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A Study on Influential Factors for the Use of Car Sharing Services :
Focusing on Differences between B2C and C2C

Hyeonjung Ahn - Taehyun Ha - Sangwon Lee

Department of Interaction Science, Sungkyunkwan University

Sharing economy is expected to grow high with the notable development of Internet technology. Despite this
importance, however, existing studies so far have addressed the consumers for the services of sharing economy
in limited perspectives and have not properly considered the recent advent of technology. Especially, car sharing
service is one of the cases that have been changed rapidly with growth of the Internet technology. In this sense,
the present study focuses on car sharing service and analyzes the effects of its service factors on consumers’
attitude and intention to use. In addition, we examine differences in such effects between two types of services,
business to customer (B2C) and customer to customer (C2C). Based on the analysis results, we discuss the
guidelines for successful development of services in sharing economy.
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o EF FHAA ASAE 0§ Fee AP Azt

AFEE ofALA, A8 FEE AL o
F S0, ol e Aol 4 & w4

SR M2 2 TS 9P 3
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8 AR

ojof wet B AFoA = AU 718k F/HAA A 27}

845 At ol 5 847 AR AH| 2 AL
& HE 2 A Ed PA e Y dotEnt 3199 Y A
LRSS Ao AANE HEZAE T2WA A (structural
equation)% ol BAE, B Ao tig =95 53 &
S g Y 7 FHAA vl Bde) 33 £F
Hebel] i aff Lrolint,
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2.1 FR74A

TAAA Al 2e g Ake} o] &2 3t o] H A= ARrUH
1] 2 8} o] & Mu| 22 A & 4= Q) TH(Hamari et al., 2015).
FAA ABl e AFAQ A A ﬂ'ﬂﬂ B} A3
GO 8 Yote At Ahd dote AHIAE ATHOE
J1EAH 2 A E A ee A4 Y e H‘ﬂii 733
Tk A7) PwCE2013'A 159 Eeol Eahd 3
AA Al 29 Y FRE AEHA A4S 55 20259 &
3359 29 FR o] E AR A on o] ol = HFH
2l aﬂ]ﬂ N AH 2 A FEE BAE AR AR
T8 Aul 2] & AAE S AAR G Held SHd
/‘1‘: 2 AATH A AL S aAH O ALt A
& 7158k (sustainable) S ©l& F Athe Ao A AE3}
H AAYE /A Qo3 & 4 Ath(Leismann ef al., 2013;
Scholl ef al., 2010; Tukker and Jansen, 2006). &3 2} 7312
87 74 B Mok 2 xg% ZorE 2 W), 287 A

EHE_%EO}-JE

o MB| 2ol g et AT 73

:"Zl', olFrH, w1, AR, AHl2 5o A 714 FEHE

4 A TH(Belk, 2010 2014; Cohen and Kietzmann, 2014).

<Table 1>& T4 7FA] FEf o] 3+ A AHI 28] A oJ ¢} of

=2 E‘ﬂ%‘i}.

=3 A A H e FHAA *1‘3]*/] T A

E]C AE 2 & -7,:;4]7} 719 1A (B2C), AHEAE 1A (C2C)

o whgt UHA 4 th(Keetels, 2013; Lelsmann et al., 2013;

