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Evaluation of User Satisfaction for Bus Stop Kiosk DID

Seungmin, Lee*,

ABSTRACT

Sungwon HwangH

This study was attempted to improve the utilization of kiosk DID and to establish the production

direction of the kiosk DID to be developed in the future, through analysis of kiosk DID user satisfaction
at bus stop. This study showed that the satisfaction of the usability of the bus stop kiosk DID was
high but in order to enhance the active use of kiosk DID and user satisfaction, unique and interesting
content needs to be added and switched, not just simple information but content that users will immerse.
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Fig. 1. Kiosk DID at Seoul bus stop.
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Table 1. General characteristics of participants (n=127)
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Characteristic Division Number Percent[ %]
men 52 40.9
Gender women 75 59.1
Age 20~29 121 95.3
30~39 6 4.7
less than 1 time 64 50.4
less than 3 times 28 22.0
Frequency of use less than 5 times 15 11.8
(Last 6 months) less than 7 times 4 3.1
less than 10 times 3 24
more than 10 times 13 10.2
bus routes 99 78
marginal area 3 24
seoul tourism 3 24
. life information 5 39
Mainly used content transportation card 15 11.8
magnifier 1 0.8
boarding requests 0.8
angel donations 0 0.0
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Table 2. User's satisfaction (n=127)

User satisfaction factor Sub items Mean SD Mean by factor
usability 3.22 0.925
reliability 3.27 0.904
sustainable value offer 3.14 0.833
usefulness 3.26 0.969
Practicality superiority of information quality 3.10 0.775 3.10
convenience 3.31 0.904
economics 2.86 0.982
logicality of information structure 2.96 0.791
expectation 2.80 0.848
uniqueness 2.63 0.966
amusement 2.47 1.006
interest 2.68 1.022
Emotional novelty 2.72 1.022 2.73
newness 2.70 1.002
harmony with environment 3.05 0.916
charming 2.83 0.944
concsistency 3.18 0.849
attractiveness 3.12 0.896
. openess 3.57 0.972
Popularity - 3.17
popularity 3.27 0.980
security of information 2.65 0.850
suitability 3.21 0.793
stability 3.06 0.829
distinction 2.76 0.947
Aesthetic interaction 2.97 0.845 2.96
aesthetic 3.16 0.849
diversity 2.87 0.976
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Table 3. User satisfaction by gender (n=127)
User fsatisfaction Sub items Men’s | Women's sD ; P- value
actor mean mean
usability 3.06 3.33 1.195 -1.66 0.099
reliability 3.25 3.28 1.046 -0.18 0.855
sustainable value offer 3.15 3.13 0.937 0.14 0.892
usefulness 3.08 3.39 1.234 -1.79 0.077
L Practicality superiority of information quality 3.10 3.11 0.891 -0.08 0.940
convenience 3.06 3.48 1.074 -2.65 0.009
economics 2.75 2.93 1.082 -1.04 0.303
logicality of information structure 2.92 2.99 0.837 -0.44 0.658
expectation 2.67 2.88 0.944 -1.36 0.177
uniqueness 2.63 2.63 1.048 0.05 0.964
amusement 2.48 247 1.163 0.08 0.938
interest 2.67 2.68 1.115 -0.04 0.970
Emotional novelty 271 272 1.160 -0.05 0.964
newness 2.63 2.75 1.172 -0.62 0.538
harmony with environment 2.96 3.11 1.171 -0.88 0.382
charming 2.88 2.79 1.149 0.57 0.567
concsistency 3.08 3.25 0.967 -1.15 0.251
attractiveness 2.96 3.23 1.047 -1.65 0.101
. openess 3.60 3.56 1.176 0.21 0.838
Popularity -
popularity 3.50 3.11 1.057 2.26 0.025
security of information 2.67 2.63 0.879 0.30 0.764
suitability 3.25 3.19 0.988 0.44 0.660
stability 2.92 3.15 1.045 -1.50 0.136
distinction 2.71 2.80 1.126 -0.52 0.607
Aesthetic interaction 3.02 2.93 0.980 0.56 0.575
aesthetic 3.25 3.09 1.007 1.02 0.308
diversity 294 2.83 0.998 0.66 0514
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