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Abstract This study is aimed at investigating the factors that influence the profits of Internet personal broadcasting to
improve unstable benefit structure. 50 viewers of game broadcasting that includes most of internet personal
broadcasting's personalities are surveyed, who are watching the broadcasting everyday more than an hour and
backing to a broadcast conductor. For investigating Benefit Structure Analysis of Internet Personal Broadcasting,
independent variables are composed of Social viewing experience, Parasocial relationship, and Information
seeking motive and mediator is composed of viewing satisfaction that influences dependent variable, purchase
intention. As a result the study founds that only two independent variables(Parasocial relationship, Information
seeking motive) affect to mediator and viewing satisfaction affected to dependent variable.
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(Table 1) Convergent Validity of Variables

Factor Variables Factor analysis Reliability
Factor loading M SD CR AVE Cronbach’s a
S1 816 4.00 1.750
Social Viewing S2 781 4.48 1.887
Experience S3 899 3.68 1.812 I 121 87
S4 909 3.36 1.687
Cogniti Cl 928 432 1.463
BRI c2 92 186 1629 906 763 843
Interaction —
C3 894 456 1.752
11 949 5.40 1.666
Information 12 946 5.20 1.738
Seeking Motive 13 927 5.06 1.910 sl el 93
14 856 4.10 2.033
Viewi Ml 911 580 1.309
Saﬁlzra”;f‘i . M2 950 551 1358 953 870 95
M3 936 5.34 1.437
D1 979 5.10 1.619
Purchase D2 972 5.20 1629 982 M8 973
Intention
D3 970 488 1.803
(Table 2) Discriminant Validity of Variables
Variable 1 2 3 4 5]
Social Ylewmg &2
Experience
Cognitive  Interaction 532 873
Information 178 7 920
Seeking  Motive ’ ’ :
Viewing 416 557 486 932
Satisfaction ’ ’ ' ’
Purchase 334 274 248 369 973
Intention
«The figures in bold indicate the square root of the AVE value
7} Aglnr 246 dd o 7s BoreleehA)

Social Viewing
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128
) .
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A Purchase Intention
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Viewing Satisfaction|

R*=.136

385 369
(3043 / (2013%)

359
(3.2397
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eeking Motive,
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o i
S NS O N

----------------------- > Insignificant

[Fig. 2] Path Analysis Results
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