Méhlmann, 2015; Trang et al., 2015). o] &} & &/ AA= &

A 2L A E A FshE AR 2YAGE o) & Al Fete FA

°ﬂ wreh A2 AR Y vA e EAA a4t bEA
UERE o Aohe A& AlAbe

2.2 A=F B A&
A T Al @A SAE 7P kA SR A A
H] 22 9] 3R E A B2C, C2C A Bl 2 8 of) Oj & Apo] & 4
7] gk 24 A4 tido] 2 4 itk @A &A1€ B2C
o] thEA QI A&F Ffr MHl2Z = Socar, GreenCar 50
™ C2C 715k A H]/\E“ Uber, Zipcar 5 ¥= T AU
B2C 7|8k A4 Fr AHI 29 A5, 719 FEE AfH 27}
o|F k= Aol A 7] o} AEJF} A ] 228} AL A& ZEA]
g AE 7F A B 29F 2 a0 §317] Hel BRE FE
O AN E AT B avt §la, H Ao HAF A2~ ¢
AE zrobd g glo] dste N FaoA s s
HS g ATE RS Zheth BE, V]2 AME T AR 29
g B oY g2 SRR o] & Thest, E4 o Ad
g H]§ o7 o] §o] 7} SFCHCusumano, 2015).
C2C 7|8k 24 Fr AHI 28 A5, AHEAL 7
7} ol H AT X“’ﬂ/‘i 71&9] AHT} AH| 2
Aol d & Yepd o9 22 B4
F A AH 2o vle] FiH o=
o] o] 7b5 sk A Hh, AfH] 2~
A 02 o] FH A 4 ol

E;ﬁu
t ¥ ge
o2 <l&) B2C 7]4ke] A}
13&8}-1ﬂ%0§§-ﬂmo]
& A Fshe AHEA i A5
slthe A wtoll QHg A, Zeto]

27V AASA B NS ROR HA AL AR . WA T EAAC AT Jve Al ATH(Rogers,
FHEA *1‘31’\?%1:41% l FHE AH 2 ol whek 2 2015).
Table 1. Types of Sharing Service
Type Feature Example
Space Lending or borrowing a part or all of the space/house to other people A1rbn\l;/,OSOh;rggouse,
. . o . . . Socar, GreenCar,
Transportation | Car sharing for a specific time or ride sharing for common destination Uber, Zipear

Lending or borrowing necessary stuff belonging to others or public ownership

Share Some Sugar,

Good for a specific period Hello Market,
P P The Open Closet
Information Formation of community for open sharing or gaining necessary information with/ 12ish, Mo-du parking
from others
Service Demand and supply of manpower for personal matters or for purposes of saving time MyWays, Wish cat

and energy
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Figure 1. Research Model

(1) HZA(ACC; accessibility)

AIAL 289l 7]k A H]/\_,] 7}l 9lo] 71 7]_11?(4 [

2 1350 e 37} A5 F dh}o] thGirard ef al., 2003;
Girard et al., 2002) A B AR 2] A 71E9 AH LA
H 2ol Hl3] & H2A S 7 BE A - AHAE ©
o ’\FQ“Z}/] HE9 AHS 5o Y-S & 58 84
b2 F 9t o met & AFA e 280 de b
MdEE THsAT

Hio: A4S A8 =] 3974 932 2 ol
Hib: A4S A8 o 50 344 3398 w2 o).

Taehyun Ha -

Sangwon Lee

(2) Z8A(COM; compatibility)

S8 T AH 27 FA AREATE ZHA A Y- THA],
AY, 294 T vus RS of gurEe] dAN S Zda
A=A Z A= 4= 9 th(Rogers and Shoemaker, 1971). Q1 Ul
71 FAA ARl27F BEAH o g A Y] e 7E
ARl 2o A ZE  GAd HAH 7HA & AFshe AE
FR8A T, FAI AHEAREC] 7]Ee AL W AEFH
AL A AgS A8 FZAA 71E AEAEY
US o] Fold o glojof gt} ofof] Wt B AFoA = 58
Ao g o M S FHE AT

H2a: S8 MG Bl =ol 382 aFd & v A Aol

H2b: 3842 AHE 5ol 344 FEFE & v Aotk

(3) $1Z24J(CON; Connectivity)

AAEE EA 9 AHI2E o] & W) A7)+ HolH $
AL AA ol 5o AT BAEA e AEE 9
1] g Th(Huizingh, 2000). TEIY 719k G4 A Afu] 29 7
AHUE 7|22 +&5E AH 20| BE A3 047é e E
Uehls 924 A5l 83 242 189 5 Yo} o

[e]
T
=

=

of Wzt & AN s A2 e v 7}*‘:1‘-5‘@ -r%o}
A
H3a: 92482 AHE Blol 3824 9¥4 < md Aot
H3b: @24 L AHE o= 347 9FHE 1A Aotk

4) A A= AFA(PR; perceived risk)
2]

