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[Abstract]

Character of emoticon is considered suitable for expressivity in the digital era mixing and using contents of conversation with
images in the course of having a talk with the other party in the mobile space. For the foregoing, this study carried out multiple
regression analysis having factors of character attribute such as awareness, friendliness, self-expressivity and image differentiation
as independent variables, and purchase intention of purchasers as a dependent variable. Analysis results show that awareness and
image differentiation had a positive influence on the purchase intention, whereas friendliness and self-expressivity exerted no

significant influence on the purchase intention.
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