St ol A AR E O 2 HEALELYE
A5G vl YA 74 ETRINA AHYRER, 15 AT&T 97400 A
Senior Technical Staff® =4%& Z@°] SIth. F8 A7 Fop=e IT 8 77 ]
He] AEAE, UAE A, Neuro IS through eye-tracking research approach,
73 QY AAAE Folth. Management Science, MIS Quarterly, Journal of MIS,
Decision Support Systems, International Journal of Electronic Commerce,
Journal of Information Technology, Telecommunications Policy 5-& Hl &3¢

el ZUel SEAe] EEL FRa.

12017¢ 068 12¢ AxfErdd 1 2017¢ 092 08Y
120174 088 23¢

2017. 9.