AAH APH S EA 22 AHI2E o] &3] wha} FAY

F e A A, Al A, B2, AIHR @A 5ol sl

AL} Ll AR E 9]13] Skth(Forsythe and Shi, 2003; Wu
Bl 7|9k A 20 A9 w2

and Wang, 2005). ¢! AH
Al F3) FA R, ZefolH A, Bl 59 ZLXHZq %1X1]X45°l Els
AT o Y, ol AHEAEY AH 2 AE-

2 84719 F 9t o] wt £ AF A= °l7<1
of &t o 7HdEE TR

Aate 5
A4

Héa : AE A2 A8

H4b : 3

1(PS' perceived sustainability)

£ &4 Z} = AHEShE A 27t 1 A E

205 g ALE MGt A7 H O R

T 442 AHoE 4 dth(Santillo ef al.,

2007). FFAA Aul2e Ade A2HEHA ¥ Tk @
2 Mol A 18A A o)1 A& THed AH 28

AAZ 3 ] , SN AEAEE st 7 el AHI 27}
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1% % 9lofok Rtk o] et & AR A AAE A& 7}

S 0 e M E S £ 35,

Hsa: QA8 A% 75 4e A48 BEd 397 9392
01 Zlole}
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(6) 7™ o] H(RA,; relative advantage)

B E o) H 2 " Aul 27k 71 &l A AR AE 2
tilel drpekE SAAQ A E Al gokaL vk 1A
A2 A2 F UTh(Rogers and Shoemaker, 1971). TEIYL
THEA B2 AEA 49 dE Mux gl A
A Anl 2 Rl 2istE Rdz wrolg o1 9l
woll, At ol A AN T W7t 247t E
ATAAE A ol ol g v 7HA

o

o

oo me} £

Hea : A% o] A8 Bl 344 9392 v4 7
ok,

Heb : Al ol He A4 ol 2o 34 gL vA 4
ol

(7) AF31 A 4 3F=(SI; social influence)

3FH L A2 o 88t b AgAEl 9
& &4 Ao FFo] dFS v A2 VERITH(Kahan,
1997). A2 B v o] A3 AT Aul g ) o]
lom, 4R Hulz o] §37] Fol A2 A
28 042 19YT Yok o9 2L A
FHAA M2 gl YoM E 83
[e}

2
Ao ool wheh B Aol M= AL A S

Aol
HTb: 8% 4G e A8 o xo] 347 JFEe n2
Aol

(8) HFHREP; reputation)
B2 AH|2F o] &3te AHEATE THE AR AFE ] o)
A = H7HE 9] 3tk (Merriam- Webster, 2004). 22 g
A MR 2EY B, AHAEC] B 74, AA S Tl B
s =Ysto /“]H 2 o] &5 BAeEdte F
& AFsta ok o9 2 HA 7T AT A
Al wH7F Yle 228l 719k AHl 2o A
dolE ¢ e A HHoEN F3
ot ofof wet & A

o r-
=2
my,
¥
0
rir
N
ofr ~

i

NA & 3ol Tt

e s E $Ya,
Hia: BB AL Bimol 397 492 w2 ol
HSb: BBE AG o 5o 344 J3E L HA Aol

(9) AHE- Bl (ATT; attitude)

A B AHEAESY] AHI 2 AE 9 E(IU; intention to
use)E BTk AASHA LotE F e HEEA YHbH o R AL
£ o =9} 8 1 H o] 9hTh(Ajzen, 1991; Ajzen and Fishbein,
1980). 4 MH|2 8A4E2 AHH O AL 52 94
2 FE JATH ARl A A4S HEOE FAHAH AL HE
£ P4t o] & Tl ARl AHE = E ZHA He wil A
S et +5 Stk ol whet B AT M= A HE
7} A A Zte FEFE S AFe] Al os M S

