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The purpose of this study is to identify the perceptions of organizational members in new
product development. This study suggested the successful new product development through the
awareness among CEO and other members of the recognition of various factors that appear in the process
of new product development by technical-oriented venture companies. Other members were more
competitive in the technical area than CEO and were recognized as important strategic factors. As
perceived market environment, perception of macro-environment is perceived by other members to be
sensitive technical environment and economic factors, and law part is recognized as important. Recognition
in a micro—environment has been associated with higher perceptions of employees and competitors, and
siliar perceptions of marketing strategy and supplier relationships. This study suggested strategies for
successful new product development by reducing the difference of perception between communication and
environment of new products by SEMs and venture companies.
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