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Design thinking and Business Model Zen linkage methodology for
social innovation project implementation
Park Sanghyeok - Oh Seunghee

{Abstract)

Today, companies and social actors at the beginning of the Fourth Industrial Revolution
are focusing on active innovation and efforts to adapt to rapidly changing environmental
changes. Design thinking refers to creative strategies designers utilize during the process of
designing. Design thinking is also an approach that can be used to consider issues and
resolve problems more broadly than within professional design practice, and has been
applied in business and to social issues. However, there are some limitations in the design
thinking methodology during the project in the field. This paper presents a novel design -
thinking process that incorporates a lean start - up based business model into the design
thinking process. We conducted a case study to verify the effectiveness of our new design
thinking process in social innovation projects.

In this paper, it is meaningful to suggest and verify a new process that combines business
model Zen to complement the limit of design thinking. It will also provide guidelines for
design thinking projects as tools for social innovation.

Key Words : Design Thinking, Business Model Zen, Social Innovation
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