A=
THsAH
HO: 484 93 & ALg BEo) 34 932 A A

o,

32 AE 5 A E doE 24

EAFtdM e A FHE AF 2d S ugo
et 2ol AEZAE Jsigt A= g2

Fr AHI 2 o] & Ao A TS F Sl Aol
glE FAIsH7] 98, & Aol A& B2C, C2C 7|9k
Fr A H 2 A S-S BARGE AU S E N O R A
JFATE AES 104014 504 Abe], Py vl & 1.1 &
199 SEAE go 2 A=A

it

ofN Mu
N

o

Pl HE 2 oo S
tu tlo o =it {o wu

ML
rr

E(AVE, average variance extracted), ¥ /\]Q“‘(CR compo-
site reliability), W2 EFZSZ(DV; Discriminant validity) %41 &
AAB AT YHEA 0 2 .6 0|49 AEHE &}, 0.5 0]+
it TAFE 0.7 o4 FA AP M A AR B
o] Aol L E 4 UTHFornell and Larcker, 1981;
Nunnally, 1978). H BB =] 4¢- E4 |49 S4 g5 U
AT HE MFEY 34 FEEHY AHATEY &
< FHBAE BolA HY HAA HAE FEE] HEE A
TAE JloH, 22 AFAEE 7ML glaa E &
(Campbell and Fiske, 1959). <Table 2>~<Table 4> A& T &
AR AFHE Je L glon, 7R £3o] AEA &

A A7 le& YL 5 Ak

r
O

g

O
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Table 2. Result of Reliability Test

e B2C(n = 319) C2C(n = 319)
AVE CR CA R Square AVE CR CA R Square

ATT 4 0.644 0.878 0.814 0.675 0.651 0.881 0.819 0.590
ACC 5 0.567 0.867 0.809 0.548 0.858 0.794

RA 5 0.501 0.832 0.749 0.506 0.835 0.752
CoM 5 0.576 0.872 0.816 0.500 0.830 0.752
CON 5 0.548 0.858 0.794 0.520 0.844 0.769

U 4 0.620 0.867 0.796 0.680 0.624 0.869 0.799 0.641
REP 4 0.558 0.834 0.737 0.559 0.834 0.750

PR 5 0.501 0.832 0.775 0.514 0.840 0.780

S 5 0.605 0.884 0.837 0.583 0.875 0.822

PS 4 0.586 0.849 0.763 0.564 0.837 0.742

Table 3. Result of Discriminant Validity Test (B2C)

B2C ATT ACC RA COM CON IU REP PR SI PS
ATT 0.802
ACC 0.545 0.753

RA 0.674 0.567 0.708
COM 0.531 0.506 0.741 0.759
CON 0.627 0.523 0.556 0.459 0.740

IU 0.748 0.539 0.569 0.506 0.553 0.787

REP 0.498 0.305 0.451 0.428 0.424 0.486 0.747

PR -0.278 -0.091 -0.169 -0.128 -0.192 -0.197 -0.055 0.708

SI 0.691 0.488 0.550 0.453 0.622 0.744 0.451 -0.151 0.778

PS 0.658 0.457 0.561 0.509 0.591 0.601 0.607 -0.146 0.575 0.766

Table 4. Result of Discriminant Validity Test (C2C)

ca2c ATT ACC RA COM CON U REP PR SI PS
ATT 0.807
ACC 0.457 0.740
RA 0.556 0.553 0.711
CoM 0.521 0.468 0.683 0.707
CON 0.597 0.547 0.504 0.445 0.721
U 0.718 0.458 0.500 0.473 0.531 0.790
REP 0.379 0.167 0.253 0.257 0.350 0.324 0.748
PR -0.178 | -0.047 | -0.065 | -0.135 | -0.102 | -0.124 0.127 0.717
S 0.671 0.425 0.459 0.448 0.604 0.730 0.410 -0.119 0.764
PS 0.602 0.399 0.454 0.420 0.541 0.557 0.582 -0.088 0.601 0.751
2) TR 4 B2C 714} 24 FRAA Al 29 A4 A4, AAE 9
SHAY dlolH & SMART PLS 3.0 AH88 72 W44 AT A% 7he4, 4 o4, A3l 4 d3ge] AHe HE
< 53 B4 5 AT} <Figure 2>, <Figure 3>& B2C, C2C F&l & AA AHE 5ol §&-ES A& A 22 YEFHTH(HIa, Héa,
o eyl 7|9k A FRAA Aul 2ol i T2 B HSa, Héa, H7a, HY). =3 H2A 3 A2 &8 & 2420
A AZE B ET EAE YR E Y H A= A S E YEHFTHHIb, HTb).
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