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Strategies for Attracting Passengers to

Daesan International Passenger Terminal
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With an increases in income levels and the establishment of a five-day workweek, the number
of passengers using international passenger terminals around the world continues to grow every
year, However, previous researches on port sector have focused on cargo, and neglected the study
on the passenger attraction strategy of the international passenger terminal, Maximizing passenger
attraction strategy of the international passenger terminal requires establishing and operating the
port marketing strategy, which reflects port characteristics and the tourism marketing strategy, which
reflects the hinterland characteristics in an integrated approach. Therefore, the study presents a mar-
keting mix strategy for Daesan International Passenger Terminal based on existing literatures, and a
tourism marketing strategy for Seosan city based on the “6A” factor., Recommendations for the
Daesan Port include the grand image improvement strategy of Seosan city, utilization of marine
tourism resources and development of various tourism products linked to the neighboring areas.